
 

 
Final Report of the 

Kremmling Field Office Planning Area 
Visitor Study 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
Prepared by: 
 
Randy J. Virden, Ph.D. 
Megha Budruk, Ph.D. 
Sarah R. Ackerman, Graduate Research Assistant 
 
  



 

Final Report of the  
Kremmling Field Office Planning Area 

Visitor Study 
 
 
 
 
 

A result of a cooperative agreement between: 
  

the Bureau of Land Management  
and 

 Arizona State University  
School of Community Resources & Development 

 
 
 
 
 
 

March 2008 
 
 
 

Prepared by: 
Randy J. Virden, Ph.D. 
Megha Budruk, Ph.D. 

Sarah R. Ackerman, Research Assistant 
School of Community Resources & Development 

Arizona State University 
Phoenix, Arizona 

 
 
 



i 

Table of Contents 
Executive Summary ............................................................................................................ 1 
Chapter 1: Introduction ....................................................................................................... 4 

Background of Study ...................................................................................................... 4 
Study Approach .............................................................................................................. 4 

Chapter 2: Study Methodology........................................................................................... 6 
Visitor Survey ................................................................................................................. 6 
Onsite Survey.................................................................................................................. 6 
Sampling Plan for Selecting Onsite Visitor Sample ....................................................... 7 
Selecting Onsite Respondents....................................................................................... 18 
Training......................................................................................................................... 18 
Mail Survey................................................................................................................... 19 
Sampling Strategy for Mail survey ............................................................................... 19 
Focus Groups ................................................................................................................ 20 
Study Limitations.......................................................................................................... 24 
Study Assumptions ....................................................................................................... 25 

Chapter 3: Kremmling Field Office Planning Area Visitor Survey Results..................... 26 
Summary of Onsite Visitor Survey Results .................................................................. 27 

Visitor Demographics ............................................................................................... 27 
Travel Behavior ........................................................................................................ 27 
Activity Interests....................................................................................................... 27 
Group types............................................................................................................... 28 

Summary of Mailback Visitor Survey Results ............................................................. 28 
Visitor Demographics ............................................................................................... 28 
Travel Behavior ........................................................................................................ 28 
Most satisfying zone ................................................................................................. 29 
Activity Interests....................................................................................................... 29 
Desired Experience/Benefits..................................................................................... 29 
Desired Recreational Settings ................................................................................... 30 
Visitor Satisfaction.................................................................................................... 30 

Chapter 4: Focus Group Results ....................................................................................... 64 
Summary of Overall Themes that Emerged from the Focus Groups............................ 64 
Key Summary Points from Each of the Five Focus Groups......................................... 65 
Focus Group 1: Eagle- River Outfitters (August 2007)................................................ 65 
Focus Group 2: Walden – Community Residents (August 2007) ................................ 66 
Focus Group 3: Kremmling - Chamber of Commerce Members (August 2007) ......... 66 
Focus Group 4: Kremmling – Nonmotorized Users (August 2007)............................. 67 
Focus Group 5: Kremmling - Motorized Users (August 2007).................................... 67 

Appendix A: Onsite and Mail Survey Instruments......................................................... 106 
Appendix B: Focus Group Letters & Scripts.................................................................. 119 
Appendix C: Fall 2006 Upland Zones Survey Results ................................................... 133 
Appendix D: Zone Specific Survey Results ................................................................... 152 
Appendix E: Zone Specific Focus Group Results .......................................................... 334 



ii 

List of Tables 
 

Table 2.1  Sampling Targets  and Completed Onsite Surveys by Study Site ................... 16 
Table 2.2 Zones................................................................................................................. 22 
Table 3.2 Overall Survey Response Rates........................................................................ 27 
Table 3.3 Group Size ........................................................................................................ 32 
Table 3.4 Number of visits (past 12 months).................................................................... 33 
Table 3.5 Number of Visits (Past 5 years)........................................................................ 34 
Table 3.6 Number of Zones Visited on Recent Trip......................................................... 34 
Table 3.7 Activities........................................................................................................... 35 
Table 3.8 Group Type ....................................................................................................... 36 
Table 3.9 Destination Type............................................................................................... 36 
Table 3.10 Gender............................................................................................................. 36 
Table 3.11 Age.................................................................................................................. 37 
Table 3.12 Zip codes......................................................................................................... 38 
Table 3.13 Reasons for taking trip.................................................................................... 40 
Table 3.14 Overnight Accommodations ........................................................................... 40 
Table 3.15 Nights Spent Away ......................................................................................... 40 
Table 3.16 Location of Accommodations......................................................................... 41 
Table 3.17 Information sources ........................................................................................ 42 
Table 3.18 Years visiting BLM lands ............................................................................... 43 
Table 3.19 Satisfaction with trip....................................................................................... 44 
Table 3.20 Contributions to satisfaction ........................................................................... 44 
Table 3.21 Expenses ......................................................................................................... 44 
Table 3.22 Most Satisfying Zone...................................................................................... 45 
Table 3.23 Groups Seen.................................................................................................... 46 
Table 3.24 Crowding ........................................................................................................ 46 
Table 3.25 Activities......................................................................................................... 47 
Table 3.26 Most Satisfying Activities .............................................................................. 48 
Table 3.27 Participation in Activity (Years)..................................................................... 49 
Table 3.28 Participation in Activity (Past 12 months)...................................................... 50 
Table 3.29 Current Level of Skill ..................................................................................... 51 
Table 3.30 Satisfying Activity .......................................................................................... 51 
Table 3.31 Personal Experiences ...................................................................................... 52 
Table 3.32 Personal Benefits ............................................................................................ 53 
Table 3.33 Community, Environmental and Economic Benefits ..................................... 54 
Table 3.34 Recreation Opportunities Spectrum................................................................ 55 
Table 3.35 Gender............................................................................................................. 56 
Table 3.36 Age.................................................................................................................. 56 
Table 3.37 Education ........................................................................................................ 57 
Table 3.38 Employment Status ......................................................................................... 57 
Table 3.39 Hispanic, Latino and Latina............................................................................ 57 
Table 3.40 Race ................................................................................................................ 57 
Table 3.41 Income Levels................................................................................................. 58 
Table 4.1: The Six Focus Groups ..................................................................................... 64 



iii 

List of Figures 
 

Figure 2.1 Kremmling Field Office Planning Area River Zones...................................... 12 
Figure 2.2 Wolford Area Map .......................................................................................... 13 
Figure 2.3 Dice Hill Area.................................................................................................. 14 
Figure 2.4 Kremmling Field Office Focus Group Zones.................................................. 23 

 



1 

Executive Summary 
 

The Kremmling Field Office Planning Area (KFOPA) Visitor Study was a joint 
social science research project initiated by the Bureau of Land Management (BLM), 
Kremmling Field Office.  The study was coordinated through the Colorado Plateau 
Cooperative Ecosystem Studies Unit (CP CESU) under a partnership between the BLM 
Kremmling Field Office and Arizona State University (ASU) to implement a field survey 
and focus group study to address stakeholder and visitor information needs of BLM 
managers. The purpose of the project was to study KFOPA during the 2007 summer use 
season (including fall 2006 hunters), as well as to obtain stakeholder insights from 
leaders and residents in surrounding communities.  Toward those purposes, an onsite and 
mailback survey was administered to 748 visitors to the BLM public lands and five focus 
groups were held in Kremmling, Eagle and Walden, Colorado.  For the onsite portion of 
the study, a sampling frame was implemented that insured random selection of 
respondents and representation of the visitors to the study area.  Additionally, the 
agreement called for a series of focus groups with community and public land visitor 
groups. The focus group participants represented a broad range of stakeholders and 
provided relevant information about users of the public lands – from local county and 
community governments, local landowners and citizens, small businesses/recreation 
tourism service providers, public land visitors and volunteer board members.  Analyses 
are provided in the report on composite KFOPA visitors, as well as by visitor’s preferred 
zones.  In total, 66 of the onsite surveys represented upland visitors (see Appendix C) and 
682 represented river visitors. Of the 682 river visitors, 92 were surveyed on the State 
Bridge to Catamount portion of the Colorado River (this portion of the resource is 
administered by the Glenwood Springs field office).  The onsite and mail response rates 
were 98 percent and 40 percent response rates respectively. 

 
The results of the onsite and mailback surveys are as follows: 
 
• Over 83 percent of the KFOPA visitors were from the state of Colorado. The 

other 17 percent come from 26 different states. (Table 3.12) 
• A typical visitor tended to be middle-aged, white, male, currently employed, 

and highly educated.  About 19 percent of the visitors were retirees.  Seven 
percent of the visitors were recreating by themselves, 37 percent with friends, 
18 percent with families and 17 percent with both friends and family.  A 
sizable portion (21%) of the total visitor sample was in a permitted, 
commercially-outfitted/organized group.  The average party size was 5.6 
persons with 69 percent of the groups comprised of 5 persons or less. (Tables 
3.8 and Tables 3.35 through 3.41)  

• The Kremmling public lands were a destination for 88 percent of the visitors, 
while the other 12 percent visited the public lands in combination with some 
other areas.  About 62 percent of the visitors had previously visited the 
KFOPA, with the remainder being first-time visitors. (Table 3.10) 

• About 42 percent of the visitors stayed overnight in the local area with 29 
percent staying in local homes, 15 percent in local hotels/motels and 29 
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percent camping on BLM public lands.  The average length of stay in a 
community was 3.31 nights. (Table 3.14) 

• The average trip expenditure by KFOPA day visitors was $163.43 with the 
highest proportion spent on food and meals, and gas and transportation. The 
average trip expenditure by KFOPA overnight visitor was $690.11 with the 
highest proportion spent on lodging, gas and transportation and food and 
meals. (Table 3.21) 

• The most satisfying management zones were Colorado River: Pumphouse to 
State Bridge (42.1%), Colorado River: State Bridge to Catamount (12%), Blue 
River: Spring Creek to confluence with Colorado River (12%), Blue River: 
Green Mountain Dam to Spring Creek Road (9%), and Colorado River: Byers 
Canyon to confluence with the Blue River (8%). (Table 3.22) 

• Experiencing the natural surrounding (4.58), enjoying the area’s wildlife, 
scenery, views and aesthetics (4.49),enjoying frequent access to outdoor 
physical activity (4.34), enjoying closeness to family/friends (4.23) and 
escaping everyday responsibilities for a while (4.23) were rated the highest as 
desired experiences during a KFOPA visit. (Table 3.31) 

• When asked about their most satisfying zone, the three most desired personal 
benefits were living a more outdoor-oriented lifestyle (4.15), closer 
relationship with natural world (4.09), improved outdoor recreation skills 
(4.09).  The three most attained personal benefits included closer relationship 
with natural world (4.08), greater awareness of this area as a special place 
(4.07), and living a more outdoor- oriented lifestyle (3.98). (Table 3.32) 

• The three most desired community benefits were strengthening relationships 
with family & friends (4.09), lifestyle improvement or maintenance (3.86), 
and sustaining community’s western cultural heritage (3.86). The community 
benefits that were the highest attained were strengthening relationships with 
family & friends (3.96), lifestyle improvement or maintenance (3.77), and 
greater family bonding (3.58). (Table 3.33) 

• The three most desired environmental benefits were increased stewardship 
and protection of river corridor (4.37), greater protection of fish, wildlife and 
plant habitat from growth, development and public use impacts (4.35), and 
increased awareness and protection of natural landscapes (4.21). The three 
most attained environmental benefits were increased awareness and protection 
of natural landscapes (3.84), greater protection of fish, wildlife and plant 
habitat from growth, development and public use impacts (3.74), and 
increased stewardship and protection of river corridor (3.69).  (Table 3.33) 

• The three most desired economic benefits were preservation of the special 
landscape character of this place (4.24), reduced health maintenance cost 
(3.11) and increased work productivity.  The three most attained economic 
benefits were preservation of the special landscape character of this place 
reduced health maintenance costs (3.71), increased local tourism revenue 
(2.98), and increased work productivity (2.83). (Table 3.33) 

• Visitors expressed considerable support for current management directions 
regarding the 15 setting condition items evaluated in the study. (Table 3.34) 
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• On average visitors were very satisfied with their visit to the KFOPA.  One-
third indicated they were extremely satisfied, about half (51%) indicated they 
were very satisfied, and 12 percent indicated they were moderately satisfied 
with their visit. (Table 3.19) 

• The most important contributions to satisfaction were (in order) the natural 
places (such as mountains, streams etc.), recreation activities, companionship 
of the people in my groups, opportunity to think and reflect, cultural places 
and towns nearby.  (Table 3.20) 

 
The results of the focus groups are as follows: 
 
• The KFOPA public lands are valued for their scenery, views, rivers, rapids, 

mountains, forests, solitude, and recreation opportunities. 
• The KFOPA public lands are used for a broad array of recreation activities by 

local residents including rafting, fishing, hunting, kayaking, hiking, mountain 
biking, camping, motorcycling, ATV riding, four-wheel driving, and 
snowmobiling.  

• The KFOPA public lands provides a variety of desirable experiences 
including enjoying the area’s wildlife, scenery, views, as well as experiencing 
the natural surroundings, getting some physical exercise and a closer 
relationship with the natural world.  

• The benefits to the individual were abundant as nearly every group indicated 
improved physical fitness or reduced mental stress. 

• The contribution of recreation to the economy through employment and tax 
revenue generation was recognized by all groups.  

• Outfitters cited more facilities such as camping spots, restrooms, additional or 
improved access points, more interpretive signs as well as updated land 
ownership maps of rivers, increased managerial presence and law enforcement 
on rivers, better policing of permits monitoring of drug and alcohol use and 
reclamation land locked areas as management needs in the area.  

• Almost all groups (Chambers, motorized users and residents at Walden) cited 
the need for motorized roads/trails that were looped or connected with other 
areas.  

 
Perhaps the most important management implication emerging from this study 

has its origin in the unique way in which the study was designed – in full partnership with 
local residents, business and governmental stakeholders holding an interest in the future 
of the KFOPA public lands. The benefits based management (BBM) paradigm guiding 
this study called for the formation of collaborative, community-based research project 
that would provide the necessary data for constructing a collaborative, community-based 
long range resource management plan for the area.  
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Chapter 1: Introduction 
Background of Study 
 
 The Kremmling Field Office Planning Area (KFOPA) Visitor Study was a joint social 
science research project initiated by the Bureau of Land Management (BLM), Kremmling Field 
Office.  Working through the Colorado Plateau Cooperative Ecosystem Studies Unit (CP CESU), 
the Kremmling Field Office and Arizona State University (ASU) partnered to implement a field 
survey and focus group study to address stakeholder collaboration and visitor information needs 
of BLM managers.  Acting on behalf of the Kremmling’s varied community partners, BLM 
worked with ASU to outline study parameters.  A formal Cooperative Ecosystem Studies Unit 
(CESU) Agreement between ASU and the BLM, signed in August 2006, called for development 
of a visitor survey, a survey methodology and sampling plan for purposes of assessing visitor 
behavior, management preferences and services satisfaction for users of KFOPA.  Additionally, 
the agreement called for a series of focus groups with community and public land visitor groups. 
The focus group participants represented a broad range of stakeholders and provided relevant 
information about users of the public lands -- from the BLM, local county and community 
governments, local landowners and citizens, small businesses/recreation-tourism service 
providers and public land visitors.  The ambition was to collect information that would help 
guide future management and planning for recreation on the Kremmling Field Office public 
lands and the supporting service delivery systems.  By understanding more completely the needs 
and attitudes of the KFOPA users, recreation use could be managed in ways to maximize 
benefits not only to the visitors but to residents, households, local governments and businesses in 
the surrounding community. 
 
Study Approach 
 
   The 2006 CESU Agreement called for ASU to develop survey instruments and design a 
survey research methodology to representatively sample KFOPA recreation use on selected 
public lands during the fall 2006 hunting season and summer 2007 recreation use season 
(primarily water based recreation along the Blue and Colorado Rivers). This portion of the study 
includes both an onsite questionnaire administered to visitors while recreation on public lands 
and a longer take-home mail survey which could be completed at home and returned later.  The 
CESU agreement also specified that ASU facilitate a process for soliciting local community and 
visitor input through focus groups in collaboration with Kremmling BLM recreation planners. 
ASU was responsible for the design of the study instruments, management of the onsite sampling 
process, data analysis, preparing a final technical report.  Onsite sampling assistance during the 
fall 2006 sampling period was provided by Mesa State College, Grand Junction, Colorado.  
 
 In line with provisions of the Agreement, the study was organized to produce the 
following information:  
 

1. visitor profiles of travel behavior, activity participation, group types, vehicle use, 
prior use history, and demographics; 

 
2. visitor profiles of information sources used; 
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3. visitor preferences for recreation setting conditions; 
 
4. perceived personal, social, economic and environmental benefits of Kremmling 

Management Area users; 
 
5. visitor economic impact related to recreation use of Kremmling Management Area 

public lands; 
 
7. visitor experience preferences; and 
 
8. visitor satisfaction levels. 

 
 The design process began in the summer of 2006 when it was decided to collect 
information from the KFOPA users in two phases.  The first phase involved administration of a 
brief onsite survey (dedicated primarily to collecting information about visitor travel behavior, 
demographics, attitudes toward use fees, and home mailing addresses).  The second phase 
involved a follow-up mail survey that allowed for more detailed assessment of visitor 
demographics, attitudes and preferences.  The sampling goal was to sample public lands visitors 
during the fall hunting season and summer recreation season extending from June 20 through 
August 1.  While not provided for in the Agreement, additional sampling transpired during the 
fall (November 4 – November 18, 2006) use seasons to include hunters as a viable recreation use 
in the study.  The upland visitor results are presented in Appendix C. 
  

Given the wealth of data to be collected by the survey project, ASU conducted a series of 
focus group interviews about the Kremmling Management Area in the communities of 
Kremmling, Eagle and Walden, Colorado.  The primary purpose of the focus group process was 
to involve local communities as stakeholders and to seek collaboration in identifying the 
important visitor issues, problems and desired benefits for these public lands.  The process 
included broad representation of these communities, including residents, elected government 
officials, private sector tourism service providers, general community business enterprises, 
public land management agency personnel, and local recreational users of the BLM resources.   
  

This report summarizes study results, and is organized into four chapters beginning with 
the current introduction.  Chapter 2 presents the overall study methodology, including 
explanation of the focus group process and the survey research study design and sampling 
techniques.  Chapter 3 presents the summary of primary result themes of the KFOPA visitor 
survey, as well as more detailed information presented in table format.  A summary of focus 
group processes are presented in Chapter 4.    
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Chapter 2: Study Methodology 
 

The Kremmling Field Office Planning Area (KFOPA) Visitor Study was initiated by 
Bureau of Land Management (BLM) Kremmling Field Office in order to collect and assess 
social science information from customers (residents, visitors, public officials and tourism 
service organizations) that use or have important relationships with the KFOPA public lands.  An 
initial research effort targeted visitors to the KFOPA as part of an onsite and mail survey 
research project during the fall of 2006 and summer of 2007.  A second research effort called for 
focus groups and was designed to gain insights from residents, government officials, tourism 
industry representatives and recreation visitors.  These focus groups were conducted in the 
communities of Kremmling, Walden and Eagle, Colorado during the summer of 2007.  The 
information gathered from these two research efforts will provide a database that will be used for 
future planning and management decisions for the KFOPA.  The focus group and survey 
methodologies presented below were developed cooperatively with representatives from the 
BLM and representatives Arizona State University (ASU). This chapter presents the study 
methodology and discusses instrument development, sampling, data analysis, weighting and the 
study limitations. 
 

Two separate, but related research strategies served as the primary data collection 
methods for this study.  The first was a combination onsite and more in-depth mail survey of 748 
KFOPA visitors to determine their perceptions, preferences, desired benefits and travel patterns.  
Instruments and letters for the visitor onsite and mail survey are located in Appendix A; likewise, 
copies of the focus group instruments and cover letters are located in Appendix B.  The second 
research component involved a series of focus groups designed to obtain basic information about 
the role, importance and benefits provided by the Kremmling Field Office to residents, 
government officials and tourism industry representatives from the communities of Kremmling, 
Eagle and Walden, Colorado. The study methodology was designed and the data analyzed by the 
School of Community Resources & Development at Arizona State University.   
 
Visitor Survey 
 
 Given the wealth of data to be collected by the visitor survey project, it was decided to 
collect field visitor information in two phases.  The first phase involves administration of a brief 
onsite survey (dedicated primarily to collecting information about visitor travel behavior, 
demographics, recreation activities, and home mailing addresses).  The second phase involved 
the use of a follow-up mail survey (that allowed for more detailed assessment of visitor 
demographics, attitudes and preferences). BLM requested that a sample of hunters (n =66) be 
surveyed during the fall of 2006 in the public lands surrounding the Dice Hill/Wolford area. The 
majority of onsite surveys were administered during the busy summer season extending from 
June 20 through August 1.  

   
Onsite Survey 
 

An onsite interview survey was chosen as the method for identifying a random sample of 
visitors and for making initial contact with visitors to the KFOPA study sites. The survey was 
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designed to gather basic recreation activity, travel pattern and group use information.  The final 
onsite survey instrument consisted of nine questions and required approximately five to eight 
minutes to complete.  A copy of the onsite survey is located in Appendix A of this report.  The 
onsite visitor survey was designed to determine the following information: 
 

1. where the visitor traveled while in the area; 
2. the number of persons in and type of  group; 
3. which outdoor recreation activities members of the group participated in; 
4. if the respondent has visited the area previously; 
5.   gender and age;  and 
6. the name and mailing address of visitor’s who would be willing to participate in the 

follow-up mail survey. 
 
 The specific instrument used in data collection was an interviewer-administered onsite 
visitor survey.  The onsite visitor survey was designed to assist in identifying a sample of visitors 
that could be approached for a commitment to participate in a more in-depth mail survey about 
their past experience, perceptions, desired benefits and future setting preferences.  The visitor's 
name and address was also recorded on the onsite interview schedule for the purpose of building 
a sampling frame for the follow-up mail survey that is described later in this chapter.   
 
Sampling Plan for Selecting Onsite Visitor Sample 
 

The goal of a sampling plan was to accurately represent the visitor population in six river 
zones and four upland zones (for fall hunters).  In order to mitigate the excessive staff, time and 
financial resources that would be required to produce a completely random sample, purposive 
data collection times and sampling sites were utilized.  A minimum of 767 visitor contacts were 
targeted for the fall/summer study periods.  Of this total, 100 were fall upland visitors 
(representing four upland zones), 577 on the five river zones from the Kremmling Field Office 
and one river zone (Zone 6 - State Bridge to Catamount) from the Glenwood Springs Field 
Office Planning Area. Each of the 10 zones sampled had a target number of surveys based upon 
management estimations of actual use levels in that zone. The following objectives guided the 
sampling plan for the fall and summer study periods:   
 

1. to select a total random sample of 767 visitor contacts (with the secondary objective 
being the completion of over 300 mail surveys); 

2. to sample visitors to represent the period of fall use from October 24 through 
November 10, 2006 in the four upland zones. 

3. to sample visitors to represent the period of summer use from June 20 
through August 1, 2007 for the five river zones in the Kremmling Field Office and the 
State Bridge to Catamount zone in the Glenwood Springs Field Office; 

4. to sample visitors representing both weekday and weekend use at each location; 
 
 Nine of the ten zones were located within the KFOPA boundaries (see Figures 2.1, 2.2, 
2.3). Upland Zones 1, 2, 3 and 4 were located north and west of Kremmling.  The river zones 
were along the Upper Colorado River and Lower Blue River within the KFOPA Field Office 
boundary. Zones 3 through 6 are along the Colorado River and Zones 1 and 2 are along the Blue 
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River. The total number of onsite surveys to be administered over the six week study period was 
767. 
 
River Zones 
 
Zone 1 –Green Mountain Dam to Spring Creek Road (Canyon) 
 

Current Uses – Kayaking (Class III), gold medal fishing (walk-in and float boat fishing) 
 
Current Facilities – Parking area and put-in below the Green Mountain Dam, and the 
Spring Creek Road take-out on private land 
 
Current Visitor Use Data or Estimates – Estimated visitors per year: 2000 
 

High Use Period – Water dependent, usually a two month stretch in July and 
August (minimum 400 cfs needed for boats to float), kayakers on weekends is the 
primary use, along with float boat and walk-in fishing 

 
Survey Points – Green Mountain Dam put-in and Spring Creek take-out  

 
 
Zone 2 – Spring Creek Road to Confluence of Colorado and Blue River 
 

Current Uses – Walk-in and float boat fishing, gold medal fishing 
 
Current Facilities – See Gore Canyon put-in description above, Parcel I access road and 
trail, Old County Bridge take-out 
 
Current Visitor Use Data or Estimates – Estimated visitors per year: 1000 (and growing) 
 
 High Use Period – Same as Zone 5, float boat fishing occurs primarily on the 
 weekends  
 
Survey Points – Green Mountain Dam put-in and Old County Bridge takeout 

 
 
Zone 3 – Byers Canyon to Confluence of Colorado and Blue River  
 

Current Uses – Gold medal fishing 
 
Current Facilities – Five fishing access sites (each includes parking area and some 
include toilet facilities): Highway 9, Barger Gulch, Reeder Creek, Powers, and Sunset.  
 
Current Visitor Use Data or Estimates – Estimated visits per year: Highway 9 – 500, 
Barger Gulch – 100, Reeder Creek – 551, Powers – 603, and Sunset – 1000.  
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 Reeder Creek, Powers, and Sunset – receive use year round 
 Barger Gulch and Highway 9 – receive seasonal use (summer and fall) 

 
 
Zone 4 – Confluence to Pumphouse (Gore Canyon) 
 

Current Uses – Wild trout fishing, technical whitewater rafting (Class IV & V), national 
whitewater event and kayaking 
 
Current Facilities – Gore Canyon put-in (boat ramp, parking area, toilet facilities), 
Pumphouse developed recreationsite (three boat ramps, developed campground, toilet 
facilities, parking lots, group camp site, interpretive kiosks and potable water) 
 
Current Visitor Use Data or Estimates – Estimated visits per year: 3000 (Commercial 
river rafting and fishing, and public fishing and kayaking account for 2000 visits, and 
Gore fest (National Whitewater Championship – August 19 -20, 2006) accounts for 1000 
visits.  
 
 High use period – July and August, kayakers on the weekends and commercial 
 outfitters on the weekdays 
  
Survey Points – Gore Canyon put-in and Pumphouse 

 
 
Zone 5 – Pumphouse to Statebridge 
 

Current Uses – Float boating (Class II & III), wild trout fishing, camping, hot springing, 
and rock climbing 
 
Current Facilities – See Pumphouse description above, Radium developed recreationsite 
(one boat ramp, toilet facilities, parking lot), Statebridge takeout (parking area and 
takeout on private land).  
 
Current Visitor Use Data or Estimates – Estimated visitors per year: 45,000 
 
 High Use Period – Memorial Day to Labor Day, commercial outfitters on the 
 weekdays and public users on the weekends 
 
Survey Points – Pumphouse, Radium, Statebridge 
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Zone 6 – Statebridge to Catamount (Officially located in Glenwood Springs Field Office 
Planning Area) 
 

Current Uses – Float boating (Class II), wild trout fishing 
 
Current Facilities – See Statebridge description above, Catamount (parking area, boat 
ramp, toilet facilities) 
 
Current Visitor Use Data or Estimates – Estimated visitors per year: 10,000 
 
High Use Period – Memorial Day to Labor Day, commercial outfitters on  weekdays and 
public users on the weekends 
 
Potential Survey Points – Statebridge, Catamount (Part of Glenwood sampling plan) 

 
 
Upland Zones 
 
Zone 11 – Wolford Mountain West: West of Wolford Reservoir and US Highway 40 
 

Current Uses – Hunting, camping, fishing, boating, Off Highway Vehicle’s 
 

Current Facilities – Ritschard Dam parking area and restrooms (managed by Colorado 
River Conservation District), Red Desert Overlook parking area, picnic site and 
restrooms (managed by Colorado River Conservation District), interpretive kiosk 

 
Current Visitor Data or Estimates – Estimated visitors per year: 2,500  

  
High Use Period – Fishing, boating and OHV’s during Summer Season (June – 
September) and hunting during combined hunting seasons (October – November) 

 
Survey Points – County Road 26, access routes to BLM lands on west side of US 
Highway 40 

 
 
Zone 12 – Wolford Mountain North: East of US Highway 40 and North of County Road 25   
 

Current Uses – Hunting, Off Highway Vehicle’s, camping 
 
Current Facilities – Interpretive kiosk 
 
Current Visitor Data or Estimates – Estimated visitors per year: 5,000 
 
High Use Period – Hunting during combined hunting seasons (October – November) 
 
Survey Points – County Road 26, County Road 25, County Road 2 
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Zone 13 – Wolford Mountain South: East of US Highway 40 and South of County Road 25   
 

Current Uses – Off Highway Vehicle’s, camping, hunting 
 
Current Facilities – 2 interpretive kiosks, OHV Open Play Area and Staging Area, 
parking area for Sidewinder Extreme 4x4 Jeep Trail, Muddy Creek Fishing Access 
parking area and restrooms (managed by Colorado River Conservation District)  
 
Current Visitor Data or Estimates – Estimated visitors per year: 10,000 
 
High Use Period – OHV use during spring and summer seasons (May – September) 
 
Survey Points – County Road 224, County Road 25, County Road 227 

 
 
Zone 14 – Dice Hill 
 

Current Uses – Hunting, camping, Off-Highway Vehicle’s and snowmobiling 
 
Current Facilities – Interpretive kiosk 
 
Current Visitor Data or Estimates – Estimated visitors per year: 2,500 
 
High Use Period – Combined hunting seasons (October – November) 
 
Survey Points – Junction of Spring Creek Road and Dice Hill Road, Spruce Creek Road, 
Dice Hill Road 
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Figure 2.1 Kremmling Field Office Planning Area River Zones 
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Figure 2.2 Wolford Area Map 
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Figure 2.3 Dice Hill Area 
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The overall target of 667 river visitor contacts for the summer period was to be attained 

by collecting samples at each of the six river zone locations. Additionally, 100 upland visitors 
were targeted in the four upland zones (zones 11-14). Sample periods typically lasted from four 
to five hours, and were staggered at each location to ensure random sampling from the total 
distribution of hours that visitors were most likely to leave the area. The sampling plan provided 
for collection of an average of 100 completed onsite surveys per week throughout the four week 
sample period.  Historically, use patterns have been at their lightest at the beginning of the 
sample period and often are at the highest around the end of the summer.  The goal was to 
average the following number of total (as well as weekend and weekday targets) samples from 
the six study zones. 
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Table 2.1  Sampling Targets  and Completed Onsite Surveys by Study Site 
 Total Sample 

Target 
Weekday Day Weekend Day 

Blue River: Green Mountain Dam to 
Spring Creek Road 

27 3 24 

Blue River: Spring Creek Road to 
Confluence with Colorado River 

55 5 50 

Colorado River: Byers Canyon to 
Confluence with Blue River 

55 22 33 

Colorado River: Confluence with 
Blue River to Pumphouse 

55 5 50 

Colorado River: Pumphouse to State 
Bridge 

385 134 251 

Colorado River: State Bridge to 
Catamount 

90 27 63 

Upland Areas (4 Zones: Wolford 
West, Wolford North, Wolford 
South and Dice Hill) 

100 25 75 

Total   767 221 546 
 

Once a visitor was identified and stopped at the sampling site, he/she was led through a 
directed set of questions, and the survey staff recorded answers on the onsite survey instrument.   
This onsite survey was augmented by information that the staff person ascertained and recorded 
without direct questioning (e.g., gender).  

After the onsite survey was completed, the survey staff person asked the visitor if he/she 
would be willing to take home and complete a longer mail survey.  If the answer was no, the 
onsite survey was summary coded by the survey staff member and the interview terminated.  If 
the answer was yes, the visitors name and address was taken.  The visitor was then informed that 
this information was for a follow-up postcard that can be mailed at a later point (approximately 
one week later) should the visitor forget to reply within that time period.  The visitor was then 
provided with a packet including a mail survey, along with a postage-paid envelope addressed to 
the School of Community Resources & Development at Arizona State University.   
 
 The following general procedures guided the administration of the onsite visitor survey 
by the field personnel: 
 

1.  Arrive at the sample location on designated survey days and times, with adequate 
survey supplies. 

2. Arrange survey packets (onsite survey, mail survey, return envelope, and 
name/address sheet) and record matching ID numbers on mail and onsite surveys. 

 
3. Select a visitor (one from each car or party) to be interviewed, using the study 

interview script. If the visitor refuses to participate, thank them for their time and say 
good-bye - then complete record appropriate information about non respondents on 
the survey form (e.g. reason for refusal, gender, time, etc.). 
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4.   Only select visitors who are recreating, not persons working or persons in the 
recreation area for non recreation purposes (such as mining activity, grazing activity, 
or public land management officials). 

5. Once the visitor has completed the survey, ask "Would you be willing to take home 
one of our mail surveys?"  An introduction to the mail survey is given as part of the 
onsite survey, so the visitor will be familiar with it.  Try to gently persuade the visitor 
to participate, noting that the entire purpose of the survey is to better serve them, the 
users of the area.  If the person refuses - thank them for their time and say good-bye.  
Then, complete the record of official information for the survey (e.g. reason for 
refusal, gender, time, etc.). 

 
6. If the visitor agrees to take the mail survey, ask them to provide their name and 

address so a postcard reminder can be mailed (if need be) in a week.  Also provide the 
visitor with the rest of the packet (the mail survey, map and the return envelope).  Ask 
them if there are any questions, and bid them a good day.  

 
7. After the completion of each visitor contact interview, ensure that all parts of the 

onsite survey log sheets are completed.   It is important to complete the entire record 
before going to the next interview. 

 
8. At the end of the survey day, survey records were double checked to make sure that 

each was completed and refusals recorded (including day, park code, gender, reason 
for refusal, etc.).  Prepare postcards for mailing - check addresses and place a stamp 
on each card. 
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Selecting Onsite Respondents 
 

During a sampling period in each location, the survey staff's responsibility was to protect 
the randomness of the survey.  If the survey team member always approaches a male respondent 
or always approaches the driver of a vehicle, he or she is systematically biasing the sample in a 
way that does not include females or passengers, respectively.  Likewise, only contacting visitors 
during slow use times would bias the sample - that is, users who feel more comfortable about 
traveling during congested times would not be represented.  While complete randomness is an 
ideal goal, a good surveyor will find ways to increase the diversity and representativeness of the 
sample. Survey staff was provided a basic understanding of sampling theory during the formal 
survey training session. 
 
 For sampling purposes, one individual was selected from each group or party that is 
traveling together.  The number of individuals in each travel group (which may well include 
several individuals using numerous vehicles) was ascertained at the onset of the encounter.  A 
solo visitor counted as a group for survey selection purposes.  The following guidelines were 
designed to aid survey personnel as they selected individual respondents from the groups to be 
surveyed: 
 

1. Ask the occupants in the vehicle or travel party or at the sample site "How many 
individuals are with you today in your travel party?"   Once that number is 
determined, the next task to select a particular respondent to interview from the group 
(or more if the group was large).  If there is a solo visitor, that person automatically 
becomes the respondent.  We did not count children and/or teenagers younger than 
seventeen as group members for the purposes of selecting a respondent (this will 
require some judgment).   

 
2. If the respondent cannot speak English, the next person (according to the criteria 

outlined above) who can speak English should be selected. 
 
3. If the person selected for the interview refuses, but someone else in the group 

volunteers, the volunteer may be interviewed.  However, the person who refuses 
should be encouraged (not pressured) to participate. 

 
4. Complete the interview as outlined in the previous section.   

 
Training 
 
 The survey personnel who administered the onsite survey were trained prior to working 
in the field.   The training addressed the following topics and exercises: 
 

1. A basic orientation to the study purpose including the unique study objectives from 
the planning, marketing and operations perspectives; 

 
2. A basic orientation to sampling theory and the need for randomness; 
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3. An overall review of the study methodology and sampling strategy (including 
information in this handout).  Discussion of the weekend and weekday sampling 
strategy, sample times, and respondent selection process; 

 
4. An orientation to the onsite survey instrument, proper administration and completion 

procedures, and the subsequent mail survey. 
 
5. An orientation to interviewing techniques and the role of an interviewer; and  
 
6. Actual practice in administering the onsite and mail surveys, both in the training 

session and onsite. 
 
Mail Survey 
 

The self-administered mail survey was first handed out onsite (after completing the onsite 
survey) and subsequent mailings were sent from Arizona State University to those visitors who 
were willing to participate in the follow-up mail survey. The general strategy was to include the 
more detailed in-depth background, attitude, benefit and setting preference questions on the mail 
survey when the visitors had more time in the comfort of their own homes.  As with the onsite 
survey, the mail questionnaire instrument went through several developmental stages. Once pre-
testing and the final revisions were completed, the final mail questionnaire instrument was 11 
pages long and required approximately 20 minutes to complete.  A copy of the complete mail 
survey is located in Appendix A.  The final mail survey instrument was designed and 
implemented to meet the following information objectives: 
  

When implemented, the onsite survey and mail survey together will allow for the 
inventory and measurement of the following types of visitor-based information:  
 

1. visitor profiles of travel behavior, favorite zone, prior use history; 
2. visitor profiles of information sources utilized; 
3. visitor activities; 
4. visitor personal and activity use history; 
5.  experience preferences of visitors; 
6.   desirability and attainability of personal, social, economic and environmental benefits 
7.   setting preferences; 
8. economic expenditures of visitors; and 
9. visitor satisfaction levels and perceptions of quality of services provided. 

 
Demographic questions and two open ended comment questions were also contained in 

the survey instrument. 
 
Sampling Strategy for Mail survey 
 

The sampling goal for the mail survey was an extension of the previous strategy for the 
onsite survey.  At the end of each onsite visitor contact, a name and address list of respondents 
who were willing to participate in a follow-up mail survey were compiled.  Of the total number 
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of visitors who completed the onsite survey, 74.9 percent (n = 556) said they were willing to 
participate in the mail survey and provided their names and addresses.   
 
 The method for administering the mail questionnaire was adapted from Dillman's Total 
Design Method (2006).  To ensure a high response rate, Dillman suggests at least three mailings 
to each respondent.  The actual handing out of the mail survey with a pre-paid return envelope 
onsite (first mailing) was substituted for the initial mailing.  Each survey was marked with an 
identification number for mailing and tracking purposes so respondents could be eliminated from 
future mailing lists.  A mailing of a reminder postcard (second mailing) was sent one week later 
to those original respondents who had not yet returned their surveys.  Three weeks after the 
onsite interview, a second complete survey (third mailing) was sent to the non-respondents. This 
final survey mailing included a personalized cover letter, mail survey and postage paid return 
envelope.  These mailings included cover letters designed to explain the purpose of the study and 
provide encouragement to return the surveys in the self-addressed stamped return envelopes. 
 
Focus Groups 
 

Focus groups were used to identify issues and recreation opportunities of greatest concern 
to both visiting and resident customers. The purpose of the focus group process was to gain an 
understanding and involvement from local communities concerning the importance of the 
KFOPA and to gain insights to help design the visitor survey instruments for the subsequent 
survey research effort.  A total of five focus groups were conducted in three communities as 
listed below: 
 
1. Eagle (River Outfitters) August 7, 2007- 9 participants 
2. Walden (Residents) August 7, 2007- 8 participants 
3. Kremmling (Chamber of Commerce) August 8, 2007- 3 participants 
4. Kremmling (Non-Motorized Users) August 8, 2007- 8 participants 
5. Kremmling (Motorized Users) August 9, 2007- 4 participants 
 

The original strategy was to hold separate focus groups for the communities of Walden, 
Kremmling and Eagle, Colorado. Focus group participants were identified in cooperation with 
the Bureau of Land Management, local governments, and Chamber of Commerce representatives 
in each community.  A letter was mailed to each participant (see example in Appendix B) 
informing them of the purpose, time and location of each focus group. Participants were asked to 
RSVP on a postcard that was returned to Arizona State University.  
  

The focus groups were held in a central downtown community setting and facilitated by 
representatives of the research team from Arizona State University.  Each focus group had a 
facilitator and recorder.  The facilitator asked questions and involved each participant in the 
discussion.  The recorder administered written surveys, and wrote comments on flip charts. 
Sessions lasted from one to two hours.  Besides the facilitator and recorder, a graduate student 
and BLM personnel were in attendance at each focus group.    
 

After arriving, the focus group participants were asked to sign in and complete a name 
tag by the focus group team.  After the survey team members were introduced, the purposes of 
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the overall study and focus groups were discussed. The purpose of the year long study was 
explained as creating a better understanding of the value and importance of the KFOPA to 
visitors and the local communities so that an information base is available for future planning 
and management.  The purposes for the focus group was explained as a collaborative effort for 
understanding the importance of the KFOPA to a community, to collect information about use 
and preferences for the development of survey instruments, and to listen to key issues that the 
study can begin to address.  Next, ground rules were discussed for the ensuing discussion and the 
group was oriented to the KFOPA.  While each focus group took on somewhat of its own unique 
personality and communication focus, the participants were generally asked to share responses to 
the following series of questions: 

 
1. Their name, the profession or organization they were with and then consider this 

question: What has been your most enjoyable personal recreation experience in the 
KFPA? (to tease out experience components) 

2. What recreational activities do they and other visitors participate in while in the 
KFOPA? Next, what activities do you see tourists doing? 

3. What setting features attract you and other people to the KFOPA? 
4. What is the importance or meaning that the KFOPA has in your life or the lives of 

others in your community? 
5. What are some other places (i.e., communities, destinations) that you would like your 

community to be like?  What are some communities/destinations that you would not 
like to be like? 

6. Thinking about your past recreation activities and experiences within the KFOPA, 
what are the personal benefits that you personally have derived? 

7. Thinking about the benefits that occur to groups like families, recreation groups or 
even the whole community, what are some of the social benefits that occur here 
because of the KFOPA to these groups? 

8. What economic benefits may occur to individuals, local businesses, or the regional 
economy because of the KFOPA?  Can you identify any economic benefits? 

9. Can you identify some environmental benefits that occur because of the KFOPA? 
10. Finally, are there any other issues or concerns you would like to share with us about 

the KFOPA? 
 

A complete script used by the focus group facilitators is located in Appendix B.  A 
summary of the results from the focus group meetings is presented in Chapter 4.  A more 
detailed account of the responses and results from each of the six focus groups can be found in 
end of Chapter 4, zone specific results from the focus groups can be found in Appendix E. 

 
The focus group methodology utilized the same six management zones as mentioned in 

the mail and onsite survey.  Zone six (State Bridge to Catamount) is actually within the 
Glenwood Springs Field Office Planning Area (GSFOPA). However, it was decided to include 
these participants and data with the KFOPA visitors because of the water-based river focus of 
this study.  In the focus groups, participants were encouraged to also identify other areas/zones 
where they recreate on KFOPA lands.  Several new areas were added to the original six zones.  
Each of these new zones was assigned a letter (as opposed to a number for the original six study 
zones) and a local geographic-based name. The entire list of zones are presented below in Table 
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2.2  Right after the table, is a BLM map which has outlined each zone with boundaries (see 
Figure 2.2). 
 
Table 2.2 Zones 

Zone Name Assigned Number or 
Letter 

Blue River: Green Mountain Dam to Spring Creek Road 1 
Blue River: Spring Creek Road to Confluence with Colorado River 2 
Colorado River: Byers Canyon to Confluence with Blue River 3 
Colorado River: Confluence with Blue River to Pumphouse 4 
Colorado River: Pumphouse to State Bridge 5 
Colorado River: State Bridge to Catamount 6 
Strawberry A 
Dice Hill B 
Troublesome C 
Colorado River Headwaters D 
North Sand Hill E 
Independence Mountain F 
Laramie River- Bull Mountain G 
Wolford H 
Colorado River Corridor I 
Blue River J 
Iron Clad K 
Buffalo L 
Seymore Reservoir M 
Refuge N 
Pole Mountain O 
Walden Reservoir P 
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Figure 2.4 Kremmling Field Office Focus Group Zones 
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Data Analysis 
 
 All of the completed onsite and mail surveys were coded and entered into electronic data 
bases on computers at Arizona State University.  The data were organized into predetermined 
coding fields based upon the order of the survey questions and then checked for accuracy.  All 
data analysis for this report was completed using the Statistical Package for the Social Sciences 
(SPSS 15.0).   
 
Study Limitations 
 

All studies have inherent limitations and delimitations that restrict the ability to 
generalize about the study's results.  It should be initially mentioned that the results of the focus 
groups represent only the views and opinions of the participants chosen or contacted for this 
study.  While attempts were made to include diversity of perspectives, there is likely a variety of 
different perspectives beyond those included in this study.   This limitation is of particular 
importance to persons who may want a more representative insight into community or residents 
opinions from the three local communities adjacent to the KFOPA.  Unfortunately, all residents 
or government officials or tourism industry representatives were not included in the focus group 
methodology or results. 

The visitor study only represented visitors to the KFOPA during the fall 2006 (October 
24 to November 10) and summer of 2007 (June 20 - August 1).  The data from the visitor survey 
does not represent all users or all seasons of use on the public lands or visitors that visited other 
areas in the field office public lands. While use does occur year round, the majority of use occurs 
during the sampling period for this study. 
  

In any study that asks respondents to verbally respond to questions, there are problems 
and ambiguities in definitions of terms, behaviors, management actions and other perceptions 
that may place limitations on data validity.  The use of standardized data collection instruments 
and the training of interviewing personnel in the purposeful administration of these instruments 
help to limit validity problems and improve the reliability of the data collected.   
 
 All survey research methodologies share the problem of non-respondents.  To the extent 
that non-respondents exhibit different characteristics or recreation behaviors from the study 
population, response bias is a problem.  In this study, considerable efforts were made to 
maximize the response rate for both the onsite and mail surveys.  Trained interviewers, 
prompting, postcard reminders and multiple mailings were all used as techniques to increase and 
improve the response rates.  The sampling strategy for the visitors in this study did not sample 
every hour of a 24 hour period.  Night sampling was not included to the extent that visitors were 
available early in the morning (before 7 a.m.) or late evening (after 8 p.m.). 
 

It is possible that commercial river visitors from the KFOPA were either somewhat 
underrepresented or somewhat misrepresented in the study for three reasons. While commercial 
operators were contacted and very supportive of the study, the extra time required to have 
commercial visitors complete the study was a field challenge. Due to the tight schedules and 
efficiency of the commercial guides, visitors were often quickly given a safety lesson and then 
promptly loaded into boats, leaving less time to make a contact to administer a survey. Non-
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commercial visitors were often more assessable and less rushed than those visitors on the 
commercial trips. The second reason pertains to how the visitors were actually classified. Since 
the travel group’s affiliation was self-selected, the option of choosing “friends”, “family”, or 
“friends and family” could have been just as likely selected by a commercial visitor if they 
perceived that group association being more primary than “commercially outfitted group”.  In 
other words, many of the commercial visitors may be included in the sample, but categorized 
themselves as visiting with “friends,” “family” or “friends and family,” rather than as a 
commercially outfitted group.  To the extent this was true, it would serve to under report the 
actual number of commercial visitors in the study. Finally, 90 river visitors were targeted from 
zone 6 (Glenwood Springs Field Office Planning Area) which is a river zone with little 
commercial use. 

 
 Another limitation in regard to overall recreation use is the omission of minors or 
children from the respondent sample.  Children also use the public lands and participate in 
recreation.  To the extent that they were included within the group descriptives they were 
included in the study data.  However, to include them as respondents would require an additional 
survey methodology designed specifically to measure the responses of teens and younger 
children or a separate survey for the parents of children.   
 
 Language was also a barrier that was not directly addressed in the study methodology.  If 
respondents did not speak English, they could not respond to the study instruments.  While this 
did not appear to be a large problem, it was an occasional barrier.  The costs and personnel 
required to address the language issue are considerable and were determined to be beyond the 
scope of the study. 
 
 While these limitations must be recognized, the basic inferences that are drawn from this 
report are valid given the boundaries of these limitations.  It should also be recognized that most 
of these limitations represent a trade-off between the costs of and the benefits of gaining more 
precise data.  In other words, additional surveys to capture 24 hour, youth or all residents have a 
financial cost which must be weighed against the benefits of more precise data. 
 
Study Assumptions 
 

As with other survey research, certain assumptions have to be made in order to organize, 
collect and report on the results of this study.  The following basic assumptions have been made 
in this study: 
 

1. Personal information provided by the study respondents is "accurate" and unbiased; 

2. Self-reported data concerning outdoor recreation behavior, management preferences and 
economic expenditures can be recalled and reported accurately by respondents; and 

3. The onsite visitor sample represented random samples of their respective user 
populations at the five study survey sites. 
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Chapter 3: Kremmling Field Office Planning Area Visitor Survey Results 
 

This chapter presents key findings of the Kremmling Field Office Planning Area 
(KFOPA) Visitor Survey administered during the summer use season extending from June 16 to 
July 30, 2007.  Additionally, a small sample of upland visitors was surveyed during the fall 2006 
period (October 24 to November 10). As described in Chapter 2, data were collected in two 
phases.  The first phase involved administration of a brief onsite exit survey of a targeted 
representative sample of 748 KFOPA visitors.  The second phase involved administration of a 
follow-up mail survey for those samples expressing a willingness to participate in a complete 
study.  Of the 748 persons sampled, 66 were upland recreation users (see Appendix C) from the 
fall survey and 92 were sampled from the State Bridge to Catamount - Zone 6 from the 
Glenwood Springs Field Office Planning Area. 
 

The actual number of visitors sampled during the study, and the response rates that were 
ultimately realized, are reported in Table 3.1.  A total of 765 individuals were sampled following 
the methodology detailed in Chapter 2.  Of those 765 individuals, seventeen refused to 
participate in either phase of the study, this resulted in a total of 748 completed samples for the 
first phase (onsite portion) of the survey (98% of the visitors sampled). 188 completed the onsite 
but declined the invitation to complete a mail questionnaire. Of the 748 visitors requested to 
participate in the second phase (mail-back), 221 returned fully completed, usable surveys – 
resulting in a 40% adjusted mail-back response rate.   
 
Table 3.1 Completed Onsite Surveys by Study Site 
 Total 

Completed 
Onsites 

Weekday 
Completed 

Onsites 

Weekend 
Completed 

Onsites 

Sampling 
Confidence 

Interval 
Blue River: Green Mountain Dam 

to Spring Creek Road 
36 12 24 +/- 8.3% 

 Blue River: Spring Creek Road to 
Confluence with Colorado 
River 

59 6 53 +/- 6.5% 

Colorado River: Byers Canyon to 
Confluence with Blue River 

62 29 33 +/- 6.4% 

Colorado River: Confluence with 
Blue River to Pumphouse 

46 4 42 +/- 7.4% 

Colorado River: Pumphouse to 
State Bridge 

387 131 256 +/- 2.5% 

Colorado River: State Bridge to 
Catamount 

92 28 64 +/- 5.2% 

Dice Hill 45 0 45 +/- 7.5% 
Wolford North 10 0 10 +/- 15.8% 
Wolford South 11 0 11 +/- 15.0% 
Wolford West 0 0 0 NA 
Total 748 210 538 +/- 1.8% 
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Table 3.2 Overall Survey Response Rates 
Total 
Onsite 

Contacts 

Completed 
Onsites 

Onsite 
Response 

Rate 

Onsite 
Confidence 

Interval 

Took 
Mail 

survey 
home 

Returned 
Mail 

Survey 

Mail 
Response 

Rate 

Mail 
confidence 

interval 

765 748 98% +/- 1.8% 556 221 40.0% +/- 3.4% 
  

The results of the study for all study zones (upland and river) are presented in detail in 
this chapter after the summaries for the onsite and mailback visitor surveys.  Frequencies of 
responses for each survey item are presented in table form.  Highlighted below are some of the 
more important findings, organized by major categories of data collected from both the onsite 
and mail-back surveys.  At the end of each finding, reference is made to the table that yields 
additional details.  Appendix D contains selected data from the mail survey by the preferred zone 
of visitors (10 total zones). A separate breakout of the fall 2006 upland visitor sample results is 
presented in Appendix C. 
 
Summary of Onsite Visitor Survey Results 
 
Visitor Demographics 

 
1. About three-fourths of visitors were male (74.3%). 
2. The average age of visitors was 41 years. 

 
Travel Behavior  

 
1. A majority of visitors (87.8%) stated that the KFOPA was the main destination on their 

current visit away from home.  The remainder perceived the visit was a smaller 
component of a trip predominantly focused on other destinations.  

2.  Visitors frequently used the area and had been to the area a mean of 10.1 times during 
the past twelve months.  Additionally, they averaged a mean of 42.5 visits during the past 
five years.  Of all of the KFOPA visitors, a majority (98.7%) visited one zone, and only 
1.3% traveled to two zones on their visit. None traveled to three zones or four zones on 
their most recent trip. 

 
Activity Interests 
 

1. Visitors participated in a wide range of activities during their trip to the KFOPA. The 
most frequently reported activities included rafting (54.6%), fishing (37.6%) and 
kayaking/canoeing (30.9%).   

2. The most satisfying activities included rafting (36.0%), fishing (28.0%), and 
kayaking/canoeing (21.2%). 
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Group types 
 
1. Average reported group size was 6 people.  
2. Approximately one-third (37.4%) visited with friends only.  Eighteen percent visited with 

family only, 12 percent visited with family and friends, and seven percent visited alone.  
3. About 21 percent of the total sample visited with an organized group or commercially 

outfitted group. 
4. About 22 percent of the river users surveyed visited with an organized group or 

commercially outfitted group. Over 43 percent of upland users visited with family and 
friends. 

 
Summary of Mailback Visitor Survey Results 

 
Visitor Demographics 

 
1. About three-fourths (72.9%) of visitors who filled out the mailback survey were male. 
2. The average age of visitors in the mailback sample was 45 years. 
3. While there is a certain amount of diversity among the visitors, a typical visitor more 

often than not tended to be middle aged, white, currently employed and highly educated.  
Over four-fifths of the visitors had at least four years of post-high school education.  
Nearly four-fifths had annual household incomes of more than $50,000. 

 
Travel Behavior 

 
1. Approximately two-thirds reported visiting the BLM public lands was the main reason 

for taking their trip away from home. 
2. Respondents most frequently stayed overnight within the KFOPA during their visit 

(58.5%).  Visitors reported that they camped at a BLM designated campground (28.9%) 
or on BLM public lands- non campground (23.1%).  Others reported that they stayed at a 
private home (29.4%).  The average length of overnight stay was 3.3 nights. 

3. Visitors reported they had been visiting the BLM public land where they were contacted 
for the study for an average of 8.41 years. 

4. Fifty eight percent stayed at least one night on BLM KFO public lands, twenty three 
percent stayed at least one night in Dillon/Summit County, about one-fifth stayed at least 
one night in Kremmling, and about twelve percent stayed at least one night in Vail.  Less 
than ten percent stayed at least one night in each of the communities of Winter Park 
(7.1%), and Granby (4.1%), and the Denver metro area (2.7%).   

5. The most commonly used information sources included past personal experience 
(82.4%), maps of the area (59.3%), friends/relatives (62.3%), internet (45.4%) and 
signs/road side displays (45.4%).  This was followed by local business people (22.0%) 
and Rangers/BLM staff (20.0%) as an information source.  The most helpful information 
sources included past personal experiences (3.74), commercial guides, and 
friends/relatives (3.61).  

6. On average, visitors spent $470.00 on lodging, shopping, meals, tourist services, 
gas/transportation and miscellaneous things during their visit.  
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Most satisfying zone 
 

1. When asked about their most satisfying zone, about two-fifths (42.1%) selected Colorado 
River: Pumphouse to State Bridge.  Twelve percent selected Colorado River: State 
Bridge to Catamount, and another twelve percent selected Blue River: Spring Creek to 
confluence with Colorado River. 

2. The average number of other groups seen in respondents’ most satisfying zone was about 
twelve people. 

3. Respondents indicated experiencing a slight level of crowding (Mean = 3.84) during their 
visit to their most satisfying zone.      

 
Activity Interests 

 
1. Visitors participated in a wide range of activities during their trip to the KFOPA.  The 

most frequently reported activities included rafting (74.5%), fishing (70.3%).  
Additionally, watching wildlife (60.1%) and kayaking/canoeing (54.8%) were frequently 
reported activities.   

2. Some of these most frequently reported activities for the visit in the KFOPA reappear 
when visitors were asked to report their 1st most satisfying and 2nd most satisfying 
activities in their most satisfying zones.  In order of importance (percent of people 
identifying activities as either “1st most satisfying” or “2nd most satisfying”), the activities 
are ranked as rafting (33.5%), fishing (30.3%), kayaking/canoeing (19.7%), and camping 
(15.6%). 

3. When asked to identify their “1st most satisfying” activities, visitors most frequently 
pointed to rafting, fishing and kayaking/canoeing. 

4. Visitors participated in their “1st most satisfying” activities for an average of 64 times 
over an average of 27 years. 

5. Sixty four percent reported that their “1st most satisfying” activity was among their 
favorite leisure interests.  About one-fourth (23.5%) reported that their “1st most 
satisfying” activity was their favorite leisure interest. 

6. About one-third (29.7%) considered themselves to be highly skilled as compared to other 
participants in their 1st most satisfying” activity. 

 
Desired Experience/Benefits 

 
1. The five most desirable personal experiences are, in order, experiencing the natural 

surrounding (4.58), enjoying the area’s wildlife, scenery, views and aesthetics 
(4.49),enjoying frequent access to outdoor physical activity (4.34), enjoying closeness to 
family/friends (4.23) and escaping everyday responsibilities for a while (4.23). 

2. Experiencing the natural surroundings (4.41), escaping everyday responsibilities for a 
while (4.33), and enjoying frequent access to outdoor physical activity (4.25). were the 
three most attained personal experiences.  

3. The three most desired personal benefits were living a more outdoor-oriented lifestyle 
(4.15), closer relationship with natural world (4.09), improved outdoor recreation skills 
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(4.09).  The three most attained personal benefits included closer relationship with natural 
world (4.08), greater awareness of this area as a special place (4.07), and living a more 
outdoor- oriented lifestyle (3.98). 

4. The three most desired community benefits were strengthening relationships with family 
& friends (4.09), lifestyle improvement or maintenance (3.86), and sustaining 
community’s western cultural heritage (3.86).                     

5. The community benefits that were the highest attained were strengthening relationships 
with family & friends (3.96), lifestyle improvement or maintenance (3.77), and greater 
family bonding (3.58). 

6. The three most desired environmental benefits were increased stewardship and protection 
of river corridor (4.37), greater protection of fish, wildlife and plant habitat from growth, 
development and public use impacts (4.35), and increased awareness and protection of 
natural landscapes (4.21). 

7. The three most attained environmental benefits were increased awareness and protection 
of natural landscapes (3.84), greater protection of fish, wildlife and plant habitat from 
growth, development and public use impacts (3.74), and increased stewardship and 
protection of river corridor (3.69).   

8. The three most desired economic benefits were preservation of the special landscape 
character of this place (4.24), reduced health maintenance cost (3.11) and increased work 
productivity.   

9. The three most attained economic benefits were preservation of the special landscape 
character of this place reduced health maintenance costs (3.71), increased local tourism 
revenue (2.98), and increased work productivity (2.83). 

 
Desired Recreational Settings 

 
1. For all recreation setting factors (e.g. remoteness, naturalness, facilities at put-in and 

take-out sites, facilities on the river, facilities, non-motorized routes), at least fifty percent 
of visitors felt these factors should continue to be managed to reflect the conditions they 
experienced during their trip. 

2. At the same time there were strong indicators that many visitors would press for key 
changes in the setting management of their most satisfying zone.  Slightly more than one-
third of visitors (37.4%) felt that their “1st most satisfying” zone should be managed to 
rehabilitate and reduce signs of other’s use.  About thirty six percent indicated that 
motorized routes should be reduced/limited.  Additionally, about one third (27.8%) 
indicated that mountain bike trails should be reduced/limited in their “1st most satisfying” 
zone.  Finally, about half (45.0%) indicated they would like more facilities (e.g. roads, 
trails, restrooms) in their “1st” most satisfying zone.    

 
Visitor Satisfaction 
 

1. On average visitors were very satisfied (Mean = 4.14) with their visit to the KFOPA.  
About half (51.4%) indicated they were very satisfied, one-third (33.3%) indicated they 
were extremely satisfied, and eleven percent indicated they were moderately satisfied 
with their visit.  
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2. Eighty one percent reported that natural places (such as mountains, streams etc.) 
contributed most to their satisfaction with their visit to the KFOPA.  Sixty-two percent 
indicated that activities contributed most to their satisfaction while visiting the KFOPA.  
Forty-four percent indicated that towns contributed least to their satisfaction with their 
visit.   
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Onsite Visitor Survey Results n=745 
 
Table 3.3 Group Size 
 Frequency Percent 
1 51 6.9
2-3 304 41.4
4-5 154 21.0
6-10 142 19.3
11+ 83 11.4
Mean 5.60  
Q1: How many people are in your group today, including yourself? 
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Table 3.4 Number of visits (past 12 months) 
  Frequency Percent 
0 282 37.9 
1 92 12.3 
2 72 9.7 
3 46 6.2 
4 32 4.3 
5 30 4.0 
6 19 2.6 
7 5 .7 
8 13 1.7 
9 2 .3 
10 25 3.4 
12 15 2.0 
13 1 .1 
14 1 .1 
15 16 2.1 
16 1 .1 
17 1 .1 
20 21 2.8 
25 7 .9 
30 12 1.6 
36 1 .1 
40 8 1.1 
48 1 .1 
50 13 1.7 
60 1 .1 
70 2 .3 
80 1 .1 
90 1 .1 
97 1 .1 
100 16 2.1 
110 1 .1 
150 2 .3 
160 1 .1 
200 1 .1 
300 1 .1 
700 1 .1 
Total 745 100.0 
Mean 10.07  
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 



 

34 

Table 3.5 Number of Visits (Past 5 years) 
 Frequency Percent 
0 206 27.7 
1 53 7.1 
2 35 4.7 
3 27 3.6 
4 19 2.6 
5 54 7.2 
6 24 3.2 
7 7 .9 
8 11 1.5 
10 36 4.8 
12 23 3.1 
13 1 .1 
15 25 3.4 
18 2 .3 
20 29 3.9 
24 4 .5 
25 12 1.6 
30 26 3.5 
32 1 .1 
35 1 .1 
36 1 .1 
40 9 1.2 
45 1 .1 
46 1 .1 
50 25 3.4 

60 10 1.3
70 4 .5
75 1 .1
80 1 .1
90 1 .1
97 1 .1
100 34 4.6
125 2 .3
150 11 1.5
180 1 .1
200 10 1.3
250 4 .5
300 7 .9
350 1 .1
400 6 .8
420 1 .1
500 10 1.3
600 1 .1
700 1 .1
900 1 .1
1000 3 .4
1073 1 .1
Total 745 100.0
Mean 42.54 

Q3: How about the last five years? 
 
Table 3.6 Number of Zones Visited on Recent Trip 
 Frequency Percent 
1 728 98.7
2 9 1.3
3 0 0.0
4 0 0.0
Number of zones the visitor traveled to or through on their visit.
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Table 3.7 Activities 
 Activities 

Participated In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent
Rafting 372 54.6 269 36.0
Camping 107 14.3 12 1.6
Nature Study 6 0.8 0 0.0
Swimming 16 2.3 1 0.1
Backpacking 7 0.9 0 0.0
Horseback Riding 4 0.5 1 0.1
Kayak/Canoe 211 30.9 151 21.2
Watching Wildlife 33 4.4 2 0.2
Tubing 17 2.5 12 1.6
Hot Springs Soaking 9 1.3 0 0.0
Motorcycling 6 0.8 0 0.0
Driving: General Sightseeing 46 6.2 21 2.8
Fishing 256 37.6 210 28.0
Photography 31 4.1 1 0.1
Hiking/Walking 36 4.8 2 0.3
ATV Riding 28 3.7 2 0.3
Four Wheel Driving 22 2.9 0 0.0
Hunt 58 7.8 47 6.2
Snowmobile 3 0.4 1 0.1
Snowshoe 1 0.1 0 0.0
Target Practice 8 1.1 1 0.1
Scouting for Hunting 17 2.3 0 0.0

Other:   
Astronomy 1 0.1 0 0.0
Cliff Jumping 2 0.2 1 0.1
Fossil Hunting 1 0.1 3 0.4
Kite Flying 1 0.1 0 0.0
Matressing 1 0.1 0 0.0
Motorcycling 1 0.1 1 0.1
Mountain Bike 1 0.1 0 0.0
Picnicking 1 0.1 1 0.1
Relaxing 1 0.1 1 0.1
Surveying Cars 1 0.1 1 0.1
Swift Water Rescue Training 3 0.4 0 0.0
Throwing Rocks 1 0.1 0 0.0
Water Color 1 0.1 0 0.0

Q4: Please indicate with activities from this list your group did or will participate in during your current visit to this 
area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
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Table 3.8 Group Type 
 Upland Users River Users Total 
 Freq. Percent Freq. Percent Freq. Percent 
I am visiting alone 5 7.6 47 6.9 52 7.0
Family only 15 22.7 122 18.0 137 18.4
Friends only 17 25.8 262 38.6 279 37.4
Family and friends 29 43.9 94 13.8 123 16.5
Organized group  0 0.0 21 3.1 21 2.8
Commercially outfitted group 0 0.0 133 19.6 133 17.9
Total 66 100.0 679 100.0 745 100.0
Q6: What type of group are you with during this visit? 
 
