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Data Sources and Methods

Visitation:

Visitation 
Growth Rates:

FY 15 Budget:

Volunteer 
Hours:

Revenue:

Revenue is listed as the amount reported for FY2016 in the BLM's Collections and Billing System (CBS) 
based on the Cost Centers provided for each unit. Several units did not report any revenue, while 
others seem to have reported revenue, but the amount was reported under other cost centers. Actual 
collections may for this reason be different than the reported amount.

This spreadsheet is designed to generate reports on the economic effects associated with the National Monuments and 
NCAs program of the BLM. The reports provide information on the output, jobs and incomes supported by National 
Conservation Lands visitors, displayed in table 1. These figures are put in context in table 3 by representing the output 
supported per dollar of funding and per acre. In general the per-funding dollar and per-acre totals are not a 
representation of "return on investment," in that economic contributions are a measure of economic activity. This is the 
buying and selling of goods and services supported in a region by the visitor spending on trip-related purchases that 
takes place in that region. Revenues collected are shown in table 2, along with budget and the value of volunteer hours. 
Revenues are from a variety of activities, from recreation to range management, and timber to lands and realty. 
Visitation growth rates are shown in the upper row of tables. This is the average annual growth rate of visitation and the 
median annual growth rate of visitation to the unit. Visitation estimates sometimes change dramatically from year to 
year as new methods of estimation are used, or as new staff takes over. Thus, some growth rates have a high variability. 
An average growth rate that is close in magnitude to the median annual growth rate likely represents a more 
representative growth rate for the unit. The growth rate is important to economic analysis, since a unit experiencing 
rapid visitation growth will also be generating greater and greater economic contributions to the local economy. 
Although visitation growth presents management challenges, it boosts both economic contributions and nonmarket 
values.

As reported in the office, RMA, or site that is listed for the unit, from report #23c in BLM's Recreation 
Management Information System (RMIS). Visits, not visitor days, are used.
Growth rates were determined by calculating the annual rate of change of visitation for each year 
between 1999 and 2016 at each individual unit. For units that did not report visitation back to 1999, all 
of the most recent years were used. This was the case for all recent (since 2013) designations as well 
as Prehistoric Trackways, Sloan Canyon, Beaver Dam Wash, Ironwood Forest, Agua Fria, and California 
Coastal National Monuments and NCAs. The average and median of these annual growth rates was 
calculated in Excel.
The FY 2015 budget was taken directly from the 2015 National Monument Manager's Reports' "total 
budget" column. Note that this is different than the total program funding that comes from the 
National Monuments and NCAs program budget.
Total volunteer hours were taken from the 2015 National Monument Manager's Reports. The "Value" 
row was calculated by multiplying the total volunteer hours by the official value of a volunteer hour for 
2016 as taken from the individual state values from: 
https://www.independentsector.org/resource/the-value-of-volunteer-time/
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Motel $8,138,600
Camping $752,300
Restaurant $5,894,100
Groceries $1,420,600
Gas and Oil $3,558,600
Transportation $893,900
Admission and Fees $2,334,100
Souvenir and Other $3,188,500

Lookup Fort OrdTotal Effect

Data for Chart Display
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