Table 3.9 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 647 87.8
This area is one of multiple other destinations for this trip. 90 12.2
Total 737 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table 3.10 Gender 
 Frequency Percent 
Male 555 74.3
Female 192 25.7
Total 747 100.0
Q8: Are you…? 
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Table 3.11 Age 
 Frequency Percent 
80 1 0.1 
78 1 0.1 
77 1 0.1 
76 1 0.1 
73 1 0.1 
72 4 0.5 
71 2 0.3 
70 7 0.9 
69 2 0.3 
68 4 0.5 
67 3 0.4 
66 1 0.1 
65 4 0.5 
64 3 0.4 
63 4 0.5 
62 11 1.5 
61 17 2.3 
60 9 1.2 
59 8 1.1 
58 9 1.2 
57 13 1.8 
56 13 1.8 
55 12 1.6 
54 9 1.2 
53 17 2.3 
52 13 1.8 
51 17 2.3 
50 16 2.2 
49 21 2.8 
48 12 1.6 
47 20 2.7 

46 18 2.4 
45 22 3.0 
44 22 3.0 
43 11 1.5 
42 11 1.5 
41 19 2.6 
40 17 2.3 
39 27 3.6 
38 26 3.5 
37 25 3.4 
36 21 2.8 
35 30 4.0 
34 21 2.8 
33 11 1.5 
32 25 3.4 
31 23 3.1 
30 24 3.2 
29 17 2.3 
28 26 3.5 
27 23 3.1 
26 18 2.4 
25 6 0.8 
24 9 1.2 
23 11 1.5 
22 8 1.1 
21 3 0.4 
20 7 0.9 
18 2 0.3 
16 1 0.1 
15 1 0.1 
Total 741 100.0 
Mean 41  

Q9: What year were you born? 
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Table 3.12 Zip codes 
 Frequency Percent
Colorado:  
Arcadia 1 0.2
Arvada 6 1.2
Aspen 1 0.2
Ault 1 0.2
Aurora 5 1.0
Avon 22 4.2
Bailey 1 0.2
Basalt 1 0.2
Belvue 1 0.2
Bennet 1 0.2
Berthoud 1 0.2
Bond 2 0.4
Boulder 18 3.5
Breckenridge 15 2.9
Buena Vista 2 0.4
Canyon City 1 0.2
Carbondale 1 0.2
Castle Rock 4 0.8
Centennial 4 0.8
Colorado Springs 7 1.4
Commerce City 1 0.2
Conifer 1 0.2
Copper Mountain 2 0.4
Cordillera 1 0.2
Cortez 1 0.2
Craig 2 0.4
Denver 45 8.7
Dillon 26 5.0
Eagle 30 5.8
Edwards 24 4.6
Empire  1 0.2
Englewood 3 0.6
Erie 1 0.2
Estes Park 2 0.4
Evergreen 4 0.8
Fort Collins 4 0.8
Fraiser 16 3.1
Frisco 5 1.0
Fruita  1 0.2
Ft Lupton 1 0.2
Glenwood Springs 2 0.4
Golden 11 2.1

Granby 5 1.0
Grand Junction 2 0.4
Grand Lake 1 0.2
Greeley 1 0.2
Greenwood Village 1 0.2
Gypsum 5 1.0
Heeney 1 0.2
Highland Mills 1 0.2
Highlands Ranch 3 0.6
Hot Sulpher Springs 4 0.8
Idaho Springs 1 0.2
Johnstown 1 0.2
Lafayette 2 0.4
Lakewood 8 1.5
Lasaul 1 0.2
Layfayette 1 0.2
Leadville 2 0.4
Littleton 10 1.9
Longmont 3 0.6
Louisville 6 1.2
Minturn 4 0.8
Monument 1 0.2
Morrison 3 0.6
Nederland 4 0.8
Nywot 1 0.2
Oak Creek 1 0.2
Palisade 1 0.2
Parker 3 0.6
Parshall 1 0.2
Plateville  1 0.2
Rifle 1 0.2
Silverthorne 11 2.1
Steamboat Springs 20 3.9
Tabernash 4 0.8
Vail 19 3.7
Ward  1 0.2
Wellington 2 0.4
Westminster 8 1.5
Wheat Ridge 1 0.2
Winter Park 1 2.1
Woodland Park 1 0.2
Total in State 427 84.2
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Out of State:  
Arizona 3 0.6
California 6 1.2
Florida 3 0.6
Georgia 1 0.2
Illinois 4 0.8
Indiana 1 0.2
Kansas 6 1.2
Massachusetts 1 0.2
Maryland 2 0.4
Maine 3 0.6
Missouri 1 0.2
Nebraska 1 0.2
New Hampshire 1 0.2
New Jersey 2 0.4

New Mexico 1 0.2
New York 2 0.4
Ohio 3 0.6
Oklahoma 4 0.8
Oregon 2 0.4
Pennsylvania 6 1.2
Tennessee 1 0.2
Texas 15 2.9
Utah 3 0.6
Washington 2 0.4
Wisconsin 3 0.6
Wyoming 4 0.8
Total Out of State 81 15.1

TOTAL 508 100

Of the onsite respondents that were willing to give an address for the postcard and third mailing, 508 gave valid 
addresses.  
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Mailback Survey Results n= 224 
 
Table 3.13 Reasons for taking trip 
 Frequency Percent 
Yes 153 68.3
No 71 31.7
Total 224 100.0
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 
Table 3.14 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 93 58.5 
Camping in a BLM designated campground 39 28.9 
Camped on BLM public lands (non campground) 28 23.1 
Private home 37 29.4 
Commercial campground 5 4.4 
Hotel/motel/resort 19 15.3 
Camping in another public campground 7 6.2 
Camped on other public lands 7 6.2 
Bed and breakfast 1 0.9 
Other 9 9.2 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table 3.15 Nights Spent Away 
 Frequency Percent 
0 2 1.6 
1 32 25.6 
2 37 29.6 
3 14 11.2 
4 11 8.8 
5 7 5.6 
6 7 5.6 
7 8 6.4 
8 1 .8 
10 2 1.6 
14 3 2.4 
19 1 .8 
Total 125 100.0 
Mean 3.31  
Q2a: If you did stay overnight, how many nights did you stay? 
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Table 3.16 Location of Accommodations 
 Frequency Percent 
On BLM KFO public lands 55 58.5
Kremmling 15 19.5
Denver Metro Area 2 2.7
Dillon/ Summit County 19 23.2
Vail 9 11.7
Granby 3 4.1
Winter Park 4 7.3
Other: 28 41.2

Beaver Creek 3 4.1
Breckenridge 2 2.7
Cabin Herney 1 1.4
Colorado Springs 1 1.4
Derby Loop 1 1.4
Grand Lake 2 2.7
Lone Buck SWA 1 1.4
McCoy 1 1.4
Radium 2 2.7
Parshall 1 1.4
Rancho Del Rio 1 1.4
Red Lake 1 1.4
Routt County 1 1.4
State Bridge 1 1.4
Steamboat Springs 4 1.4
Tabernash 1 1.4
Up the pass 1 1.4

Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table 3.17 Information sources 
Source Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 83 59.3 3.9 10.4 33.8 51.9 3.34 
Public land agency 
brochure 

11 10.0 20.0 0.0 5.0 75.0 3.35 

Past personal experience 150 82.4 1.5 3.7 14.0 80.9 3.74 
Travel magazines 9 8.2 46.2 7.7 15.4 30.8 2.31 
Travel club (AAA, etc.) 2 1.9 50.0 25.0 25.0 0.0 1.75 
Travel books/guides 23 19.3 14.8 14.8 18.5 51.9 3.07 
Outdoor magazines 4 3.7 50.0 12.5 12.5 25.0 2.13 
Newspaper travel 
section 

3 2.8 55.6 11.1 11.1 22.2 2.00 

State welcome center 4 3.8 50.0 25.0 12.5 12.5 1.88 
Park visitor center 7 6.5 25.0 0.0 12.5 37.5 2.38 
Local visitor center/ 
Chamber 

10 9.2 33.3 8.3 33.3 25.0 2.50 

Internet 59 45.4 3.7 11.1 29.6 55.6  
Signs/road side displays 58 45.4 6.7 20.0 21.7 51.7  
Rangers/BLM staff 23 20.2 9.1 9.1 22.7 59.1 3.32 
Commercial guides 15 13.4 16.7 11.1 11.1 61.1 3.71 
Local business people 26 22.2 11.5 11.5 7.7 69.2 3.35 
Friends/ relatives 91 62.3 2.3 9.1 13.6 75.0 3.61 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 11 10.0 23.1 7.7 15.4 53.8 3.00 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that apply in 
column A. Next, circle how helpful each information source was in column B.  
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Table 3.18 Years visiting BLM lands 
 Frequency Percent 
0 1 .4 
1 60 26.5 
2 16 7.1 
3 16 7.1 
4 11 4.9 
5 18 8.0 
6 6 2.7 
7 5 2.2 
8 8 3.5 
9 2 .9 
10 26 11.5 
11 1 .4 
12 7 3.1 
13 3 1.3 
14 1 .4 
15 4 1.8 
17 6 2.7 
18 1 .4 
20 13 5.8 
22 2 .9 
24 1 .4 
25 1 .4 
26 3 1.3 
27 3 1.3 
28 1 .4 
29 2 .9 
30 4 1.8 
32 1 .4 
35 1 .4 
40 1 .4 
60 1 .4 
Total 226 100.0 
Mean 8.41  
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? (If this 
was your first visit, please enter 1) 
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Table 3.19 Satisfaction with trip 
 Frequency Percent
Not at all satisfied 1 0.5
Slightly satisfied 7 3.2
Moderately satisfied 26 11.7
Very satisfied 114 51.4
Extremely satisfied 74 33.3
Mean 4.14  
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely satisfied 
 
Table 3.20 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.9 3.6 14.3 81.2 4.76 

Cultural places (e.g. 
mines, historic sites) 

39.6 22.3 20.8 10.2 7.1 2.23 

Activities (e.g. four 
wheeling, hiking) 

5.7 4.2 7.1 21.2 61.8 4.29 

Companion ship of the 
people in my group 

7.9 1.5 8.9 35.1 46.5 4.11 

Towns (e.g. Kremmling, 
Vail) 

44.0 18.7 20.2 9.8 7.3 2.18 

Opportunity to think and 
reflect 

17.5 11.7 23.3 21.8 25.7 3.27 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM public lands? 
 
Table 3.21 Expenses 
 Day 

Visitors 
(n=85) 

Overnight 
Visitors 
(n=66) 

Total 
Users 

(n=115)
Lodging (hotels, motels, resorts, campgrounds) $14.59 $158.76 $113.10
Shopping and gifts (clothing, recreation equipment, 
souvenirs) 

$21.53 $36.65 $50.66 

Food, meals and drink (restaurant, groceries, taverns) $46.05 $151.33 $112.77
Tourist services (jeep tours, jeep rentals, museums, 
outfitters) 

$30.00 $128.71 $85.28 

Gas and transportation $44.35 $113.06 $80.54 
Other:  $6.91 $74.60 $28.45 

Total $163.43 $690.11 $470.80
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of these 
BLM public lands. (Enter the amount in each category) 
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Table 3.22 Most Satisfying Zone 
 Frequency Percent 
Blue River: Green Mountain Dam to Spring Creek 

Road 
19 9.1 

Blue River: Spring Creek Road to Confluence with 
Colorado River 

24 11.5 

Colorado River: Byers Canyon to Confluence with 
Blue River 

17 8.1 

Colorado River: Confluence with Blue River to 
Pumphouse 

16 7.7 

Colorado River: Pumphouse to State Bridge 88 42.1 
Colorado River: State Bridge to Catamount 26 12.4 
Wolford West 5 2.4 
Wolford North 2 1.0 
Wolford South 1 0.5 
Dice Hill 11 5.5 
Q8: On the map you received while visiting the Kremmling Field Office, you will notice tat the land is divided into 
zones, and each zone is labeled with a number. Please identify the zone from your map that added most to your 
satisfaction during your visit to the Kremmling Field Office by checking the appropriate box below. (Please check 
one.) 
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Table 3.23 Groups Seen 
 Frequency Percent 
0 12 5.5 
1 15 6.9 
2 22 10.1 
3 28 12.8 
4 13 6.0 
5 19 8.7 
6 12 5.5 
7 6 2.8 
8 2 .9 
9 3 1.4 
10 27 12.4 
11 1 .5 
12 5 2.3 
15 11 5.0 
16 1 .5 
18 1 .5 
20 13 6.0 
25 2 .9 
30 7 3.2 
35 1 .5 
40 5 2.3 
50 7 3.2 
60 1 .5 
75 1 .5 
80 1 .5 
100 2 .9 
Total 218 100.0 
Mean 11.50  
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table 3.24 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 20.9 18.7 11.6 10.7 8.9 12.4 10.2 2.7 4.0 
Mean 3.84 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most satisfying 
zone. 
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Table 3.25 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying zone. 
(Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 111 74.5
Camping 66 46.8
Nature Study 29 23.4
Swimming 47 39.8
Backpacking 13 11.2
Horseback Riding 5 4.4
Kayak/Canoes 63 54.8
Watching Wildlife 89 60.1
Tubing 8 8.1
Hot Springs Soaking 34 29.3
Motorcycling 5 4.4
Driving: General Sightseeing 47 35.6
Fishing 109 70.3
Photography 64 44.1
Hiking/Walking 56 40.3
ATV Riding 14 12.5
Four Wheel Driving 17 14.9
Mountain Bike 3 15.9
Hunting 17 10.9
Snowmobile 3 1.9
Snowshoe 0 0.0
Target Practice 8 5.2
Scouting for Hunting 14 9.3
Other:  

Astronomy 1 0.1
Beer 1 0.1
Boating 1 0.1
Sounds of the river 1 0.1
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Table 3.26 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 73 33.5 20 12.9 
Camping 5 2.3 24 15.6 
Nature Study 1 0.5 4 2.6 
Swimming 0 0.0 5 3.3 
Backpacking 0 0.0 0 0.0 
Horseback Riding 1 0.5 2 1.3 
Kayak/Canoes 43 19.7 6 3.9 
Watching Wildlife 1 0.5 22 14.3 
Tubing 6 2.8 1 0.6 
Hot Springs Soaking 0 0.0 9 5.8 
Motorcycling 1 0.5 1 0.6 
Driving: General Sightseeing 2 0.9 12 7.8 
Fishing 66 30.3 25 16.2 
Photography 1 0.5 9 5.8 
Hiking/Walking 1 0.5 9 5.8 
ATV Riding 3 1.4 0 0.0 
Four Wheel Driving 0 0.0 0 0.0 
Hunting 14 6.4 0 0.0 
Boating 0 0.0 1 0.6 
Kids Pond Fishing 0 0.0 1 0.6 
Mountain Biking 0 0.0 1 0.6 
Rowing 0 0.0 1 0.6 
Time with family 0 0.0 1 0.6 

  n=218  n=154 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
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Table 3.27 Participation in Activity (Years) 
 Frequency Percent 
0 1 .4 
1 22 9.9 
2 12 5.4 
3 14 6.3 
4 8 3.6 
5 10 4.5 
6 10 4.5 
7 5 2.2 
8 6 2.7 
9 2 .9 
10 8 3.6 
11 1 .4 
12 9 4.0 
13 2 .9 
14 2 .9 
15 13 5.8 
16 1 .4 
18 1 .4 
19 2 .9 
20 22 9.9 
22 1 .4 
25 9 4.0 
28 1 .4 
29 2 .9 
30 10 4.5 
31 1 .4 
32 1 .4 
35 5 2.2 
36 1 .4 
37 1 .4 
40 10 4.5 
41 1 .4 
42 1 .4 
45 4 1.8 
46 1 .4 
47 1 .4 
50 13 5.8 
52 1 .4 
60 5 2.2 
62 1 .4 
Total 223 100.0 
Mean 27.14  
Q13: How many years have you participated in your 1st most satisfying activity? 
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Table 3.28 Participation in Activity (Past 12 months) 
 Frequency Percent 
0 3 1.4 
1 23 10.4 
2 17 7.7 
3 20 9.0 
4 10 4.5 
5 20 9.0 
6 8 3.6 
7 4 1.8 
8 2 .9 
9 3 1.4 
10 21 9.5 
12 8 3.6 
14 1 .5 
15 13 5.9 
16 1 .5 
20 10 4.5 
22 1 .5 
25 3 1.4 
30 11 5.0 
35 3 1.4 
36 1 .5 
40 7 3.2 
50 8 3.6 
57 1 .5 
60 2 .9 
70 2 .9 
75 4 1.8 
80 3 1.4 
100 4 1.8 
150 2 .9 
200 1 .5 
230 1 .5 
250 1 .5 
999 1 .5 
1500 1 .5 
7100 1 .5 
Total 222 100.0 
Mean 63.92  
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the past 12 
months? 
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Table 3.29 Current Level of Skill 
 Percent 
Novice/Beginner (1) 4.1 
2 7.7 
3 28.4 
4 30.2 
Highly Skilled (5) 29.7 
Mean 3.74 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current level of 
skill in this activity on the following scale form one to five? Please circle one. 
 
Table 3.30 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 52 23.5
This is among my favorite leisure interests 142 64.3
I have other leisure interest that are preferred over this activity. 27 12.2
Total 221 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table 3.31 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

2.9 6.7 24.9 35.4 30.1 3.83 1.5 5.3 36.4 35.4 21.4 3.70 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 1.9 5.2 34.8 58.1 4.49 0.0 1.9 10.1 43.8 44.2 4.30 

Enjoying exploring on 
my/our own 

6.3 9.3 15.6 30.2 38.5 3.85 7.0 9.0 25.5 29.0 29.5 3.65 

Enjoying risk-taking 
adventure 

8.9 13.4 23.3 26.7 27.7 3.51 8.6 7.6 33.0 21.3 29.4 3.55 

Enjoying closeness to 
family/friends 

40. 1.5 11.9 32.3 50.2 4.23 4.1 2.0 11.2 31.6 51.0 4.23 

Enjoying group affiliation 
and togetherness 

12.9 7.9 23.3 29.2 26.7 3.49 12.7 3.6 22.8 25.9 35.0 3.67 

Experiencing the natural 
surroundings 

0.5 0.5 3.8 31.3 63.9 4.58 0.0 1.5 9.3 36.1 53.2 4.41 

Learning more about things 
here 

6.5 13.6 30.7 29.1 20.1 3.43 6.8 9.9 38.0 26.0 19.3 3.41 

Being able to be more 
contemplative 

12.3 13.4 33.2 24.6 16.6 3.20 5.9 13.0 40.5 22.7 17.8 3.34 

Getting some needed 
physical exercise 

1.0 5.4 21.8 32.7 39.1 4.03 1.5 4.5 22.4 34.3 37.3 4.01 

Experiencing adventure and 
excitement 

1.0 4.1 16.5 33.5 44.8 4.17 1.5 4.1 21.6 34.5 38.1 4.04 

Releasing or reducing some 
built-up mental tensions 

8.8 13.7 21.1 27.9 28.4 3.53 5.5 8.0 25.4 27.9 33.3 3.76 

Escaping everyday 
responsibilities for a while 

2.4 2.9 14.6 28.8 51.2 4.23 1.5 2.0 12.9 27.4 54.2 4.33 

Enjoying the solitude 3.4 5.8 18.9 28.2 43.7 4.03 6.9 12.3 20.6 24.0 36.3 3.71 
Enjoying frequent access to 
outdoor physical activity 

1.0 2.9 8.8 35.8 51.5 4.34 0.5 2.0 11.9 43.3 42.3 4.25 

Gaining a greater sense of 
self-confidence 

9.1 14.4 31.8 24.9 19.9 3.32 4.1 9.3 40.9 23.3 22.3 3.50 

Testing my equipment 15.2 17.3 25.1 26.2 16.2 3.11 10.7 8.6 29.9 25.7 25.1 3.46 
Being with others who 
enjoy the same things I do 

4.9 3.9 14.1 35.9 41.3 4.05 4.4 2.5 14.8 36.5 41.9 4.09 

For the challenge or sport 3.9 7.4 19.7 30.5 38.4 3.92 2.0 8.1 18.8 35.0 36.0 3.95 
Getting needed physical rest 21.9 17.4 30.3 16.9 13.4 2.83 18.7 16.2 27.3 19.7 18.2 3.03 
Enjoying a sense of 
independence  

13.8 10.8 27.7 26.7 21.0 3.30 9.4 8.3 31.3 25.5 25.5 3.49 

Testing my endurance 14.4 21.9 31.8 19.4 12.4 2.94 14.6 15.1 34.7 20.1 15.6 3.07 
Reflecting on my character 
and personal values 

19.0 19.5 29.5 17.5 14.5 2.89 14.3 15.8 32.1 16.8 20.9 3.14 

To escape crowds of people 3.2 4.7 15.8 34.2 42.1 4.07 10.1 10.6 22.3 28.7 28.2 3.54 
Q18: Managers would like to know more about the experiences you achieve by participating in your most satisfying 
activities. First, indicate how desirable each of the following experiences was to you as you made the decision to 
make this trip. Then, rate the degree to which you were able to attain each experience during the trip (circle 
appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table 3.32 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

4.0 2.5 25.8 34.8 32.8 3.90 2.6 2.6 27.8 37.6 29.4 3.89 

Improved physical fitness and 
health maintenance 

2.5 6.2 25.6 31.2 34.2 3.88 2.6 7.2 30.4 35.1 24.7 3.72 

Greater self- reliance 7.6 13.2 33.0 28.9 17.3 3.35 4.7 13.2 33.7 28.4 20.0 3.46 
Enhance sense of personal 
freedom 

5.8 8.9 27.7 27.7 29.8 3.67 4.8 10.1 32.4 23.9 28.7 3.62 

Improved sense of control 
over my life 

14.9 13.3 31.9 25.0 14.9 3.12 10.9 14.1 36.4 22.3 16.3 3.19 

Improved outdoor knowledge 
and self – confidence 

2.5 9.1 19.2 43.4 25.8 3.81 2.1 8.8 28.9 37.1 23.2 3.70 

Living a more outdoor- 
oriented lifestyle 

2.6 3.6 15.4 33.3 45.1 4.15 2.6 4.2 19.3 40.6 33.3 3.98 

Restored my body from 
fatigue 

13.8 12.8 32.1 23.0 18.4 3.19 12.7 18.0 36.5 18.0 14.8 3.04 

Developing stronger ties with 
my family or friends 

3.0 5.0 17.6 32.7 41.7 4.05 5.1 4.1 17.9 36.7 36.2 3.95 

Greater freedom from urban 
living 

3.6 9.3 22.7 25.3 39.2 3.87 1.6 7.4 23.3 39.2 28.6 3.86 

Improved ability to relate to 
local residents and their 
culture 

26.4 17.1 35.2 14.5 6.7 2.58 24.1 21.9 31.6 11.8 10.7 2.63 

Increased personal 
accountability to act 
responsibly on public lands 

12.2 8.1 29.4 24.4 25.9 3.44 8.9 4.2 30.4 25.7 30.9 3.65 

Increased appreciation of the 
area’s cultural history 

16.9 13.3 37.4 21.0 11.3 2.96 18.3 14.7 32.5 20.9 13.6 2.97 

Greater respect for private 
property and local lifestyles 

16.8 14.3 32.7 20.7 15.8 3.04 14.1 9.9 36.6 18.8 20.4 3.21 

Closer relationship with 
natural world 

2.6 4.7 16.1 34.7 42.0 4.09 1.1 4.8 17.7 37.6 38.7 4.08 

Greater understanding of the 
importance of wildlife to my 
quality of life 

4.5 5.6 23.2 29.3 37.4 3.89 4.1 5.7 23.2 32.0 35.1 3.88 

Greater aesthetic appreciation 4.7 4.2 29.3 30.4 31.4 3.80 1.6 5.3 27.8 37.4 27.8 3.84 
Improved balance of work 
and play in my life 

5.1 4.1 18.3 29.9 42.6 4.01 4.1 3.6 21.5 35.4 35.4 3.94 

Improved outdoor recreation 
skills 

2.6 4.1 8.4 32.1 42.9 4.09 2.6 2.1 27.1 35.4 32.8 3.94 

Greater awareness of this area 
as a special place 

3.0 7.6 18.3 34.5 36.5 3.94 1.0 4.1 21.2 33.7 39.9 4.07 

Improved opportunity to view 
wildlife up close 

4.0 5.5 16.1 39.2 35.2 3.96 5.1 13.8 29.2 28.2 23.6 3.51 

Increased opportunity for 
artistic expression (art, 
photography) 

30.1 14.5 29.0 13.5 13.0 2.65 26.9 12.4 33.3 14.5 12.9 2.74 

Renewed human spirit 8.2 4.9 22.5 29.7 34.6 3.77 6.7 6.2 19.7 37.1 30.3 3.78 
Q19: Managers would like to know more about the benefits you achieve by participating in your most satisfying 
activities. First, indicate how desirable each of the following experiences is to you as you when making the decision 
to visit public lands. Then, rate the degree to which you were able to attain each experience during the trip (circle 
appropriate numbers for desirability & attainability) 1=not at all desirable (attainable), 5= extremely desirable 
(attainable) 
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Table 3.33 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain Community, Environmental 
and Economic Benefits Not at all 

desirable 
Extremely 

desirable 
M Not at all 

attained 
Totally 

attained 
M 

Sustaining community’s 
western cultural heritage 

11.9 13.5 26.5 25.4 22.7 3.84 12.5 15.3 42.6 18.8 10.8 3.00 

Greater household awareness 
of & appreciation for our 
cultural heritage 

12.8 14.8 20.9 27.0 24.5 3.36 18.2 0.0 54.5 18.2 9.1 3.00 

Increased desirability as a 
place to live or retire  

16.7 0.0 41.7 25.0 16.7 3.25 13.3 11.7 34.0 23.9 17.0 3.20 

Strengthening relationships 
with family & friends 

3.0 3.6 17.3 33.5 42.6 4.09 3.7 3.7 21.1 36.3 35.3 3.96 

Greater community 
involvement in recreation & 
other land use decisions 

12.5 12.0 18.2 28.1 29.2 3.49 15.1 12.4 34.6 25.4 12.4 3.08 

Greater family bonding 12.5 5.2 19.8 24.5 38.0 3.70 13.2 6.6 22.0 25.8 32.4 3.58 
Lifestyle improvement or 
maintenance  

6.8 4.7 21.4 29.7 37.5 3.86 3.8 3.2 31.4 35.7 25.9 3.77 

Maintenance/preservation of 
distinctive community 
atmosphere 

13.8 11.6 28.6 23.8 22.2 3.29 15.5 13.3 40.9 19.3 11.0 2.97 

Heightened sense of 
community pride & 
satisfaction 

17.9 16.3 28.9 20.0 16.8 3.02 17.1 17.7 326 21.5 11.0 2.92 

Improved respect for 
privately-owned lands  

13.9 9.8 32.0 22.7 21.6 3.28 12.4 12.4 33.9 24.7 16.7 3.21 

Increased awareness & 
protection of natural 
landscapes 

3.1 3.1 14.0 29.0 50.8 4.21 2.2 6.5 24.7 38.2 28.5 3.84 

Greater community 
ownership & stewardship of 
recreation & natural resources 

10.4 5.2 18.7 29.5 36.3 3.76 9.7 8.6 30.3 31.4 20.0 3.43 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, & 
public use impacts 

3.0 3.0 11.1 21.2 61.6 4.35 3.7 8.4 28.8 28.8 30.4 3.74 

Increase stewardship & 
protection of river corridor   

3.8 3.8 7.1 22.0 63.2 4.37 4.6 9.1 28.0 29.1 29.1 3.69 

Maintenance/ preservation of 
distinctive public land 
recreation setting character 

8.3 0.0 33.3 16.7 41.7 3.83 8.3 0.0 50.0 16.7 25.0 3.50 

Increased work productivity 21.1 15.8 34.2 16.3 12.6 2.84 21.2 12.3 38.5 17.9 10.1 2.83 
Increased local tourism 
revenue 

22.6 14.7 35.3 15.3 12.1 2.79 14.8 14.3 42.4 13.2 14.3 2.98 

Reduced health maintenance 
cost 

19.6 11.6 29.1 17.5 22.2 3.11 22.1 13.8 37.0 18.2 8.8 2.78 

Preservation of the special 
landscape character of this 
place 

3.3 2.9 12.2 30.4 51.4 4.24 4.0 5.2 32.8 31.6 26.4 3.71 

Q20: Managers would like to know more about the community, environmental and economic benefits you achieve 
by participating in your most satisfying activities. First, indicate how desirable each of the following experiences is 
to you when making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table 3.34 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 17.0 Make more 

isolated 
75.3 Leave as is 7.6 Improve ease of 

vehicle access to 
area 

19.1 

Naturalness 21.5 Make a more 
natural appearing 
area  

76.2 Leave as is 2.2 Allow more man 
made landscape 
alterations 

18.1 

Facilities at Put-in 
Take-out Sites 

1.5 Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

77.5 Leave as is 21.1 Develop more 
facilities (e.g. boat 
ramps, restrooms) 

2.20 

Facilities on the 
River 

4.9 Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

77.1 Leave as is 18.0 Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

2.13 

Facilities 5.6 Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

50.0 Leave as is 44.4 Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

2.39 

Non Motorized 
Routes 

6.4 Reduce/limit 
hiking, biking and 
horseback trails 

70.3 Leave as is 23.3 Develop more 
hiking, biking and 
horseback trails 

2.17 

Foot trails 10.5 Reduce/limit foot 
and horseback 
trails 

78.9 Leave as is 10.5 Create/allow more 
foot and horseback 
trails 

2.00 

Bike trails 27.8 Reduce/limit 
mountain bike 
trails 

66.7 Leave as is 5.6 Create/allow more 
mountain bike 
trails 

1.78 

Motorized routes 36.1 Reduce/limit 
motorized routes 

53.4 Leave as is 10.5 Create/allow more 
motorized routes 

1.74 

Group size 13.5 Reduce the group 
size allowed 

84.2 Leave as is 2.3 Encourage larger 
group size 

1.89 

Contacts 15.7 Lower 
interactions with 
others 

78.9 Leave as is 5.4 Allow more use 
and interaction 
with others 

1.90 

Evidence of use 37.4 Rehab and reduce 
sins of other’s use 

56.8 Leave as is 5.9 More evidence of 
other visitors is OK 

1.68 

Visitor services 7.3 Reduce services, 
staff contact and 
assistance 

83.3 Leave as is 9.5 Provide more 
services, staff 
contact and 
assistance 

20.2 

Visitor information 5.9 Less maps and 
brochures 

65.8 Leave as is 28.4 Provide more maps 
and brochures 

2.23 

Management 
controls 

19.5 Use a more 
“hands off” 
management style 

66.8 Leave as is 13.6 Exercise more 
visitor and land use 
controls 

1.94 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each of the 
following recreation setting conditions should be managed. Please base your answer on the character of the 
recreation setting condition that would best enhance the experience and benefits you desire.  (please   one answer 
for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less restrictive  
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Table 3.35 Gender 
 Frequency Percent 
Male 161 72.9
Female 60 27.1
Total 221 100.0
Q22: Are you… 
 

Table 3.36 Age 
 Frequency Percent 
78 1 0.5 
72 2 0.9 
71 2 0.9 
70 4 1.8 
69 2 0.9 
68 3 1.4 
67 2 0.9 
66 2 0.9 
64 2 0.9 
63 2 0.9 
62 6 2.8 
61 11 5.1 
60 3 1.4 
59 6 2.8 
58 4 1.8 
57 5 2.3 
56 4 1.8 
55 7 3.2 
54 5 2.3 
53 4 1.8 
52 2 0.9 
51 3 1.4 
50 4 1.8 
49 7 3.2 
48 4 1.8 
47 6 2.8 

46 4 1.8 
45 4 1.8 
44 5 2.3 
43 5 2.3 
42 3 1.4 
41 6 2.8 
40 2 0.9 
39 4 1.8 
38 10 4.6 
37 8 3.7 
36 6 2.8 
35 10 4.6 
34 5 2.3 
33 3 1.4 
32 5 2.3 
31 5 2.3 
30 5 2.3 
29 4 1.8 
28 6 2.8 
27 5 2.3 
26 5 2.3 
25 1 0.5 
24 1 0.5 
20 1 0.5 
18 1 0.5 
Total 217 100.0 
Mean 45  

Q23: What year were you born? 
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Table 3.37 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 4 2.0
10 0 0.0
11 1 0.5
12 17 8.3
13 7 3.4
14 17 8.3
15 7 3.4
16 81 39.5
17 15 7.3
18+ 56 27.3
Mean 15.82
Q24: Please indicate the highest level of education you have attained. 
 
Table 3.38 Employment Status 
 Frequency Percent 
Full time student 12 11.0
Part time student 5 5.0
Employed part time 13 12.1
Employed full time 147 85.5
Unemployed 5 4.9
Homemaker or caregiver 4 4.0
Retired 21 19.3
Other 10 9.7
Q25: What was your employment status during the past year? (Check all that apply) 
 
Table 3.39 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 3 1.5
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table 3.40 Race 
 Frequency Percent
American Indian or Alaska Native 5 5.0
Asian 4 4.1
Black or African American 3 3.1
Native Hawaiian or other Pacific Islander 2 2.1
White 192 98.5
Other 3 3.1
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
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Table 3.41 Income Levels 
 Frequency Percent
$25,000 or less 14 7.3
$25,001- $50,000 30 15.5
$50,001- $75,000 41 21.2
$75,001- $100,000 41 21.2
$100,001-$125,000 20 10.4
$125,001-$150,000 17 8.8
More than $150,000 30 15.5
Total 193 100.0
Q28: Which of the follow broad categories best describes your total annual household income for the last calendar 
year? Check only one.  
 
Open Ended Comments –  
Q29: If you have any additional comments or suggestions for managers about your most 
satisfying zone in the Kremmling Field Office, please write them below: 
Upland Users:  

• Include port a potties, gravel parking/RV spots, stock elk and deer in mountains. Go 
Cougs! Washington State University Alumni. 

• Make public more aware of the land trade deals. We already lost the square mile of prime 
hunting ground. 

• I was disappointed in the number of elk we saw. For the high cost of out of state license 
and cost of fuel it is just unaffordable. Our group has hunted the last five years and we 
didn’t hurt the elk population at all! Looks like if a person (out of state) hunted 2 years in 
a row $1000 he or she could get a break the third year if they weren’t successful! Thank 
you. Also trash containers would be helpful on Dice Hill! 

• Quit trading away the hunting areas to local ranchers. In the last 20 years, you have 
reduced the hunting area by at least 50% and it sucks. 

• Forest needs to have some dead and down lumber removed to help prevent future forest 
fires. 

• I think that more of the trails need to be opened back up! It seemed quiet random the way 
they were closed. Example: two track jeep trails only open to horses and hikers. They can 
hike the trails all they want, but the trails wouldn’t even be there without the jeeps or 
motorcycles. There isn’t much to hurt in this area. After the Rangers closed all of the 
trails, people stopped coming here. The bicycles riders aren’t going to come here to ride 
out in that desert! It is a great place for motor sports and not much else! 

• Available information on road closures and private/public land (posted signs or nearest 
office) Thank you! 

• As park of a group of dirt bikers in the area, I would like to see motorcycle trails opened 
back up, there are lots of dir bikes that ride there from all over. Every trail keeps getting 
shut down for what? That is a good recreation for whole families to get in. If we wanted 
to ride we have to pack up and go to a different county. It’s not fair we live here and 
should be able to ride. 

• Please take all the info off the internet. Yes we need money, but this is not the way. 
• Management need to get control over the private land owners. They keep the wildlife 

herded on their land. They get to free range their cattle for next to no cost (which destroys 
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more land than motorized vehicles do) then charge outrageous fees to hunt on their land 
which had not been destroyed. They also place private land signs on public property. 
More and more often management is leasing public land to ranches and allowing those 
ranches to post it as private while this is going on they are closing more roads to ATV 
and 4 wheel drive trails. I do not ride on close trails intentionally but they close on side of 
a trail and not on the other. I do not have a problem closing trails that do not make sense. 
They need to come up with a system to allow motorized vehicles on closed roads for 
game retrieval. I lost a quarters of an elk this year that spoiled this year beach I had to 
pack it out 2 ½ mile on my back when there was a road that was closed about a quarter of 
a mile away. 

• It would be gratefully appreciated if the BLM, DOW and Park service would work 
together to  let the public have access to new updated maps with all the land swaps that 
have gone on in the last few years. Every agency I talk to lays off on the others, and no 
one has an answer. I am sick and tired of from one year to the next not knowing whether 
or not I’m on public or private land. The way these land trades happen all the time a man 
doesn’t know from year to year whether he’s legal or not.  

• The prices of out of state licenses is completely unfair. Some of my friends come here to 
hunt but say they would never pay that much again. They hunted but never got a shot. 
$500.00 is too much money to not get to take meat home. 

 
River Users: 

• This is a beautiful stretch of river and is a very fun spot to go kayaking. Don’t change a 
thing!          

• Thank you for opening this area up to boaters and fishermen. Water level was 2600 cfs 
and extremely fun. The remoteness and pristine canyon was perfect. We live in summit 
county, and this area is just another treasure of the rocky mountain region. Thank you for 
all your hard work.             

• Would like to see improvement to lower blue put-in. Almost impossible to access without 
serious risk of injury. Place trial system to river. 

• Stayed with friends who live in Breckenridge. Their trip was for fishing only. Also ATV, 
jeep, camp, hike, bike and photography. Live in metro Denver area                                                             

• Please keep the blue open to the public. No need to do mass improvements, its nice to 
have a place without wall to wall rafts. A peaceful float without all the rocks of the upper 
C. Thanks.     

• Make the entire zone-1 catch and release only. 
• Improvements:-Put-in, take-out. No more land trades that affect whitewater rafters. 

Fishers for the whole section of the lower blue.  
• Hiking to Williams it was very difficult to determine if I was trespassing or not. It is my 

responsibility to not trespass but a little help will go a long way. Remove cattle from near 
and around stream, they damage vegetation and add unwanted nutrients. 

• Please do not permit this section of the river. Even with busy weekends it is a great 
getaway from the hussle bussle. 

• Research Pine Beetle Disease, stifle its spread, control and eradicate it somehow. Hadn’t 
been to this area from Denver in 3 years, surprised at beetle infestation and the blight on 
forested scenery    
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• The upper Colorado region is great. Help is available if you need it but other than that 
you are left alone (why I come here).For example the Arkansas Headwaters area is way 
too aggressive. The second I pull into an access area I have a seasonal ranger demanding 
to see my receipt to make sure. I’ve paid the man! Its very unwelcoming and goes against 
the very essence of why I live in the Rocky mountain west. Sometimes less is more! The 
fees(I paid $3 to use Pumphouse, that is very acceptable).I would like to see better raft 
access at Yarmony bridge as Rancho state bridge are private access and they try to milk 
every cent out of you! I will never give either area a cent as they try to limit access so the 
public has to pay them. Great job Kremmling office. Don’t change a thing!!          

• Keep the access to the Blue river takeout at trough road, don’t do the land trade! We need 
that take-out          

• I would want to know more about this area. The history people that lived here, the nature 
etc 

• Blue valley ranch(AKA Jones ranch).Don’t let this man take over the blue river. He has 
already made a huge impact on the river and its users. On a trip down the blue this spring 
we encountered a back hoe in the river. He had dammed the river and rediverted it. We 
assumed to create a better river landscape/habitat for fish. It appears that if you have 
enough money you too can pay off the forest service and bring a huge piece of heavy 
equipment into a fragile river ecosystem. This is sad.                     

• Ranger very helpful 
• On a prior trip here one of your field offices was pretty rude to our group. I don’t 

remember his name ,but he's lucky he didn’t end up with a black eye. There's no reason 
for this when people are recreating. If we were bothering other people or not following 
laws or ethics that would have been different      

• It seems that we picked up a lot of trash on the trails and in the camp area. There were 
lots of hunters crap left in camp areas-"toilet seats" "groovers"(manmade).We are avid 
hunters as well but were embarrassed by the amounts of trash. Need more signs and 
maybe hire volunteers to sweep trails for cleanup of violation signs-littering $1000 or 
maybe signs reminding people if they want trails to remain open to carry out all trash. I 
know many people who would volunteer riding the trails to clean as well.   

• The Boat Ramps were very crowded and offered little space to inflate/deflate and 
rig/unrig water crafts. The outhouses were out of toilet paper. Also, there were quite a 
few obnoxious(30+) tubers on the river. Perhaps a small fee for use, or requiring permits 
during the popular months would help reduce demands on existing facilities and 
resources.                                                                                                                                                       

• The Pumphouse to state bridge area of the river is awesome. I have rafted/fished it for 30 
yrs. Little has changed. Thank goodness    

• Regulate commercial interests more on the river !I find it completely disgusting and 
reprehensible that river guides and their clients urinate in the river and in full view of my 
female family members! Perhaps I need to take a course of action that is less passive and 
one that could result in personal injury to the offending individual(s).Lets limit these 
commercial interests on the river!!       

• As a Cole native this was my first extended visit to the colo river, seeing the kremmling 
to dotsero stretch for the first time. I was pleasantly impressed with both the beauty and 
the access. I was also generally pleased with the condition. However, as a fisherman I 
saw the shoreline in detail; there is a lot of evidence of human abuse and waste and trash-
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plastic bottles, cans, lost shoes etc. Some of this is from irresponsible partiers but much is 
clearly from river rafters. That industry needs to take some responsibility for cleanups      

• The blue river is an incredible resource. However, the irrigation wells and improvements 
make it difficult to flow the river. Private land owners should not be able to reduce or 
limit the ability to float Colorado rivers like the blue-Federal law, clean water/corp of 
engineers permits should be complied with the question whether they were.    

• Blue Rules    
• The area was beautiful and we really enjoyed it. It would be nice if the rafting companies 

provided a shade area at the river exit. There was a lot of animal holes at the picnic 
area/boat ramp between Pumphouse and state bridge. Several people fell into them. 
Again, the rafting companies should maintain that since they make lots of money off their 
trips. They bring the most people in so they should cover maintenance expense or at least 
a portion of it.                                                                                                                                                 

• All BLM lands should be accessible to public.                                                                                               
• Leave Green Mtn. res put-in as is and improve the take-out at the Trough road. Concrete 

is not necessary but something is. Safety is going to be a major concern after one more 
year of high water    

• Survey too long  
• As a outfitter I would like to see more controls on private boaters with regards to lunch 

and overnight use of developed areas on the river. I believe that no campsites for 
overnight use should be allowed until after 2:00 pm. Additionally, I do not think that any 
campsite should be occupied for more than one night consecutively.   

• The only problems with area I visited between Pumphouse and state bridge were the over 
use of weekend boaters and the lack of a groover requirement for overnighters. There 
were too many people on the river ,large grps, loud music, it took away from the natural 
experience. The evidence of over use was also clear. In most places I stopped there was a 
lot of human feeces around. It was a little discouraging for someone like myself who 
brought a toilet system and expected general respect for the area from all of its guests      

• More people=More revenue More revenue=more facilities more facilities=more people! 
Over twenty years ago I went there to get away from large crowds and people, now there 
are large crowds of people there. Now, I can never get a campsite. The improvements 
maybe needed but now-no more! Just maintain what is already there. Any more 
improvements will only cause more crowding.     

• Open your office on Saturday's during the summer!         
• Leave this area as wild as possible - it's so beautiful           
• It was difficult to answer many of the questions emphasizing BLM land use. We were 

staying with friends in Vail and traveled from there in several directions over a week to 
hike, kayak, and taking river raft trip. It was a wonderful trip in beautiful country, but our 
direct contact with the BLM (and was either limited when referencing the map sent with 
this questionnaire or brief since we were only driving through. I wish I could help more.      

• A very vague survey from my limited point of view - I come to kayak Gore Canyon 
which is always in satisfying experience for me. I do feel that a put-in somewhere near 
the top of the rapids would be a better alternative than the current one. That said, I am 
thankful for the access we have and hope the canyon and experience will be available for 
generations to come. PS the railroad has been responsible for almost all the 
environmental damage to this area.             
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• Below Green Mtn Res is the LAST remote place around. Please leave as is. There are a 
lot of places for everyone, leave this a hard place to get to. Please!   

• All of the rafting traffic is a little noisy and annoying but I'm also not into rafting once 
guides were alone for the day it was peaceful and quiet.         

• Survey way too long. Please do not contact me further into and remove my name from 
your mailing list!    

• As fishing guide traps increase. I'd like to se more awareness from the fishing guides. 
Exp: Cast trip 4 or 5 drift boats were on the bubble line pulling up stream, apparently 
unaware that the rafts need to stay in the current, it was difficult to pass in the slower 
water off the line. Is it possible to communicate this with licensed guides/outfitters? thanx    

• I stayed at Snow Mountain YMCA. Sorry I could not answer more questions to be of 
help.     

• There are few places one can pull off the road let alone a parking place/lot. And the few 
available have little fees that probably cost more to collect than they bring it. Plus these 
fee make place unavailable without a lot of previous experiences or research. Plus the 
campground are nearly always closed.     

• We love all of our experiences on the upper Colorado. We're definitely planning on 
getting our own raft to use for years to come. The campsites along the pre-phase to 
rancho del rio stretch could use some much needed clean up . We always try to pack out a 
bit extra!  

• It seems to be a little crowded on the river from Pumphouse to state bridge.            
• This survey is too long!      
• Dedicate fewer resources to policing this mellow environment and concentrate on more 

important land use issues in the Kremmling area. Also, quit coddling the Union Pacific 
Railroad and hold it responsible for the trash it contributes to the river in this area. 
Telephone Poles dumped in the river, for example, are unacceptable and hazardous. 
Finally, a 6 month permit process for Gore Canyon Race is absurd. There is enough 
history surrounding this event that the process an and should be easily strem lived to a 
max of 90 days, if not +5.     

• The take-out for the lower Blue (by Trough Rd) needs to be improved for raft take-outs. 
• Limit size of groups guides car bring 1 guide/ 3 clients.            
• Protect Rivers and Fish       
• Please keep our ability to float the Blue River section of the River!     
• The take-out for the Blue River on PUT  just above the Gore Canyon needs improvement. 

Any luck with rest of stops along river on Jones Ranch?    
• Limit Rafting Companies. To much tourist stuff.     
• Wonderful Area keep as is - Thanks                                                                                                               
• The color scheme on this survey is atrocious. It is very hard to read the small font on the 

brown background and just barely possible on the gray background.   
• Great time!                                                                                                                                                      
• My visit kayaking was very enjoyable. Comment - River safety seemed to be ignored by 

a large fraction of swimmers/tubers not wearing appropriate clothing or PFDs.    
• I felt there were too many people that launched all at the same time - Bumper boats. It 

would be nice if people were a little more considerate and allowed each "group" to put-in 
together - Our group- 2 boats were separated with 2 other groups between us both in front 
and behind. I have rafted this section for 22 years and love it, and appreciate all the 
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Kremmling Field Office folks have done for so long to keep it beautiful and open. You 
are wonderful folks - Thanks for the escape. -Name        

• I think the survey is a great idea. The survey is too long, though. The Pumphouse - state 
bridge section of river, the campgrounds, the hot springs are wonderful! How fortunate 
we are to have this place so close to home. Thank you!   

• More free or cheap camping spots. Eliminate or limit motorized off road recreation.    
• I would have liked a map of where and how far the trail goes into Gore Canyon. The 

hiking trails were not in the river map. Pave the campground road. It was extremely dirty, 
dusty with all the launch boat traffic. Have more clearly designated campsites - 3 guys 
camped between my site and the next one after dark, were loud and drank beer until 1:00 
or so, reset the fire ring for the other occupied campsite, didn't bother walking to the pit 
toilets, and left by 7:00 the next morning, not paying anything would be my guess.       

• The river brochure (on-line) for the upper C is very detailed  and helpful- great resource! 
• Keep it natural limit development and keep it open to the public.          
• Hunting and Shooting are never mentioned in this survey - I will not participate in this 

flawed study.         
• Covered picnic table at Radium - covered anything! It's great lunch spot and often the 

only one available when the river traffic is busy but it's out in the open (tables) and the 
sun is merciless during the summer. Pumphouse could use a more organized are for 
numerous groups who are putting in at same time maybe more ramps.        

• I feel that the BLM's doing a great job in this area. Keep up the good work.        
• Went tubing down the Colorado and it was great. The only real sign of people were the 

rail line and where we put-in and took out. If it were any different it would not be the 
same. Keep nature as natural as possible.  

• Leave as is - the road has already been widened, new signs posted everywhere and of 
course hundreds more people using this area. Don't let this place look like the Ankauras 
river with boats as far as you can see!      

• Our trip was a private fly fishing float trip from catamount to the Burns Post Office. I 
would like to see more put-ins/take-outs between State Bridge and Catamount. 

• Extremely disappointed- intentional sediment discharge by Blue Valley Ranch to ruin 
fishing experience. Leave boat put-in blow Green Mountain Dam very difficult as is, to 
keep use low. Penalize Blue Valley Ranch for sediment discharge. A great, challenging 
and not well known fishing experience. Keep it and protect it. Do Not swap public 
fishing access on lower Blue. You serve the public so please do not cave in to rich private 
interests!                                                                                                                                                          
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Chapter 4: Focus Group Results 
 

This chapter presents a summary of results of five separate focus group meetings that 
were designed to gain a better understanding of how the local communities of Eagle, Walden and 
Kremmling, Colorado relate to and value the KFOPA.  Focus groups were conducted in Eagle, 
Kremmling, and Walden in August 2007.  One of the five focus group meetings was held in 
Eagle.  This included river outfitters from the Eagle, Kremmling and Winter Park.  The three 
focus group meetings held at Kremmling included chambers members, motorized users and 
nonmotorized users.  The meeting at Walden included residents from that community.    

 
Each focus group was facilitated (see Chapter 2 and Appendix B for content) and had a 

facilitator and recorder.  The facilitator asked questions and involved each participant in the 
discussion.  The recorder recorded comments on flip charts.  Sessions lasted from 1 hour and 30 
minutes to 2 hours.  The focus group script included eight sections.  First participants were 
signed in and asked to find a seat.  Next, the facilitator and recorder were introduced and the 
purpose of the study and focus group meeting were described.  After some ground rules were 
laid out and participant introductions made, the facilitator moved through the sequence of focus 
group questions.   

 
Table 4.1: The Six Focus Groups 

Location- Targeted Group Facilitator Date 
Number of 
Participants

Eagle- River Outfitters  R. Virden August 7 9 
Walden- Residents M. Budruk August 7 8 
Kremmling- Chamber Members M. Budruk August 7 3 
Kremmling- Nonmotorized Users M. Budruk August 8 8 
Kremmling- Motorized Users M. Budruk August 8 4 

 
While comments and messages from each focus group meeting had a unique flavor (see 

end of this chapter for more detailed summary of each focus group meeting), this chapter will 
attempt to identify some key unifying themes and to present some of the highlights from each 
individual focus group meeting. 

 
Summary of Overall Themes that Emerged from the Focus Groups 
 

• The Kremmling planning area provides a variety of desirable experiences including 
enjoying the area’s wildlife, scenery, views, as well as experiencing the natural 
surroundings, getting some physical exercise and a closer relationship with the natural 
world. 

• The benefits to the individual were abundant as nearly every group indicated improved 
physical fitness or reduced mental stress. 

• The contribution of recreation to the economy through employment and tax revenue 
generation was recognized by all groups. 

• Outfitters cited more facilities such as camping spots, restrooms, additional or improved 
access points, more interpretive signs as well as updated land ownership maps of rivers, 
increased managerial presence and law enforcement on rivers, better policing of permits 
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monitoring of drug and alcohol use and reclamation land locked areas as management 
needs in the area. 

• Almost all groups (Chambers, motorized users and residents at Walden) cited the need 
for motorized roads/trails that were looped or connected with other areas. 

• Nonmotorized users were concerned that travel management planning was biased toward 
motorized users. 

• The Walden group was concerned with beetle kill in the area, citing it as a fire hazard.  
The group also requested a BLM representative at North Park. 

 
Key Summary Points from Each of the Five Focus Groups 

 
This section will summarize some of the unique and important messages that emerged 

from each of the five focus groups (detailed results from each focus group are contained in 
Appendix E.)  It is important to remember who the participants of each of the focus groups 
represent (type of participant, where, when).  Focus groups are more useful in gaining insight 
into specific issues and meanings that may be held by a group, than can be gained from more 
traditional surveys or questionnaires.  However, it should be remembered that focus groups do 
not represent the views of an entire community or community segment. 
 
Focus Group 1: Eagle- River Outfitters (August 2007)  
 

• River outfitters noted fly fishing, kayaking, rafting, fishing from rafts, wilderness 
therapy, wade fishing and shuttling as activities in this area. 

• This group believed experiences such as enjoying the area’s wildlife, scenery, views and 
aesthetics as well as experiencing the natural surroundings were most important for 
visitors. 

• Greater sense of adventure, closer relationship with the natural world, enhanced 
awareness and understanding of nature, improved mental well being and stronger ties 
with family and friends were noted as personal benefits to visitors resulting from 
recreation in the area. 

• Community benefits revolved around greater community involvement in recreation and 
other land use decisions as well as maintenance of distinctive recreation setting character. 

• Outfitters noted that recreation contributes to an improved local economy through 
employment generation, increased tax revenues, increased tourism and increased 
desirability as a place to live or retire. 

• Environmental benefits resulting from recreation in the area included increased eco-
friendly tourism operations as well as increased awareness and protection of landscapes. 

• Lack of development, scenery and views, clean environment, opportunities to socialize as 
well as the high adventure and physical challenge were among the physical and social 
attributes of the resource that were noted as essential. 

• Participants noted that restrooms, signs and multiple access points helped.  Additionally, 
they noted that management presence helped keep noise down.   

• Outfitters cited more facilities such as camping spots, restrooms, additional or improved 
access points, more interpretive signs as well as updated land ownership maps of rivers, 
increased managerial presence and law enforcement on rivers, better policing of permits, 
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monitoring of drug and alcohol use and reclamation of land locked areas as management 
needs in the area. 

 
Focus Group 2: Walden – Community Residents (August 2007) 
 

• Residents mentioned hunting, fishing, horseback riding, bird watching, skiing, among 
several nonmotorized uses as well as snowmobiling as activities on the resource. 

• The most desirable experience for this group was enjoying the area’s wildlife, scenery, 
views and aesthetics. 

• Improved physical fitness, a more outdoor oriented lifestyle and improved skills for 
outdoor enjoyment were some of the personal benefits resulting from recreation. 

• The community benefited through greater involvement in recreation and land use 
decision making and an enlarged sense of community dependency on public lands. 

• Economic benefits associated with resident’s use of the resource included employment 
and tax revenue generation, as well as an improved local economic stability. 

• Mountains, watersheds, woods, isolation, peacefulness and history of the area were some 
of the essential setting characteristics for this group. 

• Residents would like to see more law enforcement especially regarding motorized use.  
There was concern that with increasing motorized use, there might be trails/roads shut 
out.  Managing for this type of use would ensure that closures would not be required.  
Others would like to see access to public lands remain.  Beetle kill was mentioned as a 
concern, especially because of the danger resulting from fire.  Residents would also like 
to see a BLM representative in North Park. 

 
Focus Group 3: Kremmling - Chamber of Commerce Members (August 2007) 
 

• Chamber members indicated that experiencing the natural surroundings was most 
important for recreationists. 

• Key personal benefits resulting from recreation on the resource included improved 
outdoor recreation skills, improved opportunity to view wildlife up close, improved 
mental well being, enhanced understanding about nature and a greater sense of adventure. 

• Recreation was thought to contribute to a greater sense of community dependency on 
public lands.  Additionally, recreation on these lands resulted in an increase in 
community pride, provided opportunities for family bonding and allowed a greater 
involvement in recreation and other land use decisions. 

• The local economy benefited through increased tourism revenues and greater economic 
stability. 

• Benefits to the environment included an increased awareness and protection of natural 
landscapes, reduced wildlife harassment and greater protection of historical sites. 

• Key among the physical attributes of the resource were natural elements such as wildlife 
and streams.  The views and varied topography were also considered essential physical 
aspects of the resource.  The peace and quiet, history of the area and being among users 
with similar interests were noted as essential social aspects of the resource. 

• The informative websites, expanded and user-friendly facilities and good access to the 
Colorado River were important administrative setting characteristics. 
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• Members would like to see trails that loop or connect more multi-use trails, and better 
trail signage.  Unused or seldom used commercial permits should be canceled and 
reissued.  Education and outreach needs to be improved. 

 
Focus Group 4: Kremmling – Nonmotorized Users (August 2007) 
 

• Hiking, mountain biking, archery, bird watching, camping, kayaking were some of the 
nonmotorized use occurring on this resource. 

• Nonmotorized use resulted in a restored mind from unwanted stress, a closer relationship 
to the natural world and a more outdoor oriented lifestyle. 

• Users noted that recreation enable greater family bonding, greater community 
involvement in recreation and other land use decisions, and greater interaction with 
visitors from different cultures. 

• Recreation resulted in increased local tourism revenue and increased employment and tax 
revenue generation. 

• An increased awareness and protection of natural landscapes was noted as an 
environmental benefit. 

• Panoramic views, the silence, wildlife and the local history were among the physical and 
social setting characteristics that were essential to attain the above-mentioned benefits.  

• Nonmotorized users felt travel management planning has been heavily biased toward 
motorized users.  This group would like to see reduced road and trail densities, mountain 
biking trails that are separate from hiking/horseback trails, and limited/contained ATV 
trails.  Additionally, they indicated they would like to see compliance with travel 
regulations, enforcement of grazing limits, winter snowmobile closures in critical wildlife 
areas, and additional education.  Some concerns were expressed that that management 
was in the hands of users groups and not the BLM.   

 
Focus Group 5: Kremmling - Motorized Users (August 2007) 
 

• Motorized use on the Kremmling Field Office planning area included single tracking, 
4x4, ATV, dirt biking, motorcycling and snowmobiling. 

• Experiences such as getting physical exercise, releasing/reducing built-up mental 
tensions, and enjoying frequent access to outdoor physical activity were extremely 
desirable for these motorized users. 

• Improved physical fitness and cardio-vascular fitness were among the most cited personal 
benefits resulting from recreation. 

• Recreation on these lands enabled families to bond and increased the sense of satisfaction 
with community thereby improving the functioning of an individual in the family or 
community. 

• Benefits to the economy included employment and tax revenue generation. 
• The physical characters of the resource most essential to motorized users were the 

challenging terrain, streams, and aspens. 
• Users enjoyed meeting others who shared similar interests. 
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• Users would like to see additional trails that connect to other areas, facilities like toilets 
and trash dumpsters in heavily used areas, and adoption of by-laws to respect each user 
group’s experience. 
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Bureau of Land Management (BLM): Kremmling Offices 
Focus Group: River Outfitters, 9 participants 

August 7, 2007 
 
Activities 
What activities have you either participated in or seen other visitors engage in the Kremmling 
and Kremmling Field Offices planning area? (Zones in parenthesis)

• Fly fishing (4,5, 6 + to Dotsero and 
Colorado River to Rifle, CO) 

• Kayaking (5, 6 + to Dotsero) 
• Rafting (3,5, 6 + to Dotsero) 
• Raft equipment rentals (5, 6) 
• Fishing from raft (4, 5, 6 + to 

Dotsero) 
• Duckies (4, 5, 6) 

• Multi sport (hiking, ropes, climbing) 
(4, 5) 

• Wilderness therapy (5, 6 + to 
Dotsero) 

• Shuttles (4, 5, 6 + to Dotsero) 
• Wade fishing (3, 4, 5) 

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Field 
Office planning area. 
Table D. 1. 1 

Importance  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean 

 % % % % %  
Developing your skills and abilities 0.0 11.1 22.2 44.4 22.2 3.78 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 33.3 66.7 4.67 
To enjoy the scenery 0.0 0.0 0.0 44.4 55.6 4.56 
Enjoying risk-taking adventure 0.0 11.1 55.6 33.3 0.0 3.22 
Enjoying closeness to family/friends 0.0 11.1 11.1 66.7 11.1 3.78 
Enjoying group affiliation and togetherness 0.0 0.0 66.7 22.2 11.1 3.44 
To experience the natural surroundings 0.0 0.0 0.0 66.7 33.3 4.33 
Learning more about things here 0.0 11.1 55.6 22.2 11.1 3.33 
Being able to be more contemplative 22.2 11.1 44.4 0.0 0.0 2.29 
Getting some needed physical exercise 11.1 55.6 22.2 11.1 0.0 2.33 
To experience adventure and excitement 0.0 0.0 22.2 66.7 11.1 3.89 
Releasing or reducing some built-up mental tensions 0.0 11.1 33.3 55.6 0.0 3.44 
Escaping everyday responsibilities for a while 0.0 0.0 22.2 55.6 22.2 4.00 
Enjoying the solitude 0.0 22.2 33.3 33.3 11.1 3.33 
Enjoying frequent access to outdoor physical activity 0.0 22.2 22.2 44.4 11.1 3.44 
Gaining a greater sense of self-confidence 0.0 33.3 44.4 22.2 0.0 2.89 
To test my equipment 33.3 33.3 33.3 0.0 0.0 2.00 
To be with other who enjoy the same things I do 0.0 11.1 33.3 44.4 11.1 3.56 
For the challenge or sport 0.0 0.0 33.3 55.6 11.1 3.78 
1= Not at all important, 5= extremely important 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_2   Restored mind from unwanted stress 
_3_ Improved mental well-being 
_1_ Improved self- esteem and self image 

Personal development and growth 
_  _ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
_2_ Improved skills for outdoor enjoyment 
_2_ Improved relationship with my family 
___ Improved leadership abilities 
___ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics, nature’s art and its 

elegance 
___ Greater spiritual growth  
_4_ Stronger ties with my family and friends 
___ Increased understanding and tolerance of others 
_5_ Enhanced awareness and understanding of nature 
_1_ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
___ Greater sense of responsibility for my own quality of life 
_4_ Enhance life satisfaction 
_2_ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_4_ Closer relationship with the natural world 
_2_ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
_5_ Greater sense of adventure 
_3_ Improved opportunity to view wildlife close-up 
_3_ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
_1_ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
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___ Improved physical fitness and health maintenance 
___ Improved cardiovascular health 

 _1_ Reduced hypertension 
___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity  
_1_ Other: Fun 
 

Community, Economic & Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
___ Increase community pride 
___ Reduced social isolation 
___ Improved functioning of individuals in family and community 
_2_ Greater family bonding  
_4_ Greater community involvement in recreation and other land use decisions 
_1_ Increased compassion for others 
_3_ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
_4_ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs 
___ Decreased job turnover 
_4_ Generates employment and tax revenues 
_6_ Improved local economic stability 
_4_ More positive contributions to local-regional economy 
_1_ Greater value-added local services 
_3_ Increased desirability as a place to live or retire 
_5_ Increased local tourism revenue 
___ Increased property values 
_2_ Improved maintenance of physical facilities  

 
Environmental 

_1_ Reduced looting and vandalism of historic/prehistoric sites 
_1_ Greater retention of distinctive natural landscape features 
_1_ Reduced wildlife harassment by recreation users 
_1_ Greater protection of area historical structures and archaeological sites 
_6_ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
_4_ Increased awareness and protection of natural landscapes 
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_1_ Other: General education of consuming public in use of riparian area and its 
fragility 

 
Setting Character 
 
Physical environment 
What are the physical setting characteristics that you believe are essential for producing 
the kinds of experience and attaining other beneficial outcomes you identified earlier for 
the Kremmling and Kremmling Field Offices planning area? (Number of times 
mentioned in parenthesis) 
 
General Comments: 

• Lack of development. (5) 
• Scenery- all, scenic views. (4) 
• Opportunity to view wildlife. (3) 
• Clean unabused area, respected. (2) 
• Quality of air. (2) 
• Put-ins and take-outs essential, managed well, lunch stops. 
• Campsites well maintained. 
• Apparent remoteness- people think they are in the middle of no where. (2) 
• Classic western experience. 
• Pristine environment. 
• Users appreciate campsites clean, well maintained river flow. 
• Open space. Appropriate water levels.  
• River flows.  
• Water, air, put-ins and take-outs that are accessible. 
• Historical nature of “Colorado” River. Canyon view/mountain views, wildlife and 

solitude. 
• Water quality.  
• Clean environment. (5) 
• Sounds. 
 

Zone specific comments: 
Zone 3: 

• Poor water quality- temps. 
 
Zone 4: 

• Challenge, solitude, adventure. 
 
Zone 5: 

• River flow all. 
 
Zone 6: 

• Challenge, solitude, adventure. 
• River flow all. 
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Social environment  
What are the social setting characteristics that you believe are essential for producing the 
kinds of experience and attaining other beneficial outcomes you identified earlier for the 
Kremmling and Kremmling Field Offices planning area? 
 
General Comments: 

• Diverse utilization of the river environment. Multi day campers on rafts, kayakers, 
duckies, fisherman, hunters. 

• Communication between outfitters/public. 
• Privacy. 
• Social networking on river. Opportunities the river provides children and families.  
• Quiet areas.  
• Decent western heritage and western frontier development i.e. railroad history 

attempted dam.  
• Etiquette, politeness, on river safety. 
• History, camping. 
 

Zone specific comments: 
Zone 4: 

o Family friendly nature.  
o High adventure and physical challenge. 
 

Managerial setting 
What are the administrative setting characteristics that you believe are essential for 
producing the kinds of experience and attaining other beneficial outcomes you identified 
earlier for the Kremmling and Kremmling Field Offices planning area? 

 
• People spend time at BLM educational, interpretive signs.  
• More access points.  
• More camping spots.  
• BLM/private land signage. 
• They want as much of this as possible (minimal is king). 
• BLM helps reduce conflicts.  
• Facilities help lessen people impacts.  
• Restrooms. 
• Multiple access points.  
• Good camps.  
• Management presence keeps drinking; noise down at Ingress/Egress.  
• Good access points for entry to the corridor with picnic and ramp facilities- 

Pumphouse and Radium are good examples. But these areas also need a human 
presence at busier times. 

• Boat ramp use etiquette, education of private user’s. 
• Signs, management presence. 
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Manager for a Day  
Pretend that you were able to serve as “manager for a day” of the Kremmling and 
Kremmling Field Offices planning area. What kinds of things would you prefer managers 
to do in this area? (Number of times mentioned in parenthesis) 
 
General comments: 

• BLM work with railroad and private land owners. 
• More development in Lower River will relieve pressure on upper sections. 
• BLM manage but not to point that you drive the recreational public away- make 

sure that what we do addresses the goals. 
• Today’s number of rafting is mimicking 80’s data: try to make sure my decisions 

support the data: decision only as good as the data. 
• Generally an increase in private use. 
• Fishing growing- rafting stabilized. 
• Seeing more families in rafting. 
• Women largest growing demographic in fly fishing. 
• Spring- more challenging rating- action junkies: benefits vary by season. 
• After July 4th, might be more family oriented. 
• Issues with lack of EMS/ communication. 
• Increase in managerial/law enforcement presence on the water. 
• Private signing makes it all seem like it’s private land. 
• Private and outfitter etiquette. (4) 
• Public needs to practice ethics just like outfitters- solved by more field personnel. 
• No motors (jet skis at Ranchero). 
• Per person user fee- average per person to determine figure. (2) 
• No response by BLM to tell people the issues with high water- communication, 

safety, information, signage, way to get more public info out there (liability). 
• Charge the eddy well at catamount to up river. 
• Maintain river flows for health of ecosystem.  
• More education about no impact fire pans etc.  
• Require outfitters with large number groups (bus loads) to carry grooving and 

porta potty.  
• I would make sure the rules and regulations are not so onerous that people stay 

away from using the resource.  
• Continue to sponsor river clean ups and be warm and welcoming to all 

recreationist.  
• Encourage companies to focus on providing customer with a great recreational 

experience.  
• Land use. L.E.O and ranger staff increase.  
• Update land ownership maps of river corridor. 

 
Zone specific comments: 
Zone 1:  
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• Issue permits for walk and wade in fishing.  
• User fees- need to be based on a per person fee, a user is a user some outfitters 

have high over head for trained multi talent guides etc that we can’t expense out. 
• No commercial floating- walk/wade permits only above Spring Creek Road. 

 
Zone 4:  

• Develop the hike trails. State Bridge to gore canyon for a multi day hiking trip, 
plus federal trails. 

• EMS basically none (communication system). 
• Reclamation and protection of more remote isolated BLM areas (additional 

campsites). 
 

Zone 5:  
• Contacts- see 50 other boats. 
• often the only clear fishable water for fishing outfitters. 
• Develop the hike trails. State Bridge to gore canyon for a multi day hiking trip, 

plus federal trails. 
• Increase in tubing.  
• Direction at Pumphouse and Radium at busy times. 
• Provide additional access points below Rancho Del Rio- Catamount or work with 

private landowners to provide access through their land to the river.  
• Make it clear below Zone 5 what land is BLM and what is private maybe through 

signage, brochures, maps, etc.  
• Perhaps provide it at put it/ take-out etiquette sign in high use areas to break up 

gridlock of multiple companies/private boaters as to speed education and 
communication.  

• Increased managerial presence and law enforcements on river. 
• EMS basically none (communication system). 
• Reclamation and protection of more remote isolated BLM areas (additional 

campsites). 
• Pumphouse and Radium- a little more human direction to boaters at put-in/take-

out during busy times to ease ramp congestion. 
• Limit number of user’s per day in Zone 5. Educate “joe public” better on safety 

and etiquette.  
• Better police work of permit users. In other words knowing what outfitter are 

using river legally.  
• Consistent knowledge of rules and etiquette between fishing and rafting guides.  
• Boat ramp use and speed.  
• Monitoring dug and alcohol use on river.  

 
Zone 6:  

• Contacts- see 7-8 other boats. 
• Ingress- Egress (Zone 6- Bond & Derby Creek). 
• Reclamation of land locked areas– cattle mess up campsites (lodge pole fences to 

protect areas). – 13 acres (Kirby Bottom) fenced off (near McCoy). 
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• A lot of what has been historically used has been posted and the quest is – is the 
posting accurate? 

• Change eddy wall at Catamount so that take-out ramp is in the eddy.  
• EMS basically none (communication system). 
• Reclamation and protection of more remote isolated BLM areas (additional 

campsites). 
• Increased Ingress/Egress in Zone 6. Increased camps along river Zone 6. I/E near 

Bond I/E near Derby Creek. Develop hiking trails along river from State Bridge to 
or thru Gore Canyon to confluence with.  

• Campsites or Feeder trails to existing camps no along River. 
• Zone 6 and below to Dotsero- more public ramp access to help spread out up river 

traffic and make those floats runable at lower river flows- time of float. Corridor 
wide- no motors on river. 

 
Zone 7: 

• Reclamation of land locked areas. 
• Cattle mess up campsites (lodge pole fences to protect areas). – 13 acres (Kirby 

Bottom) fenced off (near McCoy). 
• More access for fish-floating and rafting. 
• Catamount to Dotsero. Add a launch spot (picnic) table between Lyons Gulch and 

Dotsero.  
• Add a put-in /take-out above Cottonwood Island.  
• Improve ramp at Lyons Gulch. (currently it is very hard to use without a 4 wheel 

drive vehicle). Kremmling Canyon- ease restrictions on vehicle standing (not 
parking) there are some huge safety and environmental reasons for this.  

• Have a driver stand by a Grizzly Creek is nice for piece of mind.  
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Bureau of Land Management (BLM): Kremmling Field Office 
Focus Group: Residents- Walden, 8 participants 

August 7, 2007 
 
 
Activities 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 Hunt 
 Fish 
 ATV 
 Sled/snowmobile 
 Horseback riding 

– B 
 Guide 
 Outfit 
 Photography 

 Hike 
 Camp 
 Collect firewood 
 Snowmobile – A 
 Snowshoe 
 Cross country ski 
 Bird watching 
 Star gazing 
 Wildflowers 

 Wildlife 
watching 

 Golf –D 
 Raft 
 Floating 
 Cattle driving 
 Mountain biking 

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in the public lands of the Kremmling Management Area. 

Desirable  Attainability  
Personal experiences Not at all 

desirable  
Totally  

desirable 
Mean Mean 

Developing your skills and abilities 14.3 0.0 0.0 28.6 57.1 4.14 3.71 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 0.0 100 5.00 4.86 
Enjoying exploring on my/our own 0.0 0.0 0.0 28.6 71.4 4.71 4.00 
Enjoying risk-taking adventure 14.3 14.3 0.0 28.6 42.9 3.71 3.14 
Enjoying closeness to family/friends 0.0 14.3 0.0 14.3 71.4 4.43 4.00 
Enjoying group affiliation and togetherness 0.0 14.3 28.6 14.3 42.9 3.86 4.14 
Experiencing the natural surroundings 0.0 0.0 0.0 14.3 85.7 4.86 3.71 
Learning more about things here 0.0 0.0 28.6 14.3 57.1 4.29 3.71 
Being able to be more contemplative 0.0 0.0 33.3 33.3 33.3 4.00 4.17 
Getting some needed physical exercise 0.0 0.0 42.9 0.0 57.1 4.14 4.43 
Experiencing adventure and excitement 0.0 0.0 14.3 0.0 85.7 4.71 4.50 
Releasing or reducing some built-up mental tensions 0.0 0.0 28.6 14.3 57.1 4.29 4.29 
Escaping everyday responsibilities for a while 0.0 0.0 28.6 28.6 42.9 4.14 3.71 
Enjoying the solitude 0.0 0.0 16.7 16.7 66.7 4.50 4.50 
Enjoying frequent access to outdoor physical activity 14.3 0.0 0.0 14.3 17.4 4.29 4.71 
Gaining a greater sense of self-confidence 0.0 0.0 14.3 28.6 57.1 4.43 4.00 
Testing my equipment 0.0 14.3 0.0 14.3 71.4 4.43 3.86 
Being with others who enjoy the same things I do 0.0 14.3 14.3 28.6 42.9 4.00 3.86 
For the challenge or sport 0.0 0.0 28.6 28.6 42.9 4.14 4.75 
Getting needed physical rest 28.6 14.3 0.0 42.9 14.3 3.00 2.71 
Enjoying a sense of independence 0.0 14.3 14.3 14.3 57.1 4.14 4.00 
Testing my endurance 0.0 14.3 0.0 14.3 71.4 4.43 4.43 
Reflecting on my character and personal values 0.0 28.6 14.3 0.0 57.1 3.86 4.43 
To escape crowds of people 0.0 0.0 14.3 14.3 71.4 4.57 4.57 

1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_2_ Restored mind from unwanted stress 
___ Improved mental well-being 
_2_ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
_1_ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
_3_ Improved skills for outdoor enjoyment 
_2_ Improved relationships with my family  
_1_ Improved leadership abilities 
_3_ Improved outdoor recreation skills 
_1_ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
_1_ Enhanced awareness and understanding of nature 
_1_ Greater environmental awareness and sensitivity 
_1_ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
_1_ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
_1_ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_1_ Closer relationship with the natural world 
_3_ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
_1_ Improved opportunity to view wildlife close-up 
_1_ Greater freedom from urban living 
_1_ Greater personal enrichment through involvement with other people 
_1_ Increased appreciation of area’s cultural history 
_1_ Greater awareness that this community is a special place 
_1_ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
_3_ Improved physical fitness and health maintenance 
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_2_ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
_2_ Increase community pride 
___ Reduced social isolation 
_2_ Improved functioning of individuals in family and community 
_2_ Greater family bonding  
_6_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
_5_ Enlarged sense of community dependency on public lands 
_1_ Greater interaction with visitors from different cultures 
_1_ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
_6_ Generates employment and tax revenues 
_4_ Improved local economic stability 
_1_ More positive contributions to local-regional economy 
_1_ Greater value-added local services 
_1_ Increased desirability as a place to live or retire 
___ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
_2_ Greater retention of distinctive natural landscape features 
_2_ Reduced wildlife harassment by recreation users 
_1_ Greater protection of area historical structures and archaeological sites 
_4_ Increased ecologically friendly tourism operations 
_3_ Sustainability of community’s cultural heritage 
_4_ Increased awareness and protection of natural landscapes 
_1_ Other: Revenue to develop recreation infrastructure properly 
 

 



 

80 

 
Setting Character 
 
Physical environment 
What are the physical setting characteristics that you believe are essential for producing 
the kinds of experience and attaining other beneficial outcomes you identified earlier for 
the Kremmling Management Area? 
General Comments: 

 Views. (2) 
 Mountains. (5) 
 Winter –snow. (2) 
 Wide open spaces. 
 Watersheds. (5) 
 Fishing. (2) 
 Timber- cover. (4) 
 Wildlife. (5) 
 Isolation. (4) 
 Quiet and peaceful. 
 The ruggedness of the land. 
 The beauty of the land. 
 Open space. 
 No encounters with motorized vehicles. 
 ATV’s lack of roads. 
 Flowers. 

Zone Specific  Comments: 
Zone E: 

 Sand dunes. 
 
Social environment  
What are the social setting characteristics that you believe are essential for producing the 
kinds of experience and attaining other beneficial outcomes you identified earlier for the 
Kremmling Management Area? 
 

 Lack of people. (4) 
 Away from rat race. 
 No traffic. 
 Peacefulness. (3) 
 Reliance on others for jobs/economy. 
 The availability of hunting. 
 Overall history of the area. (3) 
 Those that provide for the tourists, and tourists. 
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Managerial setting 
What are the administrative setting characteristics that you believe are essential for 
producing the kinds of experience and attaining other beneficial outcomes you identified 
earlier for the Kremmling Management Area? 
 

 Numerous of still healthy wildlife and vegetation. 
 Lack of signs and management presence. 
 Lack of well established roads and facilities. Feels like the “authentic west”. 
 Better, much better, smarter, more scientifically-based management of federal 

lands. 
 Signs are very few, road markers, the fact that there are not a lot of these things is 

good. 
 If I am on a trail I like to see a lot of signs directing me. 

 
Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
14.3 Leave as is 71.4 Improve ease of vehicle 

access to area 
14.3 

Naturalness Make a more natural 
appearing area 

14.3 Leave as is 57.1 Allow more man-made 
landscape alterations 

28.6 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 57.1 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

42.9 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 60.0 Create/allow more foot 
and horseback trails 

40.0 

Bike Trails Reduce/limit mountain 
bike trails 

14.3 Leave as is 85.7  Create/allow mountain 
bike trails  

0.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

28.6 Leave as is 14.3 Create/allow motorized 
routes 

57.1 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 85.7 Encourage larger group 
size 

14.3 

Contacts Lower interaction with 
others 

28.6 Leave as is 57.1 Allow more use and 
interaction with others 

14.3 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

28.6 Leave as is 71.4 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

42.9 Leave as is 28.6 Provide more services, 
staff contact and 
assistance 

28.6 

Visitor 
Information 

Less maps and 
brochures   

42.9 Leave as is 42.9 Provide more maps and     
brochures 

14.3 

Management 
Control: 

Use a more “hands-off” 
management style
  

58.1 Leave as is 42.9 Exercise more visitor and 
land use controls 

0.0 
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Manager for a day 
Pretend that you were able to serve as “manager for a day” of the Kremmling 
Management Area. What kinds of things would you prefer managers to do in this area? 

 No designated routes for snowmobiles (exempt). 
 More road maintenance. 
 Better maps- new and future trails. 
 Designate cross country ski and snowmobiling routes (moto/non motorized use). 
 More advertising/maps. 
 In areas of conflict- split use. 
 Maps available locally (updated and accurate). 
 Local ranger/BLM person. 
 More rangers during hunting seasons. 
 Access to lands (maintain). 
 Don’t close roads for motorized access. 
 ADA accessible. 
 Keep hunting and fishing access. 
 Don’t get permit happy! 
 Don’t delay plan. 
 Overall vegetation. Work on improving continued maintenance in future. Do not 

close off anymore trails and maybe open some that are already closed. Enforce 
rules already in place but not limit to any one person. Apply them to everyone.  

 If I was manager I would bring in more law enforcement staff to manage the land 
better. I would try to enforce laws with the motorized travel on BLM lands in 
certain areas to enhance the personal experiences of outdoor users. I would post 
more signs telling the public what can and cannot be done in certain areas. 

 Make sure that no more trails/roads are shut off from motorized access. Ensure 
that we always have permanent access to our public lands. Manage the timber to 
be a sustainable resource. Insure that we can always hunt and fish on our public 
lands. Make sure no more land is designated “wilderness.” 

 One of my biggest concerns is vehicular access to public land. ATV’s and 
snowmobiles all becoming more and more popular. This use needs to be 
accommodated but managed carefully to keep use on designated routes in 
sensitive areas. Many people are drawn to the west and the mountains to get away 
form the traffic and noise. Separating use in some areas may make sense or not 
increasing use or improving access in isolated areas, adding improvement and 
more management oversight in areas that are more popular.  

 Increase logging to reduce fire risk and improve forest health0 use stewardship 
contracts so forest products companies can count an a long term supply. Current 
management practices- used for the last 20 years- have brought the forests to the 
point where a catastrophic fire is almost inevitable. That will destroy the scenery, 
foul the streams, destroy habitat. Federal land managers cannot continue to just sit 
and say we don’t have the money, we don’t have the man power while summer 
employees are out counting frogs. The federal government’s own research saw 
this beetle infestation coming, knew how bad it was going to be and did 
practically nothing to mitigate what is turning into a disaster. No designated 
routes for snowmobiling. 
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 First I would do is set up timber sales to cut all of the beetle kill trees out and 
replant new ones to get fire danger down and new growth to start. This would 
improve the view. Nest I would get more than 1 maintenance to keep the roads in 
good shape, every three years or as needed to long to lit then go without 
maintaining. Having a BLM representative here in North Park – so permits maybe 
bought here instead of having to drive Kremmling to get. More rangers here 
during hunting seasons to deal with illegal activists. 

Zone Specific  
Zone E-  

 I would like to see the BLM put a modern campground in and also charge users a 
fee to fund the campground. Owning the motel in town I have the opportunity to 
talk to a lot of people that use the sand dunes and the people who stay with me say 
that they want a modern campground with shower, hook ups etc. it would also 
give a full time job for the ranger.  

 Campground w/ hook ups (BLM or county) $ ranger/fees more management 
presents 

 More control at Zone E. Don’t over do it but have some control. 
  

Zone F- 
 Long term stewardship- timber (zone F) management – sustainable resource. Log 

out, replant w/ Douglas Fir, beetles, fire risk 
Zone P-  

 I would like to see Walden Res. Developed as well with a campground, waling 
paths, each etc. The economic impacts of having a recreational body of water 
would be huge. The possibilities are endless as to what could be done the. No 
designated tours for snowmobiles, they should be exempt.  

 Committee for stakeholders (collaboration) recreation is used by residents. Build 
a campground. 
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Bureau of Land Management (BLM): Kremmling Field Office 
Focus Group: Residents- Chamber Members, 4 participants 

August 8, 2007 
 
 
Activities 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 

 Commercial fly fishing 
 ATV- Wolford 
 Hike 
 Snowshoe 
 Ski 
 Hunt 
 Raft 

 Explore history- Indian ruins, 
genealogy 

 Mountain biking 
 Horseback riding 
 Photography 
 Watch wildlife 
 Dirt biking 
 Rock climb 

Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean 

 % % % % %  
Developing your skills and abilities 0.0 25.0 25.0 0.0 50.0 3.75 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 25.0 75.0 4.75 
To enjoy the scenery 0.0 0.0 25.0 50.0 25.0 4.00 
Enjoying risk-taking adventure 0.0 0.0 75.0 25.0 0.0 3.25 
Enjoying closeness to family/friends 0.0 0.0 0.0 50.0 50.0 4.50 
Enjoying group affiliation and togetherness 0.0 0.0 75.0 0.0 25.0 3.50 
To experience the natural surroundings 0.0 0.0 0.0 0.0 100 5.00 
Learning more about things here 0.0 0.0 50.0 25.0 25.0 3.75 
Being able to be more contemplative 0.0 25.0 25.0 0.0 50.0 3.75 
Getting some needed physical exercise 0.0 0.0 25.0 25.0 50.0 4.25 
To experience adventure and excitement 0.0 0.0 0.0 75.0 25.0 4.25 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 50.0 50.0 4.50 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 50.0 50.0 4.50 
Enjoying the solitude 0.0 0.0 25.0 0.0 75.0 4.50 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 25.0 75.0 4.75 
Gaining a greater sense of self-confidence 0.0 0.0 75.0 25.0 0.0 3.25 
To test my equipment 0.0 0.0 100 0.0 0.0 3.00 
To be with other who enjoy the same things I do 0.0 25.0 0.0 50.0 25.0 3.75 
For the challenge or sport 0.0 0.0 25.0 50.0 25.0 4.00 
Getting needed physical rest 0.0 0.0 25.0 25.0 50.0 4.25 
Enjoying a sense of independence 0.0 0.0 25.0 75.0 0.0 3.75 
Testing my endurance 0.0 25.0 25.0 50.0 0.0 3.25 
Reflecting on my character and personal values 0.0 0.0 50.0 0.0 50.0 4.00 
To escape crowds of people 0.0 0.0 0.0 50.0 50.0 4.50 
1= Not at all desirable, 5= Extremely desirable  
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_1_ Restored mind from unwanted stress 
_2_ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
_1_ Improved skills for outdoor enjoyment 
_1_ Improved relationships with my family  
___ Improved leadership abilities 
_3_ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
_1_ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
_2_ Enhanced awareness and understanding of nature 
_1_ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
___ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_1_ Closer relationship with the natural world 
___ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
_2_ Greater sense of adventure 
_3_ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
_1_ Improved physical fitness and health maintenance 
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___ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

      _1_ Other: Restore physical health 
 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
_2_ Increase community pride 
_1_ Reduced social isolation 
_1_ Improved functioning of individuals in family and community 
_2_ Greater family bonding  
_2_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
_3_ Enlarged sense of community dependency on public lands 
_1_ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
_1_ Reduced health care costs  
___ Decreased job turnover 
_1_ Generates employment and tax revenues 
_2_ Improved local economic stability 
_1_ More positive contributions to local-regional economy 
___ Greater value-added local services 
___ Increased desirability as a place to live or retire 
_3_ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

_1_ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
_3_ Reduced wildlife harassment by recreation users 
_2_ Greater protection of area historical structures and archaeological sites 
_2_ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
_4_ Increased awareness and protection of natural landscapes 
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Setting Character 
 
Physical environment 
What are the physical setting characteristics that you believe are essential for producing 
the kinds of experience and attaining other beneficial outcomes you identified earlier for 
the Kremmling Management Area? 
General Comments: 

 Topography varied (2) 
 Unspoiled. 
 Streams. (4) 
 Views. (3) 
 Wildlife. (4) 
 Flora. (2) 
 Fall colors- trees. 
 Picnic tables. 
 Viewing areas. 
 Uncrowded. 
 Green trees. 
 Water. 

Zone Specific Comments: 
Zone C: 

 Uncrowded. 
 
Social environment  
What are the social setting characteristics that you believe are essential for producing the 
kinds of experience and attaining other beneficial outcomes you identified earlier for the 
Kremmling Management Area? 
 

 Uncrowded. 
 Users with similar interests. (2) 
 Quiet. (2) 
 Respectful of others enjoyment with similar activities. (2) 
 Multiple use. 
 General history of the area. (2) 
 Hunting history (BLM, forest service history). 
 ATV useage during reasonable hours.  

 
Managerial setting 
What are the administrative setting characteristics that you believe are essential for 
producing the kinds of experience and attaining other beneficial outcomes you identified 
earlier for the Kremmling Management Area? 
General Comments: 

 Good job at closing trails at certain times for wildlife and trail education. 
 Informative websites. 
 Good access to Colorado River. 
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 Expanded and more of the user-friendly facilities- e.g. boat launches/takeouts less 
signage on river. We must be allowed permitting for commercial operations on 
BLM lands now. Waiting for this plan to be finished and take effect is 
unreasonable and tantamount to economic suicide and business 
closures/bankruptcy. 

 Better signage. Cleaner restrooms. Designated trails for the ATV, hiking. RV 
friendly camping areas. 

 Accessibility. Personnel for info and safety. Good signage for areas and trails. 
Maps. Trash receptacles.  

 Signs notating closed and or open trails, trails that connect and or loop. 
Management presence to make sure land is not being abused or trashed. Adequate 
fisheries or fish in streams rivers. 

Zone Specific Comments: 
Zone H: 

 Wolford: good signage- wildlife 
 Good maps 

 
Importance of the Kremmling Field Office lands: 

 Unspoiled- lack of development 
 Lands attract and keep people here 
 Variety of recreation opportunities 
 Proximity of public lands (very close) and larger cities (front range) 
 Brings in money (tourist dollars) 
 View corridors 
 Wildlife corridors (migration) 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 75.0 Improve ease of vehicle 

access to area 
25.0 

Naturalness Make a more natural 
appearing area 

50.0 Leave as is 50.0 Allow more man-made 
landscape alterations 

0.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 25.0 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

75.0 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 0.0 Create/allow more foot 
and horseback trails 

100 

Bike Trails Reduce/limit mountain 
bike trails 

25.0 Leave as is 25.0  Create/allow mountain 
bike trails  

50.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

25.0 Leave as is 25.0 Create/allow motorized 
routes 

50.0 

Group Size Reduce the group size 
allowed 

33.3 Leave as is 66.7 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

50.0 Leave as is 25.0 Allow more use and 
interaction with others 

25.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

100 Leave as is 0.0 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

25.0 Leave as is 50.0 Provide more services, 
staff contact and 
assistance 

25.0 

Visitor 
Information 

Less maps and 
brochures   

0.0 Leave as is 25.0 Provide more maps and     
brochures 

75.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

66.7 Leave as is 33.3 Exercise more visitor and 
land use controls 

0.0 

 
Manager for a day 
Pretend that you were able to serve as “manager for a day” of the Kremmling 
Management Area. What kinds of things would you prefer managers to do in this area? 
 

 Trails that connect/loop. 
 Better trail signage. 
 Maps and signs that match. 
 Education in appropriate visitor behavior. 
 Information proved to outfitters (and their guides) to pass on to rafters in 

commercial trips. 
 Protect from too much human intervention (unnecessary). 
 Advocate for sound funding (assured). 
 Balance better recreation and stewardship. 
 Increase developed campsites on river (decrease strain on existing sites). 
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 Become liaison with other agencies- state and federal (i.e. avoid duplication of 
efforts). 

 Cancel unused or seldom use commercial permitting and reissue them. This 
permit moratorium is economically stifling. Private usage education instead of 
regulation, more “big brother” for them- less for commercial. More signage in the 
fields (directional and ID for the trails. Less except for access points everywhere 
else. Restrict size of commercial trips, specifically rafting. More launches- less 
size per launch. Continue to trail and lands access and improvement.  

 Hire more staff- cleaning for public restrooms more routine- camping areas, river 
areas. Lots of signage for better accessibility of areas. Trails, camping, wildlife 
and especially public awareness signs- cleanliness- pack in/pack out areas signs0 
violation signs. Website signs for info awareness. Trails grooming. Some areas 
marked RVs on maps good, fair poor, so people would know before they go what 
type of road they are going in to camp. 

 Provide education and information about the lands being accessed. This will 
assure for visitors safety and enjoyment and hopefully this information will be 
passed down to future generations. Protect the landscape and wildlife from 
unnecessary human intervention. Become an advocate for the assured availability 
of funding resources. Provide overall stewardships. Work with land and facility 
users to achieve a balance of recreation and protection remembering that “when 
it’s gone, it’s gone.” Become a liaison with US and State forests and parks 
personnel as well as the DOW and other agencies to provide cohesive 
management and avoid duplication of effort.  

 As manager for a day I would create more trials for multi use (motorized and non 
motorized uses). I would create trails that connect to other trails and or loop for a 
more enjoyable and scenic opportunity. I would have more employees cleaning up 
the land and maintaining trails. I would put signage up that correlates with maps 
regarding seasonal, rear round and or closed trails I would have facilities 
(outhouses) are parking lots.  

Zone Specific Comments:  
Zone 5: 

 Restrict group size (Zone 5) 
1. Max 10 per launch 
2. Max 25 at campsites 

 Two ramp areas in Radium 
 More history education in Radium (signage/landmark) 
 Increase in put-in and take-outs (especially at Pumphouse and Radium) 
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Bureau of Land Management (BLM): Kremmling Field Office 
Focus Group: Nonmotorized Users, 8 participants 

August 8, 2007 
Activities 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 Hike (A, C, H, CDT) 
 Fly fishing guides (1, 2, 3) 
 Bird hunting (D, H) 
 Mule ride 
 Fish- Blue River 
 View scenery 
 Bird watching 
 Study history/Arch 
 Mountain bike 
 Wild flowers 

 Hunting (non motorized and 
motorized) 

 View wildlife- esp. large game 
 View habitat 
 Quiet use- silence/solitude 
 Kayaking/ Canoe/Raft 
 Berry picking 
 Nature appreciation 
 Nature study 
 Camping: Car or river 
 Backpacking 

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 12.5 0.0 37.5 50.0 0.0 3.25 3.25 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 14.3 85.7 4.86 4.25 
Enjoying exploring on my/our own 0.0 0.0 0.0 57.1 42.9 4.43 3.25 
Enjoying risk-taking adventure 0.0 25.0 37.5 12.5 25.0 3.38 2.38 
Enjoying closeness to family/friends 0.0 37.5 25.0 12.5 25.0 3.25 2.88 
Enjoying group affiliation and togetherness 25.0 25.0 12.5 37.5 0.0 2.63 2.43 
To experience the natural surroundings 0.0 0.0 0.0 37.5 62.5 4.63 4.00 
Learning more about things here 0.0 0.0 14.3 28.6 57.1 4.43 3.50 
Being able to be more contemplative 0.0 14.3 14.3 28.6 42.9 4.00 2.75 
Getting some needed physical exercise 0.0 0.0 12.5 37.5 50.0 4.38 3.63 
To experience adventure and excitement 0.0 14.3 14.3 28.6 42.9 4.00 2.75 
Releasing or reducing some built-up mental tensions 0.0 0.0 25.0 25.0 50.0 4.25 3.25 
Escaping everyday responsibilities for a while 0.0 12.5 0.0 50.0 37.5 4.13 4.29 
Enjoying the solitude 0.0 0.0 0.0 25.0 50.0 4.75 3.38 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 14.3 85.7 4.86 3.43 
Gaining a greater sense of self-confidence 0.0 12.5 62.5 12.5 12.5 3.25 2.71 
To test my equipment 37.5 12.5 25.0 12.5 12.5 2.50 2.29 
To be with other who enjoy the same things I do 0.0 12.5 37.5 37.5 12.5 3.50 3.14 
For the challenge or sport 12.5 12.5 12.5 62.5 0.0 3.25 2.57 
Getting needed physical rest 25.0 0.0 25.0 37.5 12.5 3.13 2.50 
Enjoying a sense of independence 0.0 0.0 0.0 37.5 62.5 4.63 3.00 
Testing my endurance 0.0 25.0 37.5 25.0 12.5 3.25 2.50 
Reflecting on my character and personal values 12.5 0.0 12.5 62.5 12.5 3.63 3.25 
To escape crowds of people 0.0 0.0 0.0 12.5 87.5 4.88 3.25 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_5_ Restored mind from unwanted stress 
_3_ Improved mental well-being 
_1_ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
_1_ Improved skills for outdoor enjoyment 
_1_ Improved relationships with my family  
___ Improved leadership abilities 
_2_ Improved outdoor recreation skills 
_2_ Greater sensitivity to/awareness of outdoor aesthetics 
_1_ Greater spiritual growth  
_2_ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
_2_ Enhanced awareness and understanding of nature 
_2_ Greater environmental awareness and sensitivity 
_2_ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
_3_ Enlarged sense of personal accountability for acting responsibly on public lands 
_1_ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
_1_ Greater sense of responsibility for my own quality of life 
_1_ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_3_ Closer relationship with the natural world 
_3_ A more outdoor-oriented lifestyle 
_1_ Enhanced sense of personal freedom 
___ Greater sense of adventure 
_1_ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
_1_ Greater personal enrichment through involvement with other people 
_2_ Increased appreciation of area’s cultural history 
_1_ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
_2_ Improved physical fitness and health maintenance 
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_1_ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
_2_ Greater ecological understanding and sensitivity 
_1_ Other: See what’s on the other side of the hill 

  
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

_2_ Heightened sense of satisfaction with our community 
_2_ Increase community pride 
_1_ Reduced social isolation 
_1_ Improved functioning of individuals in family and community 
_3_ Greater family bonding  
_3_ Greater community involvement in recreation and other land use decisions 
_3_ Increased compassion for others 
___ Enlarged sense of community dependency on public lands 
_3_ Greater interaction with visitors from different cultures 
_2_ Maintenance of distinctive recreation setting character 

 
Economic  

_1_ Increased work productivity 
___ Reduced absenteeism from work 
_3_ Reduced health care costs  
___ Decreased job turnover 
_4_ Generates employment and tax revenues 
_1_ Improved local economic stability 
_2_ More positive contributions to local-regional economy 
___ Greater value-added local services 
_2_ Increased desirability as a place to live or retire 
_4_ Increased local tourism revenue 
___ Increased property values 
_1_ Improved maintenance of physical facilities  

 
Environmental 

_1_ Reduced looting and vandalism of historic/prehistoric sites 
_2_ Greater retention of distinctive natural landscape features 
_1_ Reduced wildlife harassment by recreation users 
_3_ Greater protection of area historical structures and archaeological sites 
_2_ Increased ecologically friendly tourism operations 
_1_ Sustainability of community’s cultural heritage 
_4_ Increased awareness and protection of natural landscapes 
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Setting Character 
 
Physical environment 
What are the physical setting characteristics that you believe are essential for producing 
the kinds of experience and attaining other beneficial outcomes you identified earlier for 
the Kremmling Management Area? 
General Comments: 

 Panoramic views. (4) 
 Feeling of vastness away from sighs and sounds of civilization (i.e. motor traffic). 

(2) 
 Canyon- big- sense of small in perspective.  
 In Close with details in smaller canyons.  
 Sense of intimacy with landscape. 
 Vegetative patterns. (2) 
 Leave beetle kill tree areas. 
 Animal trails. 
 Lack of permanent human intrusions (i.e. fence/house). 
 Silence/ natural sounds. (3) 
 The river. 
 Rock outcrops.  
 Intimate views in narrow canyons.  
 Remote, uncroweded quality.  
 To obtain more public lands along river ways.  
 Solitude.  
 Wildlife, birds. (4) 
 Untrammled forest floors/plants.  
 Occasional streams, wetlands.  
 RMNP to east- feeling of vastness in the sage brush.  

Zone Specific: 
Zone 2:  

 Not sell off public sections on the Blue River as an example.  
Zone 4: 

 Gore Canyon. 
 Uninterrupted views from Gore Canyon to the south.  

Zone D: 
 Unique sagebrush- North/Middle Park. 

 
Social environment  
What are the social setting characteristics that you believe are essential for producing the 
kinds of experience and attaining other beneficial outcomes you identified earlier for the 
Kremmling Management Area? 
 

 History of communities, Fremont Indian cultural and railroad along the river. (2) 
 Some interaction with other recreationists, but don’t feel crowded. 
 Solitude. (2) 
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 Connecting to wildlife not people. 
 Allow more (new) outfitters to operate on the river, reduce outfitters that do not 

use their permit days.  
 Reduced cattle grazing.  
 Limit unrestricted off road vehicle use.  
 Control needed for human usage (trails, etc.) limit man areas to restrict passage. 
 No non-motorized loops- my experiences have all been in conflict to motorized 

roads/trails.  
 
Managerial setting 
What are the administrative setting characteristics that you believe are essential for 
producing the kinds of experience and attaining other beneficial outcomes you identified 
earlier for the Kremmling Management Area? 
 

 Scoping process redone: issues and concerns (ask right questions upfront) not 
activities. 

 Forum for issues/concerns for management (recreation and all resources). 
 Distinct public comment period for recreation management component of RMP. 
 Reduce overall route densities- roads and trails. 
 Illegal use/creation of trails by motorized use. 
 Signage for trails. 
 Stop overgrazing. 
 More enforcement (i.e. grazing and mining). 
 Limit open grazing in areas of use (recreation). 
 More coordination with other agencies (state and federal) on things such as the 

CDT. 
 Trail connectivity- cross agency boundaries. 
 Don’t designated motorize routes when NFS will not connect them. 
 Hire more enforcement/rangers/wildlife biologists. (2) 
 Use inventory process to blocks of land to determine use (GIS). 
 Plan around blocks of land rather than routes. 
 Better definition of routes- kiosks/signage/trails/access points/ parking. 
 Education of youth is key: environmental ethics, preservation, field trips, forms of 

recreation- respect other forms. 
 Group compatible uses in specific areas. 
 Don’t add more designated routes especially for motorized use. 
 Open tours conditional on compliance. 
 Political support from state legislature. 
 Well maintained/adequate parking, camping, sanitation facilities at river access 

points.  
 Signs that describe the sections of river (difficulty ratings, etc) directional signs to 

river access points, little evidence of management once on the river- all at access 
points.  

 Fewer signs, gates, presence, physical improvements, except when these are 
preserving the experience about from motorized recreation. 
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 I would like to see more information, education signage at BLM parking areas. 
Describing the area that they are in.  

 Mark the BLM roads better- run the grader over them. None law enforcement we 
OHVA vs. littering and vandalism. 

 Reps of signs- put up new ones. Better ones of on private lots.  
 Signs indicating routes. (2) 
 Keep to main roads, pack it in- pack it out, fences blocking entry to abused areas, 

‘don’t shoot the signs’ signs and no dumping of trash. 
 The lack of signs is good because if they are not there, they don’t distract you 

from the views.  
 
Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
50.0 Leave as is 50.0 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

62.5 Leave as is 37.5 Allow more man-made 
landscape alterations 

0.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 83.3 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

16.7 

Foot Trails Reduce/limit foot and 
horseback trails 

14.3 Leave as is 57.1 Create/allow more foot 
and horseback trails 

28.6 

Bike Trails Reduce/limit mountain 
bike trails 

25.0 Leave as is 25.0  Create/allow mountain 
bike trails  

50.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

75.0 Leave as is 12.5 Create/allow motorized 
routes 

12.5 

Group Size Reduce the group size 
allowed 

25.0 Leave as is 75.0 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

37.5 Leave as is 62.5 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

75.0 Leave as is 12.5 More evidence of other 
visitors is OK 

12.5 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

37.5 Leave as is 37.5 Provide more services, 
staff contact and 
assistance 

25.0 

Visitor 
Information 

Less maps and 
brochures   

25.0 Leave as is 12.5 Provide more maps and     
brochures 

62.5 

Management 
Control: 

Use a more “hands-off” 
management style
  

0.0 Leave as is 28.6 Exercise more visitor and 
land use controls 

71.4 
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Manager for a day 
Pretend that you were able to serve as “manager for a day” of the Kremmling 
Management Area. What kinds of things would you prefer managers to do in this area? 
General Comments: 

 All of the travel management planning has been heavily biased toward motorized 
users, even to the point of ignoring valid input from Colorado Dept of Wildlife, 
US Forest Service on adjoining lands. This is land management planning at its 
poorest. 

  Scoping process for recreation planning is totally skewed. Letter asked “what 
activity do you do on BLM lands?” Many people don’t respond because they may 
not actually use BLM lands in a certain area but maybe a key issues and concerns 
about how the area is being managed. NEPA requires scoping to identify issues 
and concerns. Alternative should be developed that respond specifically to issues 
and concerns, by focusing recreation planning on just activities the whole 
planning process is skewed. 

 Alternative should be issue driven- form issues identified during scoping. 
Compatible issues can be grouped together. High, medium and low use alternative 
were discredited years ago. The route selecting process for Wolford Mtn. should 
have been more meaningful as example A- maximize sustainable wildlife habitat 
with appropriate non motorized use. B- optimizes motorized rec opportunities 
within resource constraints (erosive soils, step terrain, wildlife habitat) C- areas of 
motorized use and non motorized use (not just individual route selections) instead 
it was done on a route by route bases rather than looking at areas of compatible 
resources.  

 Reduce overall roads/trail densities, use natural looking but effective closures to 
close routes.  

 From remaining routes select: a limited hike/horse trail (separate from MTN bike) 
routes system or loop.  

 A limited mountain by system or loop, a limited motorcycle system or loop.  
 ATVs and rock crawling vehicles effectively limited to small contained, 

manageable system of roads and camping areas.  
 Approve and keep open these trails, routes only on following conditions: no office 

trail use.  
 Resource damage properly repaired.  
 Compliance with travel regulations.  
 Management funding is reliable and adequate.  
 Management stays in the hand of the federal land agency, not the user group.  
 Establish ROS.  
 Determine optimal route densities base on habitat effectiveness criteria for 

common and sensitive species.  
 Proper signage to let users know what is the proper access.  
 A guided trip on these water, offers more knowledge about the area to our guests 

improved safety and more $ to BLM.  
 Education in schools, field trips.  
 Limit the motorized damages to the land by all of the OHV vehicles.  
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 Pick up the trash and litter at dispersed campsites and encourage more users to 
“pack it out.”  

 Prevent over grazing by enforcement of cow/acre limits and hold ranchers 
responsible for stream damages.  

 Hire addition law enforcement and ecologists.   
 Protect the archeologically significant areas from further intrusion.  
 Winter snowmobile closures in critical wildlife areas.   
 Provide maps so people can tell where to fish, what is private lands. In heavily 

used areas, provide outhouses of some kind and if possible, trash cans.  
 Separate hikers/horseback riders from wheeled and snowmobiles vehicles and 

give the first group equal quality space.  
 Require the wheeled group to remain on designated trails (do it today!) and place 

signs indicating routes, block other illegal trails.  
 Have concentrated effort made to maintain designated trails to reduce erosion and 

multi tracking.  
 Have publicity campaign to let public know intentions.  
 As a manager, I would invite grade school age kids to go on field trips and 

educate them on how to preserve and use public land. And to introduce them to all 
forms of recreation. 

 
Zone Specific:  
Zone 2: 

 Blue River Land exchange. Why take away more water form the public? 4- 
Posted signage on Blue River where public land is located.  

 
Zone 5:  

 Allow or accept applications for new outfitters to obtain permits to BLM waters 
e.g. sunset, Reeder Creek, Pumphouse Rec. area.  

 
Zone A: 

 Block the many 4 wheeler roads that scar so many areas. Dice Hill, Troublesome, 
North sand Hills are examples. Of these areas Strawberry to a lesser degree. 

 Improve access to the Friaser River view Strawberry road. 
 I take total exception with the way BLM approaches management of motorized 

use- particularly motorcycles/ATV’s. Turn their backs and allow user created rots 
with no environmental oversight. Then when doing planning they hand a marker 
and a map to motorized users and asks them where they want to designated 
routes. Of all the public meetings I attended at Wolford they never offered the 
same courtesy to other recreationists. We had to provide the input on our own- 
even getting the maps. Now they are doing it again in Strawberry.  

 
Zone B: 

 Block the many 4 wheeler roads that scar so many areas. Dice Hill, Troublesome, 
North sand Hills are examples. Of these areas Strawberry to a lesser degree. 

 
Zone C: 
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 Block the many 4 wheeler roads that scar so many areas. Dice Hill, Troublesome, 
North sand Hills are examples. Of these areas Strawberry to a lesser degree. 

 
Zone: E: 
  

 Block the many 4 wheeler roads that scar so many areas. Dice Hill, Troublesome, 
North Sand Hills are examples. Of these areas Strawberry to a lesser degree. 
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Bureau of Land Management (BLM): Kremmling Field Office 
Focus Group: Motorized Users, 4 participants 

August 9, 2007 
Activities 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 Single track (H, I, East of I, 
Illinois River) 

 Jeep- (I, H, Yarmony, E) 
 4x4 (I, H) 
 Hunting- B 
 ATV- E 
 Dirt bike – I (single track) 
 Rafting – I 
 Fishing – I 
 Motorcycling-E 

 Hiking- B 
 Snowmobile 
 Mountain biking 
 Camping 
 ATV- H 
 Horseback ride –H 
 Snowmobile – H 
 Fish – H 
 Mountain bike –H 
 Camp-H 

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean 
 

Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 0.0 50.0 50.0 4.50 4.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 25.0 25.0 50.0 0.0 3.25 4.00 
To enjoy the scenery 0.0 0.0 50.0 25.0 25.0 3.75 4.00 
Enjoying risk-taking adventure 0.0 0.0 25.0 25.0 50.0 4.25 4.25 
Enjoying closeness to family/friends 0.0 25.0 0.0 50.0 25.0 3.75 3.00 
Enjoying group affiliation and togetherness 0.0 25.0 25.0 0.0 50.0 3.75 3.25 
To experience the natural surroundings 0.0 25.0 25.0 25.0 25.0 3.50 3.75 
Learning more about things here 0.0 50.0 0.0 50.0 0.0 3.00 3.00 
Being able to be more contemplative 25.0 25.0 0.0 50.0 0.0 2.75 3.00 
Getting some needed physical exercise 0.0 0.0 0.0 0.0 100 5.00 4.75 
To experience adventure and excitement 0.0 0.0 0.0 25.0 75.0 4.75 4.50 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 0.0 100 5.00 4.75 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 25.0 75.0 4.75 4.50 
Enjoying the solitude 0.0 25.0 25.0 0.0 50.0 3.75 3.75 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 4.25 
Gaining a greater sense of self-confidence 0.0 0.0 75.0 0.0 25.0 3.50 3.75 
To test my equipment 0.0 0.0 25.0 50.0 25.0 4.00 4.50 
To be with other who enjoy the same things I do 0.0 25.0 0.0 25.0 50.0 4.00 4.50 
For the challenge or sport 0.0 0.0 0.0 25.0 75.0 4.75 4.75 
Getting needed physical rest 50.0 25.0 0.0 0.0 25.0 2.25 2.00 
Enjoying a sense of independence 25.0 0.0 25.0 50.0 0.0 3.00 3.75 
Testing my endurance 0.0 0.0 0.0 50.0 50.0 4.50 4.50 
Reflecting on my character and personal values 25.0 0.0 0.0 50.0 25.0 3.50 3.50 
To escape crowds of people 0.0 0.0 25.0 50.0 25.0 4.00 4.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_2_ Restored mind from unwanted stress 
_1_ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
___ Improved leadership abilities 
_1_ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
___ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
_1_ Greater sense of responsibility for my own quality of life 
_1_ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_1_ Closer relationship with the natural world 
___ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
_1_ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
_1_ Greater freedom from urban living 
_1_ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
_4_ Improved physical fitness and health maintenance 
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_3_ Improved cardiovascular health 
 _1_ Reduced hypertension 

_1_ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

_3_ Heightened sense of satisfaction with our community 
_1_ Increase community pride 
_1_ Reduced social isolation 
_2_ Improved functioning of individuals in family and community 
_3_ Greater family bonding  
_1_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
___ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

_1_ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
_5_ Generates employment and tax revenues 
___ Improved local economic stability 
_2_ More positive contributions to local-regional economy 
___ Greater value-added local services 
_2_ Increased desirability as a place to live or retire 
_2_ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

_1_ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
___ Reduced wildlife harassment by recreation users 
___ Greater protection of area historical structures and archaeological sites 
_2_ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
_1_ Increased awareness and protection of natural landscapes 
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Setting Character 
 
Physical environment 
What are the physical setting characteristics that you believe are essential for producing 
the kinds of experience and attaining other beneficial outcomes you identified earlier for 
the Kremmling Management Area? 
General Comments: 

 Varied/Challenging terrain. (4) 
 Mosquitoes keep you moving. (2) 
 Sand. (2) 
 Aspens- shade. (2) 
 Stream. (3) 
 Parking area/ access area. 
 Woods. (2) 
 Ridges. 
 Cool air. (2) 
 Views. 
 Mountains. 
 Rivers. 
 Physical environment.  
 Views from hillside.  
 Trail system allows for loop experience.  

Zone Specific: 
Zone H: 

• Not heavy wooded 
• Rolling topography – not restrictive. 

 
Social environment  
What are the social setting characteristics that you believe are essential for producing the 
kinds of experience and attaining other beneficial outcomes you identified earlier for the 
Kremmling Management Area? 
 

 I do enjoy the other recreationists. 
 Get away with friends/family and possibly meet others who enjoy the same 

activity. 
 Rarely experience other recreationalists except other motorcyclists.  

 
Managerial setting 
What are the administrative setting characteristics that you believe are essential for 
producing the kinds of experience and attaining other beneficial outcomes you identified 
earlier for the Kremmling Management Area? 
 

 I don’t really need signs or a management presence parking areas are nice.  
 Facilities (bathrooms) for camping, maintenance of inlet road (gets rough). 
 Sign designation use for particular routs i.e. single track versus two track. 
 Trail maps posted at trail heads, signage is coming along. 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 75.0 Improve ease of vehicle 

access to area 
25.0 

Naturalness Make a more natural 
appearing area 

0.0 Leave as is 50.0 Allow more man-made 
landscape alterations 

50.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 50.0 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

50.0 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 66.7 Create/allow more foot 
and horseback trails 

33.3 

Bike Trails Reduce/limit mountain 
bike trails 

25.0 Leave as is 50.0  Create/allow mountain 
bike trails  

25.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

0.0 Leave as is 25.0 Create/allow motorized 
routes 

75.0 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 100 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

25.0 Leave as is 50.0 Allow more use and 
interaction with others 

25.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

0.0 Leave as is 75.0 More evidence of other 
visitors is OK 

25.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

0.0 Leave as is 75.0 Provide more services, 
staff contact and 
assistance 

25.0 

Visitor 
Information 

Less maps and 
brochures   

0.0 Leave as is 50.0 Provide more maps and     
brochures 

50.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

50.0 Leave as is 50.0 Exercise more visitor and 
land use controls 

0.0 

 
Manager for a day 
Pretend that you were able to serve as “manager for a day” of the Kremmling 
Management Area. What kinds of things would you prefer managers to do in this area? 

 Overall I think the area use is very balance for all users groups. We do need more 
people in the field to control the use of the land. My view as a whole is the BLM 
needs to get involved but not change to much of the way thing are.  

 More miles of trails, (including some “dirt bike/single track only) Most can be 
covered in a couple hours. Connect with other areas. Possibly make crossings in 
areas on creek that get more heavily eroded.  

 I would start by shutting off the water flow to Denver to improve rafting!  
 Provide trash dumpsters at heavily used areas.  
 Allow more motorized user in areas that are not being used by non motorized 

users!  
 Provide more toilet facilities in heavily used areas.  



 

105 

 Sell off land that is never used to pay for trash and toilet.  
 Stop some land trades.  
 Spray for mosquitoes. 
 Pay consideration to the primary use demand in each zone. Then emphasize an 

activity or group of activities for that area that are known to be none combative 
(of course while managing the enviro concerns).  

 Its seems that management is best done if all user groups needs or wants can to 
some degree be met, be that in a particular area (zone) or on a more broad 
spectrum. I.E. if a motorcycle single track is connected to create a series of 
interconnecting loops, without stranger bits of trail starting or ending in strange 
places, as a rule you experience less problems with users not adhering to existing 
trail.  

 Also recommending that all user groups adopt a reasonable list of bi-laws to 
respect each user groups experience to some degree with regard to zones 
recommend instead of designate.  
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Appendix A: Onsite and Mail Survey Instruments 



 

107 

 
Colorado Public Lands Visitor Study 2006 – 2007 

Kremmling: Onsite Survey 
ID#:_______________  

 
Dear Public Lands Visitor: 
 Arizona State University is conducting this survey to learn more about visitors to Bureau 
of Land Management public lands in Colorado, so that public land managers can improve their 
service to you. You are one of a small number of people randomly chosen for this survey, so your 
opinions are important to us. Although we would greatly appreciate your help, you are free to 
decline this interview.  Your responses will be considered your consent to participate. All the 
information will be used for our statistical purposes and will be kept anonymous. Would you be 
willing to take 3-4 minutes to answer a few short questions about your visit today? 
 
 
1. How many people are in your group today, including yourself?   _________ 
 
2. Show zone map and orient the Kremmling Field Office to the visitor.  Please record all the 

zones that this person visited/will visit on their current trip in sequence. Can you show us on 
the map which zones you went to or plan to go to on this trip.  

  
 Entry Zone:   ____ ____ ____ ____     Exit Zone: ____   
 
3. How many times have you visited this area in the past 12 months, excluding this visit?  

_______ 
 

How about the last five years?     _______ 
 
4. Please indicate which activities from this list (card) that your group did or will participate in 

during  
your current visit to the this area.  (   all that apply) 
 

   river rafting   ___ kayaking/canoeing  ___ fishing 
   camping   ___ watching wildlife  ___ photography 
 ___ nature study    ___ tubing   ___ hiking/walking 
   swimming    ___ hot springs soaking  ___ ATV riding 
   backpacking    ___ motorcycling  ___ four wheel driving  

___ horseback riding  ___ driving: sightseeing  ___ Other: ___________ 
 
5. Next, please tell me which activity from the list above is your most satisfying activity for this 

visit. (circle the activity) 
 
6. What type of group are you with during this visit? (  one) 

 I am visiting alone   
 Family only 
 Friends only 
 Family and friends 
 Organized Group (e.g. church, scouts, etc.) 
 Commercially outfitted group 
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7. Which of the following statements best describes your visit to this area? (  one) 

 This area is the main destination for this trip. 
 This area is one of multiple other destinations for the trip. 

 
8. Are you …?   Male   Female 
 
9. What year were you born? __________ 
 
 
Your Opinions Count! 
 
Would you be willing to take home and complete a more detailed mail-back survey? The results 
will help public land managers to provide high quality recreation opportunities. Again, your 
participation in this study will be confidential and your participation is completely voluntary. 
Your name, address and phone number will only be used to contact you for this study and will not 
be shared. (Would you be willing to take a mail survey home and fill it out?)    Hand the clipboard 
to respondent to fill-in name and address, then provide with the mail survey, map and envelope. 
 
 
Name  ____________________________________ 

Street Address ____________________________________ 

City ________________________ State __________  Zip Code__________ 

 

This information will be used by public land managers to better serve the public. Your response 
to this request is voluntary.  No action may be taken against you for refusing to supply the 
information requested.  Your name is requested for follow-up mailing purposes only.  When 
analysis of the questionnaire is completed, all name and address files will be destroyed.   
 
 

Study conducted by Arizona State University. 
 

 
 
 
 
 
 

 Office Use Only 

Date_________   Time_______   Location _______   Staff Initials 
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Kremmling Field Office  
Visitor Study 

Kremmling Field Office Visitor: 
 
Thank you for visiting public lands administered by the Bureau of Land Management 
- Kremmling Field Office and for agreeing to participate in this study.  We are 
conducting this survey to learn more about public lands visitors so that the BLM can 
improve their management of the area and enhance visitor recreation opportunities.  
 
The survey is anonymous and your participation is voluntary.  You have been chosen 
randomly to represent visitors to public lands, so your participation is of great 
importance to us.  Your survey has an identification number so that we can keep track 
of distribution.  All the information we collect will be used for statistical purposes 
and at no time will your name be identified with any results.  You are free to 
withdraw from the study at any time without any type of penalty.  Returning the 
survey will be considered as your consent to participate. 
 
If you have any questions about the survey, please feel free to contact Dr. Randy J. 
Virden at Arizona State University (602) 496-0152.  Thanks Again! 
 

Study conducted by Arizona State University 
 

School of Community Resources & Development 
411 N. Central Ave., Suite 550 

Arizona State University 
Phoenix, AZ 85004-0690 
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PART 1- First, we would like to begin by asking you some questions about your recent visit 
to the Kremmling Field Office where you received this survey. 
 
1. Was visiting these BLM public lands the main reason for taking your trip away from home?  (please  
one) 

 Yes    No 
 
2. What type of overnight accommodations did you use while in the area? 
      (please  all that apply) 

 
 I didn’t stay overnight in the area (go to Question 3)  Hotel/motel/resort 
 Camped in a BLM designated campground   Camped in another public campground 
 Camped on BLM public lands (not a campground)  Camped on other public lands 
 Private home      Bed and breakfast 
 Commercial campground     Other (specify)     

 
2a. If you did stay overnight, how many nights did you stay?    _________  
 
2b. Where were the above accommodations located?  (please  all that apply) 

  On the BLM Kremmling Field Office public lands    Granby   
  Denver Metro Area        Winter Park  
  Kremmling        Dillon/Summit County  
  Vail          Other (please specify)    

 
3. Which of the following information sources did you use for this trip?  First, check all the boxes that 

apply in column A.  Next, circle how helpful each information source was in column B. 
 A -- Used B -- Helpfulness 
  

Used 
Not at all 
helpful 

Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

Map(s) of area   1 2 3 4 
Public land agency brochure  1 2 3 4 
Past personal experience   1 2 3 4 
Travel magazines   1 2 3 4 
Travel club (AAA, etc.)   1 2 3 4 
Travel  books/guides   1 2 3 4 
Outdoor magazines    1 2 3 4 
Newspaper travel section  1 2 3 4 
State welcome center   1 2 3 4 
Park visitor center  1 2 3 4 
Local visitor center/Chamber  1 2 3 4 
Internet     1 2 3 4 
Signs/roadside displays  1 2 3 4 
Rangers/BLM staff   1 2 3 4 
Commercial guides  1 2 3 4 
Local business people  1 2 3 4 
Friends/relatives  1 2 3 4 
Travel agent  1 2 3 4 
Other (specify)  1 2 3 4 
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4.  How many years have you been visiting the BLM public land area where you were contacted for this 
study? (If this was your first visit, please enter 1) 

        Years 
 
5.    Overall, how satisfied were you with your visit to this BLM public land area? (circle one) 
 

 Not at all Slightly Moderately Very Extremely 
 Satisfied Satisfied Satisfied Satisfied Satisfied 

  1  2  3  4  5 

 
6.  To what extent did each of the following contribute to your satisfaction while visiting these BLM Public 

Lands? (circle one number for each)      
      Contributed  Contributed  Contributed 
  Least          Some          Most 

a.  the natural places (e.g. mountains, streams)  1 2 3 4 5 
 b.  the cultural places (e.g. mines, historic sites)  1 2 3 4 5 
  c.  the activities (e.g. four-wheeling, hiking)  1 2 3 4 5 
  d.  the companionship of the people in my group 1 2 3 4 5 

e.  the towns (e.g. Kremmling, Vail, Dillon) 1 2 3 4 5 
    f.  the opportunity to think and reflect 1 2 3 4 5 

 
7. Please estimate the amount of money you and your group spent on your recent trip 
      within 50 miles of these BLM Public Lands.  (enter the amount for each category): 
 
 a. Lodging (hotels, motels, resorts, campgrounds, etc.)  $    

 b. Shopping and gifts (clothing,  recreation equipment, souvenirs, etc.) $    

c. Food, meals and drink (restaurants, groceries, taverns, etc.)  $    

 d. Tourist services (jeep tours, jeep rentals, museums, outfitters, etc.) $    

e. Gas and transportation costs       $    

 f. Other (please specify)       $    

 

PART 2 - Now we would like to ask you some questions about your favorite part of the 
Public Lands in the Kremmling Field Office and favorite recreation activity 

 
8.  On the map that you received while visiting the Kremmling Field Office, you will notice that the land is 

divided into zones, and each zone is labeled with a number.  Please identify the zone from your map 
that added most to your satisfaction during your visit to the Kremmling Field Office by checking the 
appropriate box below.  (Please check one) 

 
 - Zone 1  Blue River: Green Mountain Dam to Spring Creek Road  
 - Zone 2  Blue River: Spring Creek Road to Conluence with Colorado River 
 - Zone 3  Colorado River: Byers Canyon to Confluence with Blue River   
 - Zone 4  Colorado River: Confluence with Blue River to Pumphouse    
 - Zone 5  Colorado River: Pumphouse to State Bridge 
 - Zone 6  Colorado River: State Bridge to Catamount  
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9. Estimate the number of other groups of people you saw in your most satisfying zone on this trip:  

 
___________ groups 

 
 
10. Please circle the number that best represents how crowded you felt during your visit to your most 

satisfying zone. 
 

Not at all crowded                Slightly crowded        Moderately crowded          Extremely crowded 

1 2 3 4 5 6 7 8 9 
 
11. Please indicate all the which activities from the list below that you participated in your most satisfying zone.  

 (   all that apply) 
 
   river rafting   ___ kayaking/canoeing  ___ fishing   

___ camping   ___ watching wildlife  ___ photography  
___ nature study   ___ tubing   ___ hiking/walking  
___ swimming    ___ hot springs soaking  ___ ATV riding  
___ backpacking   ___ motorcycling  ___ four wheel driving  
___ horseback riding  ___ driving: sightseeing  ___ Other: 
_________________ 
 

 
12. Next, please write in which activities from the above list were your most satisfying for this visit. 
 

1st Most satisfying:________________________  2nd Most satisfying:____________________ 
 
13. How many years have you participated in your 1st  most satisfying activity?   _______________ years 
 
14. Approximately how many times have you participated in your 1st  most satisfying activity over the past 
12 months? 

  _________ times 
 
15. Comparing yourself to others who participate in this activity, how would you evaluate your current 

level of skill in this activity on the following scale from one to five? (Please Circle One) 
 
  Novice/Beginner --  1    2    3    4    5    -- Highly Skilled  
 
16. How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 

 (Please Check One) 
     This is my favorite leisure interest. 

     This is among of my favorite leisure interests. 

 I have other leisure interests that are preferred over this activity. 

17. How much money do you have invested in specialized equipment and clothing related to your 1st  most 
satisfying activity?  (Please provide an approximate estimate) 

 

$ ______________________________   
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PART 3 - Now we would like to ask you some questions about the experiences and benefits 
you received from your visit to your favorite zone and favorite activity on Public Lands 
within the Kremmling Field Office.    
 
18. Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activity in your most satisfying zone. First, indicate how desirable each of the following 
experiences was to you as you made the decision to make this trip. Then, rate the degree to which you were 
able to attain each experience during the trip (circle appropriate numbers for desirability & attainability) 
 

Desirable to You Able to Attain 
Not at all 
desirable 

    Extremely 
desirable 

 
Personal experiences Not at all 

attained 
Totally 

attained 
1         2         3         4         5 Developing your skills and abilities 1         2         3         4         5

1         2         3         4         5 Enjoying the area’s wildlife, scenery, 
views and aesthetics. 1         2         3         4         5

1         2         3         4         5 Enjoying exploring on my/our own 1         2         3         4         5
1         2         3         4         5 Enjoying risk-taking adventure 1         2         3         4         5
1         2         3         4         5 Enjoying closeness to family/friends 1         2         3         4         5

1         2         3         4         5 Enjoying group affiliation and 
togetherness 1         2         3         4         5

1         2         3         4         5 Experiencing the natural surroundings 1         2         3         4         5
1         2         3         4         5 Learning more about things here 1         2         3         4         5
1         2         3         4         5 Being able to be more contemplative 1         2         3         4         5
1         2         3         4         5 Getting some needed physical exercise 1         2         3         4         5
1         2         3         4         5 Experiencing adventure and excitement 1         2         3         4         5

1         2         3         4         5 Releasing or reducing some built-up 
mental tensions 1         2         3         4         5

1         2         3         4         5 Escaping everyday responsibilities for a 
while 1         2         3         4         5

1         2         3         4         5 Enjoying the solitude 1         2         3         4         5

1         2         3         4         5 Enjoying frequent access to outdoor 
physical activity 1         2         3         4         5

1         2         3         4         5 Gaining a greater sense of self-confidence 1         2         3         4         5
1         2         3         4         5 Testing my equipment 1         2         3         4         5

1         2         3         4         5 Being with others who enjoy the same 
things I do 1         2         3         4         5

1         2         3         4         5 For the challenge or sport 1         2         3         4         5
1         2         3         4         5 Getting needed physical rest 1         2         3         4         5
1         2         3         4         5 Enjoying a sense of independence  1         2         3         4         5
1         2         3         4         5 Testing my endurance 1         2         3         4         5

1         2         3         4         5 Reflecting on my character and personal 
values 1         2         3         4         5 

1         2         3         4         5 To escape crowds of people 1         2         3         4         5 
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19. Managers would like to know more about the personal benefits you achieve by participating in your 
most satisfying activity within your most satisfying zone. First, indicate how desirable each of the 
following benefits is to you when making the decision to visit public lands. Then, rate the degree to which 
you were able to attain each benefit as a result of your recreation experience in this zone. (circle 
appropriate numbers for desirability & attainability) 
 

Desirable to You Able to Attain 
Not at all 
desirable 

Extremely 
desirable 

 
Personal Benefits Not at all 

attained 
Totally 

attained 

1        2        3        4        5 Restored my mind from 
stress/tension/anxiety 

1        2        3        4        5 

1        2        3        4        5 Improved physical fitness and health 
maintenance 

1        2        3        4        5 

1        2        3        4        5 Greater self- reliance 1        2        3        4        5
1        2        3        4        5 Enhance sense of personal freedom 1        2        3        4        5
1        2        3        4        5 Improved sense of control over my life 1        2        3        4        5

1        2        3        4        5 Improved outdoor knowledge and self – 
confidence 1        2        3        4        5

1        2        3        4        5 Living a more outdoor- oriented lifestyle 1        2        3        4        5
1        2        3        4        5 Restored my body from fatigue 1        2        3        4        5

1        2        3        4        5 Developing stronger ties with my family 
or friends 1        2        3        4        5

1        2        3        4        5 Greater freedom from urban living 1        2        3        4        5

1        2        3        4        5 Improved ability to relate to local 
residents and their culture 1        2        3        4        5

1        2        3        4        5 Increased personal accountability to act 
responsibly on public lands 1        2        3        4        5

1        2        3        4        5 Increased appreciation of the area’s 
cultural history 1        2        3        4        5

1        2        3        4        5 Greater respect for private property and 
local lifestyles 1        2        3        4        5

1        2        3        4        5 Closer relationship with natural world 1        2        3        4        5

1        2        3        4        5 Greater understanding of the importance 
of wildlife to my quality of life 1        2        3        4        5

1        2        3        4        5 Greater aesthetic appreciation 1        2        3        4        5

1        2        3        4        5 Improved balance of work and play in my 
life 1        2        3        4        5

1        2        3        4        5 Improved outdoor recreation skills 1        2        3        4        5

1        2        3        4        5 Greater awareness of this area as a special 
place 1        2        3        4        5

1        2        3        4        5 Improved opportunity to view wildlife up 
close 1        2        3        4        5

1        2        3        4        5 Increased opportunity for artistic 
expression (art, photography) 1        2        3        4        5

1        2        3        4        5 Renewed human spirit 1        2        3        4        5 
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20. Managers would like to know more about the community, environmental and economic benefits you 
and local communities receive from recreating in your most satisfying activity and zone. First, indicate 
how desirable each of the following benefits is to you and your community. Then, rate the degree to which 
you and local communities were able to attain these benefits. (circle appropriate numbers for desirability 
& attainability) 
 

Desirable to You Able to Attain 
Not at all 
desirable 

Extremely 
desirable 

 
Community, Environmental and Economic 

Benefits 
Not at all 
attained 

Totally 
attained 

1       2       3       4       5 Sustaining community’s western cultural 
heritage 

1       2       3       4       5 

1       2       3       4       5 Increased desirability as a place to live or 
retire  

1       2       3       4       5 

1       2       3       4       5 Strengthening relationships with family and 
friends 

1       2       3       4       5 

1       2       3       4       5 Greater community involvement in recreation 
and other land use decisions 

1       2       3       4       5 

1       2       3       4       5 Greater family bonding 1       2       3       4       5 
1       2       3       4       5 Lifestyle improvement or maintenance  1       2       3       4       5 

1       2       3       4       5 Maintenance/preservation of distinctive 
community atmosphere 

1       2       3       4       5 

1       2       3       4       5 Heightened sense of community pride & 
satisfaction 

1       2       3       4       5 

1       2       3       4       5 Improved respect for privately-owned lands  1       2       3       4       5 

1       2       3       4       5 Increased awareness and protection of natural 
landscapes 

1       2       3       4       5 

1       2       3       4       5 
Greater community ownership and 
stewardship of recreation and natural 
resources 

1       2       3       4       5 

1       2       3       4       5 
Greater protection of fish, wildlife, and plant 
habitat from growth, development, and public 
use impacts 

1       2       3       4       5 

1       2       3       4       5 Increase stewardship and protection of river 
corridor   

1       2       3       4       5 

1       2       3       4       5 Increased work productivity 1       2       3       4       5 
1       2       3       4       5 Increased local tourism revenue 1       2       3       4       5 
1       2       3       4       5 Reduced health maintenance cost 1       2       3       4       5 

1       2       3       4       5 Preservation of the special landscape character 
of this place 

1       2       3       4       5 
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21. For the zone that contributed most to your satisfaction, please indicate your preference for how each of the 
following recreation setting conditions should be managed. Please base your answer on the character of the 
recreation setting condition that would best enhance the experience and benefits you desire.  (please   one 
answer for each of the twelve setting conditions) 
 

1. Remoteness:   Make area more isolated  Leave as is  Improve ease of vehicle  
                  access to area 
  
2. Naturalness:      Make a more natural   Leave as is  Allow more man-made 
        appearing area          landscape alterations 
 
3. Facilities at Put-in    Remove some facilities (e.g.   Leave as is  Develop more facilities 

(e.g.  
 Take-out Sites:       boat ramps, restrooms)         boat ramps, restrooms) 

 
4. Facilities on the      Remove some facilities (e.g.   Leave as is  Develop more facilities 

(e.g.  
River: pit toilets, picnic tables,             pit toilets, picnic 

tables,              campfire rings)            campfire 
rings)  

 
5. Non Motorized   Reduce/limit hiking, biking  Leave as is  Create/allow more 
hiking,  
 Trails:       and horseback trails         biking and horseback 
trails 
 
6. Motorized Routes:    Reduce/limit motorized   Leave as is  Create/allow motorized  
        routes               routes 

 
7. Group Size:      Reduce the group size allowed  Leave as is  Encourage larger group 

size 
 
8. Contacts:       Lower interaction with others  Leave as is  Allow more use and  
              Interaction with others 

 
9. Evidence of Use:      Rehab and reduce signs of   Leave as is  More evidence of other 
        other’s use          visitors is OK 

 
10. Visitor Services:      Reduce services, staff contact  Leave as is  Provide more services, 

staff 
        and assistance          contact and assistance 

 
11. Visitor Information:   Less maps and brochures    Leave as is    Provide more maps and 
              brochures 
 
12. Management   Use a more “hands-off”   Leave as is  Exercise more visitor 
and  

Control:         management style         land use controls 
 
PART 4 - The final section asks for some background information about you and your household.  
This information will be kept in strictest confidence and used for statistical purposes only. 
 
22. Are you …?   Male    Female 
23. What year were you born? __________ 
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24.  Please indicate the highest level of education you have attained. (please circle one)   
               Graduate 
  Junior High        High School   College   School 
 
          7     8     9      10      11      12    13      14      15      16      17      18+ 

 
25. What was your employment status during the past year (  all that apply) 
 

 Full-time student 
 Part-time student 
 Employed part-time 
 Employed full-time 
 Unemployed 
 Homemaker or caregiver 
 Retired 
 Other (please specify _________) 

 
 

26. Do you consider yourself to be Hispanic, Latino or Latina (  one) 
 

  Yes    No 
 
27. With which racial group(s) do you identify? (please  all that apply) 
 

  American Indian or Alaska Native 
  Asian 
  Black or African American 
  Native Hawaiian or other Pacific Islander 
  White 
  Other 

 
28. Which of the following broad categories best describes your total annual household income for the last   
       calendar year (  one) 
 

 $25,000 or less 
 $25,001 – $50,000 
 $50,001 – $75,000 
 $75,001 – $100,000 
 $100,001 – $125,000 
 $125,001 – $150,000 
 More than $150,000 
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29. If you have any additional comments or suggestions for managers about your most satisfying zone in 
the Kremmling Field Office, please write them below: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Thanks for completing this survey. Please place it in the pre-stamped envelope and mail it today! 
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Appendix B: Focus Group Letters & Scripts  
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July 10, 2007 
 
 
Name 
Title 
Address 
Address 
 
Dear _________, 
 
The Glenwood Springs and Kremmling Field Offices of the Bureau of Land Management (BLM) 
is seeking your help in determining how recreation on the surrounding public lands will be 
managed in the coming years.  As a part of the land use planning process 
(http://www.blm.gov/rmp/co/kfo-gsfo/index.htm) researchers from Arizona State University 
(ASU) are assisting BLM by conducting 10 small group discussions to better understand the 
importance of public land recreation to local residents.  Thus, we are writing to ask for your 
participation in a focus group meeting we have scheduled for xx:xx p.m. on August __, 2007 at 
the _____________ in _______________.  
 
We are seeking input from a small group (about 10 people per group) of recreationists for this 
discussion.  During the meeting, we will be discussing topics that include: the value of BLM 
public lands to the local community; how you feel BLM public lands should be managed; what 
preferences you have regarding recreation opportunities on public lands; and future actions that 
would enhance your experiences while recreating on BLM public lands.   
 
The overall goals of the discussion are to help gain an understanding of the value residents and 
communities place on local BLM public lands and to identify future recreation demand that needs 
to be addressed in the land use planning process.  We would truly appreciate your assistance in 
reaching these goals.  This discussion represents a unique opportunity to offer your thoughts 
directly to the researchers compiling recreation data for the land use planning process. Your time 
commitment would be between one and a half and two hours.   
 
Please let the BLM know if you are able to attend.  If you received this invitation by letter please 
fill out the enclosed, postage-paid postcard and return it by July 27, 2007.  If your received this 
invitation by email please respond to Megha Budruk at Megha.budruk@asu.edu by July 27, 2007.   
 
Both the BLM and ASU look forward to your participation in these important recreation 
discussions.  Please call Brian Hopkins in the Glenwood Springs Field Office at (970) 947-2840 
or Bunny Sterin in the Kremmling Field Office at (970) 724-3025 with any questions. 
 
Sincerely, 
 
 
Megha Budruk 
 
Assistant Professor 
School of Community Resources & Development 
Arizona State University 
411 N. Central Ave., Ste. 555, Phoenix, AZ 85004-0690 
  
Ph: (602) 496 0171; Fax: (602) 496 0953; Megha.budruk@asu.edu 



 

121 

KREMMLING MANAGEMENT AREA FOCUS GROUP SCRIPT  
(USERS) 
 
Recreation Management Area:                                                                                
 
Participant Group:                                                                                                    
 
Number of Attendees:                                               Date:                                   
 
Facilitator:                                               Assistant Facilitator:                                       
 
I.  Sign-in 
 

By Assistant Facilitator:  
• Guest sign-in 
• Distribute name tags 

 
II. Introduction (5 minutes) 
 

By Facilitator:  
• Self introduction 
• Introduce study 

 
 

The purpose of this study is to better understand the value and importance of the 
Kremmling Management Area to recreation participants (Residents).  This 
information is needed to better understand current visitors and to help develop 
questions for a visitor survey to be conducted this spring that will inform BLM as it 
makes future management and planning decisions for this area. The aim of the 
broader visitor study is to identify the desires for specific kinds of recreation activities, 
experiences, and beneficial outcomes as well as the preferred character of public 
lands recreation settings.   

 
 • Describe the specific purpose for today’s meeting: 

 
The specific purpose for today's focus group meeting is to learn how well you are 
able to get the kinds of experience and benefit outcomes you seek within your 
favorite Management Zones within the Kremmling Management Area. Our approach 
will be to focus our attention on some of the key issues that will assist managers.  We 
want to create a comfortable and open environment in this meeting.  Please feel free 
to share your thoughts and feelings about this area, even if your view differs from 
someone else’s.  Our roles as moderators are to stay neutral but keep the 
discussion focused, give everyone the opportunity to respond, and finish on time. 

 
III. Review the subject recreation area and introduce participants to maps and 

recreation management sub-units (2 minutes): 
 
“We want to make sure that each of us has in mind the same area context for our group 
discussion. On the wall are maps of the Kremmling Management Area showing some 
proposed boundaries of the recreation management zones. These are the units around 
which recreation management objectives and setting prescriptions will eventually be 
developed in the future management plan. We’re going to try to focus our discussion on 
your most satisfying zone. 
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IV. Assurance of confidentiality and structure of focus groups (2 minutes): 

 
We want to assure you that everything said tonight will remain completely confidential.  
Under no circumstances will anyone outside of this room be able to determine who said 
what.  However, we use these conversations to extract bulleted themes that summarize 
all ideas that the group comes up with.  Thus, your information and opinions can be 
forwarded into the planning process, without violating your confidentiality.” 
 
“We do have a request.  We will be trying to capture your thoughts and ideas on flip 
charts.  Sometimes things come too fast to get everything down on paper.  So to avoid 
interrupting the flow, we ask your permission to tape the session to make sure we don’t 
miss anything when we prepare the results.  However, we will not do so if anyone feels 
uncomfortable.  Would anyone feel uncomfortable, or are there any questions?  Again, 
we guarantee your confidentiality in these conversations.”  
 
To help focus our dialogue and ensure that each of these meetings is conducted within 
the same context, we have a question format and schedule for today's focus group. I may 
have to stop the discussion at times so we have time to complete the entire exercise and 
discussion topics.  We hope you can stay through to the end. We anticipate taking 
between 1.5 to two hours to complete this focus group dialogue.   
 

 
V.  Ground rules to focus group discussions (1 minute): 

 
"Before we get started, we would like share some simple ground rules to help facilitate 
our discussion. To help focus our dialogue and ensure that each of these meetings is 
conducted within the same context, we will try to keep on schedule so we have time to 
complete all discussion topics.  

 
VI. Warm-up (5 minutes): 

 
"Let's begin by introducing ourselves.  Please give your name, where you are from, and 
then share with the group what kinds of recreation Activities you have engaged in within 
the Kremmling Management Area.  Be sure to tell us which zone or zones you most 
enjoy these activities.  
 
Moderator leads the discussion, and Assistant Moderator records on the flip chart. 
 

VII.       Recreation Activities (5 minutes): 
 
"As a Recreation Participant, you engage in a variety of recreation activities in your 
outings within the Kremmling Management Area.  In addition to the activities already 
listed, what other activities have you either done or seen other visitors doing in the 
Kremmling Management Area?  (Add new header to activities flip chart, indicating this 
is for visitors) 

 
VIII. Recreation Experiences: (15 minutes) 

 
"For every recreation outing, participants derive satisfying experiences.  These desired 
experiences are the reasons that motivate us to engage in recreation. Now think about 
the recreation experiences that you have had in this area. We would like to know more 
about the experiences you desire and actually achieve by participating in your most 
satisfying activity.    
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“We’re now going to hand out a list of Experiences. At the top of this worksheet please 
indicate the recreation zone that you find the most satisfying. Next please identify which 
recreation activity you find most satisfying in this zone. 
 
In the chart first indicate how desirable each of the following experiences is to you as 
you participate in your most satisfying activity. Then, rate the degree to which you were 
able to attain each experience in the zone you identified. 
 
Assistant Moderator: 
 
 Hands out experience list. (Worksheet 1) 

 
IX. Benefits: (30 minutes) 

 
“Thus far we have talked about the importance of the Kremmling Management Area to 
your favorite activity and the recreation experiences derived from recreation participation.  
Now, let's talk about the ensuing Benefits or Beneficial Outcomes that stay with you 
after your recreation outing. What we mean by ‘benefits’ are improved conditions, 
maintained conditions, and the prevention of worse conditions.  Done right, we know that 
recreation can improve our lives in many ways; but done wrong it can have the opposite 
outcome.  
 
So, to begin with, we would like to have you think about the lasting ways in which 
recreation in this area improves conditions for individuals and others. Remember, these 
are the value-added conditions that you attain from recreating within the Kremmling 
Management Area, and which you believe other visitors also derive from their own 
recreation engagements. There are four types of benefits that we will be asking you 
about. 
 
• Individual or personal benefits that happen to you.  They may include things like 

improved physical fitness, a restored mind from unwanted stress, stronger 
relationships with family members, and the acquisition of new outdoor skills. 

 
• Community benefits include such things as greater community cohesion, greater 

involvement in community affairs, improved family bonding, reduced exposure to at 
risk youth, an improved quality of life, greater cultivation of outdoor oriented lifestyles, 
and sustained cultural integrity. 

 
• Economic benefits address such things as greater economic stability, improved job 

performance, greater community productivity, and improved opportunities for local 
business. 

 
• Environmental benefits are the benefits that include improved visitor resource 

stewardship, grater community involvement in environmental issues, greater 
stewardship of the land, and sustainability of a community’s small-town atmosphere 

  
 “So let us have you start by focusing only on personal benefits. Think about your own 
previous recreation outings within the Kremmling Management Area. We are handing out 
a checklist, of personal benefits, to help jog your minds to think about the specific kinds of 
beneficial outcomes most important to you.  First indicate your most satisfying zone and 
most satisfying activity at the top of the worksheet.  Then, take a minute or two to circle 
five of the  
individual or personal benefit items on the benefits checklist worksheet that you or 
others attain, from recreation outings in your favorite zone.  Once again, be sure to circle 
those things most important to you or to others personally. 
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Assistant Moderator hands out household, economic and environmental benefits 
checklist. 
 
Now, let’s shift gears a bit.  I am handing out a checklist of household, economic and 
environmental benefits.  Think about benefits realized by households, groups, and 
communities.  We especially want to focus on the perspectives of those recreation 
participants or residents who live here locally.  We also want to identify some of the 
benefits from this checklist that you believe people who live within the adjoining 
community or communities derive from their own outings within this Management 
Area…and the outings of others.  
 
 
Next, let’s think about the economic benefits that are realized by businesses and the 
local economy because of the Kremmling Management Area.  We would like you to 
identify from this checklist some of the economic benefits that you believe the community 
should derive or already does from recreation-tourism use of the recreation area and 
associated visits.  
 
 
Finally, we would like you to identify from this checklist some of the environmental 
benefits that you believe accrue to the natural landscape or to the community 
environment because of the Kremmling Management Area.  
 
 
Now, we would like you to choose the top three benefits for each of the three benefit 
areas by circling them on the checklist.  
 
Some Possible Probes: 

 
• Remind them to think both of personal benefits and benefits to households, the 

community as a whole, and the environment. 
 
• If the Kremmling Management Area was not here, what kinds of benefits do you 

think would no longer be realized? 
 
• If the Kremmling Management Area ceased to exist, are there any disbenefits that 

you would look forward to having go away? 
 
X. Identify unique PHYSICAL settings in the Kremmling Management Area (10 

minutes) 
 
In addition to these activities you have identified, now please think about the Recreation 
Setting Character of the Kremmling Management Area.  Setting refers to an area’s 
distinctive environmental character.  It’s any unit’s distinguishing physical, social, and 
administrative features.  These mark it out as being different from other management 
units and define what it is.   
The first of three different categories of setting characteristics is Physical.  This involves 
the character of the land and resources and all man-made facilities.  An example might 
be an area’s remoteness and both type and location of area roads and trails.  Another 
involves naturalness or level of development, including physical evidence of grazing, 
mining, or other land uses.  What are the PHYSICAL setting characteristics that you 
believe are essential for producing the kinds of experiences and attaining other 
beneficial outcomes you identified earlier for the Kremmling Management Area?   
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XI. Identify important SOCIAL settings in the Kremmling Management Area (10 

minutes)       
 

The second setting condition is Social.  This involves the character of recreation use 
and types of visitors using an area.  Examples include numbers of other parties or groups 
encountered in the area and evidence of other visitors having been in the area. 
 
What are the SOCIAL setting characteristics that you believe are essential for 
producing the kinds of experiences and attaining other beneficial outcomes you 
identified earlier for the Kremmling Management Area?   

 
XII.  Identify important ADMINISTRATIVE settings in Kremmling Management Area (10 

minutes) 
 

The third setting condition is Administrative.  This is a bit more difficult to deal with, 
but it involves the way in which recreation-tourism providers serve visitors, control use, 
and manage the area.  Examples include the kinds of services provided to accommodate 
recreation use and to enhance visitor enjoyment.  Another might be the kinds of 
administrative controls and us limits to protect resources and visitors. 
 
What are the Administrative setting characteristics that you believe are essential for 
producing the kinds of experiences and attaining other beneficial outcomes you 
identified earlier for the Kremmling Management Area?   

 
XIII.  Identify important PHYSICAL, SOCIAL and ADMINISTRATIVE setting preferences 

in the Kremmling Management Area (10 minutes) (refer to Natural Resource 
Settings Matrix): 

 
Assistant facilitator should hand out Natural Resource Settings Matrix 
 
We are handing out a matrix with thirteen setting criteria that managers can control or 
adjust. Each numbered criteria has six possible choices.  On the setting matrix worksheet 
please check the most important PHYSICAL setting characteristics that you believe are 
essential for producing the kinds of experiences and other beneficial outcomes 
you identified earlier for the Kremmling Management Area.   
 
On the setting matrix worksheet, check the most important SOCIAL setting 
characteristics that you believe are essential for producing the kinds of experiences 
and other beneficial outcomes you identified earlier for the Kremmling Management 
Area.  
 
On the setting matrix worksheet please check the most important ADMINISTRATIVE 
setting characteristics that you believe are essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier for the Kremmling 
Management Area.   

 
XI. General discussion of future management of the area (15 minutes): 
 

"Pretend that you were able to serve as “manager for a day” of the Kremmling 
Management Area.  What could be done to improve the recreation opportunities in this 
area?  What kinds of things would you prefer managers to do in this area?” 
 
Probes: 
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 “As you make your list, think of the things that need to be done in the area.  What issue 
does BLM need to deal with?” 
 
“As you make your list, think about concerns that might arise from types of users other 
than you – other recreationists, and other types of land users (e.g. grazing, wildlife, 
mining, utilities)” 
 
“As you make your list, think about concerns that managers of the area are dealing with 
fairly well.  Also, think about things they are not dealing with, or are dealing with fairly 
poorly.” 
 
Assistant lists management concerns and notes made about the quality of existing 
management on the flip chart. 

 
 

         XV. Close (30 seconds): 
 
“Thank you for coming today.  We appreciate the richness of your responses.  Your input 
will be invaluable as we think about conducting our visitor study and the BLM develops 
the future management plan for the area.  We want to remind you that your responses 
will remain entirely confidential.  Thank you and good night.” 
 
 



 

127 

KREMMLING MANAGEMENT AREA FOCUS GROUP SCRIPT 
(GOVERNMENT OFFICIALS AND TOURISM PROVIDERS) 
 
Recreation Management Area:                                                                                
 
Participant Group:                                                                                                    
 
Number of Attendees:                                               Date:                                   
 
Facilitator:                                               Assistant Facilitator:                                       
 
I.  Sign-in 
 

By Assistant Facilitator:  
• Guest sign-in 
• Distribute name tags 

 
II. Introduction (5 minutes) 
 

By Facilitator:  
• Self introduction 
• Introduce study 

 
The purpose of this study is to better understand the value and importance of the 
Kremmling Management Area to recreation participants and local communities.  This 
information is needed to better understand current and future visitation and to help 
develop questions for a visitor survey to be conducted this spring that will inform BLM 
as it makes future management and planning decisions for this area. The aim of the 
broader visitor study is to identify the desires for specific kinds of recreation activities, 
experiences, and beneficial outcomes as well as the preferred character of public 
lands recreation settings.   

 
 • Describe the specific purpose for today’s meeting: 

 
The specific purpose for today's focus group meeting is to learn how well visitors, 
residents and surrounding communities are able to get the kinds of experiences and 
benefit outcomes they seek within the Kremmling Management Area. Our approach 
will be to focus our attention on some of the key issues that will assist managers in 
planning for this area.  We want to create a comfortable and open environment in this 
meeting.  Please feel free to share your thoughts and feelings about this area, even if 
your view differs from someone else’s.  Our roles as moderators are to stay neutral 
but keep the discussion focused, give everyone the opportunity to respond, and finish 
on time. 

 
III. Review the subject recreation area and introduce participants to maps and 

recreation management sub-units (2 minutes): 
 

“We want to make sure that each of us has in mind the same area context for our 
group discussion. On the wall are maps of the Kremmling Management Area showing 
some proposed boundaries of the recreation management zones. These are the 
proposed units around which recreation management objectives and setting 
prescriptions will eventually be developed in the future management plan.  
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V. Assurance of confidentiality and structure of focus groups (2 minutes): 

 
We want to assure you that everything said tonight will remain completely confidential.  
Under no circumstances will anyone outside of this room be able to determine who said 
what.  However, we use these conversations to extract bulleted themes that summarize 
all ideas that the group comes up with.  Thus, your information and opinions can be 
forwarded into the planning process, without violating your confidentiality.” 
 
“We do have a request.  We will be trying to capture your thoughts and ideas on flip 
charts.  Sometimes things come too fast to get everything down on paper.  So to avoid 
interrupting the flow, we ask your permission to tape the session to make sure we don’t 
miss anything when we prepare the results.  However, we will not do so if anyone feels 
uncomfortable.  Would anyone feel uncomfortable, or are there any questions?  Again, 
we guarantee your confidentiality in these conversations.”  
 
To help focus our dialogue and ensure that each of these meetings is conducted within 
the same context, we have a question format and schedule for today's focus group. I may 
have to stop the discussion at times so we have time to complete the entire exercise and 
discussion topics.  We hope you can stay through to the end. We anticipate taking 
between 1.5 to two hours to complete this focus group dialogue.   

 
V.  Ground rules to focus group discussions (1 minute): 

 
"Before we get started, we would like share some simple ground rules to help facilitate 
our discussion. To help focus our dialogue and ensure that each of these meetings is 
conducted within the same context we will try to keep on schedule so we have time to 
complete all discussion topics.  

 
VI. Warm-up (5 minutes): 

 
"Let's begin by introducing ourselves.  Please give your name, what agency (business) 
you are with, and then share with the group one kind of recreation Activity you or others 
have engaged in within the Kremmling Management Area and where that was located.   
 
Moderator leads the discussion, and Assistant Moderator records on the flip chart. 
 

VII.       Recreation Activities (5 minutes): 
 
"As a community leader or tourism business provider, you are aware of the variety of 
recreation activities others engage in within the Kremmling Management Area.  In 
addition to the activities already listed, what other activities have you either 
participated in or seen other visitors engage in the Kremmling Management Area?   

 
VIII. Recreation Experiences: (15 minutes) 

 
"For every recreation outing, participants derive satisfying experiences.  These desired 
experiences are the reasons that motivate visitors to engage in recreation. Now think 
about the recreation experiences that you have had in this area. We would like to know 
more about the experiences you believe others desire and actually attain by participating 
in their most satisfying activity.    
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“We’re now going to hand out a list of Experiences. In the chart first indicate how 
important you believe each of the following experiences is to visitors as they participate in 
the public lands of the Kremmling Management Area.  
 
 
Assistant Moderator: 
 
 Hands out experience list. (Worksheet 1) 

 
IX. Benefits: (30 minutes) 

 
“Thus far we have talked about the importance of the Kremmling Management Area to 
visitors and residents and the recreation experiences derived from recreation 
participation.  Now, let's talk about the ensuing Benefits or Beneficial Outcomes that 
stay with them after their recreation outing. What we mean by ‘benefits’ are improved 
conditions, maintained conditions, and the prevention of worse conditions.  Done right, 
we know that recreation can improve our lives in many ways; but done wrong it can have 
the opposite outcome.  
 
So, to begin with, we would like to have you think about the lasting ways in which 
recreation in this area improves conditions for individuals and others. Remember, these 
are the value-added conditions that you attain from recreating within the Kremmling 
Management Area, and which you believe local communities and visitors derive from 
recreation engagements. There are four types of benefits that we will be asking you 
about. 
 
• Individual or personal benefits may include things like improved physical fitness, a 

restored mind from unwanted stress, stronger relationships with family members, and 
the acquisition of new outdoor skills. 

 
• Community benefits include such things as greater community cohesion, greater 

involvement in community affairs, improved family bonding, reduced exposure to at 
risk youth, an improved quality of life, greater cultivation of outdoor oriented lifestyles, 
and sustained cultural integrity. 

 
• Economic benefits address such things as greater economic stability, improved job 

performance, greater community productivity, and improved opportunities for local 
business. 

 
• Environmental benefits are the benefits that include improved visitor resource 

stewardship, grater community involvement in environmental issues, greater 
stewardship of the land, and sustainability of a community’s small-town atmosphere 

  
 “So let us have you start by focusing only on personal benefits. Think about recreation 
use within the Kremmling Management Area. We are handing out a checklist, of personal 
benefits, to help jog your minds to think about the specific kinds of beneficial outcomes 
most important to recreation participants and residents.  Please take a minute or two to 
circle five most important individual or personal benefit items on the benefits checklist 
worksheet that you believe others attain, from recreation outings.   
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Assistant Moderator hands out household, economic and environmental benefits 
checklist. 
 
Now, let’s shift gears a bit.  I am handing out a checklist of community, economic and 
environmental benefits.  First, think about benefits realized by households, groups, and 
communities.  We especially want to focus on the perspectives of those recreation 
participants or residents who live here locally.  We also want to identify some of the 
benefits from this checklist that you believe people who live within the adjoining 
community or communities themselves derive from their own and others use of this 
Management Area..  
Next, let’s think about the economic benefits that are realized by businesses and the 
local economy because of the Kremmling Management Area.  We would like you to 
identify from this checklist some of the economic benefits that you believe the community 
should derive or already does from recreation-tourism use of the recreation area and 
associated visits.  
 
Finally, we would like you to identify from this checklist some of the environmental 
benefits that you believe accrue to the natural landscape or to the community 
environment because of the Kremmling Management Area.  
 
Now, we would like you to choose the top three benefits for each of the three benefit 
areas by circling them on the checklist.  
 
Some Possible Probes: 

 
• Remind them to think both of personal benefits and benefits to households, the 

community as a whole, and the environment. 
 
• If the Kremmling Management Area was not here, what kinds of benefits do you 

think would no longer be realized? 
 
• If the Kremmling Management Area ceased to exist, are there any disbenefits that 

you would look forward to having go away? 
 

Identify unique PHYSICAL settings in the Kremmling Management Area (10 
minutes) 
 
In addition to these activities you have identified, now please think about the Recreation 
Setting Character of the Kremmling Management Area.  Setting refers to an area’s 
distinctive environmental character.  It’s any unit’s distinguishing physical, social, and 
administrative features.  These mark it out as being different from other management 
units and define what it is.   
The first of three different categories of setting characteristics is Physical.  This involves 
the character of the land and resources and all man-made facilities.  An example might 
be an area’s remoteness and both type and location of area roads and trails.  Another 
involves naturalness or level of development, including physical evidence of grazing, 
mining, or other land uses.  What are the PHYSICAL setting characteristics that you 
believe are essential for producing the kinds of experiences and attaining other 
beneficial outcomes you identified earlier for the Kremmling Management Area?   
 

XI. Identify important SOCIAL settings in the Kremmling Management Area (10 
minutes)       

 
The second setting condition is Social.  This involves the character of recreation use 
and types of visitors using an area.  Examples include numbers of other parties or groups 
encountered in the area and evidence of other visitors having been in the area. 
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What are the SOCIAL setting characteristics that you believe are essential for 
producing the kinds of experiences and attaining other beneficial outcomes you 
identified earlier for the Kremmling Management Area?   

 
XII. Identify important ADMINISTRATIVE settings in Kremmling Management Area (10 

minutes) 
 

The third setting condition is Administrative.  This is a bit more difficult to deal with, 
but it involves the way in which recreation-tourism providers serve visitors, control use, 
and manage the area.  Examples include the kinds of services provided to accommodate 
recreation use and to enhance visitor enjoyment.  Another might be the kinds of 
administrative controls and us limits to protect resources and visitors. 
 
What are the Administrative setting characteristics that you believe are essential for 
producing the kinds of experiences and attaining other beneficial outcomes you 
identified earlier for the Kremmling Management Area?   

 
XIII.  Identify important PHYSICAL, SOCIAL and ADMINISTRATIVE setting preferences 

in the Kremmling Management Area (10 minutes) (refer to Natural Resource 
Settings Matrix): 

 
Assistant facilitator should hand out Natural Resource Settings Matrix 
 
We are handing out a matrix with thirteen setting criteria that managers can control or 
adjust. Each numbered criteria has six possible choices.  On the setting matrix worksheet 
please check the most important PHYSICAL setting characteristics that you believe are 
essential for producing the kinds of experiences and other beneficial outcomes 
you identified earlier for the Kremmling Management Area.   
 
On the setting matrix worksheet, check the most important SOCIAL setting 
characteristics that you believe are essential for producing the kinds of experiences 
and other beneficial outcomes you identified earlier for the Kremmling Management 
Area.  
 
On the setting matrix worksheet please check the most important ADMINISTRATIVE 
setting characteristics that you believe are essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier for the Kremmling 
Management Area.   

 
IX. Meaning or importance of the Kremmling Management Area: (10 minutes) 
 

So far we have talked about activities, benefits and features of the Kremmling 
Management Area.  Can you express to us the importance or meaning that the 
Kremmling public lands has in your lives or the lives of others in your community?  
 
Do you think other types of groups (residents, tourists, and business) have different ideas 
about the importance of the area?      

 
            Assistant facilitator writes these on the flip charts 
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X. General discussion of future management of the area (15 minutes): 
 

"Pretend that you were able to serve as “manager for a day” of the Kremmling 
Management Area.  First, what do you think are the “big issues” that face the Kremmling 
Management Area over the next five to ten years?   
Second, what would you to see happen to improve the recreation opportunities in this 
area?  What kinds of things would you prefer managers to do in this area?” 
 
Probes: 
 
 “As you make your list, think of the things that need to be done in the area.  What issue 
does BLM need to deal with?” 
 
“As you make your list, think about concerns that might arise from types of users other 
than you – other recreationists, and other types of land users (e.g. grazing, wildlife, 
mining, utilities)” 
 
“As you make your list, think about concerns that managers of the area are dealing with 
fairly well.  Also, think about things they are not dealing with, or are dealing with fairly 
poorly.” 
 
Assistant lists management concerns and notes made about the quality of existing 
management on the flip chart. 

 
 

         XV. Close (30 seconds): 
 

“Thank you for coming today.  We appreciate the richness of your responses.  Your input will be 
invaluable as we think about conducting our visitor study and the BLM develops the future 
management plan for the area.  We want to remind you that your responses will remain entirely 
confidential.  Thank you and good night.” 
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Appendix C: Fall 2006 Upland Zones Survey Results  
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Onsite Survey Results (n= 66 ) 
 
Table C.1.1 Group Size 
 Frequency Percent 
1 5 7.6
2-3 39 59.1
4-5 7 10.6
6-10 10 15.2
11+ 5 7.6
Mean 4.14
Q1: How many people are in your group today, including yourself? 
 
Table C.1.2 Number of visits (Past 12 Months) 
  Frequency Percent 
0 21 31.8
1 10 15.2
2 9 13.6
3 3 4.5
4 4 6.1
5 1 1.5
6 4 6.1
8 3 4.5
20 3 4.5
30 1 1.5
36 1 1.5
50 4 6.1
100 2 3.0
Total 66 100.0
Mean 9.58
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
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Table C.1.3 Number of visits (Past 5 Years) 
 Frequency Percent 
0 11 16.7
1 2 3.0
2 4 6.1
3 2 3.0
4 3 4.5
5 8 12.1
6 3 4.5
8 2 3.0
10 4 6.1
12 2 3.0
15 4 6.1
20 1 1.5
25 2 3.0
30 3 4.5
40 1 1.5
45 1 1.5
50 3 4.5
100 5 7.6
150 1 1.5
300 1 1.5
400 2 3.0
500 1 1.5
Total 66 100.0
Mean 43.50
Q3: How about the last five years? 
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Table C.1.4 Activities 
 Activities 

Participated In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 0 0.0 0 0.0
Camping 27 40.9 1 1.6
Nature Study 2 3.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 5 7.6 0 0.0
Horseback Riding 3 4.5 1 1.6
Kayak/Canoe 0 0.0 0 0.0
Watching Wildlife 19 28.8 1 1.6
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 3 4.5 2 3.2
Driving: General Sightseeing 19 28.8 5 8.1
Fishing 0 0.0 0 0.0
Photography 13 19.7 0 0.0
Hiking/Walking 18 27.3 1 1.6
ATV Riding 24 36.4 1 1.6
Four Wheel Driving 21 31.8 0 0.0
Hunt 58 87.9 47 75.8
Snowmobile 3 4.5 1 1.6
Snowshoe 1 1.5 0 0.0
Target Practice 8 12.1 1 1.6
Scouting for Hunting 17 25.8 0 0.0
Other 0 0.0 0 0.0
Q4: Please indicate with activities from this list your group did or will participate in 
during your current visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
 
Table C.1.5 Group Type 
 Frequency Percent 
I am visiting alone  5 7.6
Family only 15 22.7
Friends only 17 25.8
Family and friends 29 43.9
Organized group  0 0.0
Commercially outfitted group 0 0.0
Total 66 100.0
Q6: What type of group are you with during this visit? 
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Table C.1.6 Destination Type 
 Frequency Percent 
This area is the main destination for this 41trip 63.1 77.8 
This area is one of multiple other destinations for this trip. 24 36.9 
Total 65 100.0 
Q7: Which of the following statement best describes your visit to this area? 
 
Table C.1.7 Gender 
 Frequency Percent 
Male 64 97.0 
Female 2 3.0 
Total 66 100.0 
Q8: Are you…? 
 
Table C.1.8 Age 
 Frequency Percent
78 1 1.5
72 1 1.5
71 1 1.5
70 2 3.1
69 1 1.5
67 1 1.5
64 1 1.5
62 2 3.1
59 2 3.1
57 2 3.1
56 3 4.6
55 2 3.1
54 1 1.5
53 3 4.6
52 1 1.5
51 1 1.5
49 2 3.1

48 1 1.5 
47 1 1.5 
46 1 1.5 
45 4 6.2 
44 3 4.6 
43 3 4.6 
41 2 3.1 
40 2 3.1 
39 1 1.5 
38 6 9.2 
37 2 3.1 
35 4 6.2 
33 1 1.5 
32 3 4.6 
26 1 1.5 
22 1 1.5 
20 2 3.1 
Mean 47 100.0 

Q9: What year were you born? 
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Table C.1.9 Hometown 
 Frequency Percent 
Arvada 3 4.5
Aurora 10 15.2
Canon 1 1.5
Castle Rock 2 3.0
Centennial 1 1.5
Colorado Springs 2 3.0
Denver 3 4.5
Erie 1 1.5
Evergreen 1 1.5
Fairplay 1 1.5
Frisco 1 1.5
Golden 2 3.0
Grand Junction 1 1.5
Greely 1 1.5
Kremmling 6 9.1
Little 5 7.6
Loveland 1 1.5
Morrison 1 1.5
Northglen 1 1.5
Parker 1 1.5
Silverthorne 2 3.0
Thorton 4 6.1
Westminster 2 3.0
Wiggins 1 1.5
Anaheim, CA 1 1.5
Crivitz, WI 1 1.5
Dodge City, KS 1 1.5
River Falls, WI 1 1.5
Russelville, AR 1 1.5
Valley Center, CA 1 1.5
Total 66 100.0
Respondents’ hometown 
 
Mailback Survey Results n= 19 
 
Table C.1.10 Reasons for taking trip 
 Frequency Percent 
Yes 16 84.2 
No 3 15.8 
Total 19 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 



 

139 

Table C.1.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 3 15.8 
Camping in a BLM designated campground 2 10.5 
Camped on BLM public lands (non campground) 6 31.6 
Private home 4 21.1 
Commercial campground 0 0.0 
Hotel/motel/resort 2 10.5 
Camping in another public campground 3 15.8 
Camped on other public lands 1 5.3 
Bed and breakfast 0 0.0 
Other 0 0.0 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table C.1.12 Nights Stayed 
 Frequency Percent 
2 5 31.3
3 1 6.3
4 5 31.3
6 1 6.3
7 1 6.3
8 1 6.3
Mean 4.00
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table C.1.13 Location of Accommodations 
 Frequency Percent 
On BLM KFO public lands 8 42.1
Kremmling 4 21.1
Denver Metro Area 0 0.0
Dillon/ Summit County 1 5.3
Vail 1 5.3
Granby 0 0.0
Winter Park 0 0.0
Other: 0 0.0
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table C.1.14 Information sources 
 Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 11 61.1 0.0 33.3 33.3 33.3 3.00 
Public land agency 
brochure 

0 0.0 0.0 0.0 0.0 0.0 NA 

Past personal experience 14 77.8 0.0 0.0 0.0 100.0 4.00 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Outdoor magazines 1 5.6 0.0 100.0 0.0 0.0 2.00 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 1 5.6 0.0 0.0 0.0 100.0 4.00 
Signs/road side displays 6 33.3 0.0 66.7 16.7 16.7 2.50 
Rangers/BLM staff 5 27.8 0.0 0.0 80.0 20.0 3.20 
Commercial guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Local business people 1 5.6 0.0 0.0 0.0 100.0 4.00 
Friends/ relatives 14 77.8 0.0 14.3 0.0 85.7 3.71 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table C.1.15 Years visiting BLM lands 
 Frequency Percent 
1 1 5.3
2 1 5.3
5 4 21.1
6 1 5.3
7 1 5.3
10 3 15.8
17 1 5.3
20 2 10.5
22 1 5.3
24 1 5.3
30 2 10.5
25 1 5.3
Mean 13.84 
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table C.1.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 1 5.6
Slightly satisfied 3 16.7
Moderately satisfied 8 44.4
Very satisfied 5 27.8
Extremely satisfied 1 5.6
Mean 3.11
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table C.1.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 11.8 17.6 23.5 47.1 4.06 

Cultural places (e.g. 
mines, historic sites) 

66.7 13.3 13.3 0.0 6.7 1.67 

Activities (e.g. four 
wheeling, hiking) 

0.0 0.0 15.8 31.6 52.6 4.37 

Companion ship of the 
people in my group 

0.0 0.0 0.0 33.3 66.7 4.67 

Towns (e.g. Kremmling, 
Vail) 

73.3 6.7 6.7 6.7 6.7 1.67 

Opportunity to think and 
reflect 

35.3 0.0 29.4 17.6 17.6 2.82 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table C.1.18 Expenses 
 Day 

Visitors 
(n=3) 

Overnight 
Visitors 
(n=16) 

Total 
Visitors 
(n=19) 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $173.44 $146.05 
Shopping and gifts (clothing, recreation equipment, 
souvenirs) 

$0.00 $42.50 $35.79 

Food, meals and drink (restaurant, groceries, taverns) $50.00 $76.56 $72.37 
Tourist services (jeep tours, jeep rentals, museums, 
outfitters) 

$0.00 $2.81 $2.37 

Gas and transportation $59.33 $127.19 $116.47 
Other $1.33 $261.33 $218.00 
Total $110.66 $683.83 $591.05 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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 Table C.1.19 Groups Seen 
 Frequency Percent 
0 1 5.6
1 1 5.6
2 2 11.1
5 1 5.6
6 1 5.6
10 4 22.2
11 1 5.6
12 1 5.6
15 3 16.7
16 1 5.6
20 2 11.1
Mean 10.00 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table C.1.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 5.3 15.8 5.3 10.5 15.8 15.8 15.8 10.5 21.1 
Mean 5.42 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table C.1.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 0 0.0
Camping 10 52.6
Nature Study 2 10.5
Swimming 0 0.0
Backpacking 8 42.1
Horseback Riding 0 0.0
Kayak/Canoes 0 0.0
Watching Wildlife 12 63.2
Tubing 0 0.0
Hot Springs Soaking 0 0.0
Motorcycling 1 5.3
Driving: General Sightseeing 9 47.4
Fishing 0 0.0
Photography 7 36.8
Hiking/Walking 11 57.9
ATV Riding 13 68.4
Four Wheel Driving 15 78.9
Mountain Bike 1 5.3
Hunting 17 89.5
Snowmobile 3 15.8
Snowshoe 0 0.0
Target Practice 8 42.1
Scouting for Hunting 14 73.7
Other 0 0.0
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Table C.1.22 Most Satisfying Activities 
 Most Satisfying Activity 
 Frequency Percent 
Camping 1 5.3
Watching Wildlife 1 5.3
Motorcycling 1 5.3
ATV Riding 2 10.6
Hunting 14 73.7

  n=19 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
 
Table C.1.23 Participation in Activity (Years) 
 Frequency Percent 
1 1 5.3 
2 2 10.5 
3 1 5.3 
5 1 5.3 
6 1 5.3 
7 1 5.3 
10 1 5.3 
15 1 5.3 
18 1 5.3 
20 2 10.5 
30 2 10.5 
35 1 5.3 
41 1 5.3 
46 1 5.3 
50 2 10.5 
Mean  20.58 
Q13: How many years have you participated in your 1st most satisfying activity? 
 
Table C.1.24 Participation in Activity (Times) 
 Frequency Percent 
0 1 5.3
1 5 26.3
2 3 15.8
3 5 26.3
8 1 5.3
9 1 5.3
10 1 5.3
20 2 10.5
Mean 4.89 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table C.1.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 5.3 
2 0.0 
0 21.1 
4 10.5 
Highly Skilled (5) 63.2 
Mean 4.26 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table C.1.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 5 26.3
This is among my favorite leisure interests 12 63.2
I have other leisure interest that are preferred over this activity. 2 10.5
Total 19 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table C.1.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 13.3 40.0 26.7 20.0 3.53 0.0 13.3 46.7 33.3 6.7 3.33 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 17.6 17.6 23.5 41.2 3.88 0.0 12.5 25.0 25.0 37.5 3.88 

Enjoying exploring on 
my/our own 

0.0 6.3 12.5 25.0 56.3 4.31 0.0 6.7 46.7 20.0 26.7 3.67 

Enjoying risk-taking 
adventure 

14.3 7.1 28.6 21.4 28.6 3.43 7.1 28.6 28.6 24.1 14.3 3.07 

Enjoying closeness to 
family/friends 

0.0 0.0 26.7 33.3 40.0 4.13 0.0 13.3 13.3 40.0 33.3 3.93 

Enjoying group affiliation 
and togetherness 

0.0 0.0 37.5 31.3 31.3 3.94 6.7 0.0 33.3 26.7 33.3 3.80 

Experiencing the natural 
surroundings 

6.3 6.3 6.3 43.8 37.5 4.00 0.0 0.0 20.0 53.3 26.7 4.07 

Learning more about things 
here 

13.3 6.7 33.3 13.3 33.3 3.47 7.7 23.1 30.8 30.8 7.7 3.08 

Being able to be more 
contemplative 

27.3 9.1 45.5 9.1 9.1 2.64 20.0 20.0 40.0 10.0 10.0 2.70 

Getting some needed 
physical exercise 

6.7 6.7 26.7 20.0 40.0 3.80 7.1 14.3 7.1 35.7 35.7 3.79 

Experiencing adventure and 
excitement 

0.0 7.1 14.3 35.7 42.9 4.14 0.0 14.3 7.1 57.1 21.4 3.86 

Releasing or reducing some 
built-up mental tensions 

21.4 14.3 7.1 21.4 35.7 3.36 23.1 7.7 7.7 28.5 23.1 63.31 

Escaping everyday 
responsibilities for a while 

12.5 6.3 18.8 25.0 37.5 3.69 14.3 7.1 7.1 42.9 28.6 3.64 

Enjoying the solitude 0.0 6.3 37.5 25.0 31.3 3.91 6.7 13.3 33.3 26.7 20.0 3.40 
Enjoying frequent access to 
outdoor physical activity 

0.0 14.3 14.3 35.7 35.7 3.93 0.0 15.4 15.4 53.8 15.4 3.69 

Gaining a greater sense of 
self-confidence 

14.3 14.3 35.7 14.3 21.4 3.14 16.7 16.7 25.0 33.3 8.3 3.00 

Testing my equipment 6.7 13.3 20.0 40.0 20.0 3.53 7.1 14.3 28.6 28.6 21.4 3.43 
Being with others who 
enjoy the same things I do 

0.0 0.0 20.0 20.0 60.0 4.40 7.1 0.0 21.4 28.6 42.9 4.00 

For the challenge or sport 0.0 5.9 23.5 17.6 52.9 4.18 0.0 6.7 20.0 40.0 33.3 4.00 
Getting needed physical rest 26.7 26.7 13.3 6.7 26.7 2.80 35.7 14.3 14.3 7.1 28.6 2.79 
Enjoying a sense of 
independence  

18.8 18.8 25.0 18.8 18.8 3.00 12.5 18.8 25.0 18.8 25.0 3.25 

Testing my endurance 18.8 18.8 18.8 25.0 18.8 3.06 20.0 20.0 26.7 26.7 6.7 3.80 
Reflecting on my character 
and personal values 

20.0 26.7 13.3 20.0 20.0 2.93 21.4 28.6 7.1 21.4 21.4 2.93 

Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table C.1.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

7.7 7.7 38.5 30.8 15.4 3.38 8.3 16.7 25.0 33.3 16.7 3.33 

Improved physical fitness and 
health maintenance 

6.7 6.7 33.3 26.7 26.7 3.60 7.7 7.7 30.8 30.8 23.1 3.54 

Greater self- reliance 6.7 20.0 20.0 40.0 13.3 3.33 15.4 15.4 15.4 30.8 23.1 3.31 
Enhance sense of personal 
freedom 

7.1 21.4 21.4 21.4 28.6 3.43 16.7 8.3 33.3 16.7 25.0 3.25 

Improved sense of control 
over my life 

14.3 14.3 35.7 21.4 14.3 3.07 23.1 7.7 23.1 30.8 15.4 3.08 

Improved outdoor knowledge 
and self – confidence 

6.7 13.3 20.0 33.3 26.7 360 7.7 15.4 7.7 38.5 30.8 3.69 

Living a more outdoor- 
oriented lifestyle 

6.7 6.7 13.3 46.7 26.7 3.80 7.7 0.0 30.8 30.8 30.8 3.77 

Restored my body from 
fatigue 

21.4 7.1 42.9 14.3 14.3 2.93 23.1 15.4 23.1 30.8 7.7 2.85 

Developing stronger ties with 
my family or friends 

6.7 0.0 6.7 46.7 40.0 4.13 7.7 0.0 7.7 61.5 23.1 3.92 

Greater freedom from urban 
living 

7.1 14.3 14.3 35.7 28.6 3.64 7.7 0.0 23.1 38.5 30.8 3.85 

Improved ability to relate to 
local residents & their culture 

23.1 23.1 23.1 23.1 7.7 2.69 9.1 18.2 27.3 18.2 27.3 3.36 

Increased personal 
accountability to act 
responsibly on public lands 

14.3 0.0 28.6 28.6 28.6 3.57 15.4 0.0 23.1 30.8 30.8 3.62 

Increased appreciation of the 
area’s cultural history 

21.4 14.3 35.7 21.4 7.1 2.79 30.8 15.4 7.7 23.1 23.1 2.92 

Greater respect for private 
property and local lifestyles 

21.4 0.0 28.6 28.6 21.4 3.29 30.8 0.0 30.8 23.1 15.4 2.92 

Closer relationship with 
natural world 

7.1 0.0 35.7 35.7 21.4 3.64 8.3 0.0 33.3 33.3 25.0 3.67 

Greater understanding of the 
importance of wildlife to my 
quality of life 

7.1 7.1 28.6 28.6 28.6 3.64 7.7 7.7 15.4 38.5 30.8 3.77 

Greater aesthetic appreciation 14.3 7.1 35.7 35.7 7.1 3.14 15.4 7.7 30.8 38.5 7.7 3.15 
Improved balance of work 
and play in my life 

7.1 0.0 14.3 64.3 14.3 3.79 7.7 0.0 23.1 53.8 15.4 3.69 

Improved outdoor recreation 
skills 

6.7 0.0 26.7 33.3 33.3 3.87 7.7 0.0 15.4 46.2 30.8 3.92 

Greater awareness of this area 
as a special place 

7.7 23.1 30.8 23.1 15.4 3.15 8.3 0.0 50.0 25.0 16.7 3.42 

Improved opportunity to view 
wildlife up close 

0.0 7.1 7.1 35.7 50.0 4.29 0.0 0.0 30.8 38.5 30.8 4.00 

Increased opportunity for 
artistic expression (art, 
photography) 

30.8 15.4 38.5 7.7 7.7 2.46 33.3 8.3 33.3 8.3 16.7 2.67 

Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table C.1.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain   
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Greater household awareness 
of an appreciation for our 
cultural heritage  

18.2 0.0 45.5 27.3 9.1 3.09 18.2 0.0 54.5 18.2 9.1 3.00 

Increased desirability as a 
place to live or retire  

16.7 0.0 41.7 25.0 16.7 3.25 16.7 0.0 41.7 25.0 16.7 3.25 

Strengthening relationships 
with family and friends 

7.7 0.0 7.7 53.8 30.8 4.00 8.3 8.3 0.0 50.0 33.3 3.92 

Greater community 
involvement in recreation and 
other land use decisions 

9.1 0.0 9.1 54.5 27.3 3.91 9.1 0.0 27.3 45.5 18.2 3.64 

Greater family bonding 8.3 0.0 8.3 25.0 58.3 4.25 9.1 9.1 9.1 27.3 45.5 3.91 
Lifestyle improvement or 
maintenance  

9.1 0.0 27.3 27.3 36.4 3.82 9.1 0.0 27.3 36.4 27.3 3.73 

Maintenance/preservation of 
distinctive community 
atmosphere 

9.1 9.1 36.4 18.2 27.3 3.45 9.1 18.2 27.3 18.2 27.3 3.36 

Heightened sense of 
community pride & 
satisfaction 

9.1 18.2 27.3 27.3 18.2 3.27 9.1 18.2 27.3 27.3 18.2 3.27 

Improved respect for 
privately-owned lands  

16.7 0.0 25.0 33.3 25.0 3.50 25.0 8.3 16.7 33.3 16.7 3.08 

Increased awareness and 
protection of natural 
landscapes 

0.0 0.0 33.3 25.0 41.7 4.08 0.0 16.7 25.0 33.3 25.0 3.67 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

16.7 0.0 33.3 16.7 33.3 3.50 16.7 0.0 50.0 8.3 25.0 3.25 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

16.7 0.0 16.7 25.0 41.7 3.75 16.7 0.0 25.0 33.3 25.0 3.50 

Maintenance/preservation of 
distinctive public land 
recreation setting character  

8.3 0.0 33.3 16.7 41.7 3.83 8.3 0.0 50.0 16.7 25.0 3.50 

 Increased work productivity 18.2 9.1 36.4 18.2 18.2 3.09 18.2 9.1 36.4 27.3 9.1 3.00 
Increased local tourism 
revenue 

18.2 0.0 54.5 9.1 18.2 3.09 18.2 18.2 36.4 18.2 9.1 2.82 

Reduced health maintenance 
cost 

18.2 9.1 45.5 9.1 18.2 3.00 18.2 27.3 27.3 18.2 9.1 2.73 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table C.1.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 21.1 Make more 

isolated 
42.1 Leave as is 36.8 Improve ease of 

vehicle access to 
area 

2.16 

Naturalness 11.1 Make a more 
natural appearing 
area  

77.8 Leave as is 11.1 Allow more man 
made landscape 
alterations 

2.00 

Facilities 5.6 Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

50.0 Leave as is 44.4 Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

2.39 

Foot trails 10.5 Reduce/limit foot 
and horseback 
trails 

78.9 Leave as is 10.5 Create/allow more 
foot and horseback 
trails 

2.00 

Bike trails 27.8 Reduce/limit 
mountain bike 
trails 

66.7 Leave as is 5.6 Create/allow more 
mountain bike 
trails 

1.78 

Motorized routes 10.5 Reduce/limit 
motorized routes 

42.1 Leave as is 47.4 Create/allow more 
motorized routes 

2.37 

Group size 5.6 Reduce the group 
size allowed 

88.9 Leave as is 5.6 Encourage larger 
group size 

2.00 

Contacts 15.8 Lower 
interactions with 
others 

68.4 Leave as is 15.8 Allow more use 
and interaction 
with others 

2.00 

Evidence of use 21.1 Rehab and reduce 
sins of other’s use 

57.9 Leave as is 21.1 More evidence of 
other visitors is OK 

2.00 

Visitor services 26.3 Reduce services, 
staff contact and 
assistance 

63.2 Leave as is 10.5 Provide more 
services, staff 
contact and 
assistance 

1.84 

Visitor information 15.8 Less maps and 
brochures 

47.4 Leave as is 36.8 Provide more maps 
and brochures 

2.21 

Management 
controls 

50.0 Use a more 
“hands off” 
management style 

38.9 Leave as is 11.1 Exercise more 
visitor and land use 
controls 

1.61 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
 

Table C.1.31 Gender 
 Frequency Percent 
Male 19 100.0
Female 0 0.0
Total 19 100.0
Q22: Are you… 
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Table C.1.32 Age 
 Frequency Percent 
78 1 5.3
71 1 5.3
70 1 5.3
69 1 5.3
64 1 5.3
62 1 5.3
59 1 5.3
55 1 5.3
48 1 5.3
45 1 5.3
44 1 5.3
43 1 5.3
41 1 5.3
38 2 10.5
35 2 10.5
32 2 10.5
Mean 32 100.0
Q23: What year were you born? 
 
Table C.1.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 1 5.3
10 0 0.0
11 0 0.0
12 8 42.1
13 2 10.5
14 2 10.5
15 0 0.0
16 4 21.1
17 1 5.3
18+ 1 5.3
Mean 13.58
Q24: Please indicate the highest level of education you have attained. 
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Table C.1.34 Employment Status 
 Frequency Percent 
Full time student 0 0.0
Part time student 0 0.0
Employed part time 0 0.0
Employed full time 14 73.7
Unemployed 0 0.0
Homemaker or caregiver 0 0.0
Retired 5 26.3
Other 0 0.0
Q25: What was your employment status during the past year? (Check all that apply) 
 
Table C.1.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 2 10.5 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table C.1.36 Race 
 Frequency Percent 
American Indian or Alaska Native 0 0.0 
Asian 0 0.0 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 16 88.9 
Other 1 5.6 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table C.1.37 Income Levels 
 Frequency Percent 
$25,000 or less 1 5.6 
$25,001- $50,000 4 22.2 
$50,001- $75,000 4 22.2 
$75,001- $100,000 6 33.3 
$100,001-$125,000 1 5.6 
$125,001-$150,000 2 11.1 
More than $150,000 0 0.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Appendix D: Zone Specific Survey Results 
 

(Overall Survey data from Chapter 3 has been reorganized by visitor’s most satisfying 
zone for this section.)
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Zone 1: Blue River: Green Mountain Dam to Spring Creek Road 
 
Onsite Visitor Survey Results n=19 
 
Table D.1.1 Group Size 
 Frequency Percent 
1 0 0.0
2-3 7 47.4
4-5 6 15.8
6-10 6 31.6
11+ 0 0.0
Mean 4.68
Q1: How many people are in your group today, including yourself? 
 
Table D.1.2 Number of visits (Past 12 Months) 
  Frequency Percent 
0 10 52.6
1 1 5.3
2 2 10.5
3 1 5.3
5 4 21.1
10 1 5.3
Total 19 100.0
Mean 2.00
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 
  
Table D.1.3 Number of visits (Past 5 Years) 
 Frequency Percent 
0 10 52.6
1 1 5.3
3 1 5.3
5 2 10.5
7 1 5.3
20 2 10.5
50 2 10.5
Total 19 100.0
Mean 8.47
Q3: How about the last five years? 
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Table D.1.4 Activities 
 Activities 

Participated In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 7 36.8 4 21.1
Camping 3 15.8 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 2 10.5 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 9 47.4 8 42.1
Watching Wildlife 1 5.3 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 0 0.0
Fishing 9 47.4 7 36.8
Photography 1 5.3 0 0.0
Hiking/Walking 1 5.3 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunt 0 0.0 0 0.0
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other 0 0.0 0 0.0
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
 
Table D.1.5 Group Type 
 Frequency Percent 
I am visiting alone  0 0.0
Family only 3 15.8
Friends only 12 63.2
Family and friends 3 15.8
Organized group  0 0.0
Commercially outfitted group 1 5.3
Total 19 100.0
Q6: What type of group are you with during this visit? 
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Table D.1.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 14 77.8 
This area is one of multiple other destinations for this trip. 4 22.2 
Total 18 100.0 
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.1.7 Gender 
 Frequency Percent 
Male 16 84.2 
Female 3 15.8 
Total 19 100.0 
Q8: Are you…? 
 
Table D.1.8 Age 
 Frequency Percent
68 1 5.6
58 1 5.6
54 1 5.6
51 1 5.6
49 1 5.6
48 1 5.6
45 2 11.1
44 1 5.6
36 1 5.6
35 1 5.6
34 1 5.6
32 1 5.6
31 1 5.6
30 2 11.1
28 1 5.6
27 1 5.6
Mean 41 
Q9: What year were you born? 
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Table D.1.9 Hometown 
 Frequency Percent 
Arvada 1 3.8
Ault 1 3.8
Breckenridge 1 3.8
Denver 2 7.7
Dillon 5 19.2
Fair Oaks, TX 1 3.8
Fort Collins 1 3.8
Heeney 1 3.8
Houston, TX 2 7.7
Laguna Beach, CA 1 3.8
Laramie, WY 1 3.8
Littleton 1 3.8
Monument 1 3.8
Silverthorne 1 3.8
Steamboat Springs 4 15.4
Ward 1 3.8
Woodland Park 1 3.8
Total 26 100.0
Respondents’ hometown 
 
Mailback Survey Results n= 19 
 
Table D.1.10  Reasons for taking trip 
 Frequency Percent 
Yes 14 77.8 
No 4 22.2 
Total 19 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 
Table D.1.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 10 83.3 
Camping in a BLM designated campground 2 16.7 
Camped on BLM public lands (non campground) 2 20.0 
Private home 2 16.7 
Commercial campground 1 9.1 
Hotel/motel/resort 1 9.1 
Camping in another public campground 0 0.0 
Camped on other public lands 1 9.1 
Bed and breakfast 0 0.0 
Other 0 0.0 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 



 

157 

Table D.1.12 Nights Stayed 
 Frequency Percent 
1 4 57.1
2 2 28.6
3 1 14.3
Total 7 100.0
Mean 1.57
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.1.13 Location of Accommodations 
 Frequency Percent 
On BLM KFO public lands 3 15.8
Kremmling 1 5.3
Denver Metro Area 0 0.0
Dillon/ Summit County 4 21.1
Vail 0 0.0
Granby 0 0.0
Winter Park 0 0.0
Other: 0 0.0
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.1.14 Information sources 
 Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 7 70.0 12.5 12.5 25.0 50.0 3.13 
Public land agency 
brochure 

0 0.0 0.0 0.0 0.0 0.0 NA 

Past personal experience 13 83.3 0.0 0.0 16.7 83.3 3.83 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 4 36.4 0.0 25.0 25.0 50.0 3.25 
Outdoor magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 8 61.5 0.0 0.0 37.5 62.5 3.63 
Signs/road side displays 5 38.5 0.0 20.0 20.0 60.0 3.40 
Rangers/BLM staff 1 9.1 0.0 0.0 0.0 100 4.00 
Commercial guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Local business people 0 0.0 0.0 0.0 0.0 0.0 NA 
Friends/ relatives 10 76.9 0.0 11.1 11.1 77.8 3.67 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other: Book, NSCD 5 41.7 0.0 0.0 25.0 75.0 3.75 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.1.15 Years visiting BLM lands 
 Frequency Percent 
1 9 47.4
2 1 5.3
3 2 10.5
4 1 5.3
5 1 5.3
8 1 5.3
10 1 5.3
13 1 5.3
15 1 5.3
27 1 5.3
Mean 5.21 
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.1.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 0 0.0
Moderately satisfied 3 15.8
Very satisfied 6 36.6
Extremely satisfied 10 52.6
Mean 4.37
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.1.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 0.0 10.5 89.5 4.89 

Cultural places (e.g. 
mines, historic sites) 

64.7 11.8 11.8 5.9 0.0 1.59 

Activities (e.g. four 
wheeling, hiking) 

0.0 0.0 5.6 22.2 72.2 4.67 

Companion ship of the 
people in my group 

5.9 0.0 0.0 52.9 41.2 4.24 

Towns (e.g. Kremmling, 
Vail) 

62.5 6.3 25.0 6.3 0.0 1.75 

Opportunity to think and 
reflect 

2.5 5.9 29.4 23.5 17.6 3.06 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.1.18 Expenses 
 Day 

Visitors 
Overnight 

Visitors 
Lodging (hotels, motels, resorts, campgrounds) $0.00 $0.00 
Shopping and gifts (clothing, recreation equipment, souvenirs) $13.30 $0.00 
Food, meals and drink (restaurant, groceries, taverns) $56.50 $37.50 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $0.00 $0.00 
Gas and transportation $36.50 $65.00 
Other $0.00 $0.00 
Total $106.30 $102.50 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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 Table D.1.19 Groups Seen 
 Frequency Percent 
0 2 10.5
1 4 21.1
2 3 15.8
3 2 10.5
4 3 15.8
5 4 21.1
8 1 5.3
Mean 2.95 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.1.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 42.1 31.6 15.8 5.3 5.3 0.0 0.0 0.0 0.0 
Mean 2.00 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.1.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 8 57.1
Camping 2 20.0
Nature Study 1 10.0
Swimming 3 30.0
Backpacking 1 10.0
Horseback Riding 0 0.0
Kayak/Canoes 8 61.5
Watching Wildlife 4 33.3
Tubing 0 0.0
Hot Springs Soaking 1 10.0
Motorcycling 0 0.0
Driving: General Sightseeing 3 30.0
Fishing 8 57.1
Photography 1 10.0
Hiking/Walking 5 45.5
ATV Riding 0 0.0
Four Wheel Driving 0 0.0
Mountain Bike 0 0.0
Hunting 0 0.0
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 0 0.0
Scouting for Hunting 0 0.0
Other 0 0.0
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Table D.1.22 Most Satisfying Activities 
 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 3 15.8 5 35.7
Camping 1 5.3 1 7.1
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoes 8 42.1 1 7.1
Watching Wildlife 0 0.0 2 14.2
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 2 14.2
Fishing 7 36.8 0 0.0
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 2 14.2
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 0 0.0 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Time with family 0 0.0 0 0.0

  n=19  n=10 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
 



 

163 

Table D.1.23 Participation in Activity (Years) 
 Frequency Percent 
1 2 10.5 
3 4 21.1 
4 2 10.5 
5 1 5.3 
6 1 5.3 
7 1 5.3 
13 1 5.3 
19 1 5.3 
25 1 5.3 
30 2 10.5 
35 1 5.3 
45 1 5.3 
50 1 5.3 
Mean 15.11  
Q13: How many years have you participated in your 1st most satisfying activity? 
 
Table D.1.24 Participation in Activity (Times) 
 Frequency Percent 
1 2 10.5
3 1 5.3
5 2 10.5
6 1 5.3
7 1 5.3
10 3 15.8
20 1 5.3
25 1 5.3
35 1 5.3
40 1 5.3
50 1 5.3
57 1 5.3
70 2 10.5
7100 1 5.3
Mean 396.05 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table D.1.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 0.0 
2 5.3 
3 47.4 
4 26.3 
Highly Skilled (5) 21.1 
Mean 34.1 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.1.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 3 15.8
This is among my favorite leisure interests 15 78.9
I have other leisure interest that are preferred over this activity. 1 5.3
Total 19 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.1.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 0.0 16.7 55.6 27.8 4.11 0.0 5.6 61.1 33.3 0.0 3.28 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 0.0 38.9 61.1 4.61 0.0 0.0 22.2 33.3 44.4 4.22 

Enjoying exploring on 
my/our own 

11.1 0.0 27.8 27.8 33.3 3.72 17.6 0.0 47.1 17.6 17.6 3.18 

Enjoying risk-taking 
adventure 

5.6 5.6 11.1 27.8 50.0 4.11 5.9 0.0 29.4 35.3 29.4 .82 

Enjoying closeness to 
family/friends 

0.0 0.0 5.6 50.0 44.4 4.39 0.0 0.0 11.1 44.4 44.4 4.33 

Enjoying group affiliation 
and togetherness 

27.8
/ 

0.0 38.9 27.8 5.6 2.83 17.6 5.9 41.2 23.5 11.8 3.06 

Experiencing the natural 
surroundings 

0.0 0.0 0.0 27.8 7.2 4.72 0.0 0.0 5.9 47.1 47.1 4.41 

Learning more about things 
here 

0.0 11.8 41.2 29.4 17.6 3.53 0.0 11.1 50.0 22.2 16.7 3.44 

Being able to be more 
contemplative 

5.9 5.9 47.1 29.4 11.8 3.35 0.0 17.6 52.9 29.4 0.0 3.12 

Getting some needed 
physical exercise 

0.0 5.9 11.8 47.1 35.3 4.12 0.0 5.9 35.3 17.6 41.2 3.94 

Experiencing adventure and 
excitement 

0.0 0.0 5.9 23.5 70.6 4.65 0.0 0.0 23.5 29.4 47.1 4.24 

Releasing or reducing some 
built-up mental tensions 

5.6 5.6 33.3 11.1 44.4 3.83 11.1 0.0 44.4 16.7 27.8 3.50 

Escaping everyday 
responsibilities for a while 

0.0 0.0 11.1 38.9 50.0 4.39 0.0 0.0 22.2 33.3 44.4 4.22 

Enjoying the solitude 5.6 5.6 16.7 22.2 50.0 4.06 5.6 11.1 16.7 38.9 27.8 3.72 
Enjoying frequent access to 
outdoor physical activity 

0.0 55.6 5.6 44.4 44.4 4.28 0.0 0.0 16.7 55.6 27.8 4.11 

Gaining a greater sense of 
self-confidence 

5.6 5.6 27.8 38.9 22.2 3.67 0.0 0.0 58.8 23.5 17.6 3.59 

Testing my equipment 16.7 11.1 33.3 27.8 11.1 3.06 16.7 5.6 38.9 22.2 16.7 3.18 
Being with others who 
enjoy the same things I do 

5.6 5.6 5.6 38.9 44.4 4.11 5.6 5.6 11.1 33.3 44.4 4.06 

For the challenge or sport 5.6 5.6 5.6 38.9 44.4 4.11 5.6 11.1 11.1 44.4 27.8 3.78 
Getting needed physical rest 4.4 5.6 33.3 0.0 16.7 2.39 38.9 11.1 27.8 11.1 11.1 2.44 
Enjoying a sense of 
independence  

11.8 5.9 35.3 29.4 17.6 3.35 11.8 5.9 47.1 23.5 11.8 3.18 

Testing my endurance 16.7 5.6 38.9 22.2 16.7 3.17 16.7 11.1 27.8 27.8 16.7 3.17 
Reflecting on my character 
and personal values 

27.8 11.1 38.9 11.1 11.1 2.67 33.3 11.1 38.9 5.6 11.1 2.50 

To escape crowds of people 0.0 5.6 22.2 22.2 50.0 4.17 0.0 11.1 22.2 44.4 22.2 3.78 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.1.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

0.0 0.0 33.3 38.9 27.8 3.94 5.6 0.0 38.9 55.6 0.0 3.44 

Improved physical fitness and 
health maintenance 

0.0 0.0 33.3 27.8 38.9 4.06 0.0 0.0 44.4 38.9 16.7 3.72 

Greater self- reliance 0.0 16.7 27.8 33.3 22.2 3.61 0.0 16.7 44.4 27.8 11.1 3.33 
Enhance sense of personal 
freedom 

0.0 11.1 22.2 50.0 16.7 3.72 5.6 5.6 44.4 22.2 22.2 3.50 

Improved sense of control 
over my life 

5.6 5.6 33.3 33.3 22.2 3.1 5.9 11.8 52.9 23.5 5.9 3.12 

Improved outdoor knowledge 
and self – confidence 

0.0 0.0 16.7 61.1 22.2 4.06 0.0 5.9 29.4 52.9 11.8 3.71 

Living a more outdoor- 
oriented lifestyle 

0.0 5.6 5.6 44.4 44.4 4.28 5.6 0.0 22.2 50.0 22.2 3.88
3 

Restored my body from 
fatigue 

16.7 11.1 22.2 27.8 22.2 3.28 22.2 16.7 44.4 11.1 5.6 2.61 

Developing stronger ties with 
my family or friends 

0.0 0.0 22.2 33.3 44.4 4.22 0.0 0.0 27.8 38.9 33.3 4.06 

Greater freedom from urban 
living 

5.9 17.6 35.3 5.9 35.3 3.47 0.0 25.0 12.5 50.0 12.5 3.50 

Improved ability to relate to 
local residents & their culture 

27.8 5.6 44.4 22.2 0.0 2.61 38.9 11.1 44.4 5.6 0.0 2.71 

Increased personal 
accountability to act 
responsibly on public lands 

16.7 5.6 27.8 22.2 27.8 3.39 22.2 0.0 27.8 27.8 22.2 3.28 

Increased appreciation of the 
area’s cultural history 

27.8 0.0 44.4 11.1 16.7 2.89 44.4 0.0 33.3 16.7 5.6 2.39 

Greater respect for private 
property and local lifestyles 

27.8 0.0 44.4 11.1 16.7 2.89 33.3 5.6 27.8 22.2 11.1 2.72 

Closer relationship with 
natural world 

0.0 5.9 17.6 35.3 41.2 4.12 0.0 5.9 29.4 35.3 29.4 3.88 

Greater understanding of the 
importance of wildlife to my 
quality of life 

5.6 5.6 38.9 11.1 38.9 3.75 11.1 5.6 27.8 38.9 16.7 3.44 

Greater aesthetic appreciation 0.0 0.0 50.0 22.2 27.8 3.78 0.0 5.6 33.3 44.4 16.7 3.72 
Improved balance of work 
and play in my life 

5.6 5.6 22.2 27.8 38.9 3.9 0.0 5.6 38.9 38.9 16.7 3.67 

Improved outdoor recreation 
skills 

0.0 5.6 16.7 16.7 61.1 4.33 0.0 5.6 38.9 22.2 33.3 3.83 

Greater awareness of this area 
as a special place 

0.0 5.6 22.2 33.3 38.9 4.06 0.0 5.6 22.2 33.3 38.9 .6 

Improved opportunity to view 
wildlife up close 

16.7 0.0 11.1 38.9 33.3 3.72 16.7 11.1 33.3 27.8 11.1 3.06 

Increased opportunity for 
artistic expression (art, 
photography) 

27.8 16.7 22.2 16.7 16.7 2.78 44.4 11.1 27.8 16.7 0.0 2.17 

Renewed human spirit 5.6 0.0 16.7 38.9 38.9 4.06 0.0 5.6 33.3 38.9 22.2 3.78 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.1.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain   
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Sustaining community’s 
western cultural heritage 

11.8 11.8 35.3 23.5 17.6 3.24 22.2 11.1 55.6 0.0 11.1 2.56 

Increased desirability as a 
place to live or retire  

5.6 11.1 27.8 33.3 22.2 3.56 16.7 16.7 33.3 22.2 11.1 2.94 

Strengthening relationships 
with family and friends 

0.0 0.0 33.3 33.3 33.3 4.00 0.0 0.0 33.3 44.4 22.2 3.89 

Greater community 
involvement in recreation and 
other land use decisions 

22.2 11.1 11.1 27.8 27.8 3.28 11.1 22.2 33.3 22.2 11.1 3.00 

Greater family bonding 17.6 5.9 17.6 29.4 29.4 3.47 18.8 12.5 6.3 37.5 25.0 3.38 
Lifestyle improvement or 
maintenance  

5.6 0.0 11.1 22.2 61.1 4.33 5.9 5.9 17.6 47.1 23.5 3.76 

Maintenance/preservation of 
distinctive community 
atmosphere 

16.7 11.1 33.3 16.7 22.2 3.17 17.6 23.5 35.3 0.0 23.5 2.65 

Heightened sense of 
community pride & 
satisfaction 

22.2 16.7 27.8 22.2 11.1 2.83 29.4 29.4 17.6 0.0 23.5 2.35 

Improved respect for 
privately-owned lands  

22.2 0.0 38.9 22.2 16.7 3.11 29.4 11.8 29.4 17.6 11.8 2.71 

Increased awareness and 
protection of natural 
landscapes 

0.0 5.6 16.7 22.2 55.6 4.28 0.0 11.8 29.4 35.3 23.5 3.71 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

11.1 5.6 22.2 16.7 44.4 3.78 11.8 11.8 41.2 17.6 17.6 3.18 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

0.0 5.6 16.7 5.6 72.2 4.44 5.9 11.8 41.2 5.9 35.3 3.53 

Increase stewardship and 
protection of river corridor  

5.6 5.6 5.6 11.1 72.2 4.39 5.9 5.9 41.2 17.6 29.4 3.59 

 Increased work productivity 22.2 22.2 16.7 16.7 22.2 2.94 29.4 17.6 23.5 17.6 11.8 2.65 
Increased local tourism 
revenue 

22.2 16.7 16.7 33.3 11.1 2.94 23.5 23.5 35.3 5.9 11.8 2.59 

Reduced health maintenance 
cost 

33.3 5.6 11.1 16.7 33.3 3.11 41.2 11.8 29.4 11.8 5.9 2.29 

Preservations of this special 
landscape character of this 
place 

0.0 11.1 11.1 27.8 50.0 4.17 5.9 11.8 29.4 29.4 23.5 3.53 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.1.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 21.1 Make more 

isolated 
73.7 Leave as is 5.3 Improve ease of 

vehicle access to 
area 

1.84 

Naturalness 31.6 Make a more 
natural appearing 
area  

63.2 Leave as is 5.3 Allow more man 
made landscape 
alterations 

1.74 

Facilities at Put-in 
Take-out Sites 

5.3 Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

52.6 Leave as is 42.1 Develop more 
facilities (e.g. boat 
ramps, restrooms) 

2.37 

Facilities on the 
River 

5.3 Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

78.9 Leave as is 15.8 Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

2.11 

Facilities NA Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

NA 

Non Motorized 
Routes 

5.3 Reduce/limit 
hiking, biking and 
horseback trails 

68.4 Leave as is 26.3 Develop more 
hiking, biking and 
horseback trails 

2.11 

Foot trails NA Reduce/limit foot 
and horseback 
trails 

NA Leave as is NA Create/allow more 
foot and horseback 
trails 

NA 

Bike trails NA Reduce/limit 
mountain bike 
trails 

NA Leave as is NA Create/allow more 
mountain bike 
trails 

NA 

Motorized routes 42.1 Reduce/limit 
motorized routes 

52.6 Leave as is 5.3 Create/allow more 
motorized routes 

1.63 

Group size 0.0 Reduce the group 
size allowed 

100 Leave as is 0.0 Encourage larger 
group size 

2.00 

Contacts 15.8 Lower 
interactions with 
others 

84.2 Leave as is 0.0 Allow more use 
and interaction 
with others 

1.84 

Evidence of use 47.4 Rehab and reduce 
sins of other’s use 

47.4 Leave as is 5.3 More evidence of 
other visitors is OK 

1.58 

Visitor services 11.1 Reduce services, 
staff contact and 
assistance 

77.8 Leave as is 11.1 Provide more 
services, staff 
contact and 
assistance 

2.00 

Visitor information 11.1 Less maps and 
brochures 

72.2 Leave as is 16.7 Provide more maps 
and brochures 

2.06 

Management 
controls 

21.1 Use a more 
“hands off” 
management style 

73.7 Leave as is 5.3 Exercise more 
visitor and land use 
controls 

1.84 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.1.31 Gender 
 Frequency Percent 
Male 15 78.9
Female 4 21.1
Total 19 100.0
Q22: Are you… 
 

Table D.1.32 Age 
 Frequency Percent 
68 1 5.3
58 1 5.3
57 1 5.3
55 1 5.3
54 1 5.3
49 1 5.3
48 1 5.3
45 1 5.3
44 1 5.3
43 1 5.3
36 1 5.3
35 1 5.3
34 1 5.3
32 1 5.3
31 1 5.3
30 2 10.5
28 1 5.3
27 1 5.3
Mean 41
Q23: What year were you born? 
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Table D.1.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 0 0.0
12 1 6.3
13 1 6.3
14 2 12.5
15 2 12.5
16 5 31.3
17 0 0.0
18+ 5 31.3
Mean 15.81
Q24: Please indicate the highest level of education you have attained. 
 
Table D.1.34 Employment Status 
 Frequency Percent 
Full time student 1 11.1
Part time student 1 11.1
Employed part time 2 20.0
Employed full time 12 85.7
Unemployed 0 0.0
Homemaker or caregiver 0 0.0
Retired 1 11.1
Other 0 0.0
Q25: What was your employment status during the past year? (Check all that apply) 
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Table D.1.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.1.36 Race 
 Frequency Percent 
American Indian or Alaska Native 1 10.0 
Asian 1 10.0 
Black or African American 1 10.0 
Native Hawaiian or other Pacific Islander 1 10.0 
White 16 100.0 
Other 1 10.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.1.37 Income Levels 
 Frequency Percent 
$25,000 or less 1 6.3 
$25,001- $50,000 5 31.3 
$50,001- $75,000 3 18.8 
$75,001- $100,000 4 25.0 
$100,001-$125,000 0 0.0 
$125,001-$150,000 0 0.0 
More than $150,000 3 18.8 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Zone 2: Blue River: Spring Creek Road to Confluence with Colorado 
River 
 
Onsite Visitor Survey Results n=24 
 
Table D.2.1 Group Size 
 Frequency Percent 
1 3 13.0
2-3 18 78.3
4-5 1 4.3
6-10 1 4.3
11+ 0 0.0
Mean 2.74  
Q1: How many people are in your group today, including yourself? 
 
Table D.2.2 Number of visits (Past 12 months) 
 Frequency Percent 
0 8 33.3
1 2 8.3
2 4 16.7
3 1 4.2
5 1 4.2
7 2 8.3
10 2 8.3
12 2 8.3
17 1 4.2
48 1 4.2
Mean 5.88
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
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Table D.2.3 Number of visits (Past 5 years) 
 
 

Frequency Percent 

0 7 29.2
2 3 12.5
3 2 8.3
5 1 4.2
6 1 4.2
10 2 8.3
12 1 4.2
15 1 4.2
20 2 8.3
25 1 4.2
50 1 4.2
60 1 4.2
100 1 4.2
Mean 14.38
Q3: How about the last five years? 
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Table D.2.4 Activities 
 Activities 

Participated In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 14 58.3 2 8.3
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 0 0.0 0 0.0
Watching Wildlife 0 0.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 1 4.2 1 4.2
Fishing 21 87.5 20 83.3
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunt 0 0.0 0 0.0
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other (picnicking) 1 4.2 1 4.2
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
 
Table D.2.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  3 12.5
Family only 4 16.7
Friends only 12 50.0
Family and friends 5 20.8
Organized group  0 0.0
Commercially outfitted group 0 0.0
Total 23 100.0
Q6: What type of group are you with during this visit? 
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Table D.2.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 15 62.5
This area is one of multiple other destinations for this trip. 9 37.5
Total 24 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.2.7 Gender 
 Frequency Percent 
Male 22 91.7
Female 2 8.3
Total 24 100.0
Q8: Are you…? 
 
Table D.2.8 Age 
 Frequency Percent
62 1 4.2
61 2 8.3
59 1 4.2
52 1 4.2
50 2 8.3
44 1 4.2
42 1 4.2
41 1 4.2
39 1 4.2
38 1 4.2
37 4 16.7
36 2 8.3
35 3 12.5
33 1 4.2
29 1 4.2
27 1 4.2
Mean 42 
Q9: What year were you born? 
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Table D.2.9 Hometowns 
 Frequency Percent 
Amherst, NY 1 2.1
Arvada 2 4.2
Aurora 1 2.1
Avon 4 8.4
Boulder 1 2.1
Breckenridge 1 2.1
Copper Mountain 1 2.1
Denver 4 8.4
Diablo 1 2.1
Dillon 5 10.5
Edwards 2 4.2
Englewood 1 2.1
Evergreen 1 2.1
Fort Collins 1 2.1
Glenwood Springs 1 2.1
Golden 3 6.3
Grand Lake 1 2.1
Gypsum 1 2.1
Highland Mills 1 2.1
Highlands Ranch 1 2.1
Littleton 2 4.2
Minturn 1 2.1
Nederland 1 2.1
Parshall 1 2.1
Silverthorne 2 4.2
Westminster 3 6.3
Winter Park 3 6.3
Total 47 100.0
Respondents’ hometown 
 
Mailback Survey Results n= 24 
 
Table D.2.10 Reasons for taking trip 
 Frequency Percent 
Yes 17 70.8 
No 7 29.2 
Total 24 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
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Table D.2.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 14 77.8 
Camping in a BLM designated campground 0 0.0 
Camped on BLM public lands (non campground) 0 0.0 
Private home 7 53.8 
Commercial campground 0 0.0 
Hotel/motel/resort 3 25.0 
Camping in another public campground 0 0.0 
Camped on other public lands 0 0.0 
Bed and breakfast 0 0.0 
Other: Rented Condo 1 4.2 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table D.2.12 Nights Stayed 
 Frequency Percent 
1 2 25.0 
2 2 25.0 
3 1 12.5 
4 1 12.5 
6 1 12.5 
14 1 12.5 
Mean 4.13  
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.2.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 0 0.0 
Kremmling 3 50.0 
Denver Metro Area 1 20.0 
Dillon/ Summit County 5 83.3 
Vail 0 0.0 
Granby 0 0.0 
Winter Park 0 0.0 
Other: 1 20.0 
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.2.14 Information sources 
Source Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 8 61.5 0.0 25.0 37.5 37.5 3.13 
Public land agency 
brochure 

1 11.1 33.3 0.0 0.0 66.7 3.00 

Past personal experience 16 57.2 0.0 5.9 17.6 76.5 3.71 
Travel magazines 2 18.2 50.0 25.0 25.0 0.0 1.75 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 4 36.4 3.3 33.3 0.0 33.3 2.33 
Outdoor magazines 1 10.0 33.3 33.3 0.0 33.3 2.67 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 2 20.0 33.3 33.3 0.0 33.3 2.33 
Park visitor center 1 10.0 100 0.0 0.0 0.0 1.00 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 3 30.0 0.0 50.0 0.0 50.0 3.00 
Signs/road side displays 6 42.9 12.5 25.0 0.0 62.5 3.13 
Rangers/BLM staff 2 18.2 0.0 33.3 0.0 66.7 3.33 
Commercial guides 1 11.1 50.0 0.0 0.0 50.0 2.50 
Local business people 5 45.5 0.0 0.0 25.0 75.0 3.75 
Friends/ relatives 11 73.3 0.0 9.1 36.4 54.5 3.45 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.2.15 Years visiting BLM lands 
 Frequency Percent 
1 5 20.8
2 2 8.3
3 4 16.7
4 1 4.2
5 2 8.3
7 1 4.2
8 3 12.5
10 1 4.2
12 1 4.2
15 1 4.2
17 1 4.2
20 1 4.2
30 1 4.2
Mean 7.08 100.0
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.2.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 3 12.5
Moderately satisfied 3 12.5
Very satisfied 14 58.3
Extremely satisfied 4 16.7
Mean 3.79
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.2.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 12.5 0.0 87.5 4.75 

Cultural places (e.g. 
mines, historic sites) 

39.1 34.8 13.0 8.7 4.3 2.04 

Activities (e.g. four 
wheeling, hiking) 

8.7 4.3 13.0 26.1 47.8 4.00 

Companion ship of the 
people in my group 

17.4 4.3 8.7 39.1 30.4 3.61 

Towns (e.g. Kremmling, 
Vail) 

21.7 21.7 21.7 21.7 13.0 2.83 

Opportunity to think and 
reflect 

26.1 8.7 21.7 26.1 17.4 3.00 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.2.18 Expenses 
 Day 

Visitors 
Overnight 
Visitors 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $100.00 
Shopping and gifts (clothing, recreation equipment, souvenirs) $40.00 $81.25 
Food, meals and drink (restaurant, groceries, taverns) $51.45 $200.00 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $15.38 $0.00 
Gas and transportation $40.77 $57.50 
Other $11.45 $3.75 
Total $159.23 $442.50 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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Table D.2.19 Groups Seen 
 Frequency Percent 
0 1 4.3
1 3 13.0
2 8 34.8
3 2 8.7
4 2 8.7
5 2 8.7
6 2 8.7
10 2 8.7
12 1 4.3
Mean 3.78 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.2.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 20.8 7.5 12.5 12.5 8.3 4.2 4.2 0.0 0.0 
Mean 2.79 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.2.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 11 73.3
Camping 1 10.0
Nature Study 2 18.2
Swimming 3 27.3
Backpacking 1 9.1
Horseback Riding 1 10.0
Kayak/Canoes 2 20.0
Watching Wildlife 10 66.7
Tubing 0 0.0
Hot Springs Soaking 0 0.0
Motorcycling 0 0.0
Driving: General Sightseeing 3 27.3
Fishing 20 90.9
Photography 11 78.6
Hiking/Walking 4 33.3
ATV Riding 0 0.0
Four Wheel Driving 0 0.0
Mountain Bike 0 0.0
Hunting 0 0.0
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 0 0.0
Scouting for Hunting 0 0.0
Other: (Boating) 1 4.2
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Table D.2.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 3 12.5 7 29.2
Camping 0 0.0 0 0.0
Nature Study 0 0.0 2 8.4
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 1 4.2 0 0.0
Kayak/Canoes 0 0.0 0 0.0
Watching Wildlife 0 0.0 2 4.8
Tubing 2 8.4 1 4.2
Hot Springs Soaking 0 0.0 1 4.2
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 1 4.2
Fishing 17 70.8 3 12.5
Photography 0 0.0 1 4.2
Hiking/Walking 0 0.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 0 0.0 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Time with family 0 0.0 1 4.2
  n=24  n=19
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
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Table D.2.23 Participation in Activity (Years) 
 Frequency  Percent 
1 1 4.3
2 1 4.3
4 1 4.3
5 1 4.3
6 1 4.3
7 1 4.3
8 1 4.3
12 1 4.3
15 1 4.3
19 1 4.3
20 3 13.0
25 2 8.7
30 3 13.0
37 1 4.3
40 2 8.7
50 2 8.7
Mean 21.57 
Q13: How many years have you participated in your 1st most satisfying activity? 
 
Table D.2.24 Participation in Activity (Past 12 months) 
 Frequency Percent 
1 1 4.3
2 3 13.0
4 1 4.3
6 1 4.3
7 1 4.3
10 1 4.3
12 1 4.3
15 3 13.0
16 1 4.3
20 2 8.7
30 1 4.3
35 1 4.3
36 1 4.3
40 1 4.3
50 2 8.7
100 1 4.3
1500 1 4.3
Mean 86.43 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table D.2.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 4.3 
2 4.3 
3 8.7 
4 52.2 
Highly Skilled (5) 30.4 
Mean 4.00 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.2.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 6 26.1
This is among my favorite leisure interests 15 65.2
I have other leisure interest that are preferred over this activity. 2 8.7
Total 23 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.2.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 4.5 13.6 36.4 45.5 4.23 0.0 9.1 13.6 63.6 13.6 3.82 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 9.1 31.8 59.1 4.50 0.0 0.0 9.1 40.9 50.0 4.41 

Enjoying exploring on 
my/our own 

0.0 9.5 23.8 33.3 33.3 3.90 0.0 9.5 19.0 52.4 19.0 3.81 

Enjoying risk-taking 
adventure 

9.5 23.8 23.8 14.3 28.6 3.29 10.0 5.0 30.0 20.0 35.0 3.65 

Enjoying closeness to 
family/friends 

50.0 50.0 0.0 45.0 45.0 4.20 5.0 0.0 5.0 45.0 45.0 4.25 

Enjoying group affiliation 
and togetherness 

15.0 15.0 0.0 45.0 25.0 3.50 15.8 5.3 5.3 47.4 26.3 3.63 

Experiencing the natural 
surroundings 

0.0 0.0 5.0 25.0 70.0 4.65 0.0 0.0 5.0 45.0 55.0 4.50 

Learning more about things 
here 

5.0 5.0 40.0 35.0 15.0 3.50 5.0 5.0 50.0 25.0 15.0 3.40 

Being able to be more 
contemplative 

5.0 15.0 35.0 30.0 15.0 3.35 5.0 15.0 40.0 5.0 15.0 3.30 

Getting some needed 
physical exercise 

0.0 5.0 20.0 35.0 40.0 4.10 0.0 0.0 30.0 35.0 35.0 4.05 

Experiencing adventure and 
excitement 

5.3 0.0 10.5 31.6 52.6 4.26 5.3 5.36 15.8 31.6 42.1 4.00 

Releasing or reducing some 
built-up mental tensions 

5.0 5.0 15.0 40.0 35.0 3.95 0.0 10.0 25.0 30.0 35.0 3.90 

Escaping everyday 
responsibilities for a while 

0.0 4.8 4.8 19.0 71.4 4.57 0.0 4.8 4.8 28.6 61.9 4.48 

Enjoying the solitude 0.0 5.0 10.0 35.0 50.0 4.30 0.0 5.0 20.0 30.0 35.0 3.85 
Enjoying frequent access to 
outdoor physical activity 

0.0 0.0 9.5 38.1 52.4 4.43 0.0 0.0 9.5 57.1 33.3 4.24 

Gaining a greater sense of 
self-confidence 

5.0 15.0 45.0 15.0 20.0 3.30 5.0 10.0 40.0 30.0 15.0 3.40 

Testing my equipment 10.0 5.0 10.0 50.0 25.0 3.75 5.0 5.0 15.0 45.0 30.0 3.90 
Being with others who 
enjoy the same things I do 

4.8 9.5 0.0 42.9 42.9 4.10 0.0 4.8 14.3 47.6 33.3 4.10 

For the challenge or sport 5.0 5.0 5.0 25.0 60.0 4.30 5.3 5.3 5.3 42.1 42.1 4.11 
Getting needed physical rest 20.0 15.0 30.0 10.0 25.0 3.05 20.0 15.0 35.0 15.0 15.0 2.90 
Enjoying a sense of 
independence  

5.3 10.5 31.6 21.1 31.6 3.63 5.3 10.5 36.8 26.3 21.1 3.47 

Testing my endurance 5.0 25.0 30.0 20.0 20.0 3.25 15.0 20.0 20.0 35.0 10.0 3.05 
Reflecting on my character 
and personal values 

15.0 15.0 35.0 20.0 15.0 3.05 15.0 15.0 25.0 30.0 15.0 3.15 

To escape crowds of people 0.0 5.0 10.0 40.0 45.0 4.25 0.0 15.0 20.0 45.0 20.0 3.70 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.2.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

0.0 0.0 20.0 45.0 35.0 4.15 0.0 0.0 30.0 45.0 25.0 3.95 

Improved physical fitness and 
health maintenance 

5.0 0.0 30.0 40.0 25.0 3.80 5.0 5.0 50.0 30.0 10.0 3.35 

Greater self- reliance 5.0 10.0 35.0 35.0 15.0 3.45 5.0 15.0 40.0 30.0 10.0 3.25 
Enhance sense of personal 
freedom 

5.0 5.0 25.0 35.0 30.0 3.80 5.0 10.0 30.0 45.0 10.0 3.45 

Improved sense of control 
over my life 

22.2 11.1 16.7 27.8 22.2 3.17 17.6 29.4 17.6 29.4 5.9 2.76 

Improved outdoor knowledge 
and self – confidence 

0.0 0.0 10.0 80.0 10.0 4.00 0.0 5.0 45.0 40.0 10.0 3.55 

Living a more outdoor- 
oriented lifestyle 

0.0 0.0 10.0 40.0 50.0 4.40 0.0 5.0 20.0 45.0 30.0 4.00 

Restored my body from 
fatigue 

15.0 15.0 20.0 30.0 20.0 3.25 10.0 30.0 30.0 25.0 5.0 2.85 

Developing stronger ties with 
my family or friends 

4.8 4.8 14.3 38.1 38.1 4.00 9.5 4.8 14.3 42.9 28.6 3.76 

Greater freedom from urban 
living 

5.0 5.0 10.0 30.0 50.0 4.15 0.0 0.0 25.0 55.0 20.0 3.95 

Improved ability to relate to 
local residents & their culture 

25.0 15.0 30.0 30.0 0.0 2.65 25.0 35.0 25.0 10.0 5.0 2.35 

Increased personal 
accountability to act 
responsibly on public lands 

5.0 0.0 45.0 30.0 20.0 3.60 0.0 0.0 55.0 30.0 15.0 3.60 

Increased appreciation of the 
area’s cultural history 

15.0 15.0 40.0 25.0 5.0 2.90 15.0 20.0 45.0 10.0 10.0 2.80 

Greater respect for private 
property and local lifestyles 

15.0 10.0 35.0 25.0 15.0 3.15 15.0 10.0 35.0 20.0 20.0 3.20 

Closer relationship with 
natural world 

0.0 0.0 10.0 50.0 40.0 4.30 0.0 0.0 10.0 60.0 30.0 4.20 

Greater understanding of the 
importance of wildlife to my 
quality of life 

4.8 0.0 28.6 42.9 23.8 3.81 4.8 0.0 28.6 38.1 28.6 3.86 

Greater aesthetic appreciation 0.0 5.0 30.0 30.0 35.0 3.95 0.0 0.0 25.0 45.0 30.0 4.02 
Improved balance of work 
and play in my life 

4.8 4.8 4.8 19.0 66.7 4.38 4.8 4.8 9.5 42.9 38.1 4.05 

Improved outdoor recreation 
skills 

5.0 5.0 0.0 45.0 45.0 4.20 5.0 0.0 10.0 50.0 35.0 4.10 

Greater awareness of this area 
as a special place 

0.0 0.0 15.0 50.0 35.0 4.20 0.0 0.0 5.0 70.0 25.0 4.20 

Improved opportunity to view 
wildlife up close 

0.0 9.5 9.5 38.1 42.9 4.14 0.0 4.8 33.3 33.3 28.6 3.86 

Increased opportunity for 
artistic expression (art, 
photography) 

25.0 15.0 20.0 30.0 10.0 2.85 10.0 2.00 45.0 15.0 10.0 2.95 

Renewed human spirit 5.0 5.0 20.0 40.0 30.0 3.85 5.0 5.0 25.0 5.0 30.0 3.80 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.2.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Sustaining community’s 
western cultural heritage 

0.0 22.7 27.3 31.8 18.2 3.45 4.8 28.6 33.3 14.3 19.0 3.14 

Increased desirability as a 
place to live or retire  

4.5 13.6 27.3 31.8 22.7 3.55 9.5 14.3 38.1 19.0 19.0 3.24 

Strengthening relationships 
with family and friends 

4.8 9.5 9.5 38.1 38.1 3.95 5.0 0.0 20.0 40.0 35.0 4.00 

Greater community 
involvement in recreation and 
other land use decisions 

0.0 9.5 19.0 38.1 33.3 3.95 5.0 10.0 30.0 40.0 15.0 3.50 

Greater family bonding 9.5 4.8 19.0 28.6 38.1 3.81 5.0 5.0 20.0 30.0 40.0 3.95 
Lifestyle improvement or 
maintenance  

4.8 4.8 23.8 33.3 33.3 3.96 5.0 5.0 30.0 35.0 25.0 3.70 

Maintenance/preservation of 
distinctive community 
atmosphere 

10.0 10.0 35.0 35.0 10.0 3.25 10.5 26.3 42.1 15.8 5.3 2.79 

Heightened sense of 
community pride & 
satisfaction 

10.0 10.0 50.0 25.0 5.0 3.05 10.5 26.3 42.1 10.5 10.5 2.84 

Improved respect for 
privately-owned lands  

9.5 0.0 33.3 38.1 19.0 3.57 15.0 0.0 35.0 35.0 15.0 3.35 

Increased awareness and 
protection of natural 
landscapes 

0.0 0.0 23.8 28.6 47.6 4.24 0.0 5.0 35.0 35.0 25.0 3.80 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

0.0 4.8 19.0 42.9 33.3 4.05 5.0 10.0 35.0 30.0 20.0 3.50 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

0.0 0.0 9.1 18.2 72.7 4.64 0.0 9.5 14.3 49.6 28.6 3.95 

Increase stewardship and 
protection of river corridor  

0.0 0.0 9.5 23.8 66.7 4.57 0.0 5.0 35.0 25.0 35.0 3.90 

 Increased work productivity 19.0 4.8 38.1 23.8 14.3 3.10 20.0 10.0 40.0 25.0 5.0 2.85 
Increased local tourism 
revenue 

23.8 14.3 33.3 19.0 9.5 2.76 15.0 15.0 40.0 20.0 10.0 2.95 

Reduced health maintenance 
cost 

20.0 10.0 30.0 15.0 25.0 3.15 10.0 25.0 45.0 15.0 5.0 2.80 

Preservations of this special 
landscape character of this 
place 

0.0 0.0 15.0 40.0 45.0 4.30 0.0 0.0 52.6 15.8 31.6 3.79 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.2.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 0.0 Make more 

isolated 
87.0 Leave as is 13.0 Improve ease of 

vehicle access to 
area 

2.13 

Naturalness 20.8 Make a more 
natural appearing 
area  

75.0 Leave as is 42. Allow more man 
made landscape 
alterations 

1.383 

Facilities at Put-in 
Take-out Sites 

0.0 Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

79.2 Leave as is 20.8 Develop more 
facilities (e.g. boat 
ramps, restrooms) 

2.21 

Facilities on the 
River 

4.2 Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

70.8 Leave as is 25.0 Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

2.21 

Facilities NA Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

NA 

Non Motorized 
Routes 

8.7 Reduce/limit 
hiking, biking and 
horseback trails 

60.9 Leave as is 30.4 Develop more 
hiking, biking and 
horseback trails 

2.22 

Foot trails NA Reduce/limit foot 
and horseback 
trails 

NA Leave as is NA Create/allow more 
foot and horseback 
trails 

NA 

Bike trails NA Reduce/limit 
mountain bike 
trails 

NA Leave as is NA Create/allow more 
mountain bike 
trails 

NA 

Motorized routes 39.1 Reduce/limit 
motorized routes 

52.2 Leave as is 8.7 Create/allow more 
motorized routes 

1.70 

Group size 16.7 Reduce the group 
size allowed 

79.2 Leave as is 4.2 Encourage larger 
group size 

1.88 

Contacts 13.0 Lower 
interactions with 
others 

78.3 Leave as is 8.7 Allow more use 
and interaction 
with others 

1.96 

Evidence of use 25.0 Rehab and reduce 
sins of other’s use 

58.3 Leave as is 16.7 More evidence of 
other visitors is OK 

1.92 

Visitor services 8.7 Reduce services, 
staff contact and 
assistance 

78.3 Leave as is 13.0 Provide more 
services, staff 
contact and 
assistance 

2.04 

Visitor information 8.7 Less maps and 
brochures 

69.6 Leave as is 21.7 Provide more maps 
and brochures 

2.13 

Management 
controls 

13.0 Use a more 
“hands off” 
management style 

78.3 Leave as is 8.7 Exercise more 
visitor and land use 
controls 

1.96 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.2.31 Gender 
 Frequency Percent
Male 21 91.3
Female 2 8.7
Total 23 100.0
Q22: Are you… 
 

Table D.2.32 Age 
 Frequency Percent
62 1 4.8
61 2 9.5
59 1 4.8
52 1 4.8
50 2 9.5
41 1 4.8
39 2 9.5
37 4 19.0
36 1 4.8
35 4 19.0
33 1 4.8
29 1 4.8
Mean 53
Q23: What year were you born? 
 
Table D.2.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 0 0.0
12 0 0.0
13 0 0.0
14 4 18.2
15 2 9.1
16 12 54.5
17 2 9.1
18+ 2 9.1
Mean 15.82  
Q24: Please indicate the highest level of education you have attained. 
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Table D.2.34 Employment Status 
 Frequency Percent 
Full time student 1 10.0 
Part time student 0 0.0 
Employed part time 1 10.0 
Employed full time 19 100 
Unemployed 0 0.0 
Homemaker or caregiver 0 0.0 
Retired 1 10.0 
Other (Self employed) 1 10.0 
Q25: What was your employment status during the past year? (Check all that apply) 
 
Table D.2.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.2.36 Race 
 Frequency Percent 
American Indian or Alaska Native 1 11.1 
Asian 1 11.1 
Black or African American 1 11.1 
Native Hawaiian or other Pacific Islander 1 11.1 
White 20 100 
Other 0 0.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.2.37 Income Levels 
 Frequency Percent 
$25,000 or less 1 4.8 
$25,001- $50,000 2 9.5 
$50,001- $75,000 3 14.3 
$75,001- $100,000 5 23.8 
$100,001-$125,000 5 23.8 
$125,001-$150,000 2 9.5 
More than $150,000 3 14.3 
Total 21 100.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Zone 3: Colorado River: Byers Canyon to Confluence with Blue River 
 
Onsite Visitor Survey Results n=17 
 
Table D.3.1 Group Size 
 Frequency Percent 
1 5 29.4
2-3 9 42.9
4-5 3 17.7
6-10 0 0.0
11+ 0 0.0
Mean 2.29
Q1: How many people are in your group today, including yourself? 
 
Table D.3.2 Number of visits (Past 12 months) 
 Frequency Percent 
0 6 35.3
1 3 17.6
2 2 11.8
4 1 5.9
10 1 5.9
12 1 5.9
20 2 11.8
100 1 5.9
Mean 10.18
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
  
Table D.3.3 Number of visits (Past 5 years) 
 
 

Frequency Percent 

0 6 35.3
1 2 11.8
5 2 11.8
6 2 11.8
15 1 5.9
50 1 5.9
100 1 5.9
200 1 5.9
500 1 5.9
Mean 52.29
Q3: How about the last five years? 
 



 

192 

Table D.3.4 Activities 
 Activities Participated 

In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 1 5.9 2 8.3
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 1 5.9 0 0.0
Watching Wildlife 0 0.0 0 0.0
Tubing 1 5.9 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 1 4.2
Fishing 15 88.2 20 83.3
Photography 1 5.9 0 0.0
Hiking/Walking 1 5.9 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunt 0 0.0 0 0.0
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other 0 0.0 1 4.2
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
 
Table D.3.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  6 35.3
Family only 5 29.4
Friends only 5 29.4
Family and friends 1 5.9
Organized group  0 0.0
Commercially outfitted group 0 0.0
Q6: What type of group are you with during this visit? 
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Table D.3.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 17 100.0
This area is one of multiple other destinations for this trip. 0 0.0
Total 17 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.3.7 Gender 
 Frequency Percent 
Male 16 94.1
Female 1 5.9
Total 17 100.0
Q8: Are you…? 
 
Table D.3.8 Age 
 Frequency Percent 
70 1 5.9
68 1 5.9
67 1 5.9
63 1 5.9
61 3 17.6
58 1 5.9
57 1 5.9
56 2 11.8
50 1 5.9
47 1 5.9
45 1 5.9
42 1 5.9
26 1 5.9
22 1 5.9
Mean 53 
Q9: What year were you born? 
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Table D.3.9 Hometown 
 Frequency Percent 
Aurora 1 2.3
Benicia, CA 1 2.3
Boulder 1 2.3
Camden, ME 1 2.3
Canonsburg, PA 1 2.3
Castle Rock 2 4.6
Centennial 1 2.3
Clinton, MO 1 2.3
Colorado Springs 1 2.3
Commerce City 1 2.3
Denver 6 14.0
Erie, PA 1 2.3
Golden 2 4.6
Grand Junction 1 2.3
Grandby 2 4.6
Greely 1 2.3
Houston 1 2.3
Indianapolis, IN 1 2.3
Jay,  ME 1 2.3
La Sal 1 2.3
Longmont 1 2.3
Luling, TX 1 2.3
Lumbard, IL 1 2.3
Murdock, NE 1 2.3
Nederland 1 2.3
Norman, OK 1 2.3
San Antonio, TX 1 2.3
Shawnee, KS 1 2.3
Silverthorne 3 6.9
Westminster 3 6.9
Wichita, KS 1 2.3
Total 43 100.0
Respondents’ hometown 
 
Mailback Survey Results n= 17 
 
Table D.3.10 Reasons for taking trip 
 Frequency Percent 
Yes 8 50.0
No 8 50.0
Total 16 100.0
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
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Table D.3.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 4 36.4
Camping in a BLM designated campground 0 0.0
Camped on BLM public lands (non campground) 0 0.0
Private home 7 70.0
Commercial campground 0 0.0
Hotel/motel/resort 2 22.2
Camping in another public campground 0 0.0
Camped on other public lands 2 22.2
Bed and breakfast 0 0.0
Other 0 0.0
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table D.3.12 Nights Stayed 
 Frequency Percent 
1 2 20.0
2 2 20.0
3 1 10.0
4 1 10.0
5 1 10.0
7 2 20.0
19 1 10.0
Mean 5.10
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.3.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 1 12.5
Kremmling 1 11.1
Denver Metro Area 0 0.0
Dillon/ Summit County 3 33.3
Vail 0 0.0
Granby 2 20.0
Winter Park 3 33.3
Other: Lone Buck, Tabernash 2 22.2
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.3.14 Information sources 
Source Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 6 50.0 0.0 0.0 33.3 66.7 3.67 
Public land agency 
brochure 

1 12.5 0.0 0.0 0.0 100 4.00 

Past personal experience 10 76.9 0.0 0.0 30.0 70.0 3.70 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Outdoor magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

1 11.1 0.0 100 0.0 0.0 2.00 

Internet 2 22.2 0.0 0.0 0.0 100 4.00 
Signs/road side displays 5 50.0 0.0 20.0 40.0 40.0 3.20 
Rangers/BLM staff 0 0.0 0.0 0.0 0.0 0.0 NA 
Commercial guides 2 25.0 0.0 50.0 0.0 50.0 3.00 
Local business people 4 40.0 0.0 0.0 0.0 100 4.00 
Friends/ relatives 6 54.5 0.0 0.0 16.7 83.3 3.83 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.3.15 Years visiting BLM lands 
  Frequency Percent 
1 6 35.3
2 1 5.9
4 2 11.8
5 1 5.9
6 1 5.9
7 1 5.9
12 2 11.8
17 1 5.9
18 1 5.9
27 1 5.9
Mean 7.06
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.3.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 0 0.0
Moderately satisfied 1 5.9
Very satisfied 14 82.4
Extremely satisfied 2 11.8
Mean 4.06  
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.3.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 0.0 11.8 88.2 4.88 

Cultural places (e.g. 
mines, historic sites) 

41.7 167 16.7 16.7 8.3 2.33 

Activities (e.g. four 
wheeling, hiking) 

7.1 7.1 21.4 14.3 50.0 3.93 

Companion ship of the 
people in my group 

21.4 7.1 14.3 28.6 28.6 3.36 

Towns (e.g. Kremmling, 
Vail) 

25.0 25.0 33.3 8.3 8.3 2.50 

Opportunity to think and 
reflect 

14.3 28.6 14.3 28.6 14.3 3.00 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.3.18 Expenses 
 Day 

Visitors 
n=3 

Overnight 
Visitors 

n=7 
Lodging (hotels, motels, resorts, campgrounds) $0.00 $235.71 
Shopping and gifts (clothing, recreation equipment, souvenirs) $6.67 $121.43 
Food, meals and drink (restaurant, groceries, taverns) $18.75 $132.86 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $0.00 $171.43 
Gas and transportation $15.33 $93.86 
Other:  $0.00 $4.00 

Total $40.75 $759.29 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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Table D.3.19 Groups Seen 
 Frequency Percent 
1 1 6.3
3 5 31.3
4 1 6.3
5 3 18.8
6 1 6.3
10 3 18.8
20 2 12.5
Mean 6.94 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.3.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 11.8 17.6 11.8 11.8 11.8 17.6 11.8 5.9 0.0 
Mean 4.24 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.3.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 1 10.0
Camping 2 20.0
Nature Study 0 0.0
Swimming 1 9.1
Backpacking 0 0.0
Horseback Riding 0 0.0
Kayak/Canoes 1 10.0
Watching Wildlife 3 30.0
Tubing 1 10.0
Hot Springs Soaking 0 0.0
Motorcycling 0 0.
Driving: General Sightseeing 5 38.5
Fishing 16 94.1
Photography 3 27.3
Hiking/Walking 4 33.3
ATV Riding 0 0.0
Four Wheel Driving 0 0.0
Mountain Bike 0 0.0
Hunting 0 0.0
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 0 0.0
Scouting for Hunting 0 0.0
Other: (Boating) 1 4.2
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Table D.3.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 1 5.9 0 0.0
Camping 1 5.9 1 11.1
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoes 0 0.0 0 0.0
Watching Wildlife 0 0.0 1 11.1
Tubing 1 5.9 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 1 11.1
Fishing 14 82.4 2 22.2
Photography 0 0.0 2 22.2
Hiking/Walking 0 0.0 2 22.2
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 0 0.0 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Time with family 0 0.0 0 0.0
  n=17  n=9
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
 
Table D.3.23 Participation in Activity (Years) 
  Frequency Percent 
2 1 5.9
3 1 5.9
4 1 5.9
8 1 5.9
12 1 5.9
20 1 5.9
25 1 5.9
45 1 5.9
50 6 35.3
52 1 5.9
60 2 11.8
Mean 34.76 
Q13: How many years have you participated in your 1st most satisfying activity? 
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Table D.3.24 Participation in Activity (12 Months) 
 Frequency Percent 
1 1 5.9
3 1 5.9
4 1 5.9
5 1 5.9
6 1 5.9
10 3 17.6
20 3 17.6
30 1 5.9
40 2 11.8
75 1 5.9
80 1 5.9
150 1 5.9
Mean 30.82
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
 
Table D.3.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 0.0 
2 0.0 
3 41.2 
4 41.2 
Highly Skilled (5) 17.6 
Mean 3.76 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.3.26 Satisfying Activity 
 Frequency Percent 
This is my favorite leisure interest 7 41.2 
This is among my favorite leisure interests 8 47.1 
I have other leisure interest that are preferred 
over this activity. 

2 11.8 

Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.3.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 0.0 23.5 41.2 35.3 4.12 0.0 0.0 41.2 29.4 29.4 3.88 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 0.0 62.5 37.5 4.38 0.0 0.0 12.5 50.0 37.5 4.25 

Enjoying exploring on 
my/our own 

0.0 7.1 35.7 28.6 28.6 3.79 7.1 7.1 35.7 14.3 35.7 3.64 

Enjoying risk-taking 
adventure 

28.6 35.7 28.6 7.1 0.0 2.14 23.1 7.7 46.2 7.7 15.4 2.85 

Enjoying closeness to 
family/friends 

6.7 0.0 6.7 46.7 40.0 4.13 6.7 0.0 6.7 46.7 40.0 4.16 

Enjoying group affiliation 
and togetherness 

14.3 14.3 21.4 28.6 21.4 3.29 7.1 0.0 28.6 28.6 35.7 3.86 

Experiencing the natural 
surroundings 

0.0 0.0 5.9 58.8 35.3 4.29 0.0 0.0 11.8 52.9 35.3 4.24 

Learning more about things 
here 

7.1 14.3 7.1 42.9 28.6 3.71 7.1 7.1 21.4 42.9 21.4 3.64 

Being able to be more 
contemplative 

14.5 14.5 30.8 30.8 7.7 3.00 7.7 23.1 30.8 15.4 23.1 3.23 

Getting some needed 
physical exercise 

0.0 0.0 31.3 50.0 18.8 3.88 0.0 0.0 25.0 43.8 31.3 4.06 

Experiencing adventure and 
excitement 

0.0 20.0 40.0 26.7 13.3 3.33 0.0 20.0 40.0 20.0 20.0 3.40 

Releasing or reducing some 
built-up mental tensions 

6.3 25.0 12.5 43.8 12.5 3.31 0.0 18.8 6.3 43.8 31.3 3.88 

Escaping everyday 
responsibilities for a while 

0.0 7.1 0.0 42.9 50.0 4.36 0.0 0.0 7.1 42.9 50.0 4.43 

Enjoying the solitude 0.0 0.0 12.5 18.8 68.8 4.56 0.0 12.5 6.3 31.3 50.0 4.19 
Enjoying frequent access to 
outdoor physical activity 

0.0 0.0 12.5 56.3 31.3 4.19 0.0 0.0 13.3 53.3 33.3 4.20 

Gaining a greater sense of 
self-confidence 

0.0 35.7 28.6 28.9 7.1 3.07
4 

0.0 28.6 35.7 28.6 7.1 3.14 

Testing my equipment 0.0 26.7 26.7 26.7 20.0 3.40 13.3 0.0 33.3 26.7 26.7 3.53 
Being with others who 
enjoy the same things I do 

6.7 6.7 0.0 53.3 33.3 4.00 6.7 0.0 13.3 46.7 33.3 4.00 

For the challenge or sport 0.0 14.3 28.6 21.4 35.7 3.79 0.0 7.1 14.3 35.7 42.9 4.14 
Getting needed physical rest 7.1 7.1 42.9 35.7 7.1 329 8.3 0.0 33.3 33.3 25.0 3.67 
Enjoying a sense of 
independence  

0.0 7.1 42.9 28.6 21.4 3.64 0.0 14.3 21.4 42.9 21.4 3.71 

Testing my endurance 13.3 62.7 33.3 26.7 0.0 2.73 6.7 26.7 26.7 33.3 6.7 3.07 
Reflecting on my character 
and personal values 

14.3 28.6 28.6 14.3 14.3 2.86 14.3 14.3 28.6 21.4 21.4 3.21 

To escape crowds of people 0.0 0.0 0.0 26.7 73.3 4.73 6.7 20.0 13.3 26.7 33.3 3.60 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.3.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

0.0 0.0 40.0 40.0 20.0 3.80 0.0 7.7 15.4 61.5 15.4 3.85 

Improved physical fitness and 
health maintenance 

0.0 6.7 26.7 46.7 20.0 3.80 0.0 7.7 30.8 38.5 23.1 3.77 

Greater self- reliance 0.0 14.3 42.9 28.6 14.3 3.43 0.0 8.3 50.0 33.3 8.3 3.42 
Enhance sense of personal 
freedom 

0.0 7.7 38.5 30.8 23.1 3.69 0.0 0.0 41.7 25.0 33.3 3.92 

Improved sense of control 
over my life 

0.0 23.1 53.8 15.4 7.7 3.08 0.0 8.3 75.0 8.3 8.3 3.17 

Improved outdoor knowledge 
and self – confidence 

0.0 7.1 21.4 50.0 21.4 3.86 0.0 15.4 15.4 53.8 15.4 3.68 

Living a more outdoor- 
oriented lifestyle 

0.0 7.7 30.8 30.8 30.8 3.85 0.0 7.7 23.1 46.2 23.1 3.85
2 

Restored my body from 
fatigue 

0.0 15.4 53.8 23.1 7.7 3.23 0.0 8.3 66.7 25.0 0.0 3.17 

Developing stronger ties with 
my family or friends 

0.0 7.1 14.3 28.6 50.0 4.21 0.0 0.0 7.7 53.8 38.5 4.31 

Greater freedom from urban 
living 

0.0 0.0 8.6 42.9 28.6 4.00 0.0 0.0 7.7 61.5 30.8 4.23 

Improved ability to relate to 
local residents & their culture 

15.4 30.8 38.5 15.4 0.0 2.54 16.7 8.3 41.7 25.0 8.3 
 

3.00 

Increased personal 
accountability to act 
responsibly on public lands 

7.7 7.7 53.8 15.4 15.4 3.23 0.0 16.7 25.0 25.0 33.3 3.5 

Increased appreciation of the 
area’s cultural history 

7.7 231 53.8 15.4 0.0 2.77 16.7 0.0 41.7 41.7 0.0 3.08 

Greater respect for private 
property and local lifestyles 

7.7 23.1 38.5 15.4 15.4 30.8 8.6 16.7 33.3 25.0 16.7 3.25 

Closer relationship with 
natural world 

0.0 7.1 35.7 28.6 28.6 3.79 0.0 7.7 15.4 46.2 30.8 4.00 

Greater understanding of the 
importance of wildlife to my 
quality of life 

0.0 0.0 42.9 21.4 35.7 3.93 0.0 0.0 23.1 38.5 38.5 .15 

Greater aesthetic appreciation 0.0 7.7 42.6 23.1 23.1 3.62 0.0 8.3 16.7 33.3 41.7 4.08 
Improved balance of work 
and play in my life 

0.0 15.4 23.1 30.8 30.8 3.77 0.0 8.3 25.0 41.7 25.0 3.83 

Improved outdoor recreation 
skills 

0.0 15.4 30.8 23.1 30.8 3.68 8.3 0.0 41.7 25.0 25.0 3.58 

Greater awareness of this area 
as a special place 

0.0 14.3 28.6 28.6 28.6 3.71 0.0 0.0 30.8 30.8 38.5 4.08 

Improved opportunity to view 
wildlife up close 

0.0 7.1 24.1 35.7 35.7 4.00 0.0 23.1 6.2 7.7 23.1 3.31 

Increased opportunity for 
artistic expression (art, 
photography) 

25.0 8.3 41.7 8.3 16.7 2.83 18.2 0.0 36.4 2.3 18.2 3.27 

Renewed human spirit 8.3 16.7 16.7 41.7 16.7 3.42 0.0 9.1 18.2 54.5 18.2 3.82 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.3.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Sustaining community’s 
western cultural heritage 

30.8 7.7 23.1 23.1 15.4 2.85 8.3 8.3 41.7 33.3 8.3 3.25 

Increased desirability as a 
place to live or retire  

14.3 21.4 7.1 21.4 35.7 3.43 7.7 7.7 23.1 46.2 15.4 3.54 

Strengthening relationships 
with family and friends 

0.0 0.0 7.7 38.5 53.8 4.46 0.0 8.3 8.3 41.7 41.7 4.17 

Greater community 
involvement in recreation and 
other land use decisions 

16.7 25.0 25.0 16.7 16.7 2.92 18.2 0.0 45.5 36.4 0.0 3.00 

Greater family bonding 8.3 0.0 16.7 41.7 33.3 3.92 18.2 0.0 18.2 18.2 45.5 3.73 
Lifestyle improvement or 
maintenance  

0.0 15.4 30.8 23.1 30.8 3.69 0.0 0.0 50.0 33.3 16.7 3.67 

Maintenance/preservation of 
distinctive community 
atmosphere 

16.7 16.7 41.7 25.0 0.0 2.75 27.3 9.1 63.6 0.0 0.0 2.36 

Heightened sense of 
community pride & 
satisfaction 

16.7 33.3 25.0 16.7 8.3 2.67 27.3 27.3 18.2 27.3 0.0 2.45 

Improved respect for 
privately-owned lands  

7.7 23.1 23.1 15.4 30.8 3.38 16.7 8.3 16.7 33.3 25.0 3.42 

Increased awareness and 
protection of natural 
landscapes 

7.7 7.7 7.7 23.1 53.8 4.08 8.3 8.3 8.3 41.7 33.3 3.83 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

8.3 8.3 25.0 41.7 16.7 3.50 9.1 18.2 0.0 63.6 9.1 3.45 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

7.1 0.0 7.1 28.6 57.1 4.29 0.0 7.7 15.4 46.2 30.8 4.00 

Increase stewardship and 
protection of river corridor  

8.3 8.3 8.3 8.3 66.7 4.17 0.0 16.7 16.7 33.3 33.3 3.83 

 Increased work productivity 33.3 25.0 25.0 16.7 0.0 2.25 18.2 27.3 27.3 18.2 9.1 2.73 
Increased local tourism 
revenue 

25.0 16.7 25.0 25.0 8.3 2.75 18.2 9.1 27.3 36.4 9.1 3.09 

Reduced health maintenance 
cost 

25.0 16.7 25.0 25.0 8.3 2.75 18.2 18.2 36.4 18.2 9.1 2.82 

Preservations of this special 
landscape character of this 
place 

7.7 0.0 23.1 23.1 46.2 4.00 0.0 0.0 33.3 41.7 25.0 3.92 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.3.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 23.5 Make more 

isolated 
76.5 Leave as is 0.0 Improve ease of 

vehicle access to 
area 

1.76 

Naturalness 29.4 Make a more 
natural appearing 
area  

70.6 Leave as is 0.0 Allow more man 
made landscape 
alterations 

1.71 

Facilities at Put-in 
Take-out Sites 

5.9 Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

76.5 Leave as is 17.6 Develop more 
facilities (e.g. boat 
ramps, restrooms) 

2.12 

Facilities on the 
River 

5.9 Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

82.4 Leave as is 11.8 Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

2.06 

Facilities NA Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

NA 

Non Motorized 
Routes 

5.9 Reduce/limit 
hiking, biking and 
horseback trails 

82.4 Leave as is 11.8 Develop more 
hiking, biking and 
horseback trails 

2.06 

Foot trails NA Reduce/limit foot 
and horseback 
trails 

NA Leave as is NA Create/allow more 
foot and horseback 
trails 

NA 

Bike trails NA Reduce/limit 
mountain bike 
trails 

NA Leave as is NA Create/allow more 
mountain bike 
trails 

NA 

Motorized routes 29.4 Reduce/limit 
motorized routes 

64.7 Leave as is 5.9 Create/allow more 
motorized routes 

1.76 

Group size 11.8 Reduce the group 
size allowed 

81.3 Leave as is 0.0 Encourage larger 
group size 

1.81 

Contacts 29.4 Lower 
interactions with 
others 

64.7 Leave as is 5.9 Allow more use 
and interaction 
with others 

1.76 

Evidence of use 37.5 Rehab and reduce 
sins of other’s use 

62.5 Leave as is 0.0 More evidence of 
other visitors is OK 

1.63 

Visitor services 0.0 Reduce services, 
staff contact and 
assistance 

94.1 Leave as is 5.9 Provide more 
services, staff 
contact and 
assistance 

20.6 

Visitor information 0.0 Less maps and 
brochures 

76.5 Leave as is 23.5 Provide more maps 
and brochures 

2.24 

Management 
controls 

6.3 Use a more 
“hands off” 
management style 

68.8 Leave as is 25.0 Exercise more 
visitor and land use 
controls 

2.19 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.3.31 Gender 
 Frequency Percent 
Male 16 94.1
Female 1 5.9
Total 17 100.0
Q22: Are you… 
 

Table D.3.32 Age 
 Frequency Percent 
70 1 5.9
68 1 5.9
67 1 5.9
63 1 5.9
61 3 17.6
58 1 5.9
57 1 5.9
56 2 11.8
50 1 5.9
48 1 5.9
47 1 5.9
45 1 5.9
26 1 5.9
18 1 5.9
Mean 53
Q23: What year were you born? 
 
Table D.3.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 1 7.7
12 2 15.4
13 0 0.0
14 1 7.7
15 0 0.0
16 5 38.5
17 0 0.0
18+ 4 30.8
Mean 15.46  
Q24: Please indicate the highest level of education you have attained. 
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Table D.3.34 Employment Status 
 Frequency Percent 
Full time student 2 25.0 
Part time student 0 0.0 
Employed part time 0 0.0 
Employed full time 8 80.0 
Unemployed 0 0.0 
Homemaker or caregiver 0 0.0 
Retired 2 25.0 
Other (Semi retired) 1 10.0 
Q25: What was your employment status during the past year? (Check all that apply) 
 
Table D.3.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.3.36 Race 
 Frequency Percent 
American Indian or Alaska Native 0 0.0 
Asian 0 0.0 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 12 100 
Other 0 0.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.3.37 Income Levels 
 Frequency Percent 
$25,000 or less 1 9.1 
$25,001- $50,000 0 0.0 
$50,001- $75,000 4 36.4 
$75,001- $100,000 0 0.0 
$100,001-$125,000 3 27.3 
$125,001-$150,000 1 9.1 
More than $150,000 2 18.2 
Total 11 100.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Zone 4: Colorado River: Confluence with Blue River to Pumphouse 
(Gore Canyon) 
 
Onsite Visitor Survey Results n=16 
 
Table D.4.1 Group Size 
 Frequency Percent 
1 0 0.0
2-3 10 62.5
4-5 4 25.0
6-10 1 6.3
11+ 1 6.3
Mean 4.50  
Q1: How many people are in your group today, including yourself? 
 
Table D.4.2 Number of visits (Past 12 Months) 
  Frequency Percent 
0 8 50.0
2 1 6.3
4 2 12.5
5 1 6.3
10 1 6.3
12 1 6.3
15 1 6.3
50 1 6.3
Mean 6.38
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 
Table D.4.3 Number of visits (Past 5 years) 
 Frequency Percent 
0 5 31.3
1 2 12.5
2 1 6.3
4 1 6.3
5 2 12.5
40 1 6.3
50 2 12.5
70 1 6.3
150 1 6.3
Mean 23.63
Q3: How about the last five years? 
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Table D.4.4 Activities 
 Activities Participated 

In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 2 12.5 1 6.3
Camping 1 6.3 1 6.3
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 11 68.8 11 68.8
Watching Wildlife 0 0.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 1 6.3 0 0.0
Fishing 3 18.8 1 6.3
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunt 0 0.0 0 0.0
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other (Mountain Biking) 1 6.3 0 0.0
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
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 Table D.4.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  0 0.0
Family only 2 12.5
Friends only 10 62.5
Family and friends 1 6.3
Organized group  0 0.0
Commercially outfitted group 3 18.8
Total 16 100.0
Q6: What type of group are you with during this visit? 
 
Table D.4.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 16 100.0
This area is one of multiple other destinations for this trip. 0 0.0
Total 16 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.4.7 Gender 
 Frequency Percent 
Male 14 85.7
Female 2 12.5
Total 16 100.0
Q8: Are you…? 
 
Table D.4.8 Age 
 Frequency Percent 
62 1 6.3
59 1 6.3
54 1 6.3
44 1 6.3
43 2 12.5
42 1 6.3
41 1 6.3
38 1 6.3
35 1 6.3
34 1 6.3
27 2 12.5
26 2 12.5
20 1 6.3
Mean 38 
Q9: What year were you born? 
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Table D.4.9 Hometown 
 Frequency Percent 
 Aspen 1 2.3
Atlanta, GA 1 2.3
Avon 2 4.6
Bend, OR 1 2.3
Bloomington, IL 1 2.3
Buena Vista 2 4.6
Carbondale 1 2.3
Colorado Springs 1 2.3
Columbus, OH 1 2.3
Denver 1 2.3
Dillon 1 2.3
Edwards 2 4.6
Empire 1 2.3
Evansville 1 2.3
Evergreen 1 2.3
Gypsum 1 2.3
Greenwood Village 1 2.3
Lakewood 2 4.6
Littleton 1 2.3
Louisville, KY 1 2.3
Minturn 2 4.6
Mount Vernon, IA 1 2.3
Ogden 1 2.3
Parker 1 2.3
Pottstown, PA 1 2.3
Salt Lake City, UT 2 4.6
Steamboat Springs 5 12.2
Sunrise, FL 1 2.3
Vail 3 6.9
Total 41 100.0
Respondents’ hometown 
 
Mailback Survey Results n= 17 
 
Table D.4.10 Reasons for taking trip 
 Frequency Percent 
Yes 10 66.7 
No 2 33.3 
Total 12 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
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Table D.4.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 10 90.9 
Camping in a BLM designated campground 1 6.3 
Camped on BLM public lands (non campground) 2 12.6 
Private home 1 6.3 
Commercial campground 0 0.0 
Hotel/motel/resort 0 0.0 
Camping in another public campground 0 0.0 
Camped on other public lands 1 6.3 
Bed and breakfast 0 0.0 
 Other (TMCA of the Rockies) 1 6.3 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table D.4.12 Nights Stayed 
 Frequency Percent 
0 1 14.3 
1 3 42.9 
2 2 28.6 
6 1 14.3 
Mean 1.86  
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.4.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 1 6.3 
Kremmling 1 6.3 
Denver Metro Area 0 0.0 
Dillon/ Summit County 0 0.0 
Vail 0 0.0 
Granby 1 6.3 
Winter Park 0 0.0 
Other: Parshall, Red Lake, Up the Pass 4 65.2 
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.4.14 Information sources 
 Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 5 31.3 20.0 0.0 40.0 40.0 3.00 
Public land agency 
brochure 

0 0.0 0.0 0.0 0.0 0.0 NA 

Past personal experience 9 56.3 0.0 12.5 12.5 75.0 3.63 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 3 18.8 0.0 0.0 33.3 66.7  
Outdoor magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Newspaper travel 
section 

1 6.3 0.0 0.0 0.0 100 4.00 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 5 31.3 0.0 0.0 20.0 80.0 3.80 
Signs/road side displays 4 25.0 20.0 20.0 20.0 40.0 2.80 
Rangers/BLM staff 1 6.3 0.0 0.0 50.0 50.0 3.00 
Commercial guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Local business people 2 40.0 0.0 33.3 0.0 66.7 3.33 
Friends/ relatives 5 71.4 16.7 16.7 0.0 66.7 3.17 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other (being a local) 1 25.0 0.0 0.0 50.0 50.0 2.00 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.4.15 Years visiting BLM lands 
 Frequency Percent 
1 4 25.0
2 3 18.8
3 1 6.3
4 1 6.3
5 2 12.5
7 1 6.3
10 1 6.3
12 1 6.3
15 1 6.3
17 1 6.3
Mean 5.50
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.4.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0 
Slightly satisfied 0 0.0 
Moderately satisfied 1 6.3 
Very satisfied 8 53.3 
Extremely satisfied 6 40.0 
Mean 4.33  
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.4.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 0.0 31.3 68.8 4.69 

Cultural places (e.g. 
mines, historic sites) 

42.6 38.5 77.7 7.7 0.0 1.77 

Activities (e.g. four 
wheeling, hiking) 

6.7 0.0 0.0 13.3 80.0 4.60 

Companion ship of the 
people in my group 

7.7 0.0 0.0 30.8 61.5 4.38 

Towns (e.g. Kremmling, 
Vail) 

30.8 23.1 23.1 23.1 0.0 2.38 

Opportunity to think and 
reflect 

7.7 23.1 0.0 53.8 15.4 3.46 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.4.18 Expenses 
 Day 

Visitors 
n=10 

Overnight 
Visitors 
n=1 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $1500.00 
Shopping and gifts (clothing, recreation equipment, souvenirs) $40.50 $700.00 
Food, meals and drink (restaurant, groceries, taverns) $63.00 $700.00 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $18.00 $0.00 
Gas and transportation $41.00 $200.00 
Other $0.00 $0.00 
Total $162.50 $3100.00 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
 



 

215 

 Table D.4.19 Groups Seen 
 Frequency Percent 
0 3 18.8
1 3 18.8
2 2 12.5
3 3 18.8
4 2 12.5
6 1 6.3
7 1 6.3
15 1 6.3
Mean 3.25 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.4.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 43.8 37.5 12.5 6.3 0.0 0.0 0.0 0.0 0.0 
Mean 1.81 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.4.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 3 18.8
Camping 0 0.0
Nature Study 1 6.3
Swimming 2 12.6
Backpacking 0 0.0
Horseback Riding 1 6.3
Kayak/Canoes 11 91.7
Watching Wildlife 5 31.3
Tubing 0 0.0
Hot Springs Soaking 2 12.5
Motorcycling 0 0.
Driving: General Sightseeing 6 37.5
Fishing 3 18.8
Photography 4 25.0
Hiking/Walking 4 25.0
ATV Riding 0 0.0
Four Wheel Driving 0 0.0
Mountain Bike 0 0.0
Hunting 0 0.0
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 0 0.0
Scouting for Hunting 0 0.0
Other 0 0.0
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Table D.4.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 1 6.7 1 6.3
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 1 6.3
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoes 10 66.7 0 0.0
Watching Wildlife 0 0.0 2 12.5
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 1 6.7 0 0.0
Fishing 3 20.0 0 0.0
Photography 0 0.0 2 12.5
Hiking/Walking 0 0.0 2 12.5
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 0 0.0 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Time with family 0 0.0 0 0.0
  n=15  n=8 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
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Table D.4.23 Participation in Activity (Years)  
 Frequency Percent 
2 1 6.3
3 1 6.3
5 2 12.5
7 1 6.3
8 1 6.3
10 1 6.3
12 2 12.5
14 1 6.3
15 1 6.3
20 2 12.5
35 1 6.3
45 1 6.3
50 1 6.3
Mean 16.44 
Q13: How many years have you participated in your 1st most satisfying activity? 
 
Table D.4.24 Participation in Activity (Past 12 months) 
 Frequency Percent 
1 1 6.7
2 1 6.7
12 2 13.3
15 2 13.3
25 1 6.7
40 1 6.7
50 1 6.7
75 2 13.3
80 1 6.7
100 1 6.7
150 1 6.7
230 1 6.7
Mean 58.80 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table D.4.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 0.0 
2 6.7 
3 13.3 
4 33.3 
Highly Skilled (5) 46.7 
Mean 4.20
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.4.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 7 43.8
This is among my favorite leisure interests 8 50.0
I have other leisure interest that are preferred over this activity. 1 6.3
Total 16 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.4.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

6.7 0.0 6.7 53.3 33.3 4.07 6.7 0.0 33.3 20.0 40.0 3.87 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 6.7 13.3 80.0 4.73 0.0 0.0 0.0 46.7 53.3 4.53 

Enjoying exploring on 
my/our own 

0.0 0.0 0.0 37.5 62.5 4.63 0.0 6.3 18.8 18.8 56.3 4.25 

Enjoying risk-taking 
adventure 

6.3 6.3 12.5 6.3 68.8 425 6.3 0.0 18.8 18.8 56.3 4.19 

Enjoying closeness to 
family/friends 

0.0 0.0 20.0 13.3 66.7 4.47 0.0 0.0 13.3 13.3 73.3 4.60 

Enjoying group affiliation 
and togetherness 

6.7 26.7 13.3 26.7 26.7 3.40 6.7 13.3 13.3 13.3 53.3 3.93 

Experiencing the natural 
surroundings 

0.0 0.0 0.0 25.0 75.0 4.75 0.0 0.0 0.0 37.5 62.5 4.63 

Learning more about things 
here 

6.3 25.0 18.8 25.0 25.0 3.38 13.3 20.0 13.3 26.7 26.7 3.33 

Being able to be more 
contemplative 

23.1 15.4 0.0 15.4 46.2 3.46 14.3 7.1 14.3 28.6 35.7 3.64 

Getting some needed 
physical exercise 

0.0 0.0 6.3 18.8 75.0 4.69 0.0 0.0 6.3 37.5 56.3 4.50 

Experiencing adventure and 
excitement 

0.0 0.0 0.0 35.7 64.3 4.64 0.0 0.0 13.3 6.7 80.0 4.67 

Releasing or reducing some 
built-up mental tensions 

6.3 12.5 6.3 25.0 50.0 4.00 0.0 0.0 6.3 25.0 68.8 4.63 

Escaping everyday 
responsibilities for a while 

0.0 0.0 12.5 12.5 75.0 4.63 0.0 0.0 6.3 6.3 87.5 4.81 

Enjoying the solitude 6.3 12.5 0.0 37.5 43.8 4.00 0.0 12.5 6.3 31.3 50.0 4.19 
Enjoying frequent access to 
outdoor physical activity 

0.0 0.0 0.0 37.5 62.5 4.63 0.0 0.0 6.3 25.0 68.8 4.63 

Gaining a greater sense of 
self-confidence 

0.0 12.5 25.0 25.0 37.5 3.88 0.0 6.3 31.3 12.5 50.0 4.06 

Testing my equipment 7.1 28.6 50.0 0.0 14.3 2.86 7.1 7.1 35.7 14.3 35.7 3.64 
Being with others who 
enjoy the same things I do 

0.0 6.3 6.3 43.8 43.8 4.25 0.0 6.3 0.0 37.5 56.3 4.44 

For the challenge or sport 6.3 6.3 6.3 31.3 50.0 4.1 6.3 6.3 6.3 31.3 50.0 4.13 
Getting needed physical rest 43.8 6.3 25.0 6.3 18.8 32.5

0 
37.5 12.5 12.5 12.5 25.0 2.75 

Enjoying a sense of 
independence  

18.8 6.3 6.3 50.0 18.8 3.44 6.3 6.3 12.5 31.3 3.8 4.00 

Testing my endurance 12.5 25.0 25.0 18.8 18.8 3.06 12.5 18.8 25.0 25.0 18.8 3.19 
Reflecting on my character 
and personal values 

6.5 12.5 25.0 25.0 31.3 3.63 0.0 25.0 18.8 18.8 37.5 3.69 

To escape crowds of people 0.0 6.3 0.0 43.8 50.0 4.38 0.0 0.0 6.7 20.0 73.3 4.67 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.4.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

6.3 0.0 12.5 37.5 43.8 4.13 0.0 6.3 12.5 5.0 56.3 4.31 

Improved physical fitness and 
health maintenance 

0.0 0.0 6.3 31.3 62.5 4.56 0.0 6.3 12.5 31.3 50.0 4.25 

Greater self- reliance 0.0 6.3 37.5 18.8 37.5 3.88 0.0 12.5 18.8 25.0 43.8 4.00 
Enhance sense of personal 
freedom 

0.0 0.0 13.3 20.0 66.7 4.53 0.0 13.5 0.0 13.3 73.3 4.47 

Improved sense of control 
over my life 

13.3 20.0 13.3 26.7 26.7 3.33 12.5 12.5 18.8 25.0 31.3 3.50 

Improved outdoor knowledge 
and self – confidence 

0.0 6.3 12.5 25.0 56.3 4.31 6.3 6.3 6.3 37.5 43.8 4.06 

Living a more outdoor- 
oriented lifestyle 

0.0 0.0 6.7 26.7 66.7 4.60 0.0 6.3 18.8 31.3 43.8 4.13 

Restored my body from 
fatigue 

25.0 18.8 12.5 12.5 31.3 3.06 6.3 6.3 31.3 31.3 25.0 2.94 

Developing stronger ties with 
my family or friends 

6.3 12.5 12.5 31.3 37.5 3.81 0.0 18.8 6.3 25.0 50.0 3.63 

Greater freedom from urban 
living 

0.0 18.8 18.8 0.0 62.5 4.09
6 

37.5 18.8 18.8 6.3 18.8 4.06 

Improved ability to relate to 
local residents & their culture 

37.5 12.5 25.0 12.5 12.5 2.50 37.5 12.5 12.5 25.0 12.5 2.50 

Increased personal 
accountability to act 
responsibly on public lands 

25.0 6.3 6.3 43.8 18.8 3.25 20.0 13.3 20.0 20.0 26.7 3.81 

Increased appreciation of the 
area’s cultural history 

31.3 12.5 8.8 25.0 12.5 2.75 37.5 12.5 12.5 25.0 12.5 2.63 

Greater respect for private 
property and local lifestyles 

25.0 18.8 12.5 31.3 12.5 2.88 20.0 13.3 20.0 20.0 26.7 3.20 

Closer relationship with 
natural world 

0.0 7.1 7.1 14.3 71.4 4.50 0.0 7.7 7.7 15.4 69.2 4.46 

Greater understanding of the 
importance of wildlife to my 
quality of life 

6.3 0.0 18.8 25.0 50.0 4.13 12.5 0.0 18.8 25.0 43.8 3.88 

Greater aesthetic appreciation 0.0 6.7 33.3 26.7 33.3 3.87 0.0 0.0 53.3 20.0 26.7 3.73 
Improved balance of work 
and play in my life 

0.0 6.3 6.3 31.3 56.3 4.38 0.0 0.0 18.8 25.0 56.3 4.38 

Improved outdoor recreation 
skills 

6.3 0.0 6.3 37.5 50.0 4.25 6.3 6.3 18.8 31.3 37.5 3.88 

Greater awareness of this area 
as a special place 

0.0 12.5 18.8 31.3 37.5 3.94 0.0 6.3 18.8 31.3 43.8 4.13 

Improved opportunity to view 
wildlife up close 

0.0 6.3 18.8 43.8 31.3 4.00 6.3 12.5 31.3 18.8 31.3 3.56 

Increased opportunity for 
artistic expression (art, 
photography) 

40.0 13.3 6.7 13.3 26.7 2.73 33.3 6.7 20.0 13.3 26.7 2.93 

Renewed human spirit 0.0 0.0 13.3 18.8 50.0 4.19 0.0 0.0 12.5 43.8 43.8 4.31 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 



 

222 

 
Table D.4.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Sustaining community’s 
western cultural heritage 

20.0 20.0 20.0 20.0 20.0 3.00 33.3 26.7 0.0 26.7 13.3 2.60 

Increased desirability as a 
place to live or retire  

26.7 20.0 13.3 13.3 26.7 2.93 33.3 13.3 33.3 6.7 13.3 2.53 

Strengthening relationships 
with family and friends 

6.7 13.3 0.0 40.0 40.0 3.93 6.7 6.7 6.7 46.7 33.3 3.93 

Greater community 
involvement in recreation and 
other land use decisions 

20.0 13.3 13.3 13.3 40.0 3.40 40.0 13.3 33.3 0.0 13.3 2.33 

Greater family bonding 33.3 13.3 6.7 13.3 33.3 3.00 40.0 20.0 6.7 6.7 26.7 2.60 
Lifestyle improvement or 
maintenance  

0.0 0.0 7.1 50.0 42.9 4.36 0.0 0.0 13.3 53.3 33.3 4.20 

Maintenance/preservation of 
distinctive community 
atmosphere 

20.0 6.7 33.3 13.3 26.7 3.20 33.3 0.0 33.3 20.0 13.3 2.80 

Heightened sense of 
community pride & 
satisfaction 

26.7 6.7 40.0 6.7 20.0 2.87 40.0 6.7 26.7 13.3 13.3 2.53 

Improved respect for 
privately-owned lands  

20.0 6.7 26.7 26.7 20.0 3.20 20.0 6.7 13.3 33.3 26.7 3.40 

Increased awareness and 
protection of natural 
landscapes 

6.7 0.0 13.3 26.7 53.3 4.20 6.7 6.7 13.3 40.0 33.3 3.87 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

6.7 0.0 6.7 26.7 60.0 4.33 13.3 6.7 6.7 46.7 26.7 3.67 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

0.0 0.0 13.3 26.7 60.0 4.47 6.7 0.0 33.3 26.7 33.3 3.80 

Increase stewardship and 
protection of river corridor  

6.7 0.0 6.7 13.3 73.3 4.47 13.3 6.7 26.7 20.0 33.3 3.53 

 Increased work productivity 26.7 26.7 20.0 6.7 20.0 2.67 40.0 13.3 20.0 13.3 13.3 2.47 
Increased local tourism 
revenue 

13.3 13.3 40.0 13.3 20.0 3.13 13.3 20.0 53.3 0.0 13.3 2.80 

Reduced health maintenance 
cost 

33.3 0.0 33.3 0.0 33.3 3.00 40.0 20.0 20.0 6.7 13.3 2.33 

Preservations of this special 
landscape character of this 
place 

6.7 0.0 0.0 20.0 73.3 4.53 13.3 0.0 26.7 33.3 26.7 3.60 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.4.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 12.5 Make more 

isolated 
83.3 Leave as is 6.3 Improve ease of 

vehicle access to 
area 

1.94 

Naturalness 12.5 Make a more 
natural appearing 
area  

87.5 Leave as is 0.0 Allow more man 
made landscape 
alterations 

1.88 

Facilities at Put-in 
Take-out Sites 

0.0 Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

81.3 Leave as is 18.8 Develop more 
facilities (e.g. boat 
ramps, restrooms) 

2.19 

Facilities on the 
River 

6.3 Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

81.3 Leave as is 12.5 Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

2.06 

Facilities NA Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

NA 

Non Motorized 
Routes 

6.3 Reduce/limit 
hiking, biking and 
horseback trails 

50.0 Leave as is 43.8 Develop more 
hiking, biking and 
horseback trails 

2.38 

Foot trails NA Reduce/limit foot 
and horseback 
trails 

NA Leave as is NA Create/allow more 
foot and horseback 
trails 

NA 

Bike trails NA Reduce/limit 
mountain bike 
trails 

NA Leave as is NA Create/allow more 
mountain bike 
trails 

NA 

Motorized routes 25.0 Reduce/limit 
motorized routes 

62.5 Leave as is 12.5 Create/allow more 
motorized routes 

1.88 

Group size 6.3 Reduce the group 
size allowed 

87.5 Leave as is 6.3 Encourage larger 
group size 

2.00 

Contacts 0.0 Lower 
interactions with 
others 

93.8 Leave as is 6.3 Allow more use 
and interaction 
with others 

2.06 

Evidence of use 12.5 Rehab and reduce 
sins of other’s use 

81.3 Leave as is 6.3 More evidence of 
other visitors is OK 

1.94 

Visitor services 12.5 Reduce services, 
staff contact and 
assistance 

87.5 Leave as is  Provide more 
services, staff 
contact and 
assistance 

1.88 

Visitor information 6.3 Less maps and 
brochures 

75.0 Leave as is 18.8 Provide more maps 
and brochures 

2.13 

Management 
controls 

31.3 Use a more 
“hands off” 
management style 

62.5 Leave as is 6.3 Exercise more 
visitor and land use 
controls 

1.75 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.4.31 Gender 
 Frequency Percent
Male 12 75.0
Female 4 25.0
Q22: Are you… 
 
Table D.4.32 Age 
 Frequency Percent
62 1 6.3
59 1 6.3
57 1 6.3
54 1 6.3
48 1 6.3
44 1 6.3
43 1 6.3
42 2 12.5
38 1 6.3
34 1 6.3
27 2 12.5
26 1 6.3
24 1 6.3
20 1 6.3
Mean 40
Q23: What year were you born? 
 
Table D.4.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 0 0.0
12 1 7.1
13 0 0.0
14 1 .1
15 1 7.1
16 6 42.9
17 1 7.1
18+ 4 28.6
Mean 16.14  
Q24: Please indicate the highest level of education you have attained. 
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Table D.4.34 Employment Status 
 Frequency Percent 
Full time student 2 40.0 
Part time student 0 0.0 
Employed part time 0 0.0 
Employed full time 10 90.9 
Unemployed 1 25.0 
Homemaker or caregiver 1 33.3 
Retired 0 0.0 
Other 0 0.0 
Q25: What was your employment status during the past year? (Check all that apply) 
 
Table D.4.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.4.36 Race 
 Frequency Percent 
American Indian or Alaska Native 0 0.0 
Asian 0 0.0 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 13 100 
Other 0 0.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.4.37 Income Levels 
 Frequency Percent 
$25,000 or less 2 14.3 
$25,001- $50,000 2 14.3 
$50,001- $75,000 6 42.9 
$75,001- $100,000 1 7.1 
$100,001-$125,000 2 14.3 
$125,001-$150,000 0 0.0 
More than $150,000 1 7.1 
Total 14 100.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  



 

226 

Zone 5: Colorado River: Pumphouse to State Bridge 
 
Onsite Visitor Survey Results n=88 
 
Table D.5.1 Group Size 
 Frequency Percent 
1 5 5.9
2-3 24 28.2
4-5 20 23.5
6-10 21 24.7
11+ 15 16.6
Mean 7.09  
Q1: How many people are in your group today, including yourself? 
 
Table D.5.2 Number of visits (Past 12 months) 
 Frequency Percent 
0 22 25.3
1 11 12.6
2 8 9.2
3 9 10.3
4 7 8.0
5 5 5.7
6 4 4.6
7 1 1.1
8 4 4.6
9 1 1.1
10 5 5.7
12 1 1.1
13 1 1.1
15 2 2.3
20 2 2.3
50 3 3.4
200 1 1.1
Mean 7.75 100.0
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
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Table D.5.3 Number of visits (Past 5 years)  
 Frequency Percent 
0 16 18.4
1 2 2.3
2 4 4.6
3 3 3.4
4 1 1.1
5 7 8.0
6 3 3.4
8 2 2.3
10 8 9.2
12 6 6.9
15 5 5.7
20 6 6.9
24 1 1.1
25 3 3.4
30 3 3.4
32 1 1.1
40 2 2.3
50 1 1.1
60 1 1.1
100 8 9.2
200 3 3.4
250 1 1.1
Mean 28.74 100.0
Q3: How about the last five years? 
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Table D.5.4 Activities 
 Activities 

Participated In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 65 75.6 48 54.5 
Camping 11 12.6 2 2.3 
Nature Study 0 0.0 0 0.0 
Swimming 3 3.5 0 0.0 
Backpacking 0 0.0 0 0.0 
Horseback Riding 0 0.0 0 0.0 
Kayak/Canoe 28 32.6 17 19.3 
Watching Wildlife 1 1.1 0 0.0 
Tubing 2 2.3 2 2.3 
Hot Springs Soaking 1 1.2 0 0.0 
Motorcycling 0 0.0 0 0.0 
Driving: General Sightseeing 1 1.1 1 1.1 
Fishing 21 24.4 16 17.0 
Photography 1 1.1 0 0.0 
Hiking/Walking 1 1.1 0 0.0 
ATV Riding 0 0.0 0 0.0 
Four Wheel Driving 0 0.0 0 0.0 
Hunt 0 0.0 1 1.1 
Snowmobile 0 0.0 0 0.0 
Snowshoe 0 0.0 0 0.0 
Target Practice 0 0.0 0 0.0 
Scouting for Hunting 1 1.1 0 0.0 
Other (Water Safety Training) 1 1.1 0 0.0 
Q4: Please indicate with activities from this list your group did or will participate in during your current 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
visit to this area (Check all that apply) 
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Table D.5.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  5 5.7
Family only 15 17.2
Friends only 25 28.7
Family and friends 21 24.1
Organized group  4 4.6
Commercially outfitted group 17 19.5
Total 87 100.0
Q6: What type of group are you with during this visit?  
 
Table D.5.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 81 93.1 
This area is one of multiple other destinations for this 
trip. 

6 6.9 

Total 87 100.0 
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.5.7 Gender 
 Frequency Percent 
Male 49 56.3
Female 38 43.7
Total 87 100.0
Q8: Are you…? 
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Table D.5.8 Age 
 Frequency Percent
72 1 1.1
71 1 1.1
70 1 1.1
68 1 1.1
67 1 1.1
65 1 1.1
63 1 1.1
62 1 1.1
61 3 3.4
60 2 2.3
58 1 1.1
57 4 4.6
56 2 2.3
55 3 3.4
53 1 1.1
52 1 1.1
50 2 2.3
49 3 3.4
48 2 2.3
47 3 3.4
46 2 2.3

45 2 2.3 
44 3 3.4 
43 2 2.3 
41 3 3.4 
40 2 2.3 
39 1 1.1 
38 5 5.7 
37 2 2.3 
36 4 4.6 
35 4 4.6 
34 1 1.1 
32 2 2.3 
31 3 3.4 
30 2 2.3 
29 2 2.3 
28 6 6.9 
27 2 2.3 
26 1 1.1 
25 1 1.1 
24 1 1.1 
22 1 1.1 
Mean 43  

Q9: What year were you born? 
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Table D.5.9 Hometown 
 Frequency Percent
Aliso Viejo, CA 1 0.4
Amarillo, TX 1 0.4
Arlington, VA 1 0.4
Arvada 4 1.6
Aurora 2 0.8
Avon 15 5.7
Bailey 1 0.4
Bellaire, TX 1 0.4
Bellevue, OH 1 0.4
Bellvue 1 0.4
Bennett 1 0.4
Boca Raton, FL 1 0.4
Bond 2 0.8
Boulder 11 4.2
Breckenridge 10 3.8
Canyon City 1 0.4
Castle Rock 2 0.8
Centennial 2 0.8
Chandler 1 0.4
Collinsville 1 0.4
Colorado 
Springs 

5 1.9

Conifer 1 0.4
Copper 
Mountain 

1 0.4

Cordillera 1 0.4
Cortez 1 0.4
Craig 1 0.4
Cypress, TX 1 0.4
Denver 23 8.7
Dillon 11 4.2
Eagle 4 1.6
East 
Stroudsberg, 
PA 

1 0.4

Edwards 10 3.8
Englewood 1 0.4
Estes Park 2 0.8
Evergreen 1 0.4
Fort Worth, TX 1 0.4
Fort Collins 1 0.4
Frasier 13 4.9
Franklin Lakes, 1 0.4

NJ 
Frisco 5 1.9
Fruita 1 0.4
Fort Lupton 1 0.4
Gahanna, OH 1 0.4
Golden 5 1.9
Goodyear, AZ 1 0.4
Gypsum 2 0.8
Granby 4 1.6
Grand Junction 1 0.4
Hampton Falls, 
NH 

1 0.4

Highlands 
Ranch 

1 0.4

Hot Sulphur 
Springs 

2 0.8

Idaho Springs 1 0.4
Indian Head, 
MD 

1 0.4

Jefferson, WI 1 0.4
LaFayette, IN 1 0.4
Lake Oswego, 
OR 

1 0.4

Lakewood 4 1.6
Laramie 2 0.8
Leadville 1 0.4
Littleton 5 1.9
Longmont 2 0.8
Louisville, KY 4 1.6
Loveland 1 0.4
Manhattan, KS 2 0.8
Memphis, TN 1 0.4
Milwaukee, WI 1 0.4
Minturn 1 0.4
Montgomery, 
AL 

1 0.4

Morrison 2 0.8
Nederland 2 0.8
Nywot 1 0.4
Oak Park, IL 1 0.4
Parker 1 0.4
Pittsburg, PA 1 0.4
Platteville 1 0.4
Racine, WI 1 0.4
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Rifle 1 0.4
Rock Island, IL 1 0.4
San Diego, CA 1 0.4
Santa Fe, NM 1 0.4
Scottsdale, AZ 1 0.4
Shawnee, KS 1 0.4
Silverthorne 5 1.9
Steamboat 
Springs 

7 2.7

Tabernash 3 1.1
Tacoma, WA 1 0.4
Thornton 1 0.4
Tominium, MD 1 0.4

Tulsa, OK 2 0.8
Vail 15 5.7
Watertown, NY 1 0.4
Wellington, PA 1 0.4
Westminster 1 0.4
Wheatridge 1 0.4
Winter Park 9 3.4
Wichita, KS 1 0.4
Yonkers, NY 1 0.4
York, NE 1 0.4
Total 264 100.0

Respondents’ hometown 
 
 
 
Mailback Survey Results n= 88 
 
Table D.5.10 Reasons for taking trip 
 Frequency Percent 
Yes 60 68.2 
No 28 31.8 
Total 88 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 
Table D.5.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 44 71.0 
Camping in a BLM designated campground 21 37.5 
Camped on BLM public lands (non campground) 3 7.1 
Private home 11 23.4 
Commercial campground 1 2.4 
Hotel/motel/resort 6 13.3 
Camping in another public campground 1 2.4 
Camped on other public lands 1 2.4 
Bed and breakfast 0 0.0 
 Other (Slept in truck) 1 2.4 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
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Table D.5.12 Nights Stayed 
 Frequency Percent 
0 1 2.4
1 18 42.9
2 11 26.2
3 2 4.8
4 1 2.4
6 3 7.1
7 2 4.8
10 2 4.8
14 2 4.8
Mean 3.10 
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.5.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 23 65.7
Kremmling 3 13.6
Denver Metro Area 1 4.5
Dillon/ Summit County 6 25.0
Vail 3 13.6
Granby 0 0.0
Winter Park 0 0.0
Other: Beaver Creek, Colorado Springs, Grand Lake, Radium, 
Steamboat Springs 

10 38.5

Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.5.14 Information sources 
 Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 27 55.1 3.7 11.1 29.6 55.6 3.37 
Public land agency 
brochure 

4 10.3 50.0 0.0 0.0 50.0 2.50 

Past personal experience 60 857 1.8 3.6 7.3 87.3 3.80 
Travel magazines 5 12.8 33.3 0.0 16.7 50.0 2.83 
Travel club (AAA, etc.) 1 2.6 66.7 0.0 33.3 0.0 1.67 
Travel books/guides 7 16.7 22.2 22.2 0.0 55.6 3.11 
Outdoor magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Newspaper travel 
section 

1 2.6 66.7 0.0 33.3 0.0 1.67 

State welcome center 1 2.6 100 0.0 0.0 0.0 1.00 
Park visitor center 2 5.4 100 0.0 0.0 0.0 1.00 
Local visitor center/ 
Chamber 

7 17.9 28.6 0.0 42.9 28.6 2.71 

Internet 24 50.0 4.3 8.7 30.4 56.5 3.39 
Signs/road side displays 23 48.9 9.1 9.0 22.7 59.1 7.41 
Rangers/BLM staff 13 31.7 11.1 0.0 11.1 77.8 3.56 
Commercial guides 7 16.7 14.3 0.0 14.3 71.4 3.43 
Local business people 11 26.2 16.7 16.7 8.3 58.3 3.08 
Friends/ relatives 32 58.2 3.3 6.7 10.0 80.0 3.67 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other (NCSD) 4 10.3 100 0.0 0.0 0.0 2.80 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
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Table D.5.15 Years visiting BLM lands 
 Frequency Percent 
1 21 23.9
2 6 6.8
3 6 6.8
4 5 5.7
5 5 5.7
6 4 4.5
8 4 4.5
10 15 17.0
11 1 1.1
12 2 2.3
13 1 1.1
14 1 1.1
17 1 1.1
20 6 6.8
22 1 1.1
25 1 1.1
26 3 3.4
29 2 2.3
30 1 1.1
32 1 1.1
40 1 1.1
Mean 8.93
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.5.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 0 0.0
Moderately satisfied 6 6.8
Very satisfied 47 53.4
Extremely satisfied 35 39.8
Mean 4.33
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.5.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 0.0 12.5 87.5 4.88 

Cultural places (e.g. 
mines, historic sites) 

30.8 16.7 29.5 12.8 10.3 2.55 

Activities (e.g. four 
wheeling, hiking) 

4.9 4.9 0.0 8.3 72.0 4.48 

Companion ship of the 
people in my group 

6.3 0.0 12.7 30.4 50.6 4.19 

Towns (e.g. Kremmling, 
Vail) 

47.4 17.1 17.1 9.2 9.2 2.16 

Opportunity to think and 
reflect 

16.7 10.7 26.2 11.9 34.5 3.37 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.5.18 Expenses 
 Day 

Visitors 
n=40 

Overnight 
Visitors 
n=18 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $218.78 
Shopping and gifts (clothing, recreation equipment, souvenirs) $17.80 $42.00 
Food, meals and drink (restaurant, groceries, taverns) $48.38 $169.33 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $44.10 $291.67 
Gas and transportation $49.33 $152.78 
Other:  $10.88 $42.72 

Total $170.49 $917.28 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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Table D.5.19 Groups Seen 
 Frequency Percent 
1 1 1.2
2 7 8.3
3 4 4.8
4 2 2.4
5 6 7.1
6 5 6.0
7 4 4.8
9 1 1.2
10 14 16.7
12 3 3.6
15 7 8.3
18 1 1.2
20 7 8.3
25 1 1.2
30 6 7.1
35 1 1.2
40 4 4.8
50 5 6.0
60 1 1.2
75 1 1.2
80 1 1.2
100 2 2.4
Mean 19.48 100.0
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.5.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 12.5 11.4 12.5 10.2 8.0 19.3 20.5 3.4 2.3 
Mean 4.60 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.5.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 69 92.0
Camping 30 48.4
Nature Study 15 31.3
Swimming 27 48.2
Backpacking 2 4.7
Horseback Riding 2 4.8
Kayak/Canoes 35 56.5
Watching Wildlife 38 66.7
Tubing 5 11.6
Hot Springs Soaking 27 45.8
Motorcycling 2 4.9
Driving: General Sightseeing 13 28.3
Fishing 32 54.2
Photography 26 44.1
Hiking/Walking 17 32.1
ATV Riding 0 0.0
Four Wheel Driving 1 2.4
Mountain Bike 1 2.4
Hunting 1 2.4
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 0 0.0
Scouting for Hunting 0 0.0
Other (Beer, Bicycle) 2 4.8
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Table D.5.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 53 60.2 5 6.5
Camping 1 1.1 12 16.4
Nature Study 1 1.1 2 2.6
Swimming 0 0.0 3 3.8
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 2 2.6
Kayak/Canoes 18 16.4 4 5.1
Watching Wildlife 0 0.0 13 17.9
Tubing 1 1.1 0 0.0
Hot Springs Soaking 0 0.0 7 9.6
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 1 1.1 4 5.1
Fishing 11 12.5 14 19.2
Photography 1 1.1 4 5.1
Hiking/Walking 0 0.0 1 1.3
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 1 1.1 0 0.0
Boating 0 0.0 1 1.3
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Motorcycling: Dirt biking 0 0.0 1 1.3
  n=88  n=73 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
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Table D.5.23 Participation in Activity (Years) 
 Frequency Percent 
0 1 1.2
1 12 14.0
2 4 4.7
3 7 8.1
4 4 4.7
5 5 5.8
6 5 5.8
7 1 1.2
8 3 3.5
10 6 7.0
11 1 1.2
12 3 3.5
13 1 1.2
14 1 1.2
15 3 3.5
16 1 1.2
20 9 10.5
22 1 1.2
25 2 2.3
29 2 2.3
30 3 3.5
31 1 1.2
32 1 1.2
35 2 2.3
36 1 1.2
40 3 3.5
47 1 1.2
50 1 1.2
60 1 1.2
Mean 13.77 
Q13: How many years have you participated in your 1st most satisfying activity? 
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Table D.5.24 Participation in Activity (Past 12 Months) 
 Frequency Percent 
0 2 2.3
1 9 10.5
2 5 5.8
3 7 8.1
4 7 8.1
5 10 11.6
6 3 3.5
7 1 1.2
10 10 11.6
12 5 5.8
15 5 5.8
20 2 2.3
22 1 1.2
25 1 1.2
30 8 9.3
35 1 1.2
50 2 2.3
60 2 2.3
75 1 1.2
80 1 1.2
100 2 2.3
200 1 1.2
Mean 17.62 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table D.5.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 6.8 
2 13.6 
3 27.3 
4 25.0 
Highly Skilled (5) 27.3 
Mean 3.52 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.5.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 16 18.4
This is among my favorite leisure interests 59 67.8
I have other leisure interest that are preferred over this activity. 12 13.8
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.5.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

3.8 7.5 33.8 26.3 28.8 3.69 0.0 6.4 30.8 35.9 26.9 3.83 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 4.9 34.1 61.0 4.56 0.0 2.5 7.4 46.9 43.2 4.31 

Enjoying exploring on 
my/our own 

7.6 13.9 11.4 32.9 34.2 3.72 7.7 12.8 17.9 32.1 29.5 3.63 

Enjoying risk-taking 
adventure 

3.8 10.3 25.6 35.9 24.4 3.67 3.9 6.6 30.3 23.7 35.5 3.80 

Enjoying closeness to 
family/friends 

5.1 2.6 12.8 26.9 52.6 4.19 5.5 2.7 12.3 24.7 54.8 43.21 

Enjoying group affiliation 
and togetherness 

10.1 7.6 24.1 27.8 30.4 3.61 11.5 2.6 21.8 21.8 42.3 3.81 

Experiencing the natural 
surroundings 

0.0 0.0 2.5 29.6 67.9 4.65 0.0 3.8 12.5 27.5 56.3 4.36 

Learning more about things 
here 

6.6 14.5 32.9 30.3 15.8 3.34 8.3 6.9 40.3 26.4 18.1 3.39 

Being able to be more 
contemplative 

11.8 11.8 36.8 21.1 18.4 3.22 5.4 9.5 50.0 14.9 20.3 3.35 

Getting some needed 
physical exercise 

0.0 6.3 22.8 27.8 43.0 4.08 0.0 3.8 20.3 35.4 40.5 4.13 

Experiencing adventure and 
excitement 

0.0 1.3 19.5 27.3 51.9 4.30 0.0 1.3 18.7 41.3 38.7 4.17 

Releasing or reducing some 
built-up mental tensions 

10.1 11.4 25.3 24.1 29.1 3.51 6.4 5.1 28.2 25.6 34.6 3.77 

Escaping everyday 
responsibilities for a while 

2.5 1.3 15.0 31.3 50.0 4.25 1.3 0.0 12.8 32.1 53.8 4.37 

Enjoying the solitude 5.0 7.5 23.8 23.8 40.0 3.86 15.2 11.4 26.6 15.2 31.6 3.37 
Enjoying frequent access to 
outdoor physical activity 

1.3 1.3 10.3 26.9 60.3 4.44 1.3 1.3 13.0 35.1 49.4 4.30 

Gaining a greater sense of 
self-confidence 

11.5 12.8 32.1 23.1 20.5 3.28 4.0 9.3 40.0 20.0 26.7 3.56 

Testing my equipment 23.0 21.6 23.0 17.6 14.9 2.80 9.9 14.1 26.8 22.5 26.8 3.42 
Being with others who 
enjoy the same things I do 

8.8 2.5 21.3 28.8 38.8 3.86 5.2 1.3 16.9 32.5 44.2 4.09 

For the challenge or sport 5.1 10.1 22.8 27.8 34.2 3.76 0.0 9.1 19.5 28.6 42.9 4.05 
Getting needed physical rest 21.8 21.8 28.2 19.2 9.0 2.72 14.3 16.9 33.8 18.2 16.9 3.06 
Enjoying a sense of 
independence  

16.0 12.0 25.3 25.3 21.3 3.24 11.1 5.6 30.6 26.4 26.4 3.51 

Testing my endurance 15.8 25.0 30.3 15.8 13.2 2.86 13.2 13.2 29.5 13.2 21.1 3.16 
Reflecting on my character 
and personal values 

23.4 20.8 28.6 13.0 14.3 2.74 13.3 13.3 34.7 14.7 24.0 3.23 

To escape crowds of people 6.3 5.0 22.5 36.3 30.0 3.79 21.5 10.1 25.3 21.5 21.5 3.11 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.5.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

5.1 3.8 24.1 30.4 36.7 3.90 3.8 1.3 31.6 32.9 30.4 3.85 

Improved physical fitness and 
health maintenance 

1.3 11.4 20.3 29.1 38.0 3.91 1.3 9.0 25.6 37.2 26.9 3.79 

Greater self- reliance 12.7 15.2 25.3 26.6 20.3 3.27 3.9 15.8 23.7 32.9 23.7 3.57 
Enhance sense of personal 
freedom 

7.9 9.2 25.0 25.0 32.9 3.66 2.6 11.8 32.9 23.7 28.9 3.64 

Improved sense of control 
over my life 

20.0 12.0 29.3 25.3 13.3 3.00 9.5 12.2 33.8 25.7 18.9 3.32 

Improved outdoor knowledge 
and self – confidence 

2.6 11.5 21.8 35.9 28.8 3.76 1.3 5.1 33.3 34.6 25.6 3.78 

Living a more outdoor- 
oriented lifestyle 

2.6 1.3 16.7 30.8 48.7 4.22 2.6 1.3 19.5 39.0 37.7 4.08 

Restored my body from 
fatigue 

13.0 13.0 29.9 26.0 18.2 3.23 12.0 16.0 32.0 18.7 21.3 3.21 

Developing stronger ties with 
my family or friends 

3.8 6.4 17.9 25.6 46.2 4.04 5.2 6.5 16.9 28.6 42.9 3.97 

Greater freedom from urban 
living 

3.9 7.8 20.8 28.6 39.0 3.91 2.6 6.6 28.9 35.5 26.3 ..76 

Improved ability to relate to 
local residents & their culture 

28.9 15.8 39.5 9.2 6.6 2.49 23.7 23.7 30.3 11.8 10.5 2.62 

Increased personal 
accountability to act 
responsibly on public lands 

11.4 10.1 25.3 24.1 29.1 3.49 10.3 3.8 30.8 21.8 33.3 3.64 

Increased appreciation of the 
area’s cultural history 

11.4 10.1 14.1 21.5 15.2 3.19 10.4 16.9 63.4 19.5 16.9 3.16 

Greater respect for private 
property and local lifestyles 

17.7 13.9 32.9 21.5 13.9 3.00 10.4 9.1 45.5 15.6 19.5 3.25 

Closer relationship with 
natural world 

2.5 5.1 10.1 36.7 45.6 4.18 1.3 6.5 15.6 39.0 37.7 4.05 

Greater understanding of the 
importance of wildlife to my 
quality of life 

2.5 8.9 16.5 32.9 39.2 3.97 0.0 10.3 26.9 24.4 38.5 3.91 

Greater aesthetic appreciation 6.6 2.6 21.1 35.5 34.2 3.88 1.3 7.9 25.0 39.5 26.3 3.82 
Improved balance of work 
and play in my life 

8.9 0.0 15.2 31.6 44.3 4.03 7.7 1.3 19.2 29.5 42.3 3.97 

Improved outdoor recreation 
skills 

2.5 2.5 19.0 29.1 46.8 4.15 1.3 2.6 29.5 29.5 37.2 3.99 

Greater awareness of this area 
as a special place 

5.1 5.1 15.4 30.8 43.6 4.03 1.3 5.2 20.8 27.3 42.5 4.10 

Improved opportunity to view 
wildlife up close 

3.8 3.8 12.7 44.3 35.4 4.04 3.8 19.2 21.8 23.1 23.1 3.51 

Increased opportunity for 
artistic expression (art, 
photography) 

31.2 11.7 31.2 14.3 11.7 2.64 27.0 10.8 33.8 14.9 13.5 2.77 

Renewed human spirit 14.1 6.4 21.8 25.6 32.1 3.55 11.7 6.5 20.8 31.2 29.9 3.61 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.5.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Sustaining community’s 
western cultural heritage 

9.0 11.5 26.9 28.2 24.4 3.47 10.8 14.9 45.9 16.2 12.2 3.04 

Increased desirability as a 
place to live or retire  

13.2 14.5 18.4 27.6 26.3 3.39 12.3 13.7 31.5 21.9 20.5 3.25 

Strengthening relationships 
with family and friends 

3.8 3.8 16.7 25.6 50.0 4.14 2.7 5.3 20.0 32.0 40.0 4.01 

Greater community 
involvement in recreation and 
other land use decisions 

10.5 10.5 18.4 30.3 30.3 3.59 17.6 14.9 27.0 25.7 14.9 3.05 

Greater family bonding 11.5 3.8 20.5 21.8 42.3 3.79 9.6 2.7 28.8 26.0 32.9 3.70 
Lifestyle improvement or 
maintenance  

7.9 3.9 15.8 31.6 40.8 3.93 4.1 2.7 29.7 33.8 29.7 3.82 

Maintenance/preservation of 
distinctive community 
atmosphere 

14.5 7.9 22.4 27.6 27.6 3.46 16.2 8.1 40.5 20.3 14.9 3.09 

Heightened sense of 
community pride & 
satisfaction 

17.1 10.5 23.7 26.3 22.4 3.26 13.7 12.3 35.6 24.7 13.7 3.12 

Improved respect for 
privately-owned lands  

15.4 12.8 29.5 17.9 24.4 3.23 9.3 17.3 41.3 16.0 16.0 3.12 

Increased awareness and 
protection of natural 
landscapes 

2.6 3.9 9.1 32.5 51.9 4.27 1.3 5.3 26.7 37.3 29.3 3.88 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

14.1 3.8 17.9 28.2 35.9 3.68 10.5 10.5 30.3 30.3 18.4 3.36 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

2.5 5.0 8.8 21.3 62.5 4.36 2.6 11.7 29.9 24.7 31.2 3.70 

Increase stewardship and 
protection of river corridor  

5.1 6.4 3.8 21.8 62.8 4.31 6.7 12.0 24.0 28.0 29.3 3.61 

 Increased work productivity 20.0 14.7 37.3 17.3 10.7 2.84 19.7 8.5 54.1 14.1 12.7 2.92 
Increased local tourism 
revenue 

25.3 14.7 34.7 14.7 10.7 2.71 12.3 9.6 45.2 15.1 17.8 3.16 

Reduced health maintenance 
cost 

16.0 14.7 25.3 25.3 18.7 3.16 16.7 9.7 40.3 22.2 11.1 3.01 

Preservations of this special 
landscape character of this 
place 

3.9 2.6 7.8 32.5 53.2 4.29 5.3 8.0 29.3 30.7 26.7 3.65 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.5.30 Recreation Opportunities Spectrum 
 Setting Conditions 
  Percent Percent Percent Mean 
Remoteness 16.1 Make more 

isolated 
81.6 Leave as is 2.3 Improve ease of 

vehicle access to 
area 

1.86 

Naturalness 20.7 Make a more 
natural appearing 
area  

79.3 Leave as is 0.0 Allow more man 
made landscape 
alterations 

1.79 

Facilities at Put-in 
Take-out Sites 

0.0 Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

84.7 Leave as is 15.3 Develop more 
facilities (e.g. boat 
ramps, restrooms) 

2.15 

Facilities on the 
River 

44.7 Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

79.1 Leave as is 16.3 Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

2.12 

Facilities NA Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

NA 

Non Motorized 
Routes 

7.1 Reduce/limit 
hiking, biking and 
horseback trails 

73.8 Leave as is 19.0 Develop more 
hiking, biking and 
horseback trails 

2.12 

Foot trails NA Reduce/limit foot 
and horseback 
trails 

NA Leave as is NA Create/allow more 
foot and horseback 
trails 

NA 

Bike trails NA Reduce/limit 
mountain bike 
trails 

NA Leave as is NA Create/allow more 
mountain bike 
trails 

NA 

Motorized routes 42.2 Reduce/limit 
motorized routes 

55.4 Leave as is 2.4 Create/allow more 
motorized routes 

1.60 

Group size 17.2 Reduce the group 
size allowed 

81.6 Leave as is 1.1 Encourage larger 
group size 

1.84 

Contacts 18.4 Lower 
interactions with 
others 

79.3 Leave as is 2.3 Allow more use 
and interaction 
with others 

1.84 

Evidence of use 50.0 Rehab and reduce 
sins of other’s use 

47.7 Leave as is 2.3 More evidence of 
other visitors is OK 

1.52 

Visitor services 3.4 Reduce services, 
staff contact and 
assistance 

85.1 Leave as is 11.5 Provide more 
services, staff 
contact and 
assistance 

2.08 

Visitor information 3.4 Less maps and 
brochures 

66.7 Leave as is 29.9 Provide more maps 
and brochures 

22.6 

Management 
controls 

17.2 Use a more 
“hands off” 
management style 

66.7 Leave as is 16.1 Exercise more 
visitor and land use 
controls 

1.99 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.5.31 Gender 
 Frequency Percent 
Male 50 57.5
Female 37 42.5
Total 87 100.0
Q22: Are you… 
 

Table D.5.32 Age 
 Frequency Percent
72 2 2.4
71 1 1.2
70 1 1.2
68 1 1.2
67 1 1.2
66 2 2.4
63 1 1.2
61 4 4.7
60 1 1.2
59 1 1.2
58 1 1.2
57 2 2.4
56 1 1.2
55 5 5.9
53 1 1.2
51 1 1.2
50 1 1.2
49 4 4.7
47 4 4.7
46 3 3.5

45 1 1.2 
44 1 1.2 
43 2 2.4 
41 3 3.5 
40 2 2.4 
39 1 1.2 
38 4 4.7 
37 3 3.5 
36 4 4.7 
35 3 3.5 
34 2 2.4 
33 2 2.4 
32 2 2.4 
31 4 4.7 
30 3 3.5 
29 2 2.4 
28 4 4.7 
27 1 1.2 
26 2 2.4 
25 1 1.2 
Mean 44  

Q23: What year were you born? 
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Table D.5.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 1 1.2
10 0 0.0
11 0 0.0
12 3 3.7
13 2 2.5
14 5 6.2
15 2 2.5
16 34 42.0
17 6 7.4
18+ 28 34.6
Mean 16.31  
Q24: Please indicate the highest level of education you have attained. 
 
Table D.5.34 Employment Status 
 Frequency Percent 
Full time student 4 10.0
Part time student 4 10.8
Employed part time 9 21.4
Employed full time 85 81.2
Unemployed 3 7.7
Homemaker or caregiver 3 9.1
Retired 7 17.9
Other (Business Owner, Self Employed) 5 13.2
Q25: What was your employment status during the past year? (Check all that apply) 
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Table D.5.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 1 1.3 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.5.36 Race 
 Frequency Percent 
American Indian or Alaska Native 2 5.4 
Asian 1 2.8 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 78 100 
Other 0 0.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.5.37 Income Levels 
 Frequency Percent 
$25,000 or less 6 7.7 
$25,001- $50,000 12 15.4 
$50,001- $75,000 15 19.2 
$75,001- $100,000 17 21.8 
$100,001-$125,000 7 9.0 
$125,001-$150,000 8 10.3 
More than $150,000 13 16.7 
Total 78 100.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Zone 6: State Bridge to Catamount (GSFO Zone) 
 
Onsite Visitor Survey Results n=26 
 
Table D.6.1 Group Size 
 Frequency Percent 
1  2 8.0
2-3 8 32.0
4-5 8 32.0
6-10 4 16.0
11+ 3 12.0
Mean 4.68  
Q1: How many people are in your group today, including yourself? 
 
Table D.6.2 Number of visits (Past 12 months) 
  Frequency Percent 
0 17 65.4
1 5 19.2
2 1 3.8
6 2 7.7
8 1 3.8
Mean 1.04
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 
Table D.6.3 Number of visits (Past 5 years) 
 Frequency Percent 
0 11 42.3
1 4 15.4
2 2 7.7
3 1 3.8
4 1 3.8
5 3 11.5
12 2 7.7
30 1 3.8
100 1 3.8
Mean 7.08
Q3: How about the last five years? 
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Table D.6.4 Activities 
 Activities Participated 

In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 11 42.3 9 34.6
Camping 9 34.6 1 3.8
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 1 3.8 0 0.0
Horseback Riding 1 3.8 0 0.0
Kayak/Canoe 12 46.2 7 26.9
Watching Wildlife 2 77 0 0.0
Tubing 2 7.7 1 3.8
Hot Springs Soaking 1 3.8 0 0.0
Motorcycling 1 3.8 0 0.0
Driving: General Sightseeing 2 7.7 2 7.7
Fishing 14 53.8 5 19.2
Photography 1 3.8 0 0.0
Hiking/Walking 1 3.8 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 1 3.8 0 0.0
Hunt 0 0.0 0 0.0
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other (Astronomy, Boating) 2 7.7 1 3.8
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
 



 

252 

Table D.6.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  2 7.7
Family only 5 19.2
Friends only 11 42.3
Family and friends 2 7.7
Organized group  1 3.8
Commercially outfitted group 5 19.2
Q6: What type of group are you with during this visit? 
 
Table D.6.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 21 80.8
This area is one of multiple other destinations for this trip. 5 19.2
Total 26 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.6.7 Gender 
 Frequency Percent 
Male 22 84.6
Female 4 15.4
Total 26 100.0
Q8: Are you…? 
 
Table D.6.8 Age 
 Frequency Percent
73 1 3.8
72 1 3.8
62 1 3.8
61 2 7.7
60 1 3.8
59 3 11.5
58 1 3.8
54 2 7.7
53 2 7.7

51 2 7.7 
46 2 7.7 
44 1 3.8 
41 1 3.8 
38 2 7.7 
34 1 3.8 
29 1 3.8 
27 1 3.8 
20 1 3.8 
Mean 49  

Q9: What year were you born? 
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Table D.6.9 Hometown 
 Frequency Percent 
Altoona, PA 1 1.4
Amarillo, TX 1 1.4
Arvada 1 1.4
Austin, TX 1 1.4
Avon 1 1.4
Basalt 1 1.4
Boulder 2 2.8
Breckenridge 3 4.2
Carbondale 1 1.4
Centennial 1 1.4
Colorado 
Springs 

2 2.8

Craig 1 1.4
Dallas, TX 1 1.4
Denver 10 14.0
Dillon 3 4.2
Eagle 2 2.8
Edwards 3 4.2
Evergreen 1 1.4
Fort Collins 1 1.4
Frasier 1 1.4
Frisco 1 1.4
Glenwood 
Springs 

1 1.4

Golden 1 1.4
Gypsum 1 1.4
Highlands 2 2.8

Ranch 
Hong Kong 1 1.4
Hot Sulphur 
Springs 

1 1.4

Houston, TX 2 2.8
Idaho Springs 1 1.4
LaFayette, IN 2 2.8
Laguna Niguel, 
CA 

1 1.4

Lakewood 1 1.4
Littleton 1 1.4
Louisville, KY 1 1.4
Minturn 1 1.4
Morrison 1 1.4
Oak Creek 1 1.4
Palisade 1 1.4
Phippsburg 1 1.4
Pittsburg, PA 1 1.4
Steamboat 
Springs 

4 5.6

Thornton 1 1.4
Totowa, NJ 1 1.4
Tucson, AZ 1 1.4
Vail 1 1.4
Wellington 1 1.4
Total 70 100.0

Respondents’ hometown 
 
Mailback Survey Results n= 26 
 
Table D.6.10 Reasons for taking trip 
 Frequency Percent 
Yes  17 65.4
No 9 34.6
Total 26 100.0
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
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Table D.6.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 6 33.3 
Camping in a BLM designated campground 8 42.1 
Camped on BLM public lands (non campground) 9 47.4 
Private home 2 13.3 
Commercial campground 2 13.3 
Hotel/motel/resort 3 16.7 
Camping in another public campground 1 6.7 
Camped on other public lands 0 0.0 
Bed and breakfast 0 0.0 
 Other (Natl Forest campground, Resort) 2 13.3 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table D.6.12 Nights Stayed 
 Frequency Percent 
1 2 10.5 
2 8 42.1 
3 4 21.1 
4 1 5.3 
5 1 5.3 
6 1 5.3 
7 2 10.5 
Mean 3.11 100.0 
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.6.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 13 76.5 
Kremmling 1 7.7 
Denver Metro Area 0 0.0 
Dillon/ Summit County 0 0.0 
Vail 3 20.0 
Granby 0 0.0 
Winter Park 0 0.0 
Other: Beaver Creek, McCoy, Routt County, State 
Bridge 

5 31.6 

Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.6.14 Information sources 
Source Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 12 57.1 0.0 8.3 25.0 66.7 3.58 
Public land agency 
brochure 

3 16.7 0.0 0.0 33.3 66.7 3.67 

Past personal experience 16 72.7 0.0 7.1 28.6 64.3 3.57 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 2 12.5 0.0 100 0.0 0.0 2.00 
Outdoor magazines 1 6.3 0.0 0.0 0.0 100 4.00 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 2 12.5 0.0 0.0 50.0 50.0 3.50 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 10 55.6 0.0 25.0 37.5 37.5 3.13 
Signs/road side displays 5 26.3 0.0 25.0 50.0 25.0 3.00 
Rangers/BLM staff 0 0.0 0.0 0.0 0.0 0.0 NA 
Commercial guides 3 17.6 0.0 0.0 0.0 100 4.00 
Local business people 3 17.6 0.0 0.0 0.0 100 4.00 
Friends/ relatives 8 42.1 0.0 0.0 12.5 87.5 3.88 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.6.15 Years visiting BLM lands 
 Frequency Percent 
1 12 46.2
3 2 7.7
4 1 3.8
5 4 15.4
7 1 3.8
10 2 7.7
13 1 3.8
15 1 3.8
20 1 3.8
28 1 3.8
Mean 5.57
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.6.16 Satisfaction with trip 
 Frequency Percent
Not at all satisfied 0 0.0
Slightly satisfied 1 3.8
Moderately satisfied 0 0.0
Very satisfied 14 53.8
Extremely satisfied 11 42.3
Mean 4.35
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.6.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 0.0 23.1 76.9 4.77 

Cultural places (e.g. 
mines, historic sites) 

47.1 37.5 12.5 4.2 4.2 1.92 

Activities (e.g. four 
wheeling, hiking) 

12.0 4.0 8.0 32.0 44.0 3.92 

Companion ship of the 
people in my group 

3.8 3.8 3.8 46.2 42.3 4.19 

Towns (e.g. Kremmling, 
Vail) 

41.7 33.3 20.8 0.0 4.2 1.92 

Opportunity to think and 
reflect 

8.3 8.3 29.2 29.2 25.0 3.54 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.6.18 Expenses 
 Day 

Visitors 
Overnight 

Visitors 
Lodging (hotels, motels, resorts, campgrounds) $0.00 $15.83 
Shopping and gifts (clothing, recreation equipment, souvenirs) $8.00 $25.00 
Food, meals and drink (restaurant, groceries, taverns) $9.33 $165.83 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $75.00 $83.33 
Gas and transportation $48.33 $64.17 
Other $0.00 $8.92 
Total $140.66 $363.08 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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 Table D.6.19 Groups Seen 
 Frequency Percent 
0 4 15.4
2 1 3.8
3 10 38.5
4 3 11.5
5 2 7.7
6 2 7.7
7 1 3.8
10 2 7.7
50 1 3.8
Mean 5.50 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.6.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 24.3 23.1 3.8 15.4 11.5 0.0 3.8 0.0 0.0 
Mean 2.46 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.6.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 

 Frequency Percent 
Rafting 12 60.0
Camping 14 70.0
Nature Study 3 18.8
Swimming 7 38.9
Backpacking 0 0.0
Horseback Riding 1 6.3
Kayak/Canoes 3 60.0
Watching Wildlife 10 55.6
Tubing 2 12.5
Hot Springs Soaking 1 6.3
Motorcycling 0 0.0
Driving: General Sightseeing 5 26.3
Fishing 16 72.7
Photography 6 33.3
Hiking/Walking 4 23.5
ATV Riding 0 0.0
Four Wheel Driving 0 0.0
Mountain Bike 0 0.0
Hunting 0 0.0
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 0 0.0
Scouting for Hunting 0 0.0
Other (Astronomy, Cycling, Sounds of 
River 

3 20.0
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Table D.6.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 6 24.0 2 10.6
Camping 2 8.0 8 42.1
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 1 5.3
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoes 7 28.0 0 0.0
Watching Wildlife 0 0.0 2 10.6
Tubing 2 8.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 1 5.3
Fishing 8 32.0 3 15.9
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 1 5.3
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 0 0.0 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Other: Sounds of River 1 8.0 0 0.0
Mountain Biking 0 0.0 1 5.3
  n=25  n=19 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
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Table D.6.23  Participation in Activity (Years) 
  Frequency Percent 
1 5 19.2
2 1 3.8
12 2 7.7
15 6 23.1
20 3 11.5
25 2 7.7
28 1 3.8
40 3 11.5
42 1 3.8
45 1 3.8
60 1 3.8
Mean 20.23 
Q13: How many years have you participated in your 1st most satisfying activity? 
 
Table D.6.24 Participation in Activity (Past 12 months) 
 Frequency Percent 
1 3 11.5
2 4 15.4
3 4 15.4
4 1 3.8
5 5 19.2
6 1 3.8
8 1 3.8
10 2 7.7
15 1 3.8
20 1 3.8
30 1 3.8
40 1 3.8
50 1 3.8
Mean 9.27 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table D.6.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 3.8 
2 7.7 
3 42.3 
4 23.1 
Highly Skilled (5) 23.1 
Mean 3.54 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.6.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 5 19.2
This is among my favorite leisure interests 15 57.7
I have other leisure interest that are preferred over this 
activity. 

6 23.1

Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.6.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

8.0 8.0 32.0 24.0 28.0 3.56 8.3 4.5 54.2 16.7 16.7 3.29 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 4.2 25.0 70.8 4.67 0.0 0.0 4.2 50.0 45.8 4.42 

Enjoying exploring on 
my/our own 

20.0 12.0 16.0 16.0 36.0 3.36 17.4 13.0 26.1 21.7 21.7 3.18 

Enjoying risk-taking 
adventure 

16.0 2.0 28.0 36.0 8.0 3.08 20.8 8.3 45.8 20.8 4.2 2.76 

Enjoying closeness to 
family/friends 

4.0 0.0 8.0 32.0 56.0 4.36 4.0 0.0 8.0 40.0 48.0 4.28 

Enjoying group affiliation 
and togetherness 

21.7 0.0 21.7 26.1 30.4 3.43 18.2 4.5 22.7 31.8 22.7 3.36 

Experiencing the natural 
surroundings 

0.0 0.0 0.0 33.3 66.7 4.67 0.0 0.0 0.0 41.7 58.3 4.58 

Learning more about things 
here 

12.5 16.7 20.8 33.3 16.7 3.25 8.7 13.0 43.5 26.1 8.7 3.13 

Being able to be more 
contemplative 

14.3 19.0 28.6 23.8 14.3 3.05 4.8 19.0 23.8 38.1 14.3 3.38 

Getting some needed 
physical exercise 

4.5 4.5 31.8 31.8 27.3 3.73 9.1 9.1 31.8 36.4 13.6 3.36 

Experiencing adventure and 
excitement 

4.5 9.1 13.6 9.1 13.6 3.68 8.7 4.3 30.4 39.1 17.4 3.52 

Releasing or reducing some 
built-up mental tensions 

8.3 25.0 29.2 25.0 12.5 3.08 4.3 13.0 39.1 21.7 21.7 3.43 

Escaping everyday 
responsibilities for a while 

4.2 0.0 25.0 25.0 45.8 4.08 0.0 0.0 20.8 20.8 58.3 4.38 

Enjoying the solitude 4.2 0.0 16.7 41.7 37.5 4.08 0.0 8.3 16.7 33. 41.7 4.08 
Enjoying frequent access to 
outdoor physical activity 

4.2 4.2 8.3 29.2 54.2 4.25 0.0 4.2 4.2 45.8 45.8 4.33 

Gaining a greater sense of 
self-confidence 

20.8 16.7 37.5 16.7 8.3 2.75 9.1 9.1 54.5 18.2 9.1 3.09 

Testing my equipment 25.0 10.0 35.0 20.0 10.0 2.80 25.0 0.0 40.0 20.0 15.0 3.00 
Being with others who 
enjoy the same things I do 

0.0 4.2 16.7 45.8 33.3 4.08 4.0 4.0 20.0 40.0 32.0 3.92 

For the challenge or sport 4.3 4.3 30.4 47.8 13.0 3.61 4.3 13.0 34.8 43.5 4.3 3.30 
Getting needed physical rest 8.7 30.4 39.1 13.0 8.7 2.83 8.3 37.5 25.0 20.8 8.3 2.83 
Enjoying a sense of 
independence  

26.1 8.7 34.8
/ 

8.7 21.7 2.91 18.2 9.1 36.4 9.1 27.3 3.18 

Testing my endurance 26.1 17.4 43.5 8.7 4.3 2.48 31.8 9.1 50.0 0.0 9.1 2.45 
Reflecting on my character 
and personal values 

26.1 13.0 37.8 17.4 8.7 2.71 18.2 13.6 45.5 9.1 13.6 2.86 

To escape crowds of people 4.2 4.2 20.8 250 45.8 4.04 0.0 4.3 33.3 29.2 33.3 3.92 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.6.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

4.5 0.0 22.7 40.9 31.8 3.95 0.0 0.0 27.3 27.3 45.5 4.18 

Improved physical fitness and 
health maintenance 

9.5 9.5 33.3 23.8 23.8 3.43 9.5 14.3 28.6 33.3 14.3 3.29 

Greater self- reliance 14.3 9.5 57.1 19.0 0.0 2.81 14.3 9.5 57.1 9.5 9.5 2.90 
Enhance sense of personal 
freedom 

15.0 5.0 40.0 25.0 15.0 3.20 15.0 15.0 30.0 20.0 20.0 3.15 

Improved sense of control 
over my life 

19.0 9.5 42.9 23.8 4.8 2.86 19.0 19.0 42.9 9.5 9.5 2.71 

Improved outdoor knowledge 
and self – confidence 

9.1 18.3 13.6 54.5 4.5 3.27 4.8 19.0 33.3 38.1 4.8 3.19 

Living a more outdoor- 
oriented lifestyle 

9.1 9.1 22.7 22.7 36.4 3.68 4.8 14.3 9.5 47.6 23.8 3.71 

Restored my body from 
fatigue 

13.6 13.6 40.9 18.2 13.6 3.05 10.0 25.0 40.0 15.0 10.0 2.90 

Developing stronger ties with 
my family or friends 

0.0 4.5 22.7 45.5 27.3 3.95 4.5 4.5 18.2 40.9 31.8 3.91 

Greater freedom from urban 
living 

4.5 4.5 31.8 31.8 27.3 3.76
3 

0.0 0.0 33.3 42.9 23.8 3.90 

Improved ability to relate to 
local residents & their culture 

22.7 22.7 31.8 9.1 13.6 2.68 21.1 26.3 36.8 10.5 5.3 2.53 

Increased personal 
accountability to act 
responsibly on public lands 

13.6 18.2 31.8 9.1 27.3 3.18 5.0 53.0 30.0 20.0 40.0 3.85 

Increased appreciation of the 
area’s cultural history 

25.0 15.0 35.0 20.0 5.0 2.65 15.0 15.0 40.0 25.0 5.0 2.90 

Greater respect for private 
property and local lifestyles 

14.3 19.0 28.6 23.8 14.3 3.05 9.5 9.5 33.3 28.6 19.0 3.38 

Closer relationship with 
natural world 

10.0 5.0 10.0 35.0 40.0 3.90 0.0 5.3 15.8 26.3 52.6 4.26 

Greater understanding of the 
importance of wildlife to my 
quality of life 

14.3 4.8 14.3 23. 42.9 3.76 10.0 5.0 10.0 35.0 40.0 3.90 

Greater aesthetic appreciation 9.5 4.8 9.5 38.1 38.1 3.90 0.0 5.3 15.8 47.4 31.6 4.05 
Improved balance of work 
and play in my life 

0.0 9.5 33.3 19.0 38.1 3.86 0.0 13.6 22.7 45.5 18.2 3.68 

Improved outdoor recreation 
skills 

0.0 0.0 33.3 42.9 23.8 3.90 0.0 0.0 28.6 57.1 14.3 3.86 

Greater awareness of this area 
as a special place 

4.5 9.1 4.5 54.5 27.3 3.91 0.0 4.8 14.3 38.1 42.9 4.19 

Improved opportunity to view 
wildlife up close 

9.1 4.5 36.4 27.3 22.7 3.50 14.3 14.3 47.6 19.0 4.8 2.86 

Increased opportunity for 
artistic expression (art, 
photography) 

36.4 18.2 31.8 4.5 9.1 2.32 30.0 25.0 40.0 5.0 0.0 2.20 

Renewed human spirit 4.5 0.0 27.3 22.7 45.5 4.05 5.0 5.0 15.0 45.0 30.0 3.90 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.6.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Sustaining community’s 
western cultural heritage 

18.2 9.1 27.3 22.7 22.7 3.23 15.0 10.0 45.0 25.0 5.0 2.95 

Increased desirability as a 
place to live or retire  

13.0 21.7 8.7 26.1 30.4 3.39 9.5 14.3 28.6 33.3 14.3 3.29 

Strengthening relationships 
with family and friends 

0.0 0.0 27.3 36.4 36.4 4.09 4.5 0.0 27.3 36.4 31.8 3.91 

Greater community 
involvement in recreation and 
other land use decisions 

18.2 9.1 27.3 18.2 27.3 3.27 10.0 10.0 60.0 20.0 0.0 2.90 

Greater family bonding 9.5 14.3 19.0 28.6 28.6 3.52 9.5 14.3 23.8 28.6 23.8 3.43 
Lifestyle improvement or 
maintenance  

13.6 9.1 22.7 27.3 27.3 3.45 5.0 10.0 35.0 40.0 10.0 3.40 

Maintenance/preservation of 
distinctive community 
atmosphere 

15.0 15.0 25.0 25.0 20.0 3.20 5.6 16.7 44.4 33.3 0.0 3.06 

Heightened sense of 
community pride & 
satisfaction 

23.8 33.3 23.8 4.8 14.3 2.52 15.8 21.1 36.8 26.3 0.0 2.74 

Improved respect for 
privately-owned lands  

14.3 9.5 33.3 28.6 14.3 3.19 5.0 10.0 35.0 40.0 10.0 3.40 

Increased awareness and 
protection of natural 
landscapes 

9.5 0.0 9.5 23.8 57.1 4.19 5.0 5.0 10.0 55.0 25.0 3.90 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

14.3 4.8 4.8 47.6 28.6 3.71 10.5 0.0 31.6 47.4 10.5 3.47 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

4.8 0.0 14.3 23.8 57.1 4.29 4.8 9.5 23.8 33.3 28.6 3.71 

Increase stewardship and 
protection of river corridor  

0.0 0.0 9.5 38.1 52.4 4.43 0.0 5.0 25.0 55.0 15.0 3.80 

 Increased work productivity 28.6 4.8 47.6 9.5 9.5 2.67 22.2 11.1 50.0 16.7 0.0 2.61 
Increased local tourism 
revenue 

28.6 19.0 38.1 9.5 4.8 2.43 21.1 15.8 47.4 5.3 10.5 2.68 

Reduced health maintenance 
cost 

14.3 14.3 33.3 9.5 28.6 3.24 31.6 15.8 26.3 21.1 5.3 2.53 

Preservations of this special 
landscape character of this 
place 

4.8 0.0 19.0 28.6 47.6 4.14 0.0 5.0 20.0 51.0 25.0 3.95 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.6.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 24.0 Make more 

isolated 
72.0 Leave as is 4.0 Improve ease of 

vehicle access to 
area 

1.80 

Naturalness 24.0 Make a more 
natural appearing 
area  

72.0 Leave as is 4.0 Allow more man 
made landscape 
alterations 

1.80 

Facilities at Put-in 
Take-out Sites 

0.0 Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

68.0 Leave as is 32.0 Develop more 
facilities (e.g. boat 
ramps, restrooms) 

2.32 

Facilities on the 
River 

4.0 Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

76.0 Leave as is 20.0 Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

2.16 

Facilities NA Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

NA 

Non Motorized 
Routes 

4.0 Reduce/limit 
hiking, biking and 
horseback trails 

76.0 Leave as is 20.0 Develop more 
hiking, biking and 
horseback trails 

2.16 

Foot trails NA Reduce/limit foot 
and horseback 
trails 

NA Leave as is NA Create/allow more 
foot and horseback 
trails 

NA 

Bike trails NA Reduce/limit 
mountain bike 
trails 

NA Leave as is NA Create/allow more 
mountain bike 
trails 

NA 

Motorized routes 32.0 Reduce/limit 
motorized routes 

60.0 Leave as is 8.0 Create/allow more 
motorized routes 

1.76 

Group size 12.0 Reduce the group 
size allowed 

88.0 Leave as is 0.0 Encourage larger 
group size 

1.88 

Contacts 8.0 Lower 
interactions with 
others 

88.0 Leave as is 4.0 Allow more use 
and interaction 
with others 

1.96 

Evidence of use 32.0 Rehab and reduce 
sins of other’s use 

68.0 Leave as is 0.0 More evidence of 
other visitors is OK 

1.68 

Visitor services 4.0 Reduce services, 
staff contact and 
assistance 

88.0 Leave as is 8.0 Provide more 
services, staff 
contact and 
assistance 

2.04 

Visitor information 4.0 Less maps and 
brochures 

60.0 Leave as is 36.0 Provide more maps 
and brochures 

2.32 

Management 
controls 

8.0 Use a more 
“hands off” 
management style 

80.0 Leave as is 12.0 Exercise more 
visitor and land use 
controls 

2.04 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.6.31 Gender 
 Frequency Percent
Male 16 69.6
Female 7 30.4
Total 23 100.0
Q22: Are you… 
 

Table D.6.32 Age 
 Frequency Percent 
69 1 4.3
62 1 4.3
61 2 8.7
60 1 4.3
59 2 8.7
54 2 8.7
53 3 13.0
51 2 8.7
46 1 4.3
44 1 4.3
41 1 4.3
38 2 8.7
34 1 4.3
29 1 4.3
27 1 4.3
26 1 4.3
Mean 48
Q23: What year were you born? 
 
Table D.6.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 0 0.0
12 0 0.0
13 2 8.3
14 0 0.0
15 0 0.0
16 10 41.7
17 2 8.3
18+ 10 41.7
Mean 16.67  
Q24: Please indicate the highest level of education you have attained. 
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Table D.6.34 Employment Status 
 Frequency Percent 
Full time student 1 7.1 
Part time student 0 0.0 
Employed part time 1 7.7 
Employed full time 19 86.4 
Unemployed 0 0.0 
Homemaker or caregiver 0 0.0 
Retired 3 21.4 
Other (Self Employed) 1 7.7 
Q25: What was your employment status during the past year? (Check all that apply) 
 
Table D.6.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.6.36 Race 
 Frequency Percent 
American Indian or Alaska Native 0 0.0 
Asian 1 7.7 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 23 95.8 
Other 0 0.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.6.37 Income Levels 
 Frequency Percent 
$25,000 or less 1 4.5 
$25,001- $50,000 2 9.1 
$50,001- $75,000 4 18.2 
$75,001- $100,000 5 22.7 
$100,001-$125,000 2 9.1 
$125,001-$150,000 4 18.2 
More than $150,000 4 18.2 
Total 22 100.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Zone 11: Wolford West 
 
Onsite Visitor Survey Results n=5 
 
Table D.11.1 Group Size 
 Frequency Percent 
1  0 0.0
2-3 4 80.0
4-5 1 20.0
6-10 0 0.0
11+ 0 0.0
Mean 2.80  
Q1: How many people are in your group today, including yourself? 
 
Table D.11.2 Number of visits (Past 12 months) 
 Frequency Percent 
0 2 40.0
1 1 20.0
100 2 40.0
Mean 4.20
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 
  
Table D.11.3 Number of visits (Past 5 Years) 
 Frequency Percent 
0 1 20.0
1 1 20.0
2 1 20.0
400 1 20.0
500 1 20.0
Mean 180.62
Q3: How about the last five years? 
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Table D.11.4 Activities 
 Activities Participated 

In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 1 20.0 1 20.0
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 0 0.0 0 0.0
Watching Wildlife 0 0.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 1 20.0 1 20.0
Driving: General Sightseeing 1 20.0 1 20.0
Fishing 2 66.7 2 40.0
Photography 0 0.0 0 0.0
Hiking/Walking 1 20.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunt 1 20.0 0 0.0
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other 0 0.0 0 0.0
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
 
 
Table D.11.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  0 0.0
Family only 3 60.0
Friends only 0 0.0
Family and friends 1 20.0
Organized group  0 0.0
Commercially outfitted group 1 20.0
Total 5 100.0
Q6: What type of group are you with during this visit? 
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Table D.11.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 5 100.0
This area is one of multiple other destinations for this trip. 0 0.0
Total 5 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.11.7 Gender 
 Frequency Percent 
Male 4 80.0
Female 1 20.0
Total 5 100.0
Q8: Are you…? 
 
Table D.11.8 Age 
 Frequency Percent 
57 1 20.0
49 1 20.0
47 1 20.0
35 2 40.0
Mean 44 
Q9: What year were you born? 
 
Table D.11.9 Hometown 
 Frequency Percent 
None Specified   
Respondents’ hometown
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Mailback Survey Results n= 5 
 
Table D.11.10 Reasons for taking trip 
 Frequency Percent 
Yes  3 60.0 
No 2 40.0 
Total 5 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 
Table D.11.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 1 20.0 
Camping in a BLM designated campground 1 20.0 
Camped on BLM public lands (non campground) 1 20.0 
Private home 2 40.0 
Commercial campground 0 0.0 
Hotel/motel/resort 1 20.0 
Camping in another public campground 0 0.0 
Camped on other public lands 0 0.0 
Bed and breakfast 0 0.0 
 Other 0 0.0 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table D.11.12 Nights Stayed 
 Frequency Percent 
2 1 33.3 
3 1 33.3 
4 1 33.3 
Mean 3.00  
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.11.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 1 20.0
Kremmling 1 20.0
Denver Metro Area 0 0.0
Dillon/ Summit County 0 0.0
Vail 1 20.0
Granby 0 0.0
Winter Park 0 0.0
Other: Beaver Creek 1 20.0
Q2b: Where were the above accommodations located? (Please check all that apply) 
 



 

272 

Table D.11.14 Information sources 
 Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 2 40.0 0.0 0.0 0.0 100 4.00 
Public land agency 
brochure 

1 20.0 0.0 0.0 0.0 100 4.00 

Past personal experience 5 100 0.0 0.0 0.0 100 4.00 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Outdoor magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 2 40.0 0.0 50.0 50.0 0.0 2.50 
Signs/road side displays 1 20.0 0.0 100 0.0 0.0 2.00 
Rangers/BLM staff 0 0.0 0.0 0.0 0.0 0.0 NA 
Commercial guides 1 20.0 0.0 0.0 0.0 100 4.00 
Local business people 0 0.0 0.0 0.0 0.0 0.0 NA 
Friends/ relatives 3 60.0 0.0 33.3 33.3 33.3 3.00 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.11.15 Years visiting BLM lands 
 Frequency Percent 
1 1 20.0
10 1 20.0
20 2 40.0
24 1 20.0
Mean 15.00
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.11.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 1 20.0
Moderately satisfied 2 40.0
Very satisfied 2 40.0
Extremely satisfied 0 0.0
Mean 3.20  
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.11.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 20.0 20.0 20.0 40.0 3.80 

Cultural places (e.g. 
mines, historic sites) 

40.0 40.0 20.0 0.0 0.0 1.80 

Activities (e.g. four 
wheeling, hiking) 

0.0 20.0 0.0 20.0 40.0 4.20 

Companion ship of the 
people in my group 

0.0 0.0 0.0 40.0 60.0 4.60 

Towns (e.g. Kremmling, 
Vail) 

60.0 20.0 0.0 0.0 20.0 2.00 

Opportunity to think and 
reflect 

40.0 20.0 20.0 20.0 0.0 2.20 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.11.18 Expenses 

 Day 
Visitors 

Overnight 
Visitors 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $0.00 
Shopping and gifts (clothing, recreation equipment, souvenirs) $0.00 $166.67 
Food, meals and drink (restaurant, groceries, taverns) $0.00 $350.00 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $0.00 $333.33 
Gas and transportation $30.00 $116.67 
Other:  $0.00 $0.00 

Total $30.00 $996.67 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
 



 

274 

 
Table D.11.19 Groups Seen 
 Frequency Percent 
1 1 20.0
2 1 20.0
3 1 20.0
25 1 20.0
30 1 20.0
Mean 12.20 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.11.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 20.0 0.0 0.0 0.0 40.0 40.0 0.0 0.0 0.0 
Mean 4.60 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.11.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 

 Frequency Percent 
Rafting 1 20.0
Camping 1 20.0
Nature Study 1 20.0
Swimming 0 0.0
Backpacking 0 0.0
Horseback Riding 0 0.0
Kayak/Canoes 0 0.0
Watching Wildlife 0 0.0
Tubing 0 0.0
Hot Springs Soaking 0 0.0
Motorcycling 1 20.0
Driving: General Sightseeing 2 40.0
Fishing 3 60.0
Photography 0 0.0
Hiking/Walking 1 20.0
ATV Riding 1 20.0
Four Wheel Driving 2 40.0
Mountain Bike 0 0.0
Hunting 1 20.0
Snowmobile 1 20.0
Snowshoe 0 0.0
Target Practice 1 20.0
Scouting for Hunting 0 0.0
Other 0 0.0
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Table D.11.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 1 25.0 0 0.0
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoes 0 0.0 0 0.0
Watching Wildlife 0 0.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 0 0.0
Fishing 1 25.0 1 50.0
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 1 50.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 1 25.0 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Motorcycling 1 25.0 0 0.0
Mountain Biking 0 0.0 0 0.0
  n=4  n=2 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
 
Table D.11.23 Participation in Activity (Years) 
 Frequency Percent 
18 1 20.0
20 2 40.0
40 2 40.0
Mean 27.60
Q13: How many years have you participated in your 1st most satisfying activity? 
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Table D.11.24 Participation in Activity (Past 12 months) 
 Frequency Percent 
2 1 20.0
3 2 40.0
5 1 20.0
15 1 20.0
Mean 5.60 100.0
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
 
Table D.11.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 0.0 
2 0.0 
3 0.0 
4 60.0 
Highly Skilled (5) 40.0 
Mean 4.40
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.11.26  Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 0 0.0
This is among my favorite leisure interests 5 100.0
I have other leisure interest that are preferred over this activity. 0 0.0
Total 5 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.11.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 0.0 40.0 60.0 0.0 3.60 0.0 0.0 60.0 40.0 0.0 3.40 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 20.0 0.0 60.0 20.0 3.80 0.0 0.0 40.0 40.0 20.0 3.80 

Enjoying exploring on 
my/our own 

0.0 0.0 20.0 60.0 20.0 4.00 0.0 20.0 40.0 40.0 0.0 3.20 

Enjoying risk-taking 
adventure 

0.0 0.0 40.0 40.0 20.0 3.80 0.0 20.0 80.0 0.0 0.0 2.80 

Enjoying closeness to 
family/friends 

0.0 0.0 33.3 33.3 33.3 4.00 0.0 33.3 0.0 33.3 33.3 3.67 

Enjoying group affiliation 
and togetherness 

20.0 0.0 20.0 60.0 0.0 3.20 40.0 0.0 20.0 40.0 0.0 2.60 

Experiencing the natural 
surroundings 

0.0 2.0 20.0 20.0 40.0 3.80 0.0 0.0 20.0 40.0 40.0 4.20 

Learning more about things 
here 

0.0 20.0 60.0 20.0 0..0 3.00 0.0 40.0 40.0 0.0 20.0 3.00 

Being able to be more 
contemplative 

0.0 25.0 50.0 25.0 0.0 3.00 0.0 25.0 50.0 25.0 0.0 3.00 

Getting some needed 
physical exercise 

0.0 0.0 0.0 80.0 20.0 4.20 0.0 20.0 0.0 80.0 0.0 3.60 

Experiencing adventure and 
excitement 

0.0 0.0 20.0 60.0 20.0 4.00 0.0 20.0 20.0 40.0 20.0 3.60 

Releasing or reducing some 
built-up mental tensions 

0.0 0.0 20.0 60.0 20.0 4.00 0.0 20.0 20.0 40.0 20.0 3.60 

Escaping everyday 
responsibilities for a while 

0.0 0.0 20.0 40.0 40.0 4.20 0.0 20.0 20.0 20.0 40.0 3.80 

Enjoying the solitude 0.0 0.0 20.0 60.0 20.0 4.00 20.0 20.0 20.0 0.0 40.0 3.20 
Enjoying frequent access to 
outdoor physical activity 

0.0 0.0 20.0 60.0 20.0 4.00 0.0 20.0 20.0 60.0 0.0 3.40 

Gaining a greater sense of 
self-confidence 

0.0 20.0 60.0 20.0 0.0 3.00 0.0 0.0 75.0 25.0 0.0 3.25 

Testing my equipment 0.0 0.0 0.0 0.0 100 4.00 0.0 20.0 20.0 60.0 0.0 3.40 
Being with others who 
enjoy the same things I do 

0.0 0.0 20.0 60.0 20.0 4.00 20.0 0.0 20.0 60.0 0.0 3.20 

For the challenge or sport 20.0 20.0 60.0 20.0 20.0 4.00 0.0 20.0 40.0 40.0 0.0 3.20 
Getting needed physical rest 0.0 20.0 20.0 40.0 20.0 3.60 0.0 20.0 20.0 60.0 0.0 3.40 
Enjoying a sense of 
independence  

0.0 40.0 20.0 40.0 0.0 3.00 0.0 40.0 20.0 40.0 0.0 3.00 

Testing my endurance 0.0 40.0 0.0 60.0 0.0 3.20 0.0 60.0 0.0 40.0 0.0 2.80 
Reflecting on my character 
and personal values 

0.0 60.0 0.0 40.0 0.0 2.80 0.0 80.0 0.0 20.0 0.0 2.40 

To escape crowds of people 0.0 0.0 0.0 66.7 33.3 4.33 0.0 33.3 0.0 66.7 0.0 3.33 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.11.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

0.0 0.0 75.0 25.0 0.0 3.25 0.0 0.0 66.7 33.3 0.0 3.33 

Improved physical fitness and 
health maintenance 

0.0 0.0 25.0 75.0 0.0 3.75 0.0 0.0 0.0 33.3 66.7 3.67 

Greater self- reliance 0.0 25.0 25.0 50.0 0.0 3.25 0.0 33.3 33.3 33.3 0.0 3.00 
Enhance sense of personal 
freedom 

0.0 50.0 50.0 0.0 0.0 2.50 0.0 33.3 66.7 0.0 0.0 2.67 

Improved sense of control 
over my life 

0.0 50.0 50.0 0.0 0.0 2.00 50.0 50.0 0.0 0.0 0.0 1.50 

Improved outdoor knowledge 
and self – confidence 

0.0 50.0 25.0 25.0 0.0 2.75 0.0 66.7 0.0 33.3 0.0 2.67 

Living a more outdoor- 
oriented lifestyle 

0.0 25.0 0.0 75.0 0.0 3.50 0.0 0.0 33.3 66.7 0.0 3.67 

Restored my body from 
fatigue 

0.0 0.0 75.0 25.0 0.0 3.25 0.0 0.0 66.7 33.3 0.0 3.33 

Developing stronger ties with 
my family or friends 

0.0 0.0 0.0 75.0 25.0 4.25 0.0 0.0 0.0 66.7 33.3 4.33 

Greater freedom from urban 
living 

0.0 75.0 0.0 25.0 0.0 2.50 0.0 33.3 33.3 33.3 0.0 3.00 

Improved ability to relate to 
local residents & their culture 

25.0 50.0 25.0 0.0 0.0 2.00 33.3 33.3 33.3 0.0 0.0 2.00 

Increased personal 
accountability to act 
responsibly on public lands 

0.0 0.0 25.0 75.0 0.0 3.75 0.0 0.0 33.3 66.7 0.0 3.67 

Increased appreciation of the 
area’s cultural history 

0.0 75.0 0.0 25.0 0.0 2.50 0.0 66.7 0.0 33.3 0.0 2.67 

Greater respect for private 
property and local lifestyles 

0.0 25.0 25.0 25.0 25.0 3.50 0.0 33.3 33.3 0.0 33.3 3.33 

Closer relationship with 
natural world 

0.0 0.0 75.0 25.0 0.0 3.25 0.0 0.0 66.7 33.3 0.0 3.33 

Greater understanding of the 
importance of wildlife to my 
quality of life 

0.0 25.0 25.0 50.0 0.0 3.25 0.0 0.0 0.0 100 0.0 4.00 

Greater aesthetic appreciation 0.0 25.0 75.0 0.0 0.0 2.75 0.0 0.0 66.7 33.3 0.0 3.33 
Improved balance of work 
and play in my life 

0.0 0.0 50.0 50.0 0.0 3.50 0.0 0.0 66.7 33.3 0.0 3.33 

Improved outdoor recreation 
skills 

0.0 0.0 75.0 25.0 0.0 3.25 0.0 0.0 66.7 33.3 0.0 3.33 

Greater awareness of this area 
as a special place 

0.0 25.0 25.0 50.0 0.0 3.25 0.0 0.0 66.7 33.3 0.0 3.33 

Improved opportunity to view 
wildlife up close 

0.0 25.0 0.0 75.0 0.0 3.50 0.0 0.0 0.0 100 0.0 4.00 

Increased opportunity for 
artistic expression (art, 
photography) 

25.0 50.0 25.0 0.0 0.0 2.00 33.3 33.3 33.3 0.0 0.0 2.00 

Renewed human spirit 0.0 0.0 50.0 50.0 0.0 3.50 0.0 100 0.0 0.0 0.0 2.00 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.11.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Greater household awareness 
of and appreciation for our 
cultural heritage 

0.0 25.0 50.0 25.0 0.0 3.00 0.0 0.0 100 0.0 0.0 3.00 

Increased desirability as a 
place to live or retire  

0.0 0.0 100 0.0 0.0 3.00 0.0 0.0 75.0 25.0 0.0 3.25 

Strengthening relationships 
with family and friends 

0.0 0.0 0.0 75.0 25.0 4.25 0.0 0.0 0.0 75.0 25.0 4.25 

Greater community 
involvement in recreation and 
other land use decisions 

0.0 50.0 0.0 50.0 0.0 3.00 0.0 25.0 25.0 50.0 0.0 3.25 

Greater family bonding 0.0 0.0 0.0 100 0.0 4.00 0.0 0.0 0.0 100 0.0 4.00 
Lifestyle improvement or 
maintenance  

0.0 0.0 75.0 25.0 0.0 3.25 0.0 0.0 75.0 25.0 0.0 3.25 

Maintenance/preservation of 
distinctive community 
atmosphere 

0.0 50.0 25.0 25.0 0.0 2.75 0.0 50.0 25.0 25.0 0.0 2.75 

Heightened sense of 
community pride & 
satisfaction 

0.0 50.0 0.0 50.0 0.0 3.00 0.0 50.0 0.0 50.0 0.0 3.00 

Improved respect for 
privately-owned lands  

0.0 0.0 50.0 50.0 0.0 3.50 0.0 0.0 50.0 50.0 0.0 3.50 

Increased awareness and 
protection of natural 
landscapes 

0.0 0.0 50.0 50.0 0.0 3.50 0.0 0.0 50.0 50.0 0.0 3.50 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

0.0 25.0 50.0 25.0 0.0 3.00 0.0 25.0 50.0 25.0 0.0 3.00 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

0.0 0.0 50.0 50.0 0.0 3.50 0.0 0.0 75.0 25.0 0.0 3.25 

Maintenance/preservation of 
distinctive public land 
recreation setting character  

0.0 0.0 100 0.0 0.0 3.00 0.0 0.0 100 0.0 0.0 3.00 

 Increased work productivity 0.0 50.0 25.0 25.0 0.0 2.75 0.0 50.0 25.0 25.0 0.0 2.75 
Increased local tourism 
revenue 

0.0 0.0 100 0.0 0.0 3.00 0.0 25.0 75.0 0.0 0.0 2.75 

Reduced health maintenance 
cost 

25.0 0.0 50.0 25.0 0.0 2.75 25.0 0.0 50.0 25.0 0.0 2.75 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.11.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 0.0 Make more 

isolated 
80.0 Leave as is 20.0 Improve ease of 

vehicle access to 
area 

2.20 

Naturalness 0.0 Make a more 
natural appearing 
area  

100 Leave as is 0.0 Allow more man 
made landscape 
alterations 

2.00 

Facilities at Put-in 
Take-out Sites 

NA Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. boat 
ramps, restrooms) 

NA 

Facilities on the 
River 

NA Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA Leave as is NA Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA 

Facilities 0.0 Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

100 Leave as is 0.0 Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

2.00 

Non Motorized 
Routes 

0.0 Reduce/limit 
hiking, biking and 
horseback trails 

100 Leave as is 0.0 Develop more 
hiking, biking and 
horseback trails 

2.00 

Foot trails 50.0 Reduce/limit foot 
and horseback 
trails 

50.0 Leave as is 0.0 Create/allow more 
foot and horseback 
trails 

1.50 

Bike trails 50.0 Reduce/limit 
mountain bike 
trails 

50.0 Leave as is 0.0 Create/allow more 
mountain bike 
trails 

1.50 

Motorized routes 0.0 Reduce/limit 
motorized routes 

60.0 Leave as is 40.0 Create/allow more 
motorized routes 

2.40 

Group size 0.0 Reduce the group 
size allowed 

100 Leave as is 0.0 Encourage larger 
group size 

2.00 

Contacts 0.0 Lower 
interactions with 
others 

80.0 Leave as is 20.0 Allow more use 
and interaction 
with others 

2.20 

Evidence of use 0.0 Rehab and reduce 
sins of other’s use 

60.0 Leave as is 40.0 More evidence of 
other visitors is OK 

2.40 

Visitor services 0.0 Reduce services, 
staff contact and 
assistance 

100 Leave as is 0.0 Provide more 
services, staff 
contact and 
assistance 

2.00 

Visitor information 0.0 Less maps and 
brochures 

60.0 Leave as is 40.0 Provide more maps 
and brochures 

2.40 

Management 
controls 

40.0 Use a more 
“hands off” 
management style 

60.0 Leave as is 0.0 Exercise more 
visitor and land use 
controls 

1.60 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.11.31 Gender 
 Frequency Percent 
Male 5 100.0
Female 0 0.0
Total 5 100.0
Q22: Are you… 
 

Table D.11.32 Age 
 Frequency Percent 
58 1 20.0
49 1 20.0
47 1 20.0
35 2 40.0
Mean 44
Q23: What year were you born? 
 
Table D.11.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 1 25.0
10 0 0.0
11 0 0.0
12 1 25.0
13 0 0.0
14 0 0.0
15 0 0.0
16 2 50.0
17 0 0.0
18+ 0 0.0
Mean 13.25  
Q24: Please indicate the highest level of education you have attained. 
 
Table D.11.34 Employment Status 
 Frequency Percent 
Full time student 0 0.0
Part time student 0 0.0
Employed part time 0 0.0
Employed full time 4 100
Unemployed 0 0.0
Homemaker or caregiver 0 0.0
Retired 0 0.0
Other 0 0.0
Q25: What was your employment status during the past year? (Check all that apply) 
 



 

283 

Table D.11.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.11.36 Race 
 Frequency Percent 
American Indian or Alaska Native 0 0.0 
Asian 0 0.0 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 3 100 
Other 0 0.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.11.37 Income Levels 
 Frequency Percent 
$25,000 or less 0 0.0 
$25,001- $50,000 0 0.0 
$50,001- $75,000 1 25.0 
$75,001- $100,000 2 50.0 
$100,001-$125,000 0 0.0 
$125,001-$150,000 0 0.0 
More than $150,000 1 25.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Zone 12: Wolford North 
 
Onsite Visitor Survey Results n=2 
 
Table D.12.1Group Size 
 Frequency Percent 
1  1 50.0
2-3 1 50.0
4-5 0 0.0
6-10 0 0.0
11+ 0 0.0
Mean 1.50  
Q1: How many people are in your group today, including yourself? 
 
Table D.12.2 Number of visits (Past 12 Months) 
  Frequency Percent 
0 1 50.0
4 1 50.0
Mean 2.00 100.0
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 
 
Table D.12.3 Number of visits (Past 5 Years) 
 Frequency Percent 
0 1 50.0
15 1 50.0
Mean 7.50
Q3: How about the last five years? 
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Table D.12.4 Activities 
 Activities Participated 

In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 0 0.0 0 0.0
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 0 0.0 0 0.0
Watching Wildlife 0 0.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 1 50.0 1 50.0
Fishing 0 0.0 0 0.0
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunt 1 50.0 1 50.0
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other 0 0.0 0 0.0
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
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Table D.12.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  1 50.0
Family only 0 0.0
Friends only 1 50.0
Family and friends 0 0.0
Organized group  0 0.0
Commercially outfitted group 0 0.0
Total 2 100.0
Q6: What type of group are you with during this visit? 
 
Table D.12.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 2 100.0
This area is one of multiple other destinations for this trip. 0 0.0
Total 2 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.12.7 Gender 
 Frequency Percent 
Male 2 100.0
Female 0 0.0
Total 2 100.0
Q8: Are you…? 
 
Table D.12.8 Age 
 Frequency Percent 
64 1 50.0
56 1 50.0
Mean 59 
Q9: What year were you born? 
 
Table D.12.9 Hometown 
 Frequency Percent 
Arvada 1 11.1
Aurora 1 11.1
Castle Rock 1 11.1
Golden 2 22.2
Northglen 1 11.1
Parker 1 11.1
Thorton1 1 11.1
Westminster 1 11.1
Total 9 100.0
Respondents’ hometown
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Mailback Survey Results n= 2 
 
Table D.12.10 Reasons for taking trip 
 Frequency Percent 
Yes  2 100.0 
No 0   0.0 
Total 2 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 
Table D.12.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 0 0.0 
Camping in a BLM designated campground 1 50.0 
Camped on BLM public lands (non campground) 0 0.0 
Private home 0 0.0 
Commercial campground 0 0.0 
Hotel/motel/resort 1 50.0 
Camping in another public campground 0 0.0 
Camped on other public lands 1 50.0 
Bed and breakfast 0 0.0 
 Other 0 0.0 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table D.12.12 Nights Stayed 
 Frequency Percent 
2 1 50.0 
4 1 50.0 
Mean 3.00  
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.12.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 2 100 
Kremmling 0 0.0 
Denver Metro Area 0 0.0 
Dillon/ Summit County 0 0.0 
Vail 0 0.0 
Granby 0 0.0 
Winter Park 0 0.0 
Other 0 0.0 
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.12.14 Information sources 
Source Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 1 50.0 0.0 0.0 100 0.0 3.00 
Public land agency 
brochure 

0 0.0 0.0 0.0 0.0 0.0 NA 

Past personal experience 1 50.0 0.0 0.0 0.0 100 4.00 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 1 50.0 0.0 0.0 100 0.0 3.00 
Outdoor magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 0 0.0 0.0 0.0 0.0 0.0 NA 
Signs/road side displays 1 50.0 0.0 0.0 0.0 100 4.00 
Rangers/BLM staff 0 0.0 0.0 0.0 0.0 0.0 NA 
Commercial guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Local business people 0 0.0 0.0 0.0 0.0 0.0 NA 
Friends/ relatives 1 50.0 0.0 0.0 0.0 100 4.00 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.12.15 Years visiting BLM lands 
 Frequency Percent 
1 1 50.0
10 1 50.0
Mean 5.50
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.12.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 0 0.0
Moderately satisfied 0 0.0
Very satisfied 2 100
Extremely satisfied 0 0.0
Mean 4.00  
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.12.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 0.0 0.0 100 5.00 

Cultural places (e.g. 
mines, historic sites) 

50.0 50.0 0.0 0.0 0.0 1.50 

Activities (e.g. four 
wheeling, hiking) 

0.0 0.0 0.0 0.0 100 5.00 

Companion ship of the 
people in my group 

50.0 0.0 0.0 0.0 50.0 3.00 

Towns (e.g. Kremmling, 
Vail) 

50.0 0.0 0.0 50.0 0.0 2.50 

Opportunity to think and 
reflect 

0.0 0.0 0.0 50.0 50.0 4.50 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.12.18 Expenses 
 Day 

Visitors 
Overnight 
Visitors 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $255.00 
Shopping and gifts (clothing, recreation equipment, souvenirs) $0.00 $57.50 
Food, meals and drink (restaurant, groceries, taverns) $0.00 $155.00 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $0.00 $0.00 
Gas and transportation $0.00 $95.00 
Other:  $0.00 $25.00 

Total $0.00 $587.50 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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Table D.12.19 Groups Seen 
 Frequency Percent 
20 1 50.0
40 1 50.0
Mean 30.00 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.12.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 0.0 0.0 50.0 0.0 0.0 50.0 0.0 0.0 0.0 
Mean 4.50 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.12.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 0 0.0
Camping 1 50.0
Nature Study 0 0.0
Swimming 0 0.0
Backpacking 0 0.0
Horseback Riding 0 0.0
Kayak/Canoes 0 0.0
Watching Wildlife 1 50.0
Tubing 0 0.0
Hot Springs Soaking 0 0.0
Motorcycling 0 0.0
Driving: General Sightseeing 1 50.0
Fishing 1 50.0
Photography 1 50.0
Hiking/Walking 1 50.0
ATV Riding 0 0.0
Four Wheel Driving 1 50.0
Mountain Bike 0 0.0
Hunting 1 50.0
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 0 0.0
Scouting for Hunting 1 50.0
Other 0 0.0
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Table D.12.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 0 0.0 0 0.0
Camping 0 0.0 1 100
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoes 0 0.0 0 0.0
Watching Wildlife 1 50.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 0 0.0
Fishing 1 50.0 0 0.0
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 0 0.0 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0 
  n=2  n=1 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
 
Table D.12.23 Participation in Activity (Years) 
 Frequency Percent 
20 1 50.0
50 1 50.0
Mean 35.00 
Q13: How many years have you participated in your 1st most satisfying activity? 
 
Table D.12.24 Participation in Activity (Past 12 months) 
 Frequency Percent 
9 1 50.0
15 1 50.0
Mean 12.00 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table D.12.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 0.0 
2 0.0 
3 0.0 
4 50.0 
Highly Skilled (5) 50.0 
Mean 4.50 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.12.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 0 0.0
This is among my favorite leisure interests 2 100.0
I have other leisure interest that are preferred over this activity. 0 0.0
Total 2 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.12.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 0.0 0.0 50.0 50.0 4.50 0.0 0.0 0.0 0.0 100 5.00 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 0.0 50.0 50.0 4.50 0.0 0.0 0.0 50.0 50.0 4.50 

Enjoying exploring on 
my/our own 

0.0 0.0 0.0 50.0 50.0 4.50 0.0 0.0 0.0 100 0.0 4.00 

Enjoying risk-taking 
adventure 

0.0 50.0 0.0 0.0 50.0 3.50 50.0 0.0 0.0 50.0 0.0  

Enjoying closeness to 
family/friends 

0.0 0.0 100 0.0 0.0 3.00 50.0 0.0 50.0 0.0 0.0 2.00 

Enjoying group affiliation 
and togetherness 

0.0 0.0 100 0.0 0.0 3.00 50.0 0.0 50.0 0.0 0.0 2.00 

Experiencing the natural 
surroundings 

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 0.0 50.0 50.0 4.50 

Learning more about things 
here 

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 50.0 0.0 50.0 4.00 

Being able to be more 
contemplative 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 50.0 0.0 2.50 

Getting some needed 
physical exercise 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 50.0 0.0 0.0 2.00 

Experiencing adventure and 
excitement 

0.0 0.0 0.0 50.0 50.0 4.50 0.0 0.0 0.0 0.0 100 5.00 

Releasing or reducing some 
built-up mental tensions 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 50.0 0.0 0.0 0.0 1.50 

Escaping everyday 
responsibilities for a while 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 50.0 0.0 0.0 0.0 1.50 

Enjoying the solitude 0.0 0.0 0.0 50.0 50.0 4.50 0.0 0.0 0.0 50.0 50.0 4.50 
Enjoying frequent access to 
outdoor physical activity 

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 0.0 50.0 50.0 4.50 

Gaining a greater sense of 
self-confidence 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Testing my equipment 0.0 0.0 0.0 50.0 50.0 4.50 50.0 0.0 0.0 50.0 0.0 2.50 
Being with others who 
enjoy the same things I do 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 0.0 50.0 0.0 2.50 

For the challenge or sport 50.0 0.0 0.0 0.0 50.0 3.50 0.0 0.0 0.0 50.0 50.0 4.50 
Getting needed physical rest 50.0 0.0 50.0 0.0 0.0 2.00 0.0 0.0 0.0 50.0 50.0 4.50 
Enjoying a sense of 
independence  

50.0 0.0 0.0 0.0 50.0 3.50 50.0 0.0 0.0 0.0 50.0 3.00 

Testing my endurance 50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 50.0 0.0 0.0 2.00 
Reflecting on my character 
and personal values 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 50.0 0.0 0.0 2.00 

To escape crowds of people 0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 100 0.0 0.0 3.00 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.12.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 0.0 50.0 0.0 2.50 

Improved physical fitness and 
health maintenance 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 50.0 0.0 0.0 2.00 

Greater self- reliance 50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 50.0 0.0 2.50 
Enhance sense of personal 
freedom 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Improved sense of control 
over my life 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Improved outdoor knowledge 
and self – confidence 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Living a more outdoor- 
oriented lifestyle 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Restored my body from 
fatigue 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 50.0 0.0 0.0 0.0 1.50 

Developing stronger ties with 
my family or friends 

50.0 0.0 50.0 0.0 0.0 2.00 100 0.0 0.0 0.0 0.0 1.00 

Greater freedom from urban 
living 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Improved ability to relate to 
local residents & their culture 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Increased personal 
accountability to act 
responsibly on public lands 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 50.0 0.0 2.50 

Increased appreciation of the 
area’s cultural history 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Greater respect for private 
property and local lifestyles 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Closer relationship with 
natural world 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Greater understanding of the 
importance of wildlife to my 
quality of life 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Greater aesthetic appreciation 50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 
Improved balance of work 
and play in my life 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 0.0 0.0 50.0 3.00 

Improved outdoor recreation 
skills 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Greater awareness of this area 
as a special place 

0.0 0.0 50.0 0.0 50.0 4.00 0.0 0.0 50.0 0.0 50.0 4.00 

Improved opportunity to view 
wildlife up close 

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 0.0 50.0 50.0 4.50 

Increased opportunity for 
artistic expression (art, 
photography) 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Renewed human spirit 0.0 0.0 0.0 100 0.0 4.00 0.0 0.0 0.0 100 0.0 4.00 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.12.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Greater household awareness 
of and appreciation for our 
cultural heritage 

50.0 0.0 0.0 50.0 0.0 2.50 100 0.0 0.0 0.0 0.0 1.00 

Increased desirability as a 
place to live or retire  

100 0.0 0.0 0.0 0.0 1.00 100 0.0 0.0 0.0 0.0 1.00 

Strengthening relationships 
with family and friends 

50.0 0.0 50.0 0.0 0.0 2.00 100 0.0 0.0 0.0 0.0 1.00 

Greater community 
involvement in recreation and 
other land use decisions 

50.0 0.0 0.0 0.0 50.0 3.00 100 0.0 0.0 0.0 0.0 1.00 

Greater family bonding 50.0 0.0 50.0 0.0 0.0 2.00 100 0.0 0.0 0.0 0.0 1.00 
Lifestyle improvement or 
maintenance  

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Maintenance/preservation of 
distinctive community 
atmosphere 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 50.0 0.0 0.0 0.0 1.50 

Heightened sense of 
community pride & 
satisfaction 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 50.0 0.0 0.0 0.0 1.50 

Improved respect for 
privately-owned lands  

0.0 0.0 50.0 0.0 50.0 4.00 0.0 50.0 0.0 0.0 50.0 3.50 

Increased awareness and 
protection of natural 
landscapes 

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 0.0 0.0 100 5.00 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

0.0 0.0 0.0 0.0 100 5.00 0.0 50.0 0.0 0.0 50.0 3.50 

Maintenance/preservation of 
distinctive public land 
recreation setting character  

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 50.0 0.0 50.0 4.00 

 Increased work productivity 50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 
Increased local tourism 
revenue 

100 0.0 0.0 0.0 0.0 1.00 100 0.0 0.0 0.0 0.0 1.00 

Reduced health maintenance 
cost 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.12.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 100 Make more 

isolated 
0.0 Leave as is 0.0 Improve ease of 

vehicle access to 
area 

1.00 

Naturalness 100 Make a more 
natural appearing 
area  

0.0 Leave as is 0.0 Allow more man 
made landscape 
alterations 

1.00 

Facilities at Put-in 
Take-out Sites 

NA Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. boat 
ramps, restrooms) 

NA 

Facilities on the 
River 

NA Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA Leave as is NA Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA 

Facilities 100 Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

0.0 Leave as is 0.0 Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

1.00 

Non Motorized 
Routes 

0.0 Reduce/limit 
hiking, biking and 
horseback trails 

100 Leave as is 0.0 Develop more 
hiking, biking and 
horseback trails 

2.00 

Foot trails NA Reduce/limit foot 
and horseback 
trails 

NA Leave as is NA Create/allow more 
foot and horseback 
trails 

NA 

Bike trails NA Reduce/limit 
mountain bike 
trails 

NA Leave as is NA Create/allow more 
mountain bike 
trails 

NA 

Motorized routes 100 Reduce/limit 
motorized routes 

0.0 Leave as is 0.0 Create/allow more 
motorized routes 

1.00 

Group size 50.0 Reduce the group 
size allowed 

50.0 Leave as is 0.0 Encourage larger 
group size 

1.50 

Contacts 100 Lower 
interactions with 
others 

0.0 Leave as is 0.0 Allow more use 
and interaction 
with others 

1.00 

Evidence of use 100 Rehab and reduce 
sins of other’s use 

0.0 Leave as is 0.0 More evidence of 
other visitors is OK 

1.00 

Visitor services 50.0 Reduce services, 
staff contact and 
assistance 

50.0 Leave as is 0.0 Provide more 
services, staff 
contact and 
assistance 

1.50 

Visitor information 50.0 Less maps and 
brochures 

50.0 Leave as is 0.0 Provide more maps 
and brochures 

1.50 

Management 
controls 

50.0 Use a more 
“hands off” 
management style 

50.0 Leave as is 0.0 Exercise more 
visitor and land use 
controls 

1.50 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.12.31 Gender 
 Frequency Percent 
Male 2 100.0
Female 0 0.0
Total 2 100.0
Q22: Are you… 
 

Table D.12.32 Age 
 Frequency Percent 
64 1 50.0
56 1 50.0

Mean 59
Q23: What year were you born? 
 
Table D.12.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 0 0.0
12 0 0.0
13 0 0.0
14 0 0.0
15 0 0.0
16 2 100
17 0 0.0
18+ 0 0.0
Mean 16.00  
Q24: Please indicate the highest level of education you have attained. 
 
Table D.12.34 Employment Status 
 Frequency Percent 
Full time student 0 0.0
Part time student 0 0.0
Employed part time 0 0.0
Employed full time 0 0.0
Unemployed 1 50.0
Homemaker or caregiver 0 0.0
Retired 1 50.0
Other 0 0.0
Q25: What was your employment status during the past year? (Check all that apply) 
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Table D.12.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.12.36 Race 
 Frequency Percent 
American Indian or Alaska Native 0 0.0 
Asian 0 0.0 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 2 100 
Other 0 0.0 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.12.37 Income Levels 
 Frequency Percent 
$25,000 or less 1 50.0 
$25,001- $50,000 0 0.0 
$50,001- $75,000 0 0.0 
$75,001- $100,000 0 0.0 
$100,001-$125,000 0 0.0 
$125,001-$150,000 0 0.0 
More than $150,000 1 50.0 
Total 2 100.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Zone 13: Wolford South 
 
Onsite Visitor Survey Results n=1 
 
Table D.13.1 Group Size 
 Frequency Percent 
1  0 0.0
2-3 1 100
4-5 0 0.0
6-10 0 0.0
11+ 0 0.0
Mean 2.00  
Q1: How many people are in your group today, including yourself? 
 
Table D.13.2 Number of visits (Past 12 Months) 
  Frequency Percent 
0 1 100.0
Mean 0.00
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 
Table D.13.3 Number of visits (Past 5 Years) 
  Frequency Percent 
6 1 100.0
Mean 6.00
Q3: How about the last five years? 
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Table D.13.4 Activities 
 Activities Participated 

In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 0 0.0 0 0.0
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 0 0.0 0 0.0
Watching Wildlife 0 0.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 0 0.0
Fishing 0 0.0 0 0.0
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunt 1 100 1 100
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 0 0.0 0 0.0
Scouting for Hunting 0 0.0 0 0.0
Other 0 0.0 0 0.0
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
 
 



 

302 

 
Table D.13.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  0 0.0
Family only 0 0.0
Friends only 1 100
Family and friends 0 0.0
Organized group  0 0.0
Commercially outfitted group 0 0.0
Q6: What type of group are you with during this visit? 
 
Table D.13.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 1 100
This area is one of multiple other destinations for this trip. 0 0.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.13.7 Gender 
 Frequency Percent 
Male 1 100
Female 0 0.0
Q8: Are you…? 
 
Table D.13.8 Age 
 Frequency Percent 
58 1 100
Mean 58  
Q9: What year were you born? 
 
Table D.13.9 Hometown 
 Frequency Percent 
Aurora 1 9.1
Centennial 1 9.1
Colorado Springs 1 9.1
Crivitz, WI 1 9.1
Kremmling 5 45.4
Loveland 1 9.1
Thornton 1 9.1
Total 11 100.0
Respondents’ hometown 
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Mailback Survey Results n= 1 
 
Table D.13.10 Reasons for taking trip 
 Frequency Percent 
Yes  1 100
No 0 0.0
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 

Table D.13.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 1 0.0 
Camping in a BLM designated campground 0 0.0 
Camped on BLM public lands (non campground) 0 0.0 
Private home 0 0.0 
Commercial campground 0 0.0 
Hotel/motel/resort 0 0.0 
Camping in another public campground 0 0.0 
Camped on other public lands 0 0.0 
Bed and breakfast 0 0.0 
 Other 0 0.0 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
 
Table D.13.12 Nights Stayed 
 Frequency Percent 
2 1 100.0 
Mean 2.00  
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.13.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 0 0.0 
Kremmling 0 0.0 
Denver Metro Area 0 0.0 
Dillon/ Summit County 0 0.0 
Vail 0 0.0 
Granby 0 0.0 
Winter Park 0 0.0 
Other 0 0.0 
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.13.14 Information sources 
Source Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 1 100 0.0 0.0 100 0.0 3.00 
Public land agency 
brochure 

0 0.0 0.0 0.0 0.0 0.0 NA 

Past personal experience 1 100.0 0.0 0.0 0.0 100 4.00 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 1 50.0 0.0 0.0 100 0.0 3.00 
Outdoor magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 0 0.0 0.0 0.0 0.0 0.0 NA 
Signs/road side displays 1 100.0 0.0 0.0 0.0 100 4.00 
Rangers/BLM staff 0 0.0 0.0 0.0 0.0 0.0 NA 
Commercial guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Local business people 0 0.0 0.0 0.0 0.0 0.0 NA 
Friends/ relatives 1 100.0 0.0 0.0 0.0 100 4.00 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.13.15 Years visiting BLM lands 
 Frequency Percent 
6 1 100.0
Mean 6.00  
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.13.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 0 0.0
Moderately satisfied 1 100
Very satisfied 0 0.0
Extremely satisfied 0 0.0
Mean 3.00  
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.13.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 100 0.0 0.0 0.0 2.00 

Cultural places (e.g. 
mines, historic sites) 

0.0 100 0.0 0.0 0.0 2.00 

Activities (e.g. four 
wheeling, hiking) 

0.0 0.0 0.0 100 0.0 4.00 

Companion ship of the 
people in my group 

0.0 0.0 0.0 0.0 100 5.00 

Towns (e.g. Kremmling, 
Vail) 

100 0.0 0.0 0.0 0.0 1.00 

Opportunity to think and 
reflect 

100 0.0 0.0 0.0 0.0 1.00 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.13.18 Expenses 
 Day 

Visitors 
Overnight 
Visitors 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $0.00 
Shopping and gifts (clothing, recreation equipment, souvenirs) $0.00 $0.00 
Food, meals and drink (restaurant, groceries, taverns) $30.00 $0.00 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $0.00 $0.00 
Gas and transportation $90.00 $0.00 
Other:  $0.00 $0.00 

Total $120.00 $0.00 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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Table D.13.19 Groups Seen 
 Frequency Percent
20 1 100.0
Mean 20.0  
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.13.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 0.0 0.0 50.0 0.0 0.0 0.0 0.0 100 0.0 
Mean 8.00 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.13.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 0 0.0
Camping 0 0.0
Nature Study 0 0.0
Swimming 0 0.0
Backpacking 0 0.0
Horseback Riding 0 0.0
Kayak/Canoes 0 0.0
Watching Wildlife 0 0.0
Tubing 0 0.0
Hot Springs Soaking 0 0.0
Motorcycling 0 0.0
Driving: General Sightseeing 0 0.0
Fishing 0 0.0
Photography 0 0.0
Hiking/Walking 0 0.0
ATV Riding 0 0.0
Four Wheel Driving 0 0.0
Mountain Bike 0 0.0
Hunting 1 100
Snowmobile 0 0.0
Snowshoe 0 0.0
Target Practice 1 100
Scouting for Hunting 0 0.0
Other 0 0.0
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Table D.13.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
2nd Most 

Satisfying Activity 
 Frequency Percent Frequency Percent 
Rafting 0 0.0 0 0.0
Camping 0 0.0 0 0.0
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 0 0.0 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoes 0 0.0 0 0.0
Watching Wildlife 0 0.0 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 0 0.0 0 0.0
Fishing 0 0.0 0 0.0
Photography 0 0.0 0 0.0
Hiking/Walking 0 0.0 0 0.0
ATV Riding 0 0.0 0 0.0
Four Wheel Driving 0 0.0 0 0.0
Hunting 1 100 0 0.0
Boating 0 0.0 0 0.0
Kids Pond Fishing 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
Rowing 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Mountain Biking 0 0.0 0 0.0
  n=2  n=1 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
 
Table D.13.23 Participation in Activity (Years) 
 Frequency Percent
6 1 100.0
Mean 6.00  
Q13: How many years have you participated in your 1st most satisfying activity? 
 
Table D.13.24 Participation in Activity (Past 12 months) 
 Frequency Percent
1 1 100.0
Mean 1.00  
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
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Table D.13.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 0.0 
2 0.0 
3 0.0 
4 0.0 
Highly Skilled (5) 100 
Mean 5.00 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.13.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 1 100
This is among my favorite leisure interests 0 0.0
I have other leisure interest that are preferred over this activity. 0 0.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.13.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 0.0 0.0 100 0.0 4.00 0.0 100 0.0 0.0 0.0 2.00 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 0.0 0.0 100 0.0 4.00 0.0 100 0.0 0.0 0.0 2.00 

Enjoying exploring on 
my/our own 

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 100 0.0 0.0 3.00 

Enjoying risk-taking 
adventure 

0.0 0.0 0.0 100 0.0 4.00 100 0.0 0.0 0.0 0.0 1.00 

Enjoying closeness to 
family/friends 

0.0 0.0 0.0 100 0.0 4.00 0.0 0.0 0.0 100 0.0 4.00 

Enjoying group affiliation 
and togetherness 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 100 0.0 0.0 3.00 

Experiencing the natural 
surroundings 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 100 0.0 0.0 3.00 

Learning more about things 
here 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Being able to be more 
contemplative 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Getting some needed 
physical exercise 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Experiencing adventure and 
excitement 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Releasing or reducing some 
built-up mental tensions 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Escaping everyday 
responsibilities for a while 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Enjoying the solitude 0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 
Enjoying frequent access to 
outdoor physical activity 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Gaining a greater sense of 
self-confidence 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

Testing my equipment 0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 
Being with others who 
enjoy the same things I do 

0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 

For the challenge or sport 0.0 0.0 100 0.0 0.0 3.00 0.0 0.0 100 0.0 0.0 3.00 
Getting needed physical rest 100 0.0 0.0 0.0 0.0 1.00 100 0.0 0.0 0.0 0.0 1.00 
Enjoying a sense of 
independence  

0.0 0.0 0.0 100 0.0 4.00 0.0 0.0 0.0 100 0.0 4.00 

Testing my endurance 100 0.0 0.0 0.0 0.0 1.00 100 0.0 0.0 0.0 0.0 1.00 
Reflecting on my character 
and personal values 

100 0.0 0.0 0.0 0.0 1.00 100 0.0 0.0 0.0 0.0 1.00 

To escape crowds of people 0.0 0.0 0.0 0.0 0.0 NA 0.0 0.0 0.0 0.0 0.0 NA 
Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
 



 

311 

Table D.13.28 Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 0.0 50.0 0.0 2.50 

Improved physical fitness and 
health maintenance 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 50.0 0.0 0.0 2.00 

Greater self- reliance 50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 50.0 0.0 2.50 
Enhance sense of personal 
freedom 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Improved sense of control 
over my life 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Improved outdoor knowledge 
and self – confidence 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Living a more outdoor- 
oriented lifestyle 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Restored my body from 
fatigue 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 50.0 0.0 0.0 0.0 1.50 

Developing stronger ties with 
my family or friends 

50.0 0.0 50.0 0.0 0.0 2.00 100 0.0 0.0 0.0 0.0 1.00 

Greater freedom from urban 
living 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Improved ability to relate to 
local residents & their culture 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Increased personal 
accountability to act 
responsibly on public lands 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 50.0 0.0 2.50 

Increased appreciation of the 
area’s cultural history 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Greater respect for private 
property and local lifestyles 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Closer relationship with 
natural world 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Greater understanding of the 
importance of wildlife to my 
quality of life 

50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 

Greater aesthetic appreciation 50.0 0.0 0.0 50.0 0.0 2.50 50.0 0.0 0.0 0.0 50.0 3.00 
Improved balance of work 
and play in my life 

50.0 0.0 50.0 0.0 0.0 2.00 50.0 0.0 0.0 0.0 50.0 3.00 

Improved outdoor recreation 
skills 

50.0 0.0 0.0 0.0 50.0 3.00 50.0 0.0 0.0 0.0 50.0 3.00 

Greater awareness of this area 
as a special place 

0.0 0.0 50.0 0.0 50.0 4.00 0.0 0.0 50.0 0.0 50.0 4.00 

Improved opportunity to view 
wildlife up close 

0.0 0.0 0.0 0.0 100 5.00 0.0 0.0 0.0 50.0 50.0 4.50 

Increased opportunity for 
artistic expression (art, 
photography) 

50.0 50.0 0.0 0.0 0.0 1.50 100 0.0 0.0 0.0 0.0 1.00 

Renewed human spirit 0.0 0.0 0.0 100 0.0 4.00 0.0 0.0 0.0 100 0.0 4.00 
Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.13.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Greater household awareness 
of and appreciation for our 
cultural heritage 

NA NA NA NA NA NA NA NA NA NA NA NA 

Increased desirability as a 
place to live or retire  

NA NA NA NA NA NA NA NA NA NA NA NA 

Strengthening relationships 
with family and friends 

NA NA NA NA NA NA NA NA NA NA NA NA 

Greater community 
involvement in recreation and 
other land use decisions 

NA NA NA NA NA NA NA NA NA NA NA NA 

Greater family bonding NA NA NA NA NA NA NA NA NA NA NA NA 
Lifestyle improvement or 
maintenance  

NA NA NA NA NA NA NA NA NA NA NA NA 

Maintenance/preservation of 
distinctive community 
atmosphere 

NA NA NA NA NA NA NA NA NA NA NA NA 

Heightened sense of 
community pride & 
satisfaction 

NA NA NA NA NA NA NA NA NA NA NA NA 

Improved respect for 
privately-owned lands  

NA NA NA NA NA NA NA NA NA NA NA NA 

Increased awareness and 
protection of natural 
landscapes 

NA NA NA NA NA NA NA NA NA NA NA NA 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

NA NA NA NA NA NA NA NA NA NA NA NA 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

NA NA NA NA NA NA NA NA NA NA NA NA 

Maintenance/preservation of 
distinctive public land 
recreation setting character  

NA NA NA NA NA NA NA NA NA NA NA NA 

 Increased work productivity NA NA NA NA NA NA NA NA NA NA NA NA 
Increased local tourism 
revenue 

NA NA NA NA NA NA NA NA NA NA NA NA 

Reduced health maintenance 
cost 

NA NA NA NA NA NA NA NA NA NA NA NA 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.13.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 0.0 Make more 

isolated 
100 Leave as is 0.0 Improve ease of 

vehicle access to 
area 

2.00 

Naturalness 0.0 Make a more 
natural appearing 
area  

100 Leave as is 0.0 Allow more man 
made landscape 
alterations 

2.00 

Facilities at Put-in 
Take-out Sites 

NA Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. boat 
ramps, restrooms) 

NA 

Facilities on the 
River 

NA Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA Leave as is NA Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA 

Facilities 0.0 Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

100 Leave as is 0.0 Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

2.00 

Non Motorized 
Routes 

0.0 Reduce/limit 
hiking, biking and 
horseback trails 

0.0 Leave as is 0.0 Develop more 
hiking, biking and 
horseback trails 

NA 

Foot trails 0.0 Reduce/limit foot 
and horseback 
trails 

100 Leave as is 0.0 Create/allow more 
foot and horseback 
trails 

2.00 

Bike trails 0.0 Reduce/limit 
mountain bike 
trails 

100 Leave as is 0.0 Create/allow more 
mountain bike 
trails 

2.00 

Motorized routes 0.0 Reduce/limit 
motorized routes 

100 Leave as is 0.0 Create/allow more 
motorized routes 

2.00 

Group size 0.0 Reduce the group 
size allowed 

100 Leave as is 0.0 Encourage larger 
group size 

0.0 

Contacts 100 Lower 
interactions with 
others 

0.0 Leave as is 0.0 Allow more use 
and interaction 
with others 

1.00 

Evidence of use 0.0 Rehab and reduce 
sins of other’s use 

100 Leave as is 0.0 More evidence of 
other visitors is OK 

2.00 

Visitor services 0.0 Reduce services, 
staff contact and 
assistance 

100 Leave as is 0.0 Provide more 
services, staff 
contact and 
assistance 

1.00 

Visitor information 0.0 Less maps and 
brochures 

100 Leave as is 0.0 Provide more maps 
and brochures 

2.00 

Management 
controls 

0.0 Use a more 
“hands off” 
management style 

100 Leave as is 0.0 Exercise more 
visitor and land use 
controls 

2.00 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.13.31 Gender 
 Frequency Percent 
Male 1 100
Female 0 0.0
Q22: Are you… 
 
Table D.13.32 Age 
 Frequency Percent 
58 1 100.0
Mean 58.0  
Q23: What year were you born? 
 
Table D.13.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 0 0.0
12 1 100
13 0 0.0
14 0 0.0
15 0 0.0
16 0 0.0
17 0 0.0
18+ 0 0.0
Mean 12.00  
Q24: Please indicate the highest level of education you have attained. 
 
Table D.13.34 Employment Status 
 Frequency Percent 
Full time student 0 0.0
Part time student 0 0.0
Employed part time 0 0.0
Employed full time 1 100
Unemployed 0 0.0
Homemaker or caregiver 0 0.0
Retired 0 0.0
Other 0 0.0
Q25: What was your employment status during the past year? (Check all that apply) 
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Table D.13.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 0 0.0
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
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Zone 14: Dice Hill 
 
Onsite Visitor Survey Results n=11 
 
Table D.14.1 Group Size 
 Frequency Percent 
1  0 0.0
2-3 5 36.4
4-5 3 27.3
6-10 2 18.2
11+ 2 18.2
Mean 5.45  
Q1: How many people are in your group today, including yourself? 
 
Table D.14.2 Number of visits (Past 12 Months) 
  Frequency Percent 
0 3 27.3
1 1 9.1
2 1 9.1
3 1 9.1
4 2 18.2
8 2 18.2
20 1 9.1
Mean 4.55
Q2: How many times have you visited this area in the past 12 months, excluding this visit? 
 
Table D.14.3 Number of Visits (Past 5 Years) 
 Frequency Percent 
0 1 9.1
2 1 9.1
5 2 18.2
10 1 9.1
12 1 9.1
25 1 9.1
30 1 9.1
45 1 9.1
50 1 9.1
100 1 9.1
Mean 25.85
Q3: How about the last five years? 
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Table D.14.4 Activities 
 Activities Participated 

In 
Most Satisfying 

Activity 
 Frequency Percent Frequency Percent 
Rafting 0 0.0 0 0.0
Camping 9 81.8 1 9.1
Nature Study 0 0.0 0 0.0
Swimming 0 0.0 0 0.0
Backpacking 1 9.1 0 0.0
Horseback Riding 0 0.0 0 0.0
Kayak/Canoe 0 0.0 0 0.0
Watching Wildlife 6 45.5 0 0.0
Tubing 0 0.0 0 0.0
Hot Springs Soaking 0 0.0 0 0.0
Motorcycling 0 0.0 0 0.0
Driving: General Sightseeing 5 45.5 0 0.0
Fishing 0 0.0 0 0.0
Photography 8 72.7 0 0.0
Hiking/Walking 5 45.5 1 9.1
ATV Riding 9 81.8 0 0.0
Four Wheel Driving 5 45.5 0 0.0
Hunt 1 9.1 8 72.7
Snowmobile 0 0.0 0 0.0
Snowshoe 0 0.0 0 0.0
Target Practice 1 9.1 0 0.0
Scouting for Hunting 8 72.7 0 0.0
Other 0 0.0 0 0.0
Q4: Please indicate with activities from this list your group did or will participate in during your current 
visit to this area (Check all that apply) 
Q5: Next, please tell me which activity from the list above is your most satisfying activity for this visit. 
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Table D.14.5 Group Type 
Group Type Frequency Percent 
I am visiting alone  0 0.0
Family only 2 18.2
Friends only 1 9.1
Family and friends 8 72.7
Organized group  0 0.0
Commercially outfitted group 0 0.0
Total 11 100.0
Q6: What type of group are you with during this visit? 
 
Table D.14.6 Destination Type 
 Frequency Percent 
This area is the main destination for this trip 8 80.0
This area is one of multiple other destinations for this trip. 2 20.0
Total 10 100.0
Q7: Which of the following statement best describes your visit to this area? 
 
Table D.14.7 Gender 
 Frequency Percent 
Male 11 100.0
Female 0 0.0
Total 11 100.0
Q8: Are you…? 
 
Table D.14.8 Age 
 Frequency Percent
78 1 10.0
71 1 10.0
69 1 10.0
62 1 10.0
48 1 10.0
45 1 10.0
44 1 10.0
41 1 10.0
38 1 10.0
32 1 10.0
Mean 53 
Q9: What year were you born? 
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Table D.14.9 Hometown 
 Frequency Percent
Anaheim, CA 1 2.5
Arvada 2 5.0
Aurora 8 20.0
Canon 1 2.5
Castle Rock 1 2.5
Colorado Springs 1 2.5
Denver 3 7.5
Dodge City, KS 1 2.5
Englewood 1 2.5
Evergreen 1 2.5
Fairplay 1 2.5
Frasier 1 2.5
Grand Junction 1 2.5
Greeley 1 2.5
Kremmling 1 2.5
Littleton 5 12.5
Morrison 1 2.5
River Falls, WI 1 2.5
Russelville, AR 1 2.5
Silverthorne 2 5.0
Thronton 2 5.0
Valley Center, CA 1 2.5
Westminster 1 2.5
Wiggins 1 2.5
Total 40 100.0
Respondents’ hometown 
 
Mailback Survey Results n= 11 
 
Table D.14.10 Reasons for taking trip 
 Frequency Percent 
Yes  9 81.8 
No 2 18.2 
Total 11 100.0 
Q1: Was visiting these BLM public lands the main reason for taking your trip away from home? 
 
Table D.14.11 Overnight Accommodations 
 Frequency Percent 
I didn’t stay overnight in the area 0 0.0 
Camping in a BLM designated campground 2 18.2 
Camped on BLM public lands (non campground) 5 45.5 
Private home 3 27.3 
Commercial campground 0 0.0 
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Hotel/motel/resort 0 0.0 
Camping in another public campground 2 18.2 
Camped on other public lands 0 0.0 
Bed and breakfast 0 0.0 
 Other 0 0.0 
Q2: What type of overnight accommodations did you use while in the area? (Please check all that apply.) 
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Table D.14.12 Nights Stayed 
 Frequency Percent 
2 2 18.2 
3 1 9.1 
4 3 27.3 
5 2 18.2 
6 1 9.1 
7 1 9.1 
8 1 9.1 
Mean 4.55  
Q2a: If you did stay overnight, how many nights did you stay? 
 
Table D.14.13 Location of Accommodations 
City Frequency Percent 
On BLM KFO public lands 6 54.5
Kremmling 1 9.1
Denver Metro Area 0 0.0
Dillon/ Summit County 1 9.1
Vail 1 9.1
Granby 0 0.0
Winter Park 0 0.0
Other 0 0.0
Q2b: Where were the above accommodations located? (Please check all that apply) 
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Table D.14.14 Information sources 
 Used Helpfulness 
 Yes Not at all 

helpful 
Slightly 
helpful 

Moderately 
helpful 

Very 
helpful 

 

 Freq. % % % % % Mean 
Map(s) of area 5 50.0 0.0 33.3 33.3 33.3 3.00 
Public land agency 
brochure 

0 0.0 0.0 0.0 0.0 0.0 NA 

Past personal experience 6 60.0 0.0 0.0 0.0 100 4.00 
Travel magazines 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel club (AAA, etc.) 0 0.0 0.0 0.0 0.0 0.0 NA 
Travel books/guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Outdoor magazines 1 10.0 0.0 100 0.0 0.0 2.00 
Newspaper travel 
section 

0 0.0 0.0 0.0 0.0 0.0 NA 

State welcome center 0 0.0 0.0 0.0 0.0 0.0 NA 
Park visitor center 0 0.0 0.0 0.0 0.0 0.0 NA 
Local visitor center/ 
Chamber 

0 0.0 0.0 0.0 0.0 0.0 NA 

Internet 1 10.0 0.0 0.0 0.0 100 4.00 
Signs/road side displays 3 30.0 0.0 66.7 33.3 0.0 2.33 
Rangers/BLM staff 2 20.0 0.0 0.0 100 0.0 3.00 
Commercial guides 0 0.0 0.0 0.0 0.0 0.0 NA 
Local business people 1 10.0 0.0 0.0 0.0 100 4.00 
Friends/ relatives 7 70.0 0.0 14.3 0.0 85.7 3.71 
Travel agent 0 0.0 0.0 0.0 0.0 0.0 NA 
Other 0 0.0 0.0 0.0 0.0 0.0 NA 
Q3: Which of the following information sources did you use for this trip? First, check all the boxes that 
apply in column A. Next, circle how helpful each information source was in column B.  
 
Table D.14.15 Years visiting BLM lands 
  Frequency Percent 
0 1 9.1
2 1 9.1
5 2 18.2
7 1 9.1
10 1 9.1
17 1 9.1
20 1 9.1
30 2 18.2
35 1 9.1
Mean 14.64
Q4: How many years have you been visiting the BLM public land where you were contacted for this study? 
(If this was your first visit, please enter 1) 
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Table D.14.16 Satisfaction with trip 
 Frequency Percent 
Not at all satisfied 0 0.0
Slightly satisfied 2 20.0
Moderately satisfied 6 60.0
Very satisfied 1 10.0
Extremely satisfied 1 10.0
Mean 3.10  
Q5: Overall, how satisfied were you with your visit to this BLM public land area? (Circle one) 
1 = not at all satisfied, 2 = slightly satisfied, 3 = moderately satisfied, 4 = very satisfied, 5 = extremely 
satisfied 
 
Table D.14.17 Contributions to satisfaction 

Contributed 
Least 

 Contributed 
Some 

 Contributed 
Most 

  

1 2 3 4 5  
 Percent Percent Percent Percent Percent Mean 
Natural places (e.g. 
mountains, streams) 

0.0 0.0 22.2 22.2 55.6 4.33 

Cultural places (e.g. 
mines, historic sites) 

75.0 50.0 12.5 0.0 12.5 1.75 

Activities (e.g. four 
wheeling, hiking) 

0.0 0.0 27.3 18.2 54.5 4.27 

Companion ship of the 
people in my group 

0.0 0.0 0.0 25.0 75.0 4.75 

Towns (e.g. Kremmling, 
Vail) 

75.0 0.0 12.5 0.0 12.5 1.75 

Opportunity to think and 
reflect 

33.3 0.0 44.4 0.0 22.2 2.78 

Q6: To what extent did each of the following contribute to your satisfaction while visiting these BLM 
public lands? 
 
Table D.14.18 Expenses 
 Day 

Visitors 
Overnight 
Visitors 

Lodging (hotels, motels, resorts, campgrounds) $0.00 $186.36 
Shopping and gifts (clothing, recreation equipment, souvenirs) $0.00 $57.27 
Food, meals and drink (restaurant, groceries, taverns) $0.00 $70.45 
Tourist services (jeep tours, jeep rentals, museums, outfitters) $0.00 $4.09 
Gas and transportation $0.00 $130.91 
Other:  $0.00 $381.50 

Total $0.00 $830.88 
Q7: Please estimate the amount of money you and your group spent on your recent trip within 50 miles of 
these BLM public lands. (Enter the amount in each category) 
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Table D.14.19  Groups Seen 
  Frequency Percent 

0 1 9.1
6 1 9.1
10 3 27.3
11 1 9.1
12 1 9.1
15 3 27.3
16 1 9.1
Mean 10.91 
Q9: Estimate the number of other groups of people you saw in your most satisfying zone on this trip. 
 
Table D.14.20 Crowding 

Not at all crowded Slightly crowded Moderately crowded Extremely crowded  
1 2 3 4 5 6 7 8 9 

Percent 0.0 18.2 9.1 9.1 18.2 0.0 9.1 18.2 18.2 
Mean 5.55 
Q10: Please circle the number that best represents how crowded you felt during your visit to your most 
satisfying zone. 
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Table D.14.21 Activities 
 

Q11: Please indicate all of the activities from the list below that you participated in your most satisfying 
zone. (Please check all that apply) 
 
 
 
 
 

 Frequency Percent 
Rafting 0 0.0
Camping 8 72.7
Nature Study 2 18.2
Swimming 0 0.0
Backpacking 5 45.5
Horseback Riding 0 0.0
Kayak/Canoes 0 0.0
Watching Wildlife 8 72.7
Tubing 0 0.0
Hot Springs Soaking 0 0.0
Motorcycling 0 0.0
Driving: General Sightseeing 6 54.5
Fishing 0 0.0
Photography 5 45.5
Hiking/Walking 7 63.6
ATV Riding 10 90.9
Four Wheel Driving 9 81.8
Mountain Bike 0 0.0
Hunting 10 90.9
Snowmobile 1 9.1
Snowshoe 0 0.0
Target Practice 4 36.4
Scouting for Hunting 10 90.9
Other 0 0.0
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Table D.14.22 Most Satisfying Activities 
Activity 1st Most Satisfying 

Activity 
 Frequency Percent 
Rafting 0 0.0
Camping 1 9.1
Nature Study 0 0.0
Swimming 0 0.0
Backpacking 0 0.0
Horseback Riding 0 0.0
Kayak/Canoes 0 0.0
Watching Wildlife 0 0.0
Tubing 0 0.0
Hot Springs Soaking 0 0.0
Motorcycling 0 0.0
Driving: General Sightseeing 0 0.0
Fishing 0 0.0
Photography 0 0.0
Hiking/Walking 0 0.0
ATV Riding 2 18.2
Four Wheel Driving 0 0.0
Hunting 8 72.7
Boating 0 0.0
Kids Pond Fishing 0 0.0
Mountain Biking 0 0.0
Rowing 0 0.0
Motorcycling 0 0.0
Mountain Biking 0 0.0
  n=11 
Q12: Next, please write in which activities from the list above list were your most satisfying for this visit. 
 
Table D.14.23 Participation in Activity (Year) 
 Frequency Percent 
1 1 9.1
2 1 9.1
3 1 9.1
7 1 9.1
10 1 9.1
15 1 9.1
20 1 9.1
30 2 18.2
35 1 9.1
46 1 9.1
Mean 18.09 
Q13: How many years have you participated in your 1st most satisfying activity? 
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Table D.14.24 Participation in Activity (Past 12 Months) 
 Frequency Percent 
0 1 9.1
1 3 27.3
2 2 18.2
3 3 27.3
8 1 9.1
20 1 9.1
Mean 4.00 
Q14: Approximately how many times have you participated in your 1st most satisfying activity over the 
past 12 months? 
 
Table D.14.25 Current Level of Skill 
 Percent 
Novice/Beginner (1) 9.1 
2 0.0 
3 36.4 
4 9.1 
5 45.5 
Mean 3.82 
Q15:Comparing yourself to others who participate in this activity, how would you evaluate your current 
level of skill in this activity on the following scale form one to five? Please circle one. 
 
Table D.14.26 Satisfying Activity 
 Frequency Percent
This is my favorite leisure interest 3 27.3
This is among my favorite leisure interests 6 54.5
I have other leisure interest that are preferred over this activity. 2 18.2
Total 11 100.0
Q16: How would you rate your 1st most satisfying activity as compared with your other leisure pursuits? 
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Table D.14.27 Personal Experiences  
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Developing your skills and 
abilities 

0.0 22.2 33.3 22.2 22.2 3.44 0.0 11.1 44.4 33.3 11.1 3.44 

Enjoying the area’s wildlife, 
scenery, views and 
aesthetics. 

0.0 20.0 30.0 0.0 50.0 3.80 0.0 11.1 11.1 33.3 44.4 4.11 

Enjoying exploring on 
my/our own 

0.0 11.1 22.2 11.1 55.6 4.11 0.0 0.0 50.0 12.5 37.5 3.88 

Enjoying risk-taking 
adventure 

12.5 12.5 37.5 12.5 25.0 3.25 0.0 37.5 25.0 12.5 25.0 3.25 

Enjoying closeness to 
family/friends 

0.0 0.0 22.2 33.3 44.4 4.22 0.0 11.1 11.1 33.3 44.4 4.11 

Enjoying group affiliation 
and togetherness 

0.0 0.0 50.0 10.0 40.0 3.90 0.0 0.0 33.3 22.2 44.4 4.11 

Experiencing the natural 
surroundings 

11.1 0.0 11.1 22.2 55.6 4.11 0.0 0.0 0.0 50.0 50.0 4.50 

Learning more about things 
here 

20.0 0.0 30.0 10.0 40.0 3.50 12.5 12.5 37.5 25.0 12.5 3.13 

Being able to be more 
contemplative 

25.0 12.5 37.5 12.5 12.5 2.75 14.3 28.6 28.6 14.3 14.3 2.86 

Getting some needed 
physical exercise 

0.0 10.0 40.0 10.0 40.0 3.80 0.0 11.1 11.1 33.3 44.4 4.11 

Experiencing adventure and 
excitement 

0.0 11.1 22.2 22.2 44.4 4.00 0.0 11.1 11.1 44.4 33.3 4.00 

Releasing or reducing some 
built-up mental tensions 

2.2 22.2 11.1 11.1 33.3 3.11 25.0 0.0 12.5 37.5 25.0 3.38 

Escaping everyday 
responsibilities for a while 

10.0 10.0 30.0 10.0 40.0 3.60 12.5 0.0 12.5 37.5 37.5 3.88 

Enjoying the solitude 0.0 10.0 50.0 10.0 30.0 3.60 0.0 11.1 44.4 22.2 22.2 3.56 
Enjoying frequent access to 
outdoor physical activity 

0.0 22.2 22.2 22.2 33.3 3.67 0.0 12.5 25.0 37.5 25.0 3.75 

Gaining a greater sense of 
self-confidence 

11.1 22.2 22.2 11.1 33.3 3.33 12.5 25.0 12.5 37.5 12.5 3.13 

Testing my equipment 0.0 22.2 22.2 22.2 33.3 3.67 0.0 12.5 37.5 12.5 37.5 3.75 
Being with others who 
enjoy the same things I do 

0.0 0.0 20.0 10.0 70.0 4.50 0.0 0.0 22.2 22.2 55.6 4.33 

For the challenge or sport 0.0 10.0 30.0 10.0 50.0 4.00 0.0 0.0 12.5 37.5 50.0 4.38 
Getting needed physical rest 11.1 33.3 22.2 0.0 33.3 3.11 37.5 12.5 12.5 0.0 37.5 2.88 
Enjoying a sense of 
independence  

11.1 22.2 33.3 11.1 22.2 3.11 11.1 22.2 33.3 11.1 22.2 3.11 

Testing my endurance 10.0 20.0 20.0 20.0 30.0 3.40 11.1 11.1 33.3 33.3 11.1 3.22 
Reflecting on my character 
and personal values 

11.1 33.3 11.1 11.1 33.3 3.22 12.5 25.0 12.5 25.0 25.0 3.25 

Q18: Managers would like to know more about the experiences you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences was to you as you 
made the decision to make this trip. Then, rate the degree to which you were able to attain each experience 
during the trip (circle appropriate numbers for desirability & attainability)  
1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.14.28  Personal Benefits 
Desirable to You Able to Attain  

Not at all 
desirable 

Extremely 
desirable 

M Not at all  
attained 

Totally 
attained 

M 

Restored my mind from 
stress/tension/anxiety 

0.0 14.3 42.9 28.6 14.3 3.43 0.0 28.6 28.6 28.6 14.3 3.29 

Improved physical fitness and 
health maintenance 

0.0 11.1 44.4 22.2 22.2 3.56 0.0 12.5 25.0 50.0 12.5 3.63 

Greater self- reliance 0.0 22.2 22.2 44.4 11.1 3.44 11.1 11.1 22.2 33.3 22.2 3.44 
Enhance sense of personal 
freedom 

0.0 11.1 33.3 22.2 33.3 3.78 14.3 0.0 42.9 14.3 28.6 3.43 

Improved sense of control 
over my life 

0.0 25.0 37.5 12.5 25.0 3.38 12.5 12.5 25.0 25.0 25.0 3.38 

Improved outdoor knowledge 
and self – confidence 

0.0 11.1 22.2 33.3 33.3 3.89 0.0 12.5 12.5 37.5 37.5 4.00 

Living a more outdoor- 
oriented lifestyle 

0.0 0.0 22.2 55.6 22.2 4.00 0.0 0.0 37.5 37.5 25.0 3.88 

Restored my body from 
fatigue 

22.2 11.1 33.3 11.1 22.2 3.00 22.2 22.2 22.2 22.2 11.1 2.78 

Developing stronger ties with 
my family or friends 

0.0 0.0 10.0 40.0 50.0 4.40 0.0 0.0 11.1 66.7 22.2 4.11 

Greater freedom from urban 
living 

0.0 0.0 25.0 37.5 37.5 4.13 0.0 0.0 25.0 37.5 37.5 4.13 

Improved ability to relate to 
local residents & their culture 

12.5 25.0 25.0 25.0 12.5 3.00 12.5 25.0 25.0 12.5 25.0 3.13 

Increased personal 
accountability to act 
responsibly on public lands 

12.5 0.0 50.0 12.5 25.0 3.38 12.5 0.0 37.5 25.0 25.0 3.50 

Increased appreciation of the 
area’s cultural history 

25.0 12.5 50.0 0.0 12.5 2.63 37.5 25.0 12.5 0.0 25.0 2.50 

Greater respect for private 
property and local lifestyles 

12.5 0.0 50.0 25.0 12.5 3.25 12.5 0.0 50.0 25.0 12.5 3.25 

Closer relationship with 
natural world 

0.0 0.0 37.5 50.0 12.5 3.75 0.0 0.0 42.9 42.9 14.3 3.71 

Greater understanding of the 
importance of wildlife to my 
quality of life 

0.0 0.0 50.0 25.0 25.0 3.75 0.0 12.5 25.0 37.5 25.0 3.75 

Greater aesthetic appreciation 12.5 0.0 37.5 37.5 12.5 3.38 12.5 12.5 25.0 37.5 12.5 3.25 
Improved balance of work 
and play in my life 

0.0 0.0 12.5 75.0 12.5 4.00 0.0 0.0 25.0 62.5 12.5 3.88 

Improved outdoor recreation 
skills 

0.0 0.0 22.2 44.4 33.3 4.11 0.0 0.0 12.5 62.5 25.0 4.13 

Greater awareness of this area 
as a special place 

12.5 12.5 37.5 12.5 25.0 3.25 12.5 0.0 50.0 25.0 12.5 3.25 

Improved opportunity to view 
wildlife up close 

0.0 0.0 12.5 37.5 50.0 4.38 0.0 0.0 37.5 25.0 37.5 4.00 

Increased opportunity for 
artistic expression (art, 
photography) 

25.0 12.5 50.0 0.0 12.5 2.63 37.5 12.5 37.5 0.0 12.5 2.38 

Q19: Managers would like to know more about the benefits you achieve by participating in your most 
satisfying activities. First, indicate how desirable each of the following experiences is to you as you when 
making the decision to visit public lands. Then, rate the degree to which you were able to attain each 
experience during the trip (circle appropriate numbers for desirability & attainability) 1=not at all desirable 
(attainable), 5= extremely desirable (attainable) 
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Table D.14.29 Community, Environmental and Economic Benefits 

Desirable to You Able to Attain  
Not at all 
desirable 

Extremely 
desirable 

M Not at all 
attained 

Totally 
attained 

M 

Greater household awareness 
of and appreciation for our 
cultural heritage 

14.3 0.0 28.6 42.9 14.3 3.43 14.3 0.0 42.9 28.6 14.3 3.29 

Increased desirability as a 
place to live or retire  

14.3 0.0 42.9 14.3 28.6 3.43 14.3 0.0 42.9 14.3 28.6 3.43 

Strengthening relationships 
with family and friends 

0.0 0.0 11.1 55.6 33.3 4.22 0.0 12.5 0.0 50.0 37.5 4.13 

Greater community 
involvement in recreation and 
other land use decisions 

0.0 0.0 14.3 57.1 28.6 4.14 0.0 0.0 28.6 42.9 28.6 4.00 

Greater family bonding 0.0 0.0 12.5 12.5 75.0 4.63 0.0 14.3 14.3 14.3 57.1 4.14 
Lifestyle improvement or 
maintenance  

0.0 .00 28.6 28.6 42.9 4.14 0.0 0.0 28.6 42.9 28.6 4.00 

Maintenance/preservation of 
distinctive community 
atmosphere 

0.0 14.3 42.9 14.3 28.6 3.57 0.0 28.6 28.6 14.3 28.6 3.43 

Heightened sense of 
community pride & 
satisfaction 

0.0 28.6 42.9 14.3 14.3 3.14 0.0 28.6 42.9 14.3 14.3 3.14 

Improved respect for 
privately-owned lands  

14.3 0.0 42.9 28.6 14.3 3.29 14.3 14.3 28.6 28.6 14.3 3.14 

Increased awareness and 
protection of natural 
landscapes 

0.0 0.0 42.9 14.3 42.9 4.00 0.0 14.3 28.6 28.6 28.6 3.71 

Greater community 
ownership and stewardship of 
recreation and natural 
resources 

14.3 0.0 29.6 14.3 42.9 3.71 14.3 0.0 42.9 0.0 42.9 3.57 

Greater protection of fish, 
wildlife, and plant habitat 
from growth, development, 
and public use impacts 

28.6 0.0 14.3 28.6 28.6 3.29 28.6 0.0 14.3 28.6 28.6 3.29 

Maintenance/preservation of 
distinctive public land 
recreation setting character  

14.3 0.0 42.9 14.3 28.6 3.42 14.3 0.0 57.1 0.0 28.6 3.29 

 Increased work productivity 14.3 14.3 42.9 14.3 14.3 3.00 14.3 14.3 28.6 28.6 14.3 3.14 
Increased local tourism 
revenue 

14.3 0.0 71.4 0.0 14.3 3.00 14.3 28.6 28.6 14.3 14.3 2.86 

Reduced health maintenance 
cost 

14.3 14.3 57.1 0.0 14.3 2.86 14.3 42.9 14.3 14.3 14.3 2.71 

Q20: Managers would like to know more about the community, environmental and economic benefits you 
achieve by participating in your most satisfying activities. First, indicate how desirable each of the 
following experiences is to you when making the decision to visit public lands. Then, rate the degree to 
which you were able to attain each experience during the trip (circle appropriate numbers for desirability & 
attainability) 1=not at all desirable (attainable), 5= extremely desirable (attainable) 
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Table D.14.30 Recreation Opportunities Spectrum 
 Setting Conditions 
 Percent Percent Percent Mean 
Remoteness 18.2 Make more 

isolated 
36.4 Leave as is 45.5 Improve ease of 

vehicle access to 
area 

2.27 

Naturalness 9.1 Make a more 
natural appearing 
area  

72.7 Leave as is 18.2 Allow more man 
made landscape 
alterations 

2.09 

Facilities at Put-in 
Take-out Sites 

NA Remove some 
facilities (e.g. 
boat ramps, 
restrooms) 

NA Leave as is NA Develop more 
facilities (e.g. boat 
ramps, restrooms) 

NA 

Facilities on the 
River 

NA Remove some 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA Leave as is NA Develop more 
facilities (e.g. pit 
toilets, picnic 
tables, campfire 
rings) 

NA 

Facilities 0.0 Remove some 
facilities (e.g. 
roads, trail, 
restrooms) 

50.0 Leave as is 50.0 Develop more 
facilities (e.g. 
roads, trails, 
restrooms) 

2.50 

Non Motorized 
Routes 

NA Reduce/limit 
hiking, biking and 
horseback trails 

NA Leave as is NA Develop more 
hiking, biking and 
horseback trails 

NA 

Foot trails 9.1 Reduce/limit foot 
and horseback 
trails 

72.7 Leave as is 18.2 Create/allow more 
foot and horseback 
trails 

2.09 

Bike trails 20.0 Reduce/limit 
mountain bike 
trails 

70.0 Leave as is 10.0 Create/allow more 
mountain bike 
trails 

1.90 

Motorized routes 9.1 Reduce/limit 
motorized routes 

45.5 Leave as is 45.5 Create/allow more 
motorized routes 

2.36 

Group size 9.1 Reduce the group 
size allowed 

81.8 Leave as is 9.1 Encourage larger 
group size 

2.00 

Contacts 0.0 Lower 
interactions with 
others 

81.8 Leave as is 18.2 Allow more use 
and interaction 
with others 

2.18 

Evidence of use 18.2 Rehab and reduce 
sins of other’s use 

72.7 Leave as is 9.1 More evidence of 
other visitors is OK 

1.91 

Visitor services 27.3 Reduce services, 
staff contact and 
assistance 

63.6 Leave as is 9.1 Provide more 
services, staff 
contact and 
assistance 

1.82 

Visitor information 18.2 Less maps and 
brochures 

45.5 Leave as is 36.4 Provide more maps 
and brochures 

2.18 

Management 
controls 

54.5 Use a more 
“hands off” 
management style 

36.4 Leave as is 9.1 Exercise more 
visitor and land use 
controls 

1.55 

Q21: For the zone that contributed most to your satisfaction, please indicate your preference for how each 
of the following recreation setting conditions should be managed. Please base your answer on the character 
of the recreation setting condition that would best enhance the experience and benefits you desire.  (please 

  one answer for each of the twelve setting conditions)  1= more restrictive, 2= leave as is, 3= less 
restrictive  
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Table D.14.31 Gender 
 Frequency Percent 
Male 11 100
Female 0 0.0
Total 11 100.0
Q22: Are you… 
 

Table D.14.32 Age 
 Frequency Percent 
78 1 9.1
71 1 9.1
69 1 9.1
62 1 9.1
48 1 9.1
45 1 9.1
44 1 9.1
41 1 9.1
38 2 18.2
32 1 9.1
Mean 51
Q23: What year were you born? 
 
Table D.14.33 Education 
 Frequency Percent 
7 0 0.0
8 0 0.0
9 0 0.0
10 0 0.0
11 0 0.0
12 5 45.5
13 1 9.1
14 1 9.1
15 0 0.0
16 3 27.3
17 1 9.1
18+ 0 0.0
Mean 13.82  
Q24: Please indicate the highest level of education you have attained. 
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Table D.14.34 Employment Status 
 Frequency Percent 
Full time student 0 0.0 
Part time student 0 0.0 
Employed part time 0 0.0 
Employed full time 8 72.7 
Unemployed 0 0.0 
Homemaker or caregiver 0 0.0 
Retired 3 27.3 
Other 0 0.0 
Q25: What was your employment status during the past year? (Check all that apply) 
 
Table D.14.35 Hispanic, Latino and Latina 
 Frequency Percent 
Hispanic, Latino or Latina 1 9.1 
Q 26: Do you consider yourself to be Hispanic, Latino or Latina? 
 
Table D.14.36 Race 
 Frequency Percent 
American Indian or Alaska Native 0 0.0 
Asian 0 0.0 
Black or African American 0 0.0 
Native Hawaiian or other Pacific Islander 0 0.0 
White 10 90.9 
Other 1 9.1 
Q27: With which racial group(s) do you identify with? (Please check all that apply) 
 
Table D.14.37 Income Levels 
 Frequency Percent 
$25,000 or less 1 9.1 
$25,001- $50,000 3 27.3 
$50,001- $75,000 3 27.3 
$75,001- $100,000 2 18.2 
$100,001-$125,000 1 9.1 
$125,001-$150,000 0 0.0 
More than $150,000 1 9.1 
Total 11 100.0 
Q28: Which of the follow broad categories best describes your total annual household income for the last 
calendar year? Check only one.  
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Appendix E: Zone Specific Focus Group Results 

 
(Overall Focus Group data from Chapter 4 has been reorganized by zone for this section.)
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone 3: Colorado River: Byers Canyon to Confluence with Blue River 

August, 2007 
Activities n=1 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 Raft 
 View scenery 
 Wade fishing  

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable Mean Mean 
 % % % % %   
Developing your skills and abilities 100 0.0 0.0 0.0 0.0 1.00 5.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 0.0 100 5.00 5.00 
To enjoy the scenery 0.0 0.0 0.0 0.0 100 5.00 1.00 
Enjoying risk-taking adventure 0.0 0.0 0.0 100 0.0 4.00 1.00 
Enjoying closeness to family/friends 0.0 0.0 0.0 0.0 100 5.00 1.00 
Enjoying group affiliation and togetherness 100 0.0 0.0 0.0 0.0 1.00 3.00 
To experience the natural surroundings 0.0 0.0 0.0 0.0 100 5.00 5.00 
Learning more about things here 0.0 0.0 0.0 0.0 100 5.00 4.00 
Being able to be more contemplative 0.0 0.0 0.0 0.0 100 5.00 3.00 
Getting some needed physical exercise 0.0 0.0 0.0 0.0 100 5.00 3.00 
To experience adventure and excitement 0.0 0.0 0.0 0.0 100 5.00 1.00 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 0.0 100 5.00 3.00 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying the solitude 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 NA 
Gaining a greater sense of self-confidence 0.0 0.0 100 0.0 0.0 3.00 1.00 
To test my equipment 100 0.0 0.0 0.0 0.0 1.00 1.00 
To be with other who enjoy the same things I do 0.0 0.0 0.0 0.0 100 5.00 1.00 
For the challenge or sport 0.0 0.0 0.0 100 0.0 4.00 1.00 
Getting needed physical rest 100 0.0 0.0 0.0 0.0 1.00 1.00 
Enjoying a sense of independence 0.0 0.0 0.0 0.0 100 5.00 1.00 
Testing my endurance 0.0 100 0.0 0.0 0.0 2.00 1.00 
Reflecting on my character and personal values 100 0.0 0.0 0.0 0.0 1.00 1.00 
To escape crowds of people 0.0 0.0 0.0 0.0 100 5.00 5.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

___ Restored mind from unwanted stress 
_1_ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
___ Improved leadership abilities 
___ Improved outdoor recreation skills 
_1_ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
___ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
___ Greater sense of responsibility for my own quality of life 
_1_ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_1_ Closer relationship with the natural world 
___ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
_1_ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
___ Improved physical fitness and health maintenance 
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___ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
___ Increase community pride 
___ Reduced social isolation 
___ Improved functioning of individuals in family and community 
_1_ Greater family bonding  
___ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
_1_ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
_1_ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
_1_ Generates employment and tax revenues 
___ Improved local economic stability 
_1_ More positive contributions to local-regional economy 
___ Greater value-added local services 
___ Increased desirability as a place to live or retire 
_1_ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

_1_ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
___ Reduced wildlife harassment by recreation users 
_1_ Greater protection of area historical structures and archaeological sites 
___ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
_1_ Increased awareness and protection of natural landscapes 
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Setting Character 
 
Physical environment 
What are the physical setting characteristics that you believe are essential for producing 
the kinds of experience and attaining other beneficial outcomes you identified earlier for 
the Kremmling Management Area? 
 

 Poor water quality- temps. 
 
Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 100 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

100 Leave as is 0.0 Allow more man-made 
landscape alterations 

0.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 100 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

0.0 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 100 Create/allow more foot 
and horseback trails 

0.0 

Bike Trails Reduce/limit mountain 
bike trails 

0.0 Leave as is 0.0  Create/allow mountain 
bike trails  

100 

Motorized 
Routes 

Reduce/limit motorized 
routes 

100 Leave as is 0.0 Create/allow motorized 
routes 

0.0 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 100 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

0.0 Leave as is 100 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

100 Leave as is 0.0 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

0.0 Leave as is 100 Provide more services, 
staff contact and 
assistance 

0.0 

Visitor 
Information 

Less maps and 
brochures   

100 Leave as is 0.0 Provide more maps and     
brochures 

0.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

100 Leave as is 0.0 Exercise more visitor and 
land use controls 

0.0 
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone A: Strawberry 

August, 2007 
Activities n=2 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 Hike 
 Silence 

 Snowmobile

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 100 0.0 0.0 3.00 3.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 0.0 100 5.00 4.00 
To enjoy the scenery 0.0 0.0 0.0 50.0 50.0 4.50 4.00 
Enjoying risk-taking adventure 0.0 0.0 50.0 50.0 0.0 2.50 2.50 
Enjoying closeness to family/friends 0.0 0.0 50.0 50.0 0.0 2.50 4.00 
Enjoying group affiliation and togetherness 0.0 0.0 50.0 50.0 0.0 2.50 3.00 
To experience the natural surroundings 0.0 0.0 0.0 0.0 100 5.00 3.50 
Learning more about things here 0.0 0.0 0.0 50.0 50.0 4.50 5.00 
Being able to be more contemplative 0.0 0.0 0.0 0.0 100 5.00 3.50 
Getting some needed physical exercise 0.0 0.0 0.0 0.0 100 5.00 4.00 
To experience adventure and excitement 0.0 0.0 50.0 50.0 0.0 2.50 3.00 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 50.0 50.0 4.50 3.50 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 50.0 50.0 4.50 4.50 
Enjoying the solitude 0.0 0.0 0.0 0.0 100 5.00 3.00 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 3.50 
Gaining a greater sense of self-confidence 0.0 0.0 50.0 50.0 0.0 2.50 2.00 
To test my equipment 50.0 0.0 50.0 0.0 0.0 2.00 2.00 
To be with other who enjoy the same things I do 0.0 50.0 0.0 50.0 0.0 3.00 3.50 
For the challenge or sport 50.0 0.0 50.0 0.0 0.0 2.00 2.00 
Getting needed physical rest 0.0 0.0 50.0 0.0 50.0 4.00 3.50 
Enjoying a sense of independence 0.0 0.0 0.0 100 0.0 4.00 3.00 
Testing my endurance 0.0 50.0 0.0 50.0 0.0 3.00 3.00 
Reflecting on my character and personal values 0.0 0.0 50.0 50.0 0.0 3.50 3.50 
To escape crowds of people 0.0 0.0 0.0 0.0 100 5.00 3.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_1_ Restored mind from unwanted stress 
_1_ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
___ Improved leadership abilities 
___ Improved outdoor recreation skills 
_1_ Greater sensitivity to/awareness of outdoor aesthetics 
_1_ Greater spiritual growth  
_1_ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
_1_ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
_1_ Enlarged sense of personal accountability for acting responsibly on public lands 
_1_ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
___ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_1_ Closer relationship with the natural world 
_1_ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
___ Improved physical fitness and health maintenance 
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___ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
_1_ Increase community pride 
_1_ Reduced social isolation 
_1_ Improved functioning of individuals in family and community 
_1_ Greater family bonding  
_1_ Greater community involvement in recreation and other land use decisions 
_1_ Increased compassion for others 
___ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
_1_ Maintenance of distinctive recreation setting character 

 
Economic  

_1_ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
___ Generates employment and tax revenues 
___ Improved local economic stability 
___ More positive contributions to local-regional economy 
___ Greater value-added local services 
_1_ Increased desirability as a place to live or retire 
___ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
_1_ Greater retention of distinctive natural landscape features 
___ Reduced wildlife harassment by recreation users 
___ Greater protection of area historical structures and archaeological sites 
___ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
___ Increased awareness and protection of natural landscapes 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
100 Leave as is 0.0 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

100 Leave as is 0.0 Allow more man-made 
landscape alterations 

0.0 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 0.0 Create/allow more foot 
and horseback trails 

100 

Bike Trails Reduce/limit mountain 
bike trails 

100 Leave as is 0.0  Create/allow mountain 
bike trails  

0.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

100 Leave as is 0.0 Create/allow motorized 
routes 

0.0 

Group Size Reduce the group size 
allowed 

50.0 Leave as is 50.0 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

100 Leave as is 0.0 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

100 Leave as is 0.0 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

100 Leave as is 0.0 Provide more services, 
staff contact and 
assistance 

0.0 

Visitor 
Information 

Less maps and 
brochures   

50.0 Leave as is 0.0 Provide more maps and     
brochures 

50.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

0.0 Leave as is 0.0 Exercise more visitor and 
land use controls 

100 
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone D: Colorado River Headwaters 

August, 2007 
Activities n=4 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 River use 
 Fish 
 Raft 
 Grouse hunt 
 Dog train 
 Hike 

 Bike 
 Camp 
 Dirt bike (single track) 
 Bird hunt 
 Golf

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 25.0 50.0 25.0 4.00 3.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 50.0 50.0 4.50 3.50 
To enjoy the scenery 0.0 0.0 0.0 75.0 25.0 4.25 3.25 
Enjoying risk-taking adventure 0.0 25.0 50.0 0.0 25.0 3.25 2.50 
Enjoying closeness to family/friends 0.0 25.0 0.0 50.0 25.0 3.75 2.75 
Enjoying group affiliation and togetherness 25.0 0.0 0.0 50.0 25.0 3.50 2.25 
To experience the natural surroundings 0.0 0.0 0.0 50.0 50.0 4.50 3.50 
Learning more about things here 0.0 0.0 25.0 25.0 50.0 4.25 2.75 
Being able to be more contemplative 0.0 25.0 0.0 75.0 0.0 3.50 2.50 
Getting some needed physical exercise 0.0 0.0 0.0 50.0 50.0 4.50 3.25 
To experience adventure and excitement 0.0 0.0 0.0 50.0 50.0 4.50 3.00 
Releasing or reducing some built-up mental tensions 0.0 0.0 25.0 25.0 50.0 4.25 3.25 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 75.0 25.0 4.25 3.50 
Enjoying the solitude 0.0 0.0 0.0 50.0 50.0 4.50 3.25 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 3.00 
Gaining a greater sense of self-confidence 0.0 0.0 50.0 25.0 25.0 3.75 3.00 
To test my equipment 0.0 0.0 25.0 50.0 25.0 4.00 3.50 
To be with other who enjoy the same things I do 0.0 0.0 25.0 50.0 25.0 4.00 3.50 
For the challenge or sport 0.0 0.0 0.0 75.0 25.0 4.25 3.25 
Getting needed physical rest 25.0 0.0 0.0 50.0 25.0 3.50 2.50 
Enjoying a sense of independence 0.0 0.0 0.0 50.0 50.0 4.50 3.25 
Testing my endurance 0.0 0.0 50.0 0.0 50.0 4.00 3.00 
Reflecting on my character and personal values 0.0 0.0 0.0 75.0 25.0 4.25 3.25 
To escape crowds of people 0.0 0.0 0.0 25.0 75.0 4.75 3.75 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_2_ Restored mind from unwanted stress 
___ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
_1_ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
___ Improved leadership abilities 
_2_ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
_1_ Enhanced awareness and understanding of nature 
_2_ Greater environmental awareness and sensitivity 
_1_ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
_1_ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
___ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_2_ Closer relationship with the natural world 
_2_ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
_1_ Greater freedom from urban living 
_1_ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
_2_ Improved physical fitness and health maintenance 



 

345 

_1_ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
_1_ Greater ecological understanding and sensitivity 

 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

_1_ Heightened sense of satisfaction with our community 
___ Increase community pride 
___ Reduced social isolation 
_1_ Improved functioning of individuals in family and community 
_2_ Greater family bonding  
_2_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
_2_ Enlarged sense of community dependency on public lands 
_1_ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

_1_ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
_3_ Generates employment and tax revenues 
___ Improved local economic stability 
_1_ More positive contributions to local-regional economy 
___ Greater value-added local services 
_1_ Increased desirability as a place to live or retire 
_3_ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
_1_ Reduced wildlife harassment by recreation users 
___ Greater protection of area historical structures and archaeological sites 
_2_ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
_1_ Increased awareness and protection of natural landscapes 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
25.0 Leave as is 75.0 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

25.0 Leave as is 75.0 Allow more man-made 
landscape alterations 

0.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 75.0 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

25.0 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 75.0 Create/allow more foot 
and horseback trails 

25.0 

Bike Trails Reduce/limit mountain 
bike trails 

0.0 Leave as is 50.0  Create/allow mountain 
bike trails  

50.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

50.0 Leave as is 50.0 Create/allow motorized 
routes 

0.0 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 100 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

0.0 Leave as is 100 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

25.0 Leave as is 50.0 More evidence of other 
visitors is OK 

25.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

0.0 Leave as is 75.0 Provide more services, 
staff contact and 
assistance 

25.0 

Visitor 
Information 

Less maps and 
brochures   

0.0 Leave as is 50.0 Provide more maps and     
brochures 

50.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

0.0 Leave as is 33.3 Exercise more visitor and 
land use controls 

66.7 
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone E: North Sand Hill 

August , 2007 
Activities n=2 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 Dirt bike (single track) 
 ATV 
 Motorcycling 
 Jeep

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 0.0 50.0 50.0 4.50 4.50 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 50.0 50.0 4.50 4.50 
Enjoying exploring on my/our own 0.0 0.0 50.0 0.0 50.0 4.00 3.50 
Enjoying risk-taking adventure 0.0 0.0 0.0 50.0 50.0 4.50 4.50 
Enjoying closeness to family/friends 0.0 0.0 0.0 0.0 100 5.00 3.50 
Enjoying group affiliation and togetherness 0.0 0.0 0.0 0.0 100 5.00 4.50 
To experience the natural surroundings 0.0 0.0 0.0 0.0 100 5.00 5.00 
Learning more about things here 0.0 0.0 50.0 50.0 0.0 3.50 3.00 
Being able to be more contemplative 0.0 0.0 50.0 50.0 0.0 3.50 3.50 
Getting some needed physical exercise 0.0 0.0 0.0 0.0 100 5.00 5.00 
To experience adventure and excitement 0.0 0.0 0.0 0.0 100 5.00 5.00 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 0.0 100 5.00 4.00 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 50.0 50.0 4.50 4.00 
Enjoying the solitude 0.0 0.0 50.0 0.0 50.0 4.00 4.00 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 5.00 
Gaining a greater sense of self-confidence 0.0 0.0 0.0 0.0 100 5.00 5.00 
To test my equipment 0.0 0.0 0.0 0.0 100 5.00 5.00 
To be with other who enjoy the same things I do 0.0 0.0 0.0 0.0 100 5.00 5.00 
For the challenge or sport 0.0 0.0 0.0 0.0 100 5.00 5.00 
Getting needed physical rest 50.0 50.0 0.0 0.0 0.0 1.50 1.50 
Enjoying a sense of independence 0.0 0.0 0.0 50.0 50.0 4.50 4.50 
Testing my endurance 0.0 0.0 0.0 50.0 50.0 4.50 5.00 
Reflecting on my character and personal values 0.0 0.0 50.0 50.0 0.0 3.50 4.50 
To escape crowds of people 0.0 0.0 0.0 50.0 50.0 4.50 5.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

___ Restored mind from unwanted stress 
_1_ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
___ Improved leadership abilities 
_1_ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
___ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
_1_ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
_1_ Greater sense of responsibility for my own quality of life 
_1_ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
___ Closer relationship with the natural world 
___ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
_1_ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
_1_ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
___ Improved physical fitness and health maintenance 
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_1_ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

_1_ Heightened sense of satisfaction with our community 
_1_ Increase community pride 
_1_ Reduced social isolation 
_1_ Improved functioning of individuals in family and community 
___ Greater family bonding  
_1_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
___ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
_1_ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
___ Generates employment and tax revenues 
_1_ Improved local economic stability 
___ More positive contributions to local-regional economy 
___ Greater value-added local services 
_1_ Increased desirability as a place to live or retire 
___ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
___ Reduced wildlife harassment by recreation users 
___ Greater protection of area historical structures and archaeological sites 
_1_ Increased ecologically friendly tourism operations 
_1_ Sustainability of community’s cultural heritage 
___ Increased awareness and protection of natural landscapes 
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Physical environment 
What are the physical setting characteristics that you believe are essential for producing 
the kinds of experience and attaining other beneficial outcomes you identified earlier for 
the Kremmling Management Area? 
 

• Sand dunes 
 
Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 50.0 Improve ease of vehicle 

access to area 
50.0 

Naturalness Make a more natural 
appearing area 

0.0 Leave as is 50.0 Allow more man-made 
landscape alterations 

50.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 50.0 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

50.0 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 0.0 Create/allow more foot 
and horseback trails 

100 

Bike Trails Reduce/limit mountain 
bike trails 

50.0 Leave as is 50.0  Create/allow mountain 
bike trails  

0.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

0.0 Leave as is 0.0 Create/allow motorized 
routes 

100 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 0.0 Encourage larger group 
size 

100 

Contacts Lower interaction with 
others 

50.0 Leave as is 0.0 Allow more use and 
interaction with others 

50.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

0.0 Leave as is 100 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

0.0 Leave as is 50.0 Provide more services, 
staff contact and 
assistance 

50.0 

Visitor 
Information 

Less maps and 
brochures   

0.0 Leave as is 50.0 Provide more maps and     
brochures 

50.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

50.0 Leave as is 50.0 Exercise more visitor and 
land use controls 

0.0 

 
Manager for a day 
Pretend that you were able to serve as “manager for a day” of the Kremmling 
Management Area. What kinds of things would you prefer managers to do in this area? 

 
• More control, don’t over do it, but have some control. 
• I would like to see the BLM put a modern campground in and also charge 

users a fee to fund the campground. Owning the motel in town I have the 
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opportunity to talk to a lot of people that use the sand dunes and the people 
who stay with me say that they want a modern campground with shower, hook 
ups etc. it would also give a full time job for the ranger. 

• Campground w/ hook ups (BLM or county) $ ranger/fees more management 
presents. 
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone F: Independence Mountain 

August, 2007
 
Personal Experience n=3 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 0.0 33.3 66.7 4.67 3.67 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 0.0 100 5.00 4.67 
Enjoying exploring on my/our own 0.0 0.0 0.0 33.3 66.7 4.67 4.00 
Enjoying risk-taking adventure 0.0 0.0 0.0 66.7 33.3 4.33 3.33 
Enjoying closeness to family/friends 0.0 33.3 0.0 0.0 66.7 4.00 3.67 
Enjoying group affiliation and togetherness 0.0 33.3 66.7 0.0 0.0 2.67 3.67 
To experience the natural surroundings 0.0 0.0 0.0 33.3 66.7 4.67 4.33 
Learning more about things here 0.0 0.0 33.3 33.3 33.3 4.00 4.00 
Being able to be more contemplative 0.0 0.0 0.0 50.0 50.0 3.50 4.50 
Getting some needed physical exercise 0.0 0.0 66.7 0.0 33.3 3.67 4.33 
To experience adventure and excitement 0.0 0.0 33.3 0.0 66.7 4.33 4.33 
Releasing or reducing some built-up mental tensions 0.0 0.0 66.7 33.3 0.0 3.33 4.33 
Escaping everyday responsibilities for a while 0.0 0.0 66.7 33.3 0.0 3.33 3.00 
Enjoying the solitude 0.0 0.0 0.0 50.0 50.0 4.50 4.50 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 4.33 
Gaining a greater sense of self-confidence 0.0 0.0 0.0 33.3 66.7 4.67 4.33 
To test my equipment 0.0 0.0 0.0 33.3 66.7 4.67 4.00 
To be with other who enjoy the same things I do 0.0 33.3 33.3 0.0 33.3 3.33 3.00 
For the challenge or sport 0.0 0.0 33.3 33.3 33.3 4.00 4.33 
Getting needed physical rest 33.3 0.0 0.0 66.7 0.0 3.00 3.00 
Enjoying a sense of independence 0.0 33.3 0.0 33.3 33.3 3.67 3.67 
Testing my endurance 0.0 0.0 0.0 33.3 66.7 4.67 4.67 
Reflecting on my character and personal values 0.0 33.3 0.0 0.0 66.7 4.00 4.33 
To escape crowds of people 0.0 0.0 0.0 33.3 66.7 4.67 4.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_1_ Restored mind from unwanted stress 
___ Improved mental well-being 
_1_ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
_2_ Improved skills for outdoor enjoyment 
_2_ Improved relationships with my family  
___ Improved leadership abilities 
_1_ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
_1_ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
_1_ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
___ Closer relationship with the natural world 
_1_ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
_1_ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
_1_ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
_1_ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
_2_ Improved physical fitness and health maintenance 
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___ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

 
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
_1_ Increase community pride 
___ Reduced social isolation 
_1_ Improved functioning of individuals in family and community 
___ Greater family bonding  
_3_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
_3_ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
___ Generates employment and tax revenues 
_1_ Improved local economic stability 
___ More positive contributions to local-regional economy 
___ Greater value-added local services 
_1_ Increased desirability as a place to live or retire 
_3_ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
_1_ Greater retention of distinctive natural landscape features 
_1_ Reduced wildlife harassment by recreation users 
_1_ Greater protection of area historical structures and archaeological sites 
_1_ Increased ecologically friendly tourism operations 
_2_ Sustainability of community’s cultural heritage 
_1_ Increased awareness and protection of natural landscapes 

      _1_ Other: Revenue to develop recreation infrastructure properly 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 100 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

0.0 Leave as is 66.7 Allow more man-made 
landscape alterations 

33.3 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 66.7 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

33.3 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 100 Create/allow more foot 
and horseback trails 

0.0 

Bike Trails Reduce/limit mountain 
bike trails 

0.0 Leave as is 100  Create/allow mountain 
bike trails  

0.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

0.0 Leave as is 0.0 Create/allow motorized 
routes 

100 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 100 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

66.7 Leave as is 33.3 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

33.3 Leave as is 66.7 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

100 Leave as is 0.0 Provide more services, 
staff contact and 
assistance 

0.0 

Visitor 
Information 

Less maps and 
brochures   

0.0 Leave as is 66.7 Provide more maps and     
brochures 

33.3 

Management 
Control: 

Use a more “hands-off” 
management style
  

100 Leave as is 0.0 Exercise more visitor and 
land use controls 

0.0 
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone G: Bull Mountain and Laramie River 

August, 2007 
 
Personal Experience n=1 
In the chart indicate how important you believe each of the following experience is to 
visitors as they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 0.0 100 0.0 4.00 4.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying exploring on my/our own 0.0 0.0 0.0 100 0.0 4.00 3.00 
Enjoying risk-taking adventure 0.0 100 0.0 0.0 0.0 2.00 2.00 
Enjoying closeness to family/friends 0.0 0.0 0.0 100 0.0 4.00 4.00 
Enjoying group affiliation and togetherness 0.0 0.0 0.0 100 0.0 4.00 4.00 
To experience the natural surroundings 0.0 0.0 0.0 0.0 100 5.00 5.00 
Learning more about things here 0.0 0.0 0.0 0.0 100 5.00 3.00 
Being able to be more contemplative 0.0 0.0 0.0 0.0 100 5.00 5.00 
Getting some needed physical exercise 0.0 0.0 100 0.0 0.0 3.00 3.00 
To experience adventure and excitement 0.0 0.0 0.0 0.0 100 5.00 4.00 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 0.0 100 5.00 4.00 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 0.0 100 5.00 4.00 
Enjoying the solitude 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 100 0.0 4.00 5.00 
Gaining a greater sense of self-confidence 0.0 0.0 0.0 100 0.0 4.00 4.00 
To test my equipment 0.0 100 0.0 0.0 0.0 2.00 2.00 
To be with other who enjoy the same things I do 0.0 0.0 0.0 100 0.0 4.00 4.00 
For the challenge or sport 0.0 0.0 0.0 100 0.0 4.00 4.00 
Getting needed physical rest 0.0 100 0.0 0.0 0.0 2.00 2.00 
Enjoying a sense of independence 0.0 0.0 100 0.0 0.0 3.00 3.00 
Testing my endurance 0.0 100 0.0 0.0 0.0 2.00 2.00 
Reflecting on my character and personal values 0.0 100 0.0 0.0 0.0 2.00 4.00 
To escape crowds of people 0.0 0.0 100 0.0 0.0 3.00 5.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 



 

357 

Personal Benefits 
Please take a moment and check up to five of the most important individual or personal 
benefit items on the benefits checklist worksheet that you believe others attain form 
recreation outings. 
 
Better mental health and health maintenance 

_1_ Restored mind from unwanted stress 
___ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
_1_ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
___ Improved leadership abilities 
___ Improved outdoor recreation skills 
_1_ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
___ Enhanced awareness and understanding of nature 
_1_ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our 

community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and 

keep it clean 
___ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
___ Closer relationship with the natural world 
_1_ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts 

its quality of life 
___ Improved physical fitness and health maintenance 
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___ Improved cardiovascular health 
 ___ Reduced hypertension 

___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

  
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, 
economic and environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
___ Increase community pride 
___ Reduced social isolation 
___ Improved functioning of individuals in family and community 
_1_ Greater family bonding  
___ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
_1_ Enlarged sense of community dependency on public lands 
_1_ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
_1_ Generates employment and tax revenues 
_1_ Improved local economic stability 
___ More positive contributions to local-regional economy 
___ Greater value-added local services 
___ Increased desirability as a place to live or retire 
_1_ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
___ Reduced wildlife harassment by recreation users 
___ Greater protection of area historical structures and archaeological sites 
_1_ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
_1_ Increased awareness and protection of natural landscapes 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, 
please select one option that you believe is essential for producing the kinds of 
experiences and other beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 100 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

0.0 Leave as is 100 Allow more man-made 
landscape alterations 

0.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 100 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

0.0 

Bike Trails Reduce/limit mountain 
bike trails 

0.0 Leave as is 100  Create/allow mountain 
bike trails  

0.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

100 Leave as is 0.0 Create/allow motorized 
routes 

0.0 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 100 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

0.0 Leave as is 100 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

0.0 Leave as is 100 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

0.0 Leave as is 100 Provide more services, 
staff contact and 
assistance 

0.0 

Visitor 
Information 

Less maps and 
brochures   

0.0 Leave as is 100 Provide more maps and     
brochures 

0.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

0.0 Leave as is 100 Exercise more visitor and 
land use controls 

0.0 
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone H: Wolford 

August, 2007 
Activities 
What activities have you either participated in or seen other visitors engage in the 
Kremmling Management Area? 
 

 Hike  
 Motorcycle (Single track) (2) 
 Bird hunting 
 Jeep 
 4x4 
 ATV 

 Horseback ride 
 Snowmobile 
 Fish 
 Mountain bike 
 Camp 

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to visitors as 
they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 0.0 66.7 33.3 4.33 4.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 50.0 50.0 0.0 0.0 2.50 4.67 
Enjoying exploring on my/our own 0.0 0.0 50.0 0.0 50.0 4.00 3.67 
Enjoying risk-taking adventure 0.0 0.0 33.3 0.0 66.7 4.33 3.33 
Enjoying closeness to family/friends 0.0 66.7 0.0 33.3 0.0 2.67 2.33 
Enjoying group affiliation and togetherness 0.0 33.3 33.3 33.3 0.0 3.00 2.33 
To experience the natural surroundings 0.0 33.3 33.3 33.3 0.0 3.00 3.50 
Learning more about things here 0.0 100 0.0 0.0 0.0 2.00 3.00 
Being able to be more contemplative 50.0 50.0 0.0 0.0 0.0 1.50 2.00 
Getting some needed physical exercise 0.0 0.0 33.3 0.0 66.7 4.33 5.00 
To experience adventure and excitement 0.0 0.0 0.0 50.0 50.0 4.50 3.67 
Releasing or reducing some built-up mental tensions 0.0 0.0 33.3 0.0 66.7 4.33 4.00 
Escaping everyday responsibilities for a while 0.0 33.3 0.0 33.3 33.3 3.67 5.00 
Enjoying the solitude 0.0 33.3 33.3 0.0 33.3 3.33 2.67 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 4.33 
Gaining a greater sense of self-confidence 0.0 0.0 100 0.0 0.0 3.00 3.67 
To test my equipment 33.3 0.0 33.3 33.3 0.0 2.67 3.33 
To be with other who enjoy the same things I do 0.0 33.3 33.3 33.3 0.0 3.00 4.50 
For the challenge or sport 0.0 33.3 0.0 33.3 33.3 3.67 4.00 
Getting needed physical rest 66.7 0.0 33.3 0.0 0.0 1.67 1.33 
Enjoying a sense of independence 33.3 0.0 33.3 0.0 33.3 3.00 3.50 
Testing my endurance 0.0 0.0 33.3 33.3 33.3 4.00 3.67 
Reflecting on my character and personal values 33.3 0.0 0.0 66.7 0.0 3.00 3.00 
To escape crowds of people 0.0 0.0 33.3 33.3 33.3 4.00 3.33 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal benefit 
items on the benefits checklist worksheet that you believe others attain form recreation outings. 
 
Better mental health and health maintenance 

_2_ Restored mind from unwanted stress 
_1_ Improved mental well-being 
_1_ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
_1_ Improved relationships with my family  
___ Improved leadership abilities 
_1_ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
_1_ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
___ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
_1_ Greater understanding of the importance of recreation and tourism to our community 
___ Improved ability to relate to local cultures 
_1_ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and keep it 

clean 
___ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
___ Closer relationship with the natural world 
___ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
_1_ Greater sense of adventure 
_1_ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
_1_ Increased appreciation of area’s cultural history 
_1_ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts its 

quality of life 
___ Improved physical fitness and health maintenance 
___ Improved cardiovascular health 

 _1_ Reduced hypertension 
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_1_ Improved capacity for outdoor physical activity 
_1_ Greater ecological understanding and sensitivity 

  
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, economic and 
environmental) by circling them on the checklist. 
 
Community 

_2_ Heightened sense of satisfaction with our community 
_1_ Increase community pride 
___ Reduced social isolation 
___ Improved functioning of individuals in family and community 
_2_ Greater family bonding  
___ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
___ Enlarged sense of community dependency on public lands 
_1_ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
_1_ Reduced health care costs  
___ Decreased job turnover 
_1_ Generates employment and tax revenues 
___ Improved local economic stability 
_1_ More positive contributions to local-regional economy 
___ Greater value-added local services 
_1_ Increased desirability as a place to live or retire 
_1_ Increased local tourism revenue 
___ Increased property values 
_1_ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
___ Reduced wildlife harassment by recreation users 
_1_ Greater protection of area historical structures and archaeological sites 
___ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
___ Increased awareness and protection of natural landscapes 
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Setting Character 
 
Physical environment 
What are the physical setting characteristics that you believe are essential for producing the kinds 
of experience and attaining other beneficial outcomes you identified earlier for the Kremmling 
Management Area? 
 

• Not heavily wooded. 
• Rolling topography. 

 
Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, please 
select one option that you believe is essential for producing the kinds of experiences and other 
beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 66.7 Improve ease of vehicle 

access to area 
33.3 

Naturalness Make a more natural 
appearing area 

33.3 Leave as is 0.0 Allow more man-made 
landscape alterations 

66.7 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 33.3 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

66.7 

Foot Trails Reduce/limit foot and 
horseback trails 

33.3 Leave as is 33.3 Create/allow more foot 
and horseback trails 

33.3 

Bike Trails Reduce/limit mountain 
bike trails 

33.3 Leave as is 0.0  Create/allow mountain 
bike trails  

66.7 

Motorized 
Routes 

Reduce/limit motorized 
routes 

33.3 Leave as is 0.0 Create/allow motorized 
routes 

66.7 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 100 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

33.3 Leave as is 33.3 Allow more use and 
interaction with others 

33.3 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

33.3 Leave as is 33.3 More evidence of other 
visitors is OK 

33.3 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

0.0 Leave as is 33.3 Provide more services, 
staff contact and 
assistance 

66.7 

Visitor 
Information 

Less maps and 
brochures   

0.0 Leave as is 0.0 Provide more maps and     
brochures 

100 

Management 
Control: 

Use a more “hands-off” 
management style
  

66.7 Leave as is 0.0 Exercise more visitor and 
land use controls 

33.3 
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Manager for a day 
Pretend that you were able to serve as “manager for a day” of the Kremmling Management Area. 
What kinds of things would you prefer managers to do in this area? 
 

• I take total exception with the way BLM approaches management of motorized use- 
particularly motorcycles/ATV’s. Turn their backs and allow user created routes with no 
environmental oversight. Then when doing planning they hand a marker and map to 
motorized user and asks them where they want to designate routes. Of all the public 
meetings I attended at Wolford, they never offered the same courtesy to other 
recreationists. We had to provide the input on our own-even getting the maps. Now they 
are doing it again in Strawberry. 

• Good signage. 
• Good maps. 
 

 



 

365 

Bureau of Land Management (BLM): Kremmling Field Office 
Zone J: Blue River 

August, 2007 
Activities n=1 
What activities have you either participated in or seen other visitors engage in the Kremmling 
Management Area? 
 

 Fish 
 Hunt 

 
Personal Experience 
In the chart indicate how important you believe each of the following experience is to visitors as 
they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable 
Mean Mean 

 % % % % %   
Developing your skills and abilities 0.0 0.0 0.0 100 0.0 4.00 3.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 0.0 100 5.00 5.00 
To enjoy the scenery 0.0 0.0 0.0 100 0.0 4.00 5.00 
Enjoying risk-taking adventure 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying closeness to family/friends 0.0 0.0 100 0.0 0.0 3.00 4.00 
Enjoying group affiliation and togetherness 0.0 100 0.0 0.0 0.0 2.00 3.00 
To experience the natural surroundings 0.0 0.0 0.0 100 0.0 4.00 5.00 
Learning more about things here 0.0 0.0 0.0 100 0.0 4.00 4.00 
Being able to be more contemplative 0.0 0.0 100 0.0 0.0 3.00 3.00 
Getting some needed physical exercise 0.0 0.0 0.0 100 0.0 4.00 4.00 
To experience adventure and excitement 0.0 0.0 0.0 0.0 100 5.00 5.00 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 0.0 100 5.00 5.00 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying the solitude 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 100 0.0 4.00 4.00 
Gaining a greater sense of self-confidence 0.0 0.0 100 0.0 0.0 3.00 3.00 
To test my equipment 0.0 100 0.0 0.0 0.0 2.00 2.00 
To be with other who enjoy the same things I do 0.0 0.0 100 0.0 0.0 3.00 4.00 
For the challenge or sport 0.0 0.0 0.0 100 0.0 4.00 4.00 
Getting needed physical rest 0.0 0.0 0.0 100 0.0 4.00 4.00 
Enjoying a sense of independence 0.0 0.0 0.0 0.0 100 5.00 4.00 
Testing my endurance 0.0 0.0 0.0 100 0.0 4.00 3.00 
Reflecting on my character and personal values 0.0 0.0 0.0 0.0 100 5.00 5.00 
To escape crowds of people 0.0 0.0 0.0 0.0 100 5.00 5.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 
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Personal Benefits 
Please take a moment and check up to five of the most important individual or personal benefit 
items on the benefits checklist worksheet that you believe others attain form recreation outings. 
 
Better mental health and health maintenance 

_1_ Restored mind from unwanted stress 
_1_ Improved mental well-being 
___ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
___ Improved leadership abilities 
___ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
___ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our community 
___ Improved ability to relate to local cultures 
___ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and keep it 

clean 
_1_ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
___ Closer relationship with the natural world 
___ A more outdoor-oriented lifestyle 
_1_ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts its 

quality of life 
___ Improved physical fitness and health maintenance 
___ Improved cardiovascular health 

 ___ Reduced hypertension 
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___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 
_1_ Other: to see what is on the other side of the hill 
 

Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, economic and 
environmental) by circling them on the checklist. 
 
Community 

_1_ Heightened sense of satisfaction with our community 
_1_ Increase community pride 
___ Reduced social isolation 
___ Improved functioning of individuals in family and community 
___ Greater family bonding  
_1_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
___ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
_1_ Generates employment and tax revenues 
_1_ Improved local economic stability 
_1_ More positive contributions to local-regional economy 
___ Greater value-added local services 
___ Increased desirability as a place to live or retire 
___ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
___ Reduced wildlife harassment by recreation users 
_1_ Greater protection of area historical structures and archaeological sites 
_1_ Increased ecologically friendly tourism operations 
_1_ Sustainability of community’s cultural heritage 
___ Increased awareness and protection of natural landscapes 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, please 
select one option that you believe is essential for producing the kinds of experiences and other 
beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
100 Leave as is 0.0 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

0.0 Leave as is 100 Allow more man-made 
landscape alterations 

0.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 100 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

0.0 

Foot Trails Reduce/limit foot and 
horseback trails 

0.0 Leave as is 100 Create/allow more foot 
and horseback trails 

0.0 

Bike Trails Reduce/limit mountain 
bike trails 

0.0 Leave as is 100  Create/allow mountain 
bike trails  

0.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

0.0 Leave as is 0.0 Create/allow motorized 
routes 

100 

Group Size Reduce the group size 
allowed 

100 Leave as is 0.0 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

0.0 Leave as is 100 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

100 Leave as is 0.0 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

100 Leave as is 0.0 Provide more services, 
staff contact and 
assistance 

0.0 

Visitor 
Information 

Less maps and 
brochures   

100 Leave as is 0.0 Provide more maps and     
brochures 

0.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

0.0 Leave as is 100 Exercise more visitor and 
land use controls 

0.0 
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Bureau of Land Management (BLM): Kremmling Field Office 
Zone L: Buffalo 

August, 2007 
 

Personal Experience n=1 
In the chart indicate how important you believe each of the following experience is to visitors as 
they participate in recreation on the public lands of the Kremmling Area. 

Desirability Attainability  
Personal experiences Not at all 

desirable  
Extremely 

desirable Mean Mean 
 % % % % %   
Developing your skills and abilities 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying the area’s wildlife, scenery, views & aesthetics. 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying exploring on my/our own 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying risk-taking adventure 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying closeness to family/friends 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying group affiliation and togetherness 0.0 0.0 0.0 0.0 100 5.00 5.00 
To experience the natural surroundings 0.0 0.0 0.0 0.0 100 5.00 5.00 
Learning more about things here 0.0 0.0 0.0 0.0 100 5.00 4.00 
Being able to be more contemplative 0.0 0.0 0.0 100 0.0 4.00 4.00 
Getting some needed physical exercise 0.0 0.0 0.0 0.0 100 5.00 5.00 
To experience adventure and excitement 0.0 0.0 0.0 0.0 100 5.00 5.00 
Releasing or reducing some built-up mental tensions 0.0 0.0 0.0 0.0 100 5.00 5.00 
Escaping everyday responsibilities for a while 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying the solitude 0.0 0.0 0.0 0.0 100 5.00 5.00 
Enjoying frequent access to outdoor physical activity 0.0 0.0 0.0 0.0 100 5.00 5.00 
Gaining a greater sense of self-confidence 0.0 0.0 0.0 0.0 100 5.00 5.00 
To test my equipment 0.0 0.0 0.0 0.0 100 5.00 5.00 
To be with other who enjoy the same things I do 0.0 0.0 0.0 100 0.0 4.00 4.00 
For the challenge or sport 0.0 0.0 0.0 0.0 100 5.00 5.00 
Getting needed physical rest 0.0 0.0 0.0 100 0.0 4.00 4.00 
Enjoying a sense of independence 0.0 0.0 0.0 0.0 100 5.00 5.00 
Testing my endurance 0.0 0.0 0.0 0.0 100 5.00 5.00 
Reflecting on my character and personal values 0.0 0.0 0.0 0.0 100 5.00 5.00 
To escape crowds of people 0.0 0.0 0.0 0.0 100 5.00 5.00 
1= Not at all desirable (attainable), 5= extremely desirable (attainable) 



 

370 

Personal Benefits 
Please take a moment and check up to five of the most important individual or personal benefit 
items on the benefits checklist worksheet that you believe others attain form recreation outings. 
 
Better mental health and health maintenance 

___ Restored mind from unwanted stress 
___ Improved mental well-being 
_1_ Improved self-esteem and self image 

Personal development and growth 
___ Greater self-reliance 
___ Confirmation/development of my own values 
___ Improved sense of control over one’s life 
___ Improved skills for outdoor enjoyment 
___ Improved relationships with my family  
_1_ Improved leadership abilities 
___ Improved outdoor recreation skills 
___ Greater sensitivity to/awareness of outdoor aesthetics 
___ Greater spiritual growth  
___ Stronger ties with my friends 
___ Increased understanding and tolerance of others 
___ Enhanced awareness and understanding of nature 
___ Greater environmental awareness and sensitivity 
___ Greater understanding of the importance of recreation and tourism to our community 
___ Improved ability to relate to local cultures 
_1_ Enlarged sense of personal accountability for acting responsibly on public lands 
___ Enlarged understanding of my responsibility to help/care for this community and keep it 

clean 
___ Greater sense of responsibility for my own quality of life 
___ Enhance life satisfaction 
___ Builds greater self esteem and positive self image 

Personal appreciation and satisfaction 
_1_ Closer relationship with the natural world 
___ A more outdoor-oriented lifestyle 
___ Enhanced sense of personal freedom 
___ Greater sense of adventure 
___ Improved opportunity to view wildlife close-up 
___ Greater freedom from urban living 
___ Greater personal enrichment through involvement with other people 
___ Increased appreciation of area’s cultural history 
___ Greater awareness that this community is a special place 
___ Greater respect for private property and local lifestyles 
___ Improved understanding of how this community’s rural-urban interface impacts its 

quality of life 
___ Improved physical fitness and health maintenance 
_1_ Improved cardiovascular health 

 ___ Reduced hypertension 
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___ Improved capacity for outdoor physical activity 
___ Greater ecological understanding and sensitivity 

  
Community, Economic and Environmental Benefits 
Please choose up to three benefits for each of the three benefit areas (community, economic and 
environmental) by circling them on the checklist. 
 
Community 

___ Heightened sense of satisfaction with our community 
___ Increase community pride 
___ Reduced social isolation 
___ Improved functioning of individuals in family and community 
___ Greater family bonding  
_1_ Greater community involvement in recreation and other land use decisions 
___ Increased compassion for others 
_1_ Enlarged sense of community dependency on public lands 
___ Greater interaction with visitors from different cultures 
___ Maintenance of distinctive recreation setting character 

 
Economic  

___ Increased work productivity 
___ Reduced absenteeism from work 
___ Reduced health care costs  
___ Decreased job turnover 
___ Generates employment and tax revenues 
___ Improved local economic stability 
___ More positive contributions to local-regional economy 
_1_ Greater value-added local services 
___ Increased desirability as a place to live or retire 
_1_ Increased local tourism revenue 
___ Increased property values 
___ Improved maintenance of physical facilities  

 
Environmental 

___ Reduced looting and vandalism of historic/prehistoric sites 
___ Greater retention of distinctive natural landscape features 
_1_ Reduced wildlife harassment by recreation users 
___ Greater protection of area historical structures and archaeological sites 
_1_ Increased ecologically friendly tourism operations 
___ Sustainability of community’s cultural heritage 
___ Increased awareness and protection of natural landscapes 
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Natural Resource Settings Matrix 
For each of the thirteen setting criteria below that managers can control or adjust for, please 
select one option that you believe is essential for producing the kinds of experiences and other 
beneficial outcomes you identified earlier.  
 
Setting Condition    
 %  %  % 
Remoteness: Make area more 

isolated 
0.0 Leave as is 100 Improve ease of vehicle 

access to area 
0.0 

Naturalness Make a more natural 
appearing area 

0.0 Leave as is 100 Allow more man-made 
landscape alterations 

0.0 

Facilities:     Remove some facilities 
(e.g. roads, trails, 
restrooms) 

0.0 Leave as is 100 Develop more facilities 
(e.g. roads, trails, 
restrooms) 

0.0 

Bike Trails Reduce/limit mountain 
bike trails 

0.0 Leave as is 100  Create/allow mountain 
bike trails  

0.0 

Motorized 
Routes 

Reduce/limit motorized 
routes 

0.0 Leave as is 100 Create/allow motorized 
routes 

0.0 

Group Size Reduce the group size 
allowed 

0.0 Leave as is 100 Encourage larger group 
size 

0.0 

Contacts Lower interaction with 
others 

0.0 Leave as is 100 Allow more use and 
interaction with others 

0.0 

Evidence of 
Use 

Rehab and reduce signs 
of other’s use 

0.0 Leave as is 100 More evidence of other 
visitors is OK 

0.0 

Visitor 
Services 

Reduce services, staff 
contact and assistance 

0.0 Leave as is 100 Provide more services, 
staff contact and 
assistance 

0.0 

Visitor 
Information 

Less maps and 
brochures   

100 Leave as is 0.0 Provide more maps and     
brochures 

0.0 

Management 
Control: 

Use a more “hands-off” 
management style
  

0.0 Leave as is 100 Exercise more visitor and 
land use controls 

0.0 

 
  
 

 
 
 

 